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State of the nation’s economy: 
Up 
Sree.—Production last week was 
scheduled at 104.4 percent of ca- 
pacity, second highest week on 
record. That rate would turn out 
1,936,400 net tons. Military demands 
for steel may reach yearly rate of 
12,000,000 tons by next July 1, pre- 
dicts B. F. Fairless, president of 
U. S. Steel Corp. That would be 
about 12 percent of annual capacity. 
Cruve Onw—Daily average out- 
put rose 20,350 barrels during 
week ended Sept. 16 to 5,846,375 
barrels. It was third straight 
week of alltime high production. 
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SyntTHETIC Rveser—Production is| Nash Blossoms Out for 1951 in Two Series— 


being stepped up to an annual 
rate of 760,000 tons. Current rate 
is 420,000 tons yearly. It is expected 
that a 600,000-ton pace will be 
reached by end of 1950. 
ConstructioN—Building expendi- 
tures during August totaled a rec- 
ord $2,730,000,000. That was $80,- 
000,000 more than in July and | 
$535,000,000 more than in August, | 
1949. = 
DEPARTMENT STORES Sales in| 
week ended Sept. 9 were 8 per-| 
cent higher than in comparable | 
1949 week. ; 
Fire Losses — Amount during 
first eight months of the year to- 
taled $469,975,000, a rise of 4.7 
percent over similar period last 
year. 
Gasotine—Stocks in week ended 
Sept. 9 increased 818,000 barrels to 
106,381,000 barrels. Total in same 
1949 week was 104,375,000 barrels. | 
New Rvsser—July consumption | 
by manufacturers totaled 103,946 
long tons, 46 percent greater than 
a year ago. Of the amount, 60,394 
tons was natural and 43,552 was 


synthetic. 


By Tom Hewitt 
Staff Writer 

| ISING costs of labor and materi- 

als began to be reflected in 
higher auto prices last week, when 
Kaiser-Frazer and Nash announced 
increases across the board. 

K-F posted hikes of from $10 


which were unveiled last week. 
Earlier, Packard, in announcing 
its 1951 models, posted raises of 
$80 to $112 on its 200 series—its 
volume car. Tags on the larger 


Packard models were lowered. 


* 
* + * 


* 
Down 
Rau FreigHt—Loadings in week 
ended Sept. 9 totaled 751,276 cars, 
11.9 percent fewer than for pre- 
ceding week, but 20.4 percent more | 
than in comparable 1949 week. 
Trape—The smallest surplus of | 
exports over imports in nine years | 
was recorded in July. U. S. shipped | 
goods valued at $774,000,000, while | 
incoming goods were valued at 
$711,000,000. In July, 1949, exports | 
exceeded imports by $444,000,000. | 
* * * 


| ever, say they hope to hold the 
price line at least until production 
|of 1950 models ends. 

The actual position of the price 


Restyled Front, 
Rear Feature 


Nash for 1951 


NEW front- and rear-end treat- 
+’ ment highlight the 1951 Nash 
Derense—War goods and serv-|Statesman and Ambassador mod- 
ices are now running at a rate of jels, which went on showroom dis- 

$15,000,000,000 a year. By next|play last week. 
June the figure is expected to be} In addition, Hydra-Matic drive is 
twice that big. being made available on the lower- 
| priced Statesman as optional equip- 
ment at extra cost. Nash has been 
New P<. Patel for sev Dregs Doms Aggera Serene 

= ye "4s . its mbassador Cars. 

en months, plus 13 states in|; At a preview in Detroit last 
eens: week Nash showed a Suburban 
— model in its lowest-priced Ram- 
7. aoe bler line. The Suburban is a 
3—310.760 stripped-down, accessory-less ver- 
4—258.177 | sion of the Rambler station wa- 
5—233,900 | gon, but will not be announced 

6—216,921 for some time. 
7—191.426 On display also at Nash dealer 
8—175.948 jpreview of its 1951 line was the 
9—140.052 |/notch-backed Rambler two-door se- 
10—120.668 dan, whose merchandising date has 
1i— 92.610 been postponed until next year. The 
12— 69.655 Rambler convertible and _ station 
’ wagon were unveiled last spring. 

* * 
48,692—15 


13— 52,343 | * 
14— 50,295 (THE Nash advertised - delivered 
59,867—13 || prices 
39,212—16 || showed 


15— 46,092 announced last week 
16— 40,943 increases of $29 for the 
17— 20,295 17,322—18 || Rambler models, $77 for the States- 
18— 20,243 23,320—17 ||man and $98 for the Ambassador 
19— 9,925 12,730—19 | | line. 
20— 4,143 7,071—20 || New 
21— 3,516 Austin 1,847—22 ||bler Custom—convertible, $1,837; 
22— 766 Ang.-Pref. 4,157—21 ||station wagon, $1,837. Statesman 
Total All Makes | Super—four-door sedan, $1,815; two- 
3,574,355 2,709,551 |}door sedan, $1,790; club coupe, $1,- 
For further details see page |812; business coupe, $1,710. 


16, today’s issue. Statesman Custom — four - door 
| (Continued on Page 48, Col. 1) 





General 


1949 Pos. 
562,995— 1 
434,789— 
219,848— 
178,623— 
289,175— 
152,615— 

97,713— 
112,979— 
139,407— 7 

$1,586—11 

92,257—10 

72,398—12 

57,564—14 


Make 
Chev. 
Ford 
Buick 
Pontiac 
Plym. 
Olds. 
Mercury 
Stude. 
Dodge 
Nash 
Hudson 
Chrysler 
DeSoto 
Cadillac 
Packard 
Kaiser 
Willys 
Lincoln 
Frazer 
Crosley 
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Nash prices follow: Ram- 


| Reflecting Rising Costs . . 


Nash, K-F Increase 
Prices $10 to $120 


| THER auto manufacturers, how- | 


trend—be it upwards or static— 
will be clarified further during 
October, when it is expected that 
1951 models of Studebaker, Hud- 
son and Mercury will bow. 

One deterrent to price hikes lies 
in the new Defense Production Act, 
which authorized the Economic 


Korean war. 
* 
OTH K-F and 
| creased labor 
|costs made the hikes necessary. 
|They also said the new prices do 
not fully recover the higher costs. 
K-F's price increasgs ranged: frém 
percent to 6 percent, whilé Nash 


* * 


Nash said in- 


| percent. 


The Nash advertised‘delivereat | Wiscon 


price increases amount to $29 for 

Rambler models, 77 ¥ for; ~the 

Statesman series, and; $98 - for. 

Ambassadors. des. a 

“The new Kaiser ‘5igretgil de- 
livered prices represent an increase 
of $10, or % of one Seat. for, the 
Special business coupe,” said* Wal- 
ter deMartini, K-F ‘vice-presidént, 
“$60, or 3 percent, for the Deittxe’ 
|business coupe; $80, or 4 percent, 
for the Special club coupe, and 
$120, or about 6 percent, for certain 


other Special and Deluxe models.” 
* * ” 


-AISER’S new advertised-deliv- | Praisal 


ered prices are: Special—four- 


door sedan, $2,109; two-door sedan, | 


$2,059; club coupe, $2,039; four-door 


utility, $2,209; two-door utility, $2,- | 
159; business coupe, $1,899. Deluxe|so in some instances the maximum 


prices are: four-door sedan, $2,219; 
(See PRICES, Page 44, Col, 3) 


Sept. Car Sales Showing 


By Bob Gordon 

Associate Editor 
season for 
to fall 


T’S getting near the 
new-car sales to decline 


back from the alltime record levels | ~* 
Consequent- | 
it should come as no surprise} 


attained this summer. 
ly, 
if sales in September fall beneath 
the totals in June, July or August. 
This, certainly, would be no 
indication that the market for 
new cars has collapsed. It just 
doesn’t seem to be in the cards 
that new-car sales can continue 
to set an alltime record with 
each succeeding month. 
In June, 583,937 new 
registered to set a new 
|record. July saw this mark shat- 
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to $120, and Nash added from Stabalization Agency to make a 
$29 to $98 to its new 1951 models, | study of price trends since the | —————————— 


and _ material | 
|prices went up 1% percent to 5/in the same classification as 1940 
\ 


-q “the 


{ déalers“ and. motortyts,” asked 


j 


cars were | 
monthly | 


This issue includes the monthly 


TRUCK SECTION 


$8 Per Year, 25c Per Copy 


F Production Rises 
After Rash of 
Supplier Tieups 


Week’s Total Is Up 
To 177,179 Units; 
Shortages Growing 


By Bernie Thomas 
Associate Editor 

ITH labor back to work at most 

key suppliers, U. S. automo- 

tive plants last week managed to 

achieve a slight increase in car and 

truck production. But it was a 
tough job. 

The past week’s performance was 

as unsteady as that of the week 


The new Ambassador (shown above) and lower-priced Statesman are distinguished by a redesigned grille, ‘jet’ fenders and a new| before, with schedules up in some 
instrument panel. Hydra-Matic drive is being offered as optional equipment on the Statesman group. A number of engineering changes | plants and down proportionately in 
are reported on both series for ‘51. The Suburban, a stripped-down station wagon, is being added to the Nash Ramble 


others. A tight materials situation 
is apparently getting tighter. 

Built in U. S. factories last 
week, according to Automotive 
News’ estimates, were 150,835 
cars and 26,344 trucks for a total 
of 177,179 vehicles. 

That compared with a previous 
week’s revised accounting of 149,- 
161 cars and 26,388 trucks—a total 
of 175,549 vehicles. The latter ef- 
fort was hampered at week's end 
by supplier strikes which affected 
final assembly operations at Chrys- 
ler, DeSoto, Dodge, Kaiser-Frazer, 
Mercury and Studebaker. 

* * * 

4,OR this week there was a threat- 

ened tieup of production at 
Ford and Kaiser-Frazer from a 
strike at a suppl.er of window 
regulators for both firms. Last 
week, however, K-F put in its best 
production effort since the com- 
pany was founded. 

If the window-regulator dispute 
is settled and peace reigns on the 
rest of the supplier front, U. S. 
plants can still carve out a heal- 
thy September production volume, 
perhaps even a bit better than 
was hoped for wken the month 
began. 

As of last week, U. S, plants so 
far this month had built an esti- 
mated 451,150 cars and 79,233 trucks 
for a total 530,383 vehicles. The 
original goal for September was 
582,000 cars and 110,000 trucks for 
a total of 692,000 units. 

A steady performance this week 
would result in September sched- 
ules yielding about 20,000 more pas- 
senger cars than anticipated, with 
trucks falling only about 4,000 units 
off the hoped-for pace. 

* 7 + 


r line for bad 


| 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


177,179 175,549 


149,830 


Last Prev. 1949 
Week Week Week 
For complete production totals 
by makes, see table, page 50. 
q o 


Wis. Dealers Ask 
Same Credit Rule 


or All Prewars 


ee Acne. Urging that Reg- 
ulation W include 1941-42 cars 


and older models, conventioning 
\dealers last week peti- 
tioned ‘their state organization and 
|NADA to work for such a ruling. 
A resolution, which said that 
recent.’ repromulgation of 
_MeKulation W incorporates a se- 
rious defect détrimental to both 


| aetion. so that .the Federal Re- 
serve Board will amend:the reg- 
ulation, ; 

In Its’ —préseht’ form, Regulation 
W +speeifies..that the credit value 
of any’ cary is based on either the 
cash “price,,oy the average retail 
as given in One of the ap- 

guides approved by the 
| FRB, whichever. is lower. 


| 
* * * 
T 


LL U. S. plants have already 
set up their production sched- 
| ules for October, but in most cases 
such schedules are merely tenta- 
tive. 

Cuts in steel quotas, which are 
already taking place and will con- 
tinue in October, are hitting some 
automobile makers hard. 


Present shortages are more po- 
(Continued on Page 50, Col. 3) 


Slight Dip 


cars sold, compared with 99,458 
in the same states in August, 
1949. 
NjJOW, although reports are in-| Even more indicative of the tre- 
complete, it’s almost certain| mendous market in August is the 
that new-car sales in August were/| preliminary estimate of new-truck 
above those of July and close to|sales during the month. Based on 
the 650,000 mark. | reports from 13 states, which ordi- 
Only 13 states, which normally |narily account for about 23 per- 
account for about 21 percent of |cent of new-truck sales, it’s esti- 
total registrations, have thus far | mated that more than 128,000 new 
reported registrations for August. | trucks were sold during the month. 
The 13 states listed 134,492 new Such a total would be an alltime 
; monthly high, surpassing the pre- 
|vious peak of 117,040 new-truck 
| sales attained in July this year. 
| * * * 
F THE estimates for August 
| ~ new-car and truck sales hold up, 
(Continued on Page 47, Col. 1) 
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is na appraisal guide 
for 1940 and older cars, 


YHERE 
value 


allowed on a 1940 automo- 
3) 


credit 


(See WISCONSIN, Page 49, Col 


with the of 609,926 | 


automobiles. 
t 


| tered titling 
new 
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Ford to Produce | 


Powerplants for 


B-36 Bombers 


Cadillac Receives 
Tank-Engine Work; 
Buick Order Near? 


DEARBORN. — 
will build Pratt & Whitney 28-cyl- 
inder engines for B-36 bombers, | 
according to the U. S. Air Force. | 
Negotiations on a $75,000,000 con- | 
tract were expected to be completed | 
last week. 

The 3,500-horsepower engine 
will be built in the former Dodge- 
Chicago plant. The government- 
owned site will be renamed the 
Ford Aircraft Engine plant. 

In other war contract develop- 
ments, Don E. Ahrens, Cadillac | 
general manager, announced a $2,- | 

000,000 order for Cadillac engines 
and transmissions for replacement 
in M-24 light tanks. The order was | 
placed by Army Ordnance. 

Buick is also expected to sign | 
an aircraft engine production con- 
tract soon, but Flint plant officials | 
refused to comment. 

The Pratt-Whitney engine that 
Ford will build is said to be the} 
highest-powered piston engine in 
the world. Recently it powered an 


airforce plane on a non-stop, round- | 


the-world flight of 23,400 miles in 
94 hours. 

In addition to the B-36, the 
engines are used in the B-50, the 
Boeing C-97 Stratocruiser, the 
Douglas C-74 and C-124, the Mar- 
tin AM-1 Mauler, the P-4-M Mer- 
cator, and the Fairchild C-119. 


Ford said that industrial mobil- | 
ization planning for construction of 
the engines began late in 1948 
when talks between Pratt-Whitney 
and several automobile manufac- 
turers were opened. Planning has 
continued steadily since 1949 with 
much of the preliminary work now 
completed, Ford added. 

Under the contract, which is the 
initial step in a broad licensor- 
licensee program sponsored by the 
Industrial Planning division of Air 
Material Command, Pratt-Whitney 
will provide Ford with technical 
and manufacturing data and tech- 
nical assistance in preliminaries to 
production. Ford will have com- 
plete responsibility for operating 
the plant. 

Ford built Pratt-Whitney aircraft 
engines during World War II at 
its Rouge plant. Before hostilities 
ended, it had turned out 57,851 of 
the 2,000-horsepower Double Wasp 
engines. 


Ford Motor Co. 
| 


| dinner Sept. 





Ford Wins Suit 
On Radio Aerial 


ELMIRA, N. Y.—A sstate su- 
preme court justice has decided 
that the Ford Motor Co. did not 
pirate an idea for an automobile | 
radio antenna from Clifford Cran- 
dall, Norwich, N. Y. The Chenan- 
go county man’s ll-year-old suit 
for $1,000,000 damages was dis-| 
missed by Justice Bertram L, New-! 
man. 


Justice Newman said he was 
convinced that Ford had devel- 
oped independently of Crandall an 
idea for using certain automobile 
parts as radio antennae. Cran-| 
dall contended that he submitted | 
the idea to the company and | 
should have received compensation. 





| Olds’ Dealer Council— 


“Auto News-reel 






Company executives played host to 24 members of Oldsmobile's dealer council at a 


13. 


The 24 council members, chosen trom 24 zones throughout the country, attended a two-day|to be persistently circulated out of 
Washington, 


session at which — of mutual interest were discussed. 
@ 





Ford Expected 
To Name Davis’ 


Successor Soon 
DETROIT.—J. R. Davis’ succes- 





|sor as sales and advertising head 
|of Ford Motor 


Co. is expected 
to be announced 
shortly, it was re- 
ported last week 
by Henry Ford II, 
president. 
Meanwhile, Da- 
vis, who is recov- 
ering from a re- 
cent illness, will 
continue to serve 
Ford as a vice- 
president and as 





J. R. Davis 
of directors and executive commit- 


company’s board 
tee. In addition, he will handle 
special assignments on a part-time 
basis. 
Ford said that Davis’ decision to 
relinquish his sales duties with the 
(See DAVIS, Page 49, Col. 3) 





Epiror’s Note: This is the sec- 
ond of two articles on car leas- 
ing. Last week’s article dealt 
with the enthusiasm of both car- 
rental firms and new-car dealers 
to get in on the profit possibili- 
ties of the business, although 
dealers in general appear to feel 
that car leasing will ultimately 
have an adverse affect on the 
retail automotive market. 


By Bernie Thomas 
Associate Editor 


a member of the} 





4 cars per eight-hour shift. 


2 Sides to Car Leasing 


Proponents Say Rentals Boost Dealer Volume; 
Foes See Threat to Sales Potential 


|tion of 1 percent of all the cars 


General Manager S. E. Skinner is at the head of the table in the center. 


(See story on page 43). 
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Credit Terms Hold Firm . 


Fifth-Tire Ban Gain: 


By William Ullman 
Washington Correspondent 


WASHINGTON.—An order ban- 
ning the fifth tire on new automo- 
“serious considera- 
National 
|Production Authority, this corres- 
last week by a 


is under 


tion” by officials of the 


pondent was told 


|reliable source. 


Also, it was learned, a new cut 
in the ratio of real rubber per- 
mitted for tire making is due for 
early announcement, 


And, despite reports which seem 


At Kaiser Output Debut in Toronto— 


Officials of Kaiser-Frazer and Reo made a flying trip to Toronto last week to formally 
open the new Kaiser production facilities at the Reo Canadian plant at Leeside, Toronto 
suburb. They saw the first Canadian-made Kaiser automobiles roll off assembly lines in the 


same plant which turns out Reo trucks and buses. Left to right are J. W. Atkinson, general 


manager of K-F of Canada; J. F. Reis, K-F 


Sherer jr., Reo president, 


and R. J. Telford, 


vice-president and board member; Joseph S. 


vice-president and general manager of the| man, 


curtailment of civil- 


Favor in Washington 


ian motor car production is not 
imminent, nor is any tightenin;: of 
present terms covering the install- 
ment sales of automobiles cont:m- 
plated for the immediate future, 
as strongly hinted in some quar- 
ters. 

That is the latest authent'c word 
for the automotive industry ind 
trade as garnered by this corres- 
pondent at AvTomotTive News’ press 
time Thursday (Sept. 21). 

A decision to forbid the spure 
tire on new cars would be a com- 
plete reversal of the official posi- 
tion taken a few weeks ago. At 
that time there was no sentiment 
for such action, according to a 

Department of Commerce spokes- 
man. 

Since then, it is understood, gov- 
ernment Officials having to do with 

such matters have been “sold” on 
the idea by the National Assn. of 
Independent Tire Dealers. 


Officials seem to have found merit 
in the proposal that new-car own- 
ers get their spare from tire deal- 
ers and that the latter, by pro- 
moting conservation in several 
ways, will propose “re-caps” and 
thereby salvage millions of old 
tires and tubes that otherwise 
would be lost to use even though 
still useful. 


All of that, of course, comes 
under the heading of “it’s a good 
trick if it can be done,” say auto 
observers here. 

Primarily, such an order would 
shift the sale of the spare from 
the new-car dealer to the inde- 
pendent tire store. And while there 
jis sentiment for opening a new 
‘avenue of business for the tire 
there is no guarantee that 


Canadian manufacturing subsidiary of Reo. The plant is scheduled to turn out 10 Kaiser the car owner would go to the in- 






no annual leasing at all. 
timates that car leasing through- 
out the U. S. involves only a frac- 


jin use. 


* * +. 
CRS officials concur in that| 
there is a growing demand for 
cars on an annual lease basis, But | 
they say that most of this demand 
comes from large industrial con-| 
jcerns which require fleets of cars 
'for sales and_ service personnel. | 


NE of the largest leasing organ- | They do not touch on what pro- 


izations in the U. S. is the} 
National Car Rental System. NCRS 
affiliates operate 111 stations in 90 
U. S. cities and abroad. 

The system’s headquarters are 
in St. Louis under the direction 
of Mary Jane Sullivan, executive 
secretary, and Charles P. Clark, 
president. 

Both of them say that annual 
leasing represents only a small por- 


|tion of today’s car-rental business. 
|Among NCRS firms, they say, only 
| 22 percent of the units in all the 


fleets involved are used in leasing. 


For the women there will be a 


special luncheon and tour. 
Many NCRS firms reportedly do 





A 1928 DeSoto— 


Memories of the days of the ‘'Charieston'' 


her straw-hatted escort rode in a Detroit parade in their 1928 DeSoto roadster. 
It was one of the first cars to come off the|Turin, Italy, 


was entered in the parade by the factory. 


were revived when this young woman and|Commission of Illumination, tech- 
The car | nical 








! 


|portion of demand stems from doc- 
tors and individual salesmen, etc. 

It is not difficult to comprehend | 
why annual car leasing took on} 
great appeal for many industrial | 
concerns in the immediate postwar | 
era. Their fleets in most cases | 
were run down, with replacement 
of them involving the necessity of 
huge capital outlays. 

Along with getting protection 
from drops in value, a good many 


industrial firms thought they 
could use the’ money involved 
for more profitable investment. 


The prestige of always keeping 
company cars new was also im- 
portant, 

A Koppers Co. survey of the} 
lease-own question was given wide 


publicity last year. Leasing cars 
(Continued on Page 45, Col, 1) 


Chrysler’s Kent Named 


For Overseas Parleys 


DETROIT. — P. J. Kent, chief 
electrical engineer for Chrysler 
Corp., has been appointed by the 
Automobile Manufacturers Assn. 
and the Society of Electrical Engi- 
neers to represent these organiza- 
tions at two meetings in Europe 
this fall. 

Kent will attend the International 


committee 23B meeting in 
Sept. 25-27, and the} 


assembly line and was found operating as good as ever for a private owner, the company | International Standards Organiza- 


states. 
85,000 first-model DeSotos were sold. 


Given a standard used-car reconditioning, 


it looks like a new car ‘today. 


Nearly |tion, technical committee 22 meet- 
jing in Paris, Oct. 9-14. 


~@ 


NCRS es- | 


jin the 
nated, although the most important | 


Austin Sets Records— 


(Continued on Page 46, Col, 1) 





The Austin A40 Devon sedan which broke five International Class F records on the Montl- 


hery racing track near Paris is shown here 
A. T. Fisher, J. F. Walters and R. Jeavons. 
Other records: five days, 
days, 65. 62 miles per hour; 


65.52 miles per hour; 
_seven days, 59. 58 miles per hour. 


with its four drivers, left to right, Alan Hess 
The car traveled 10,000 miles in 10,000 minutes 
15,000 kilometers, 65.59 miles per hour: 


six 


Compromise on Tax Boost; 
Dividend Withholding Out 


WASHINGTON.—Approval of a 
compromise $4,700,000,000 tax-boost- 
ing bill by a House-Senate confer- 
ence committee last week paved the 
way for enactment of the measure. 

The compromise bill agreed 

upon by the conferees Wednesday 

(Sept. 20) eliminated the 10 per- 

cent withholding-tax on corpora- 
tion dividends, which had been 
approved only the day before. 

The dividend - withholding plan 
had been expected to yield some 
$190,000,000 a year from persons 
who fail to pay income taxes on 
the dividends they receive. 

Several other controversial points 
measure were also elimi- 


provisions were retained. The bill 
provides for an increase of almost 


| $3,000,000,000 a year in personal in- 
come taxes and $1,500,000,000 a year | 
in additional taxes on corporations. | 


Other points of compromise in 


| the bill included elimination of a} 
| provision, 
|dealing with taxation of family | 
The Senate | 


inserted by the Senate, 


business partnerships. 
provision would have opened the 
way for some people to make busi- 


|mess partners of their minor chil- 


dren, thereby reducing their income 


taxes, according to some of the 
House conferees. 
Also eliminated was another 


Senate proviso which would have 
provided capital gains tax treat- 
ment, instead of higher personal 


income tax rates, to income of 
persons selling or leasing oil 
rights. 


The committee members also re- 
versed a previous stand on taxation 
of life insurance companies. They 
jagreed that companies should be 
taxed $122,000,000 on their invest- 
ment income for the years 1949 
and 1950. 


Previously, it had been decided 
that the tax should be $176,000,00¢ 
on 
years 1948, 1949 and 1950. 


Rubber Plant Assigned 


ST. PAUL.—Minnesota Mining & 
Mfg. Co., as agents for the Federal 
|Rubber Reserve Agency, and Pa 
cific Rubber Co., as associates, have 
been awarded the contract to re 
|activate and operate a $22,000,000 
| government-owned synthetic rubbe 
|plant at Torrence, Calif. 
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Y= dealers get together the 
“why,” “how” and “when” of 
changes in factory contracts are 
discussed. From the dealers’ stand- 
point, their daily experience indi- 
eates the necessity for change. 

In addition to their own personal 
experience, the need for change has 
been revealed since the days when 
Chris Vane used to pound the pave- 
ments of this country. Amplifica- 
tion of the need for a change was 
revealed in the Withrow Resolu- 
tion, Federal Trade Commission 
hearings, the Richberg Report, and 
the testimony of the members of 
past NADA Factory Relations com- 
mittees. 

In my discussion with dealers, 
none of them are seeking a con- 
tract to automatically assure 
profits and security. They are 
seeking it, they contend, to put 
them in a better position to serve 
automobile owners. 

According to the latest reports, 
automobile dealers right now are 
losing five billion dollars’ worth of 
service business annually. More 
than any other reason, in their 
opinion, it is because of the can- 
cellation clause in the contract, 
which makes extension of dealer 
facilities a risky financial venture. 

* + * 


On Performance 
PERMANENT contract would 
be a bankable contract—one 

under which automobile dealers 

could set themselves up adequately 
to take care of the needs of auto- 
mobile owners. It is the automobile 

dealer who should be placed in a 

position to make a bid for all auto- 

mobile maintenance because auto- 
mobile dealers are the only people 





Oregon Dealers 
Name Parkinson 


New President 


PORTLAND, Ore. — Directors of 
the Oregon Automobile Dealers 
Assn. have elected C. R. Parkinson 
president, to succeed S. W. Baker 
of Salem. Parkinson is a partner 
in Hubach & Parkinson Motors 
(Dodge-Plymouth), Oregon City. 

Baker becomes an honorary di- 
rector. 

Serving with Parkinson are: first 
vice-president, Warren W. Braley 
of Braley & Graham (Buick), Port- 
land; second vice-president, Art 
Foster (Buick), Pendleton; secre- 
tary-treasurer, Roy O. Burnett jr. 
of Roy Burnett Motors (DeSoto- 
Plymouth), Portland; general man- 
ager, Edward (Brud) Fox jr. 

Annual meeting of the association 
is planned for late November, with 
exact time and place to be an- 
nounced. 

The directors discussed operation 
of their group insurance plan, 
which has 2,000 employes enrolled. 
Life insurance phases of the plan 
were started two years ago, and the 
hospital plan added four month ago. 

Fox has been notified by M. 
Robert Deo, NADA managing di- 
rector, that George B. Wallace, East 
Portland Buick dealer, has been re- 
elected Oregon NADA director for 
a three-year term. 
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Dealers tell me | Scare 


By John O. Munn 







|in each community, aside from au- 
tomobile owners, that are interest- 
ed in increasing the line reputation 
of their respective cars. 

Other maintenance _ establish- 
ments have no responsibility for 
line reputation. In fact, most of 
them can benefit by having car 
maintenance cost more, rather 
than less. So the real argument 
as to why the contract should be 
changed is for the public interest. 
The “how” of contract change 

means the elimination of the can- 
celable clause and the substitution 
of a performance clause. A clause 
that sets up the required perform- 
ance in a given territory that is 
fair both to manufacturer and deal- 
er, flexible enough to meet the cur- 
rent national and local conditions, 
and meet the changing economic 
conditions each year. 

Such a_ performance provision 
can be simple. It can be exceed- 
ingly fair both to manufacturer 
and retailer, not stifle competition, 
and be in perfect line with our 
free enterprise system. 

* + + 


Unity Needed 


A§ LONG as the performance 
stipulations are met, the deal- 
jer or his assignees would have the 
|/eontract forever. If the perform- 
ance was not satisfactory, the ter- 
ritory would revert to the factory 
after a suitable probationary period. 

An arrangement of this kind 
would put permanency behind au- 
tomobile retailing. It would allow 
it to grow and become stable. Both 
owners and factories would get a 
much better break. Dealers are 
the exclusive representatives of the 
factories in selling cars and fur- 
nishing satisfactory car mainten- 

lance. The future of the industry 
is in their hands. 

Under such an arrangement, deal- 
ers could afford to go all out with 
the job they do in their given ter- 
ritory because they would be sure 
they would be around to get the 
results of progressive and efficient 
management. 

“When” are we going to get 
better contracts? That depends 
upon the will and the unanimity 
of dealers. Right now there is 
profit in the business, and things 
are somewhat complacent. But 
we need to look ahead. We can- 
not afford to have a cancellation 
clause in the contract that will 
later undermine the possibilities 
of automobile dealers—an import- 
ant group in our economy, 

I am not concerned that the idea 
of change may be opposed in high 
places. If an idea is right, it will 
eventually prevail. We will acceler- 

ate the time of the change if we 
will get together and plan and act 
now. 

Talk to your road men, not bel- 
ligerently. Tell them the reasons 


for the change. Talk to your 
brother dealers. Give support to 
the state and national factory- 


dealer relations committees. Keep 
lon advocating it. Thoughts al- 
ways precede action. 

If dealers will unitedly push the 
need for contract revision now, 
they will save a lot of heartaches 
for themselves and, what is more 
important, if capitalism is to sur- 
vive we must see that competition 
is maintained in a way that it does 
not seriously undermine the secur- 
ity of such a large economic group 
las are automobile dealers. 


2 Dealers Fined 
For GOP Gitts 


DETROIT. — Two Detroit-area 
dealerships were fined $1,000 each 
last week for contributing funds 
to the Republican party campaign 
in 1948. 

The firms are Mel Haugh, Inc., 
18045 Livernois, which gave $400, 
and Evans Motor Sales, 4688 W. 





Jefferson, Ecorse, which contrib- 
uted $250. 

The companies pleaded nolo con- 
tendere to violation of the Federal 
Corrupt Practices act. 






Ford’s O’Neil Warns at Ky. Conclave .. . 





GILBERTSVILLE, Ky.—Sharp 
criticism was hurled at automobile 
dealers who encourage scare buy- 
ing by T. J. O'Neil, manager of 
new-car sales for Ford Motor Co., 
in the principal address at the clos- 
ing session of the fourth annual 
meeting of the Kentucky Automo- 
bile Dealers Assn. held at Kentucky 
Dam Village state park last week. 

“The few dealers who have cre- 
ated scare buying have given all 
dealers a black eye,” he said. 
“Factories are making long- 
range plans for the future and 
have no desire to risk loss of 
public confidence for a few quick 
gains.” 

O'Neil said he thought it would 
be “many months before the need 
for steel in defense will bite heav- 
ily into production of automobiles, 
barring a fullscale war.” There 





should be no abrupt curtailment 
of production,” he declared. 

Advising dealers to hang on to 
good salesmen, O’Neil said, “Con- 
trary to some of the predictions 
I've heard, I believe that the new 
credit restrictions may have a real 
effect on new-car sales.” 

People who have to make a 
sizeable down payment on a new 
refrigerator or television set and 
speed up their payments, may 
decide to put off buying a new 
car, he pointed out. 

Another sales stopper noted by 
O'Neil was that the new credit 
controls, coupled with proposed tax 
increases, May squeeze out some 
people who have to budget closely 
for a new car. 

“In any case,” he said, “it means 
that there will be a lot more com- 
petition for the consumer’s dollar. 
If we are going to keep on selling 
ears at the present pace, we are 
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Head Jackson (Miss.) Dealers— 


New officers of the dealer association in Jackson, 
president, and Sidney Robinson jr., secretary-treasurer. 


vice-president; Bagby Hall, 


succeeds Max McLaurin. 


Miss., are, left to right: Buck Flowers, 





S. D. Dealers Urged to Halt 
Indifference to Customers 


RAPID CITY, S. D.—Auto deal- | 


ers last week were accused of 
“alienating the affections of their 
fellow Americans through either 
carelessness or indifference to what 
other people think.” 

Speaking at the annual con- 
vention of the South Dakota 


Committee Gets 
To Work on 
3-State Parley 


HARRISBURG, Pa. — (UTPS)— 
Plans to make this year’s Tri-State | 
convention of new-car dealers from 
Pennsylvania, Delaware and Mary- 
land, to be held Oct. 13-14 at Chal- 
fonte-Haddon Hall in Atlantic City, 
the biggest and best yet were dis- 
cussed at a recent meeting of the 
1950 convention committee held at 
the farm of R. C. Jones, near Read- 
ing, it is reported by Claude S. 
Klugh, general manager of the 
Pennsylvania Automotive Assn. 

A streamlined business program | 
to interest not only automobile} 
dealers, but everyone allied with 
the automotive industry, is being 
arranged, Klugh stated. 

A. W. Golden, Reading, Pa., is 
general chairman of the 1950 con- 
vention committee, while John P.| 
Mooney, McKeesport, Pa., and M.| 
B. Janes, Philadelphia, are serving | 
as vice-chairmen. 





Other committee members _in-| 
clude: | 
Richard MacMeekin, manager, | 


Philadelphia Auto Trade Assn.; J. 
E. Wolfington, Philadelphia; Hart- 
ley Graham, manager, Pittsburgh 
Auto Dealers Assn.; Klugh; Jones; 
R. C. Keller, York, Pa.; L. A. 
Bloom, Scranton; E. P. Blough, | 
Johnstown; C. A. Snyder, Butler; | 
James W. Ladd, Lebanon, Pa.; Paul 
Roney, manager, Delaware Motor | 
Trades Assn., Wilmington, Del.; 
Isadore Keil, Wilmington; John R. 
Fader, Newark, Del.; Robert Quil- 
lan, New Castle, Pa.; J. C. Darrell, 
manager, Auto Trade Assn. of 
Maryland, Baltimore; L. W. Kiefer, 
Baltimore; Joseph Rochlitz, Balti- 
more; Frank J. Marsden, Towson, 
Md.; Ferdinand H. Onnen, Tow- 
son, and Harry L. Thompson, Bal- 





timore. 


Automobile Dealers Assn., George 
A. Bowie, of Firestone’s public 
relations department, said deal- 
ers should change their ways and 
try to think as a customer does. 
He said customer-dealer relations 
would then be improved. 


An excess profits tax in 1951 was 
forecast by H. H. Cochran, New 
York, an automotive tax expert 
for the John W. Stokes Co. He said 
it seems likely the excess profits 
tax exemption will be founded on 
the average annual earnings from 
1946 to 1949. 

Cochran said labor unions are 
pushing for such taxes partly be- 
cause they believe higher levies 
will result in more liberal corpora- 
tion spending in wage increases. 
However, Cochran labeled this the- 
ory as “economically unsound.” 


The three-day convention con- 
cluded with the election of A, S. 
Christenson, of Rapid City, as 
president. He succeeds W, Keith 
Wyman, of Vermillion. 

Leo Shirber, of Mobridge, was 

(See S. DAKOTA, Page 50, Col. 1) 
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-Buying Tactics Assailed 





Va. Grants U. C. Dealers 


New-Car Sales Permits 

NORFOLK, Va.—Circuit Court 
Judge Clyde H. Jacob has 
signed an order here making it 
legal for used-car dealers to 
apply for licenses to sell new 
cars. 

Judge Jacob is the jurist who 
recently heid unconstitutional a 
1950 Virginia general assembly 
act banning the issuance of such 
licenses unless the applicant 
possessed a manufacturer's fran- 
chise or its equivalent. 





gong to need salesinen—and good 
vies. 

Comparing dealers to fight 
managers Wh0se boys never get 
into action, O'Neil admitted that 
tne sales Dattle may be put off 
1ur quite a while, but he added: 
“I have an idea that there is go- 
ing to be a lot more action than 
some of us expect.” 

O'Neil also cautioned dealers not 
to iay olf mecnanics but to scout 

around tor more so that every 
service stall can be kept busy. 

Speaaimg ot dealer-iactory rela- 
tions, U'iNeil stated that there has 
Veen a Zreac deal OL progress dur- 
ing recent years in achieving closer 
understanding among the two 

groups. 

“we welcome the suggestions of 
our dealers individuaily or in 
groups, trom the largest to the 
smauest, And we believe we have 
got a workable system of two- 

way communication through 
which we can not only transmit 
ideas but get ideas,” U’Neil said. 

Highlighting the opening session, 


Hall) | Saxton Lloyd, former auto me- 


cnan.c, now a dealer in Daytona 
weach, Fk la., emphatically advised 
dealers: “sne customer will be a 
.iucih more important person in 
«Ne Ltucure, dinprove your relations 
with tae customers and put them 
on tie Sanie basis as your bank 


; account. 


“You should decide now whether 
co stay in business or get out. It 
would not be advisable to stay 
uali-way in and half-way out dur- 
ing the crisis.” 

vvelcoming address was del.vered 
by McCracken County Judge Brady 
wi, Stewart, recently elected to the 
Kentucky court of appeals. He 
pointed out progress made in west- 
ern Kentucky in recent years. 


Other first day addresses in- 
cluded Kentucky State Revenue 
Commissioner H. Clyde Reeves; 
Guthrie Crowe, commissioner of 
state police; John O. Munn, ad- 
visory editor of Automotive News, 
who spoke on “Factory Con- 
tracts”; Spalding Southall, com- 
missioner, Kentucky department 
of insurance, and George Kauf- 
man, Campbell county clerk and 
representative of Kentucky Court 
Clerk’s Assn. 

The 200 dealers registered at the 
convention made the most of two 
rainless days, the first here in 
many weeks, to enjoy boating, 
swimming, fishing and other rec- 

(Continued on Page 50, Col. 1) 


On the House 


Nash’s NXI model is much closer than you think, insiders tell me, 


but material shortages may interfere. . . 


. Incidentally, the Nash 


preview in Detroit was one of the best I’ve ever attended; food was 





Wemhoft 


well above average for such a large gathering; 
floor show was superb; company officials were there 
in numbers... . 
display of 1951 models were the Rambler two-door 
sedan and the suburban. ... 

Report from Boston says Noyes Buick’s dozen 
dealerships in that area are being turned into 
individual deals, 
dealership getting a chance to buy it. ... 
face is red: Last week I gave credit for a “gem 
of wisdom” to John M. Tiller, Buick dealer, but 
I located him in Durham, IIl., instead of Dur- 
De. 2. (Gs + s.% 

Scholastic magazine recently polled 50,000 stu- 


Chief center of attraction in the 


the each 


My 


with manager of 


dents; almost 75 percent of the boys and 66 percent of the girls said 
they believe a fair profit would be 10 to 25 cents of each sales dollar 
. 57 percent of the boys said corporations are making a fair 


amount of money, 29.5 percent said too much... 


32.7 percent of 


the girls said companies are making a fair amount and the same 
percentage said too much... . Gov. McKay attended the family-style 
picnic held recently by the Portland (Ore.) dealers. 


-Pete WeMHOFr, 
Editor 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. 4 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 





Capsule Comment 


Most dealers expect the reimposition of Regulation W 
will have little effect on new-car sales. 
But it isn’t a good idea to take it for granted. 
* 


* * 


Because of the large number of dissenters to long-term 
labor contracts, observers fear sporadic wildcat troubles in 
some auto plants. 

Would that be new? 


* * * 


Indiana and Rhode Island dealer associations have prof- 
fered their services to their governor in the event of a war 
emergency. 


Smart public relations. 
* * * 


We undersiand that a lot of pressure is being put on the 
government to ban the spare tire on new autos. 
Unless the government is ready to ration tires, such 


a move would be meaningless. 
» * * 


U. S. bureau of public roads estimates that by the end | 
of 1950 there will be 48,484,000 vehicles on America’s high- 
ways—39,710,000 cars, 8,774,000 trucks and buses. This 
would be 4,200,000 more vehicles than in 1949. 


And they’ll be traveling on the same inadequate road 
system. 

* 

Auto manufacturers are beginning to fear shortage of 
manpower more than scarcity of materials. 


Dealers, take note. 


* * 


* * 


In our present guns-and-butter economy, there will be 


* 


| Dealer 
Forum | 


Epvrror’s Note: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column | 
to the president of each state 
association (in alphabetical order | 
of states) for his personal obser- 
vations. 

By Thos. F. Abbott jr. 


President, Texas Dealers 


oo a car is an exciting and 
highly pleasurable experience | 
for the majority of our customers. | 
This fact is one 
that every auto-| 
motive dealer and 
his sales force| 
should never for- | 
get. True, cften 
the prospective 
customer appears 
to be hypercrit- 
ical and presents 
a negative atti-| 
tude. In most 
cases this is a 
false front recog- 








T. F. Abbott jr. 
nized by every good salesman. 
In fact, the ability of the auto- 


motive salesman to fall in with 
the mood of the customer is the 
prime object.ve in establishing prof- 
itable customer relations. 


The salesman is also a show- 
man. He automatically knows 
that the prospect is interested 
in buying an automobile for a 
purpose: For his business, to 
serve his family’s needs or for 











ets 


of driving a brand new automo- ane 


\ BRAZEN MOTORISTS 
bile. BRAZEN 

Show him the car that suits his | : CALLED A-1 PERIL 
purpose explain its features | Rites oom? 


| 
the pure pleasure and prestige | 
| 


é . : Bureau Head Warns 
. and he’ll begin to sell himself. | |Detanee of Driving Rules 
+ * * | Will Bring ‘Tough’ Action 


aermaene 


HIS kind of salesman showman- 4. 

ship is based primarily on tact, 
which is the strongest foundation : ) 
for good employe-customer rela- \ 
tions. Most successful businesses 
have been based upon this one at- | 
tribute, tact. I know of no business 
that can succeed without it. This!) — 
begins with the employer; his at-| 
titude is reflected in the a el 
of all of his employes toward the 
firm’s customers. 


Not only are the salesmen re- 
sponsible for making and keep- 
ing satisfied customers, but every 
employe of the firm who speaks 
to or is seen by the public is a 
vital link in the chain that makes 


By Brest 
special to Tan 8 


A WRITE IN 
WHAT You 


CALL THE 





Letterbox 


| 
| 


used, if you so request. 


\s——___— 





‘Production F igures..... 


This is an open iorum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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good relations. The friendly lilt 
in the voice of the young woman 
who answers the telephone, the 
courteous manner of those in the 
accounting department in answer- 
ing customer inquiries; the help- 
ful attitude of those who service 
the automobiles; these and other 
contacts help establish customer 
loyalty. 


The 


interested employe realizes 


their volume, as so many of us go 


Canadian Output 

Periodically, we have noticed 
production figures relative to the 
various makes of vehicles as ap- 
plied to the American market. 

It has occurred to us that you 
may have in your possession, pro- 
duction figures specifically for Can- 
ada. If these are available, we 
would appreciate it greatly receiv- 
jing a list showing production in 


after volume regardless of net 


profit. 

The so-called “Department Head 
Incentives” are so far out of control 
that department heads apparently 
put more money into their banks 
than dealers ao on volume opera- 
tions. It would seem better to put 
the incentives on individual sales 
basis.—DoNnaLp Negse, Sam Murray, 
|Ine. (Ford), Miami, Fla. 





the importance of his or her par-|Canada during the first six or sev- 
ticular position and endeavors to/en months of this year and are 
give a favorable account of him-| specifically interested in the major 


* * * 


Re Simca 


self for his company’s benefit. 
+ * *¥ 


VERY automotive dealer should | 

have a keen respect for the} 
people of his community and their | 
should | 
bend every effort to gain that good- | 
service | 
In turn, his| 
salesmen and other key employes 
must be encouraged to do the same. 
Many a car has been sold because | 


goodwill. Personally, he 


will through community 


and personal contact. 


of service club and soc‘al contacts. | 
Each individual in the firm is con- | 





plenty of materials left for a sturdy production of cars and 
trucks, General Motors’ C. E. Wilson declares. 
* * * 
Take note, those fear-mongers who not so long ago 
envisioned an acute car shortage! 
* * * 

Boom-&-Bust is the story of the past summer’s used-car 
market. Approaching credit controls and model changeovers 
are some of the reasons cited for the sudden nosedive in 
used-car prices. 

With conditions as fluid as they are, it’s been a case 
of playing it as close to the vest as possible. 
* * * 


Dealers have been urged by a booklet of the Automobile 


Manufacturers Assn. to help form traffic-safety committees 


in each city. 
Sounds like a good idea—both for safety and for 
“grass-roots” public relations. 


|have agreed 


|stantly a showman for your organ- | 


ization. 


Taking it for granted that you 
every | 
perhaps you say,| Tassel’s articles in Automotive News 
Tom | and find them highly informative | 
Abbott from Fort Worth to tell me|and intensely interesting. 


Silently with 
word thus far, 
“So what? It doesn’t take 


this. I know it.” 
Yes, we know these things , . 
(See FORUM, Page 47, Col. 3) 


25 Years Ago i 


The Big Story 


A 1925 headline read: 





“Airplane, Sedan Crash, No One Hurt.” 
Commenting on the story, and the state of the nation’s roads, one 
pundit asked: “Was the sedan hitting the high spots on the road 
or was the plane hitting the low spots of the air? 





groups.—F.. A. Curtis, J. C. Adams 
Co., Ltd., Toronto. 

Epiror’s Note: Canadian auto 
plants turned out approximately 


Would you be kind enough to 
give me the French address of the 
company building the Simca auto- 
192,000 cars and trucks during |™obile?—E. Epwarps, Milwaukee. 
the first half of 1950, as follows: | Eprtor’s Note: Soc. Industrielle 

General Motors, 57,000 cars and | de Mecanique et Carrosserie Au- 


21,000 trucks; tomobile, 163-185 Ave. Georges- 
Chrysler, 21,000 cars and 5,500 Clemenceau, Nanterre, Seine, 
trucks; France. 
Ford, 52,000 cars and 22,000 | * * * 
trucks; 
Hudson, 500 cars; Nash, 425 Seeks Address 


| Please give me the address of the 
Rolls Royce of America, Inc.—C. A 
| GAINES, Milwaukee. 

Eprror’s Note: Rolls Royce is 
represented in the United States 
by J. 8S. Inskip, Inc., 304 E. 64th 
St., New York 21, N. Y. 


* * + 


cars; Studebaker, 7,300 cars and 


1,000 trucks; miscellaneous, 4,275. 
+ * * 





Incentives 
I read every word of J. B. Van| 


It is amazing how few dealers 
| pay any attention to their records, 
enabling them to better profitize 


Paging Mr. Gill 

Would you be so good as to give 
|me the address of R. O. (Rube) 
Gill, who was with American Ban- 
tam Car of Butler, Pa., in 1937-39 
when the writer was manager of 
purchasing and material control? 

The last address I had was with 
the E. W. Bliss Co. of Brooklyn, 
N. Y., in 1941. 

Perhaps some of your readers 
could help or Mr. Gill might see 
this letter.—G. S. Martin, 133 Sec- 
ond St., Elyria, O. 





—From the files of Automotive News. 
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NOW YOU CAN GET WALKER 


Gonuine [IF] [IX caerneee 


FOR YOUR DELUXE OIL FILTERS 


For top performance in DeLuxe Oil Filters always 
use genuine DeLuxe Cartridges—for only genuine 
DeLuxe Cartridges have the patented cone and 
spring which prevent cartridge collapse and assure 
correct direction and rate of flow for complete oil 


cleansing. 


CU, SD and DF. 












*DeLuxe Products Corporation is a Division of 
the Walker Manufacturing Company of Wisconsin 









































Keeps Oil Cleaner 





yenuine DeLuxe Cartridges (made under DeLuxe 
patent No. 2,168,124) are now available in the 
Walker Oil Filter line in the four basic sizes: JC, 





Don’t accept substitutes. Year after year the 
great majority of Maintenance Awards Winners use 
Genuine DeLuxe Cartridges. Year after year, na- 
tionally-known truck and industrial engine builders 
recommend and use DeLuxe Cartridges. 





























amaemeed 
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Here’s proof of how thoroughly Walker Oil 
Filters remove dust, dirt, metal particles and 
other engine-made abrasives from the oil stream 
... proof that Walker keeps oil cleaner in the 
critical period between oil changes. 

Walker ‘‘3-Dimension” Filtration actually 
removes abrasives as small as 2/10 of one mi- 
cron— gives engines a 25-to-1 safety factor over 
the danger size of contaminants. 

Only Walker has ‘‘3-Dimension”’ Filtration 
because Walker alone has the patented Laminar 


construction. It can’t channel . . . it won’t by- 


Oil Changes 


pass. It combines into one cartridge the three 
basic essentials of good filtration—surface, depth 
and progressive— multiple filtration to take out 
the many, different kinds of oil contamination, 
including moisture. 

Certainly you should sell your customers a 
periodic oil change to protect against oil oxida- 
tion, dilution and deterioration. But, equally 
important, install a new Walker Oil Filter Car- 
tridge to keep the oil clean between changes— 
to give them the added protection, the greater 


security of Walker ‘‘3-Dimension’’ Filtration. 


WALKER MANUFACTURING COMPANY OF WISCONSIN - RACINE, WISCONSIN 
Oil Filters « Exhaust Silencers + Jacks + Lifts 


th OIL FILTER 
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Pertaining to Dealers . 
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NADA Summarizes 
Terms of Reg. W 


WASHINGTON. -— Terms of the 
new Regulation W, which became 
effective Sept. 18, were summarized 
in a special release prepared by 
NADA headquarters here and sent 
to the association’s members last 
week, 

The NADA special release, pre- 
pared for members only, follows: 

Coverage—Time sales of all pas- 
senger cars designed for the pur- 
pose of transporting less than 10 
persons, includ.ng taxicabs but not 
including trucks, are subject to 
the following terms: 

1, Down payments of at least one- 
third (33%; percent) are required. 
The down payment may be in the 
form of cash, a used-car tradein, 
or both, and must be obtained at 
or before the time of delivery. For 
new cars, the down payment is 
calculated on the cash selling price 
of the new car. On uSed cars (year 
models 1941 through 1950), the 
down payment is computed on the 
eash selling price or the guide book 
average retail value, whichever is 
lower, For 1940 and previous model 
cars, the down payment is cal- 
culated on the cash selling price. 

The average retail value listed 
in the guide books for automatic 
transmissions is the only extra 
equipment that may be added to 
the average retail value of an auto- 
mobile. 

2, Maximum maturity on new 
and used-car times sales is 21 
months. The monthly installments 
should be substantially equal in 
amount. Provision is also made 
for special payments where a 
buyer’s income customarily fluc- 
tuates from month to month or 
season to season. 

Registration Requirements — Al- 
though automobile dealers are au- 
tomatically licensed under the reg- 
ulations, each dealer must register 
on or before Nov. 17 at his Federal 
Reserve bank or branch bank, 





where registration forms may be | 


obtained. This 
must be filed whether or not the 
dealer had filed a similar state- 
ment under the former regulation. 

Record requirements—Automobile 
dealers are required to keep the 
following records on each install- 
ment sale: 1. Brief description of 
ear purchased; 2. Cash price of 
the car; 3. Amount of down’ pay- 
ment showing amount of cash or 
allowance for tradein with a brief 
description of the used car traded 
in; 4. The amount of the insurance 
premium and finance charges stat- 
ed separately or as a total; 5. The 
amount of the time balance due, 
the amount of monthly payments 
and the number of months. 

Every dealer is required to pre- 
serve, during the repayment pe- 
riod, all records relating to each 
time sale, and these are subject to| 
inspection by any Federal Reserve 
bank to determine compliance with 
the regulation. 


registration form | 








the request of NADA in Novem- 
ber, 1948, At that time, FRB ad- 
vised that for an automobile 
salesman to qualify for this ex- 
emption, he must be a bona fide 
salesman of new automobiles of 
the same make and year as the 
automobile purchased as a dem- 
onstrator, | 

The board also stated that the 
phrase “to be used principally as a 
demonstrator” was not intended to 
require that the salesman’s new 
ear “be used principally for the 
transportation of his prospective 
purchasers, since the phrase may 
also include the salesman’s use of 
the automobile for other bona fide 
demonstration practices.” The 
board is reviewing all previous in- 
terpretations but no change in this 
is expected. 

Refinancing Without Hardship 
Showing—The new Regulation W, 
like the former one, contains a pro- 
vision under which a dealer, or a 
finance company, if willing, may 
agree to refinance outstanding 
credit of a buyer and extend the 
monthly payments of the balance 
due over a period of 21 months 
from the date of the refinancing. 
A dealer or finance company is 
not obligated to extend this time— 
it is entirely optional. Moreover, 
this extension of time cannot be 
prearranged. 

Refinancing in Hardship Cases 
A dealer may, upon accepting in 
good faith a “Statement of Changed 
Conditions,” described below, grant 
an installment credit refinancing 
any outstanding obligation for a 
maximum of 24 months, but this 
longer maturity can be applied only 
to the credit refinanced. 

This section may be utilized 
only if the dealer accepts in good 
faith a written statement signed 
by the buyer that the proposed 
refinancing is necessary to avoid 
undue hardship resulting from 
contingencies that were unfore- 
seen when he obtained the orig- 
inal credit or which were beyond 
his control, The statement must 
include the principal facts rela- 
tive to the original credit and 
the contingencies and also must 
specifically state that the con- 
templated refinancing was not 
based on any preconceived plan 
or intention to evade the regu- 
lations. 

Penalties for Violations —The 
board may suspend indefinitely or 
for a certain period the license of 
any dealer if, after “reasonable no- 
tice and opportunity for a hearing,” 
the dealer fails to comply with any 
provision of the regulation, A li- 
cense suspended for a limited pe- 
|riod will become effective again 
jlater, or one that is suspended in- 
definitely may be restored by the 
board at its discretion. 

In addition, the Defense Produc- 


Exemption for Demonstrators ition Act of 1950 authorizes the 


—The regulation exempts sales- 
men’s demonstrators if they are 
to be used by him principally as 
a demonstrator. This same ex- 
emption was included in the for- 
mer regulation and was clarified 
by the Federal Reserve Board at 








| pliance 


board to bring court action to re- 
strain violations and compel com- 
and provides maximum 
penalties for conviction of willful 
violations of $5,000 fines or im- 
prisonment for not more than one 


| year, or both. 





Smashes Diesel Speed Marks— 

driven by Jimmy Jackson, 
national records for diesel-powered racers on Utah's Bonneville salt flats. 
marks was the 165.23 miles per hour set in the one-mile run. 
which qualified for the 1950 500-mile race at Indianapolis. 
tests with regular Mobilfuei diesel fuel and lubricated with stock Delvac ‘oil 


The Cummins Diesel Special No. 61, 


was built by Kurtis Kraft of Los Angeles 


has set six new inter- 
One of the new 
The car is the same one 
It was powered for the Bonneville 
The chassis 














Dealer Conventions 


Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. D. 

Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City 

Oct. 8-I0—Automobile Dealers Assn. 
Alabama, Inc., Biloxi, Miss. 


of 





Oct. 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. 

Oct. 10 — Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 

Oct. 13-14— Tri-State Convention (Del., 
Md., Pa.), Heddon Hall hotel, Atlantic 
City, N. J. 

Oct. 15-16— New Mexico Automobile 
Dealers Assn., Carlsbad, 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 1&17— Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa- 
vannah. 

Oct. 17-18— Federation of Automobile 


Dealers Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 
Oct. 23-24—Minnesota Automobile Deal- 
ers Assn., St. Paul hotel, St. Paul, Minn. 
Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus, O, 
Nov. 812 — National Used Car Dealers 
Assn. convention, Dallas, 


Tex. 
Nov. 13-15—Automotive Trade Assn. of 
Virginia, John Marshall hotel, Richmond. 


Baker hotel, 


Nov. 15-16—Oklahoma Automobile Deal- 
ers Assn., I7th annual meeting, Tulsa 
hotel, Tulsa. 

Dec. !-2—Montana Auto Dealers Assn.., 
Rainbow hotel, Great Falls, Mont. 
Dec. 4-5—Idaho Automobile Dealers 

Assn., Hotel Boise, Boise, Ida. 
Jan. 7-10, 1951 — National Auto Dealers 


Assn. convention and exhibition, Miami. 


May 3l-June 2—Washington State Auto 
Dealers Assn., Winthrop hotel, Tacoma. 
. * . 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee, 

Feb. 15-22, 1951—Philadelphia Automotive 
Trade Assn., Commercial Museum, Phil- 
adelphia. 

Feb. 17-25— Chicago Automobile Trade 
a International Amphitheater, Chi- 


March 2-8, 1951—Greater Kansas City Mo- 
tor Car Dealers Assn., Municipal audi- 
torium, Kansas City. 











Coming Events 


1951 — Seattle Auto Dealers 
Seattle, 


Mar. 
wane 


dane 19-25, 1951—Indianapolis Automobile 
Trade Assn., Cattle Expositior Bldg. 
State Fair Grounds. 

* . 


10-18, . 
Field Artillery armory, 


Aftermarket Shows 


Dec. 4-8—Automotive Service 

show, Navy Pier, Chicago, 
Mar. 21-24, 1951—Pacific Automotive show, 
Civic Auditorium, Seattle, Wash. 


Industries 


Apr. 26-29, 1951 — Southwest Automotive 
show, Oklahoma City. 
* * . 
Allied Industries 

Oct. 2-6—American Trucking Assns., 17th 
annual convention, Waldorf-Astoria, New 
York. 
Oct. 23-27— National Metal Exposition, 
Amphitheater, Chicago. 


Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 


Jan. 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 

. * . 
General 

Sept. 28-30—National Truck Leasing Sys 
tem, Inc., conference, Waldorf-Astoria 
hotel, New York. 


Oct. 5-I5—Auto Show Paris, France, 
Oct. 16-20—National Safety | Congress and 
National Safety Council exposition, Chi- 
cag 
Oct. 
dinner, 
York. 
Oct. 18-28—Auto Show, London, England. 
Oct. 22-28 — National Automobile Dealer 


Week. 

May 30-Sept. 9, 1951—World Transporta- 
a Fair, Santa Anita Park, Arcadia 
alif. 


°. 
18—Automobile Old Timers annual 
Waldorf - Astoria hotel, New 


Engineering 


16-18 — Society of Automotive En- 
neers transportation meeting, Hotel 
Statler, New York. 

Nov. 1-3—American Society of Body En- 
gineers, Rackham Memorial Bldg., De- 


troit. 

Nov. 9-10— Society of Automotive En- 
gineers fuels and lubricant meeting, 
Mayo hotel, . Okla, 

Nov. 26- Dec, | — American Society of 
Mechanical Engineers, Hotel Statler, 
New York, 


Oct. 


Ethyl Shows Improvement 
In Gasoline Quality 


DETROIT.—A dramatic demon- 
Stration of the improvement made 
in the quality of gasoline during 
the past 25 years was staged here 
last week at the research labora- 
tories of the Ethy] Corp. 

Modern cars, using present-day 
fuels, competed against a 1921 
Cadillac 
series of acceleration and economy 


War Holds Fate 
Of Auto Show 


In Indianapolis 


INDIANAPOLIS. Plans for 
Staging one of the nation’s largest 
automobile shows, a revival of the 
annual event in Indianapolis, were 
announced at the 41st annual out- 
ing of the Indianapolis Auto Trade 
Assn. 


Col. Harold D. Johnson, presi- 
dent of the association and a part- 
ner in Wiles-Johnson Motors, Inc. 
(Chrysler), said that show plans} 
are tentative, depending upon the} 
state of the nation’s war effort next 
spring. However, the association 
will proceed presently with plans 
to stage the show at the Indiana 
State fair grounds. 

In line with preliminary plan- 
ning for the show, once one of 
Indianapolis’ most colorful events, 
Johnson warned dealers that they 
must prepare themselves for any 
future development that might af- 
fect automobile production and the 
industry in general. 

Previous shows were staged in 
the fairgrounds manufacturers’ 
building, which offers little more 
than an acre of space for display 








next spring will be at least four 
times larger and will rank with the 
best in the nation, Johnson pre- 
dicted. 


Buick Ne ames Lane 


Buick dealer at Healdsburg, Calif., 
has been announced by Arthur J. 
Kemp, San Francisco zone man-| 
ager for Buick. For the past two 
years, Lane was service manager 


Calif.. and prior to that he was 
shop foreman for the Buick dealer 
| at Long Beach. 





using 1925 gasoline in a | 






purposes. Thus, the proposed show | 


Appointment of G. H, Lane as | 


for the Buick dealer at Anaheim, | 


|tests to illustrate the Ethyl Corp.'s 
contention that two gallons of to- 
|day’s gasoline are worth three gal- 
ilons of 1925 gasoline—despite the 
fact current retail gasoline prices, 
|exclusive of taxes, have dropped 
jan average of 1.8 cents per gallon 
from the 1925 level. 


|trial—the '21 Cadillac, with a com- 
pression ratio of 4.5 to 1 and using 
|the 55-octane 1925 gasoline, covered 

820 feet in the same time that a| 
|"50 Cadillac, with a compression 
|ratio of 7.5 to 1 and using modern 
|premium gasoline, covered 1,148 
feet. 
| In the economy run, the ’21 Cad- 
jillac averaged 13.8 miles on a gal- 
lon of 1925 gasoline, while a ’49 
|Oldsmobile, equipped with an ex- 
perimental engine with the same 
/4.5 to 1 compression ratio as the 
‘21 Cadillac and also using 1925 
|fuel, averaged 15.6 miles per gallon. 
|A new Oldsmobile, with an 8 to 1 
compression ratio and using mod- 
ern premium fuel, averaged 24.1| 
miles per gallon. All of the cars| 
|were driven at a constant speed 
{of 30 miles per hour. 

The other test was an accelera- 
tion run between two '49 Cadillacs, 
both with 7.5 to 1 compression ra- 
tio, the one using modern premium 
fuel and the other, its spark re- 
tarded, using 1925 gasoline. The 
car running on modern fuel cov- 
ered 1,146 feet in the same time 
that the car using 1925 gasoline 
}covered 875 feet, knocking furious- 
lly all the way. 





-~Bos GorDon | 


Veteran and Youngster— 


In the first test—an acceleration | 


‘Tenn. Assn. Works 
To Clear Status 
Of °49 Title Law 


NASHVILLE.—The doubtful sta- 
|tus of the 1949 Tennessee motor 
| vehicle registration law is expect d 
'to be cleared up by Dec. 1, it was 
|revealed here by David P. Wh: l- 
'chel, executive vice-president of 
the Tennessee Automotive Assn 


The law in question was recently 
ruled invalid by state Attorney 
|General Roy H. Beeler. His ruling, 
|Whelchel said, was based on the 
\fact that the motor vehicle certifi- 
cate of title provision and the reg- 
istration of motor vehicle license 
plates were contained in one bill 
which passed the 1949 legislature, 
when these were two separate sub- 
jects which should have been con- 
tained in two separate bills. 

As a result of the attorney gen- 
eral’s ruling, a “friendly” suit has 
been started which will go up to 
Tennessee’s supreme court, where 
a final decision is expected by 
| Dec. 2: 
| If the supreme court’s ruling is 
favorable, there will be no change 
in plans for starting administra- 
|tion of the title law on Jan, 1, 1951. 

If the court upholds the ruling 
that the law is unconstitutional, it 
has been arranged that two sepa- 
rate bills—one dealing with the 
certificate of title question, and the 
other with the matter of issuing 
license plates—will be dropped into 
the legislative hopper on the first 
day of the 1951 session, Whelchel 
said. 


NADA Ad Group 
Asks Rate Parley 
With Publishers 


WASHINGTON, — NADA’s _na- 
|tional advertising committee has 
lrequested that President Fred L. 
Haller arrange a meeting of the 
committee with representatives of 
newspaper publishers to discuss 
“discriminatory rates” for auto 
dealers’ display advertising. 

It is charged that dealers per- 

sonally advertising vehicles must 
pay the national space rate, while 
those businesses selling other types 
of nationally advertised commodi- 
ties pay the local display rates, 
|which are much less. 
Purpose of the meeting requested 
| by the committee is to determine 
ways and means to adjust the 
“existing inequity. r 














14 Dealers Added 


In San Francisco 


SAN FRANCISCO.—Fourteen 
|/new members have joined the Mo- 
tor Car Dealers Assn. of San Fran- 
cisco, They are: 

Bengard Motors (DeSoto-Plym- 
outh), King City; Campbell Chev- 
| rolet, Oakley; Floyd Gibson (Ford), 
Tulare; Gilroy Motor Co. (Oldsmo- 
|bile), Gilroy; Lambert Chevrolet, 
Orland, and Pedrazzi Motor Co. 
| (Kaiser-Frazer), Salinas. 
| Also joining were: Robidart Mo- 
tors (Kaiser-Frazer), Stockton; 
Sonflieth Motors (Dodge - Plym- 
outh), Watsonville; S & M Motors 
(Dodge-Plymouth), San Francisco: 
Sunset Pontiac Co., San Francisco. 
Waters-Beebe Co. (DeSoto-Plym- 
outh), Monterey; Clyde N. Young 
(Studebaker), Monterey, and Casho 
Nash Motors, Berkeley. 


AUTOMOTIVE NEWS WANT ADS have 
|}been proven the quickest, least expensive 
|method of reaching the men who want 
}what you have or have what you want! 
| See the back pages of this issue. 








| Demonstrating the improvement in gasoline quality in the past 25 years, the Ethyl Corp. 


staged an acceleration test in Detroit last week between a 1921 Cadillac using 55 octane 


1925 fuel and a ‘50 Cadillac using modern premium gasoline. The cars are shown 100 feet 


from the starting line which they crossed at a speed of 10 miles per hour. 


The new car 


traveled 1,148 feet while the oldtimer was covering 820 feet. 
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“| bet you gotta be good +o drive @ truck — huh, mister “a 





Most truck drivers “° know would shrug off that typi- Yes, we know that. individually and collectively. the entire 

cally boy ish question with a too-modest, “Qh, I don't know trucking industry is constantly working toward higher | 
sonny, aS long as you keep on the ball. - - standards of safe. courteous highway driving. It is work- \ 
That’s why "' e'd like to answer it out of our 43 years eX- ing to give meaning to the slogan — 

perience in manu facturing trucks, and in working closely SAFETY is NO ACCIDENT 


with truck drivers : 

b a We had safety in mind when we engineered the new Inter- 
“Ye *y 7 “ » good. ° - . . 8 . . 
eo _ di Bos national Trucks. The new < omfo-Vision Cab is a good ex- 


“You need keen 6y©®™ ready to spot traffic dangers be- ample. Truck drivers helped us design it. There's full front 
fore they cause trouble. and see that they dont. visibility through the one-piece. curved Sweepsight wind- 
“you need an alert body _ready to react rapidly to the shield. There’s safer, more positive control from @ more 
split-second timing of highway traffic. comfortable driving position. It’s the “roomiest cab on the 
‘ oad” —built to ~yut the fatigue that causes accidents. 

“You need endurance — ready to keep going through all road”—built 10 © “ aia - 
kinds of weather when schedules demand the delivery of 
our cargo international Harvester Builds 3 
’ p ; McCormick Farm Equipment and Farmall Tractors G 

“You need patience. You need good judgment. And you Motor Trucks and industrial Power 
need the ability tO deal with all kinds of conditions, with Refrigerators and Freezers s 


all kinds of people. 


[his messase is published in supper! of the Safety and C ourtesy ¢ ampaign of the American 


Prucking jssacialions, whose annual convention ES being held in New York City, Oct. 1-6. 


All NEW, All PROVED 


ea ee 


INTERNATIONAL a TRUCKS 


INTERNATIONAL HARVESTER COMPANY cHICAGO 





International salutes the ATA 


for safety on the highway 
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have been gi 
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trucking industry. paign 


personified | 
We’re American oy that import 
prou econom ant fel . 
d to assist the American Trucki y, the truck driver low in the 
cking Asso- 


ciations in a We’ . 
u ‘ re t eee 
publicizing their safety and co elling millions of magazi 
urtesy cam ; ne readers 
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Is Stressed 


WASHINGTON. 
ance of President Truman’s order 
calling for the preservation of | 


business records was stressed last | 
weck by the U. S. Chamber of | 
Commerce. 

Executive Order 10160, issued 
Sept. 9, 1950, declares that busi- 
ness records must be preserved 
by every person who sold, deliv- 
ered or offered for sale any goods 
or services in the course of trade 
or business for the period May | 
24, 1950, to June 25, 1950. 

These records may be necessary 
as an appropriate basis for estab- 
lishing ce‘lings under Title IV of 
the new Defense Production act 
relating to price and wage stabil- 
ization. 

The order provides that such} 
records shall specify the prices re-| 
ceived and asked, and the labor, | 
material, acquisition and _ other} 
costs incurred in connection with} 
such goods and services. Exemp- 
tion of individual wage rates, sales | 
of agricultural commodities and' 


| 





Keep Business Records 


Need for Preservation Under Defense Law 


by C of C 


The import-|items specifically exempt from the 


act is provided. 

Failure to preserve such rec- 
ords could subject violators, upon 
conviction, to a fine of $1,000 or 
imprisonment for not more than 


a year, or both, 

In addition, the act authorizes the 
| President to require the furnishing 
jand preservation of reports 
|records while the Defense Produc- | 
in effect, and for a} 
|Packard Shows ‘51s in Boston— 


Packard models were introduced to the New England area at a week-long | 


tion act is 
period of two years thereafter. 


The USCC believes it might be} 
| Well for businessmen to file a copy 
of the order for future reference. 
is the record-preservation 


Here 
order: 


1, Every person who sold or 
delivered goods or services, or 
offered them for sale or delivery, 
in the course of trade or busi- 
ness during the period from May 
24, 1950, to June 24, 1950, inclus- 
ive, shall preserve all his records 
for such period relating to: 


(a) The prices received or asked 






Responsible executives are cognizant of the excellence and 


dependability of Pittsburgh Safety Glass. For it has an 


enviable record of service—in the automobile, aviation and 


railroad car industries—covering more than half a century. 


When you specify Pittsburgh Safety Glass, you get a 


quality product. Its visional properties are unsurpassed. 


It retains its clarity indefinitely. Moreover, special tech- 


niques and processes developed by Pittsburgh make pos- 


Safety CASS s+ rsa 


DUPLATE SAFETY PLATE GLASS 


PiTTrss 


GLASS 


PAINTS -: 


URGH 


and 


A Se ae 





Eight 1951 


| 


for such goods or services; and 


tion, and other costs incurred in| 
connection with such goods or serv- | 
ices. 
2, This order does not apply to: | 
(a) Records of an individual re- 
lating to wages or salary received 
by such individual; 
(b) Records relating to sales of 





(iii) Prices or rentals for (a) 





” 


“You don’t have to sel me 
on 


Pittsburgh Safety Glass!” 


show held in Boston. More than 7,000 persons viewed the new models. 


agricultural commodities by the in- | 
(b) The labor, material, acquisi-| dividual producer thereof; and 


(c) Records relating to the fol- 
lowing, which are exempt from 
control under section 402(e) of 
the Defense Production Act of 
1950: (i) prices or rentals for real 
property; (ii) rates or _ fees 
charged for professional services; 


sible its mass production in curved as well as flat panels to 


satisfy any requirement. 


It’s to your advantage to insist upon Pittsburgh Safety 


Glass for your cars. And remember, any time you have a 


problem of glass application, our specialists will be glad to 


consult with you. There is no obligation on your part. 
Pittsburgh Plate Glass Company, 2201-0 Grant Building, 


Pittsburgh 19, Pennsylvania. 


DUOLITE SAFETY WINDOW GLASS 


CHEMICALS -: 


a 


BRUSHES 


PLASTICS 


COMPANY 





ma- | 


-| rials” 


|terials furnished for publicat’on ty 
any press association or feature 
service, or (b) books, magazines, 
motion pictures, periodicals, cr 
newspapers, Other than as waste or 
scrap; or rates charged by any pe-- 
son in the business of operating cr 
publishing a newspaper, periodical, 
or magazine, or operating a radic- 
| broadcasting or television station, 
|a motion-picture or other theater 
enterprise, or outdoor advertising 
facilities; (iv) rates charged by 
any person in the business of sel’- 
ing or underwriting insurance; (v) 
rates charged by any common car- 
rier or other public utility; and 
(vi) margin requirements on any 
|commodity exchange. 

| 8, For the purposes of this order 
(a) The term “person” includes 
| an individual, corporation, part- 
nership, association, or any other 
| organized group of persons, or 
| legal successor or representative 
of the foregoing, and includes the 
| U. S. or any agency thereof, or 
; any other government, or any of 
| its political subdivisions, or any 
| agency of any of the foregoing. 
| (b) The term “prices” includes 
rentals, commissions, margins, 
| rates, fees, charges, and allowances 
|paid or received. 

(c) The term “goods” has the 
same meaning as the term “mate- 
in the Defense Production 
|Act of 1950 and includes raw ma- 
|terials, articles, commodities, prod- 
| ucts, supplies, components, technical 
| information, and processes. 





' 


U.S. Intervenes 


In Emich-GM 
Court Battle 


CHICAGO.—In a “friend of the 
court” role, the U. S. Department 
of Justice has entered the case of 
Emich Motors Corp. (one-time Chi- 
cago Chevrolet dealer) and the U. 
S. Acceptance Corp. (of which Fred 
F. Emich was head) versus Gen- 
|eral Motors Corp. and General Mo- 
tors Acceptance Corp. it was 
jlearned here last week. 

The Justice department’s action 
came in the form of a memoran- 
dum in support of a petition by 
Emich’s attorneys for a writ (to call 
up records of an inferior court) 
wherein they sought consideration 
of an appeal in the U. S. Supreme 
court to overthrow the ruling of a 
U. S. court of appeals for this dis- 
trict. 

A unanimous decision by the ap- 
peals court earlier over-ruled a 
verdict by a jury against GM and 
GMAC and an award to Emich of 
$1,236,000, plus $250,000 in attorneys’ 
fees, 

The original trial began after 
Emich’s two firms sued GM and 
GMAC over cancellation of a Chev- 
rolet franchise held by Emich. His 
attorneys charged that the fran- 
chise was not renewed because he 
placed financing through his own 
firm instead of GMAC. 

Counsel for GM and GMAC at- 
tributed the cancellation to prac- 
tices by Emich injurious to cus- 
tomers and Chevrolet. 


Credit Bans Fail 
To Stir Buyers 
In Memphis Area 


MEMPHIS.—Although the public 
had a week's notice before credit 
regulations became effective. the 
Memphis market was affected very 
little during that period. : 

Dealers attributed the situation 
to the fact that the new rulings 
did not materially change their 
financing plans. 

High-nriced cars apparently were 
not affected at all. dealers said 
chiefly because most of these wer« 
not financed. Dealers in this class 
reported that used cars movec 
along at a normal pace. One dealer 
said he had a slight upsurge in 
used-car buving but prices were 
still going down, not up 

. * * 
U. C. Dealers in Troy, N. Y. 
Renort Sales Spurt 

TROY, N. Y.—Used-car business 
took a sharp unturn in this area 
on the eve of institution of new 
credit controls under Regulation W 

Dealers reported that many resi- 
dents who had been putting off 
the purchase of used cars, came in 
and made commitments in order to 
avoid larger downpayments _re- 
quired under the new installment 
buving law 
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There's no ceiling ON... 


PORCELAINIZE 
PROFITS... 


SELLING SEASON... 


This is the time to sell PORCELAINIZE FOR PROTECTION 





Protect the beauty of your customers’ cars against the 


onslaughts of winter. 
Protect your service profits against the assaults of seasonal decline 





and outside competition. 


Millions of automobile owners, tens of thousands of Dealers, 
are constant proof that PORCELAINIZE is and has been, since 1935, 


the one BEST answer to both problems. 


Build solidly and permanently with the product unchallenged in merit, 
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PORCELAINIZE compere raceacr 


insures Your Complete Success 


, ; Dominant National Advertising 
€ Finest of Materials. —to keep customers coming. 
ee Exclusive New Car Dealer Policy. Complete Specially Designed 
Equipment. 
National Field Force for operator 
training, merchandising and Complete Dealer-Designed 
Merchandising Program. 


advertising aid. 


PROMOTE PORCELAINIZE— PRODUCE PERMANENT PROFITS 





ae 





PORCELAINIZE... NATIONALLY ADVERTISED... EXCLUSIVE NEW CAR DEALER SERVICE 
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Fairlese Warns 
Steel for Autos 
May Be Slashed 


PHILADELPHIA. Mounting 
government requirements may re- 
strict “rather severely” steel sup- 
plies available for the manufacture 
of automobiles, refrigerators and 
home appliances, Benjamin F. 
Fairless, president of U. S. Steel 
Corp., said here. 

the 


However, he said, nation’s 





steel industry plans to build as rap- | 


idly as it can “the capacity re- 


quired to meet our defense needs | 


with the least possible disturbance 
to our necessary civilian demands.” 

Fairless emphasized that military 
demands will have first claim on 
the domestic supply. Until new 
production facilities are built, he 
said, military needs will have to 
be met out of existing supplies. 


Here’s light 


pedal “feel.” 
neering develo 


brake equipme 
er cost 


safety, low 


kits are available. 
Air Hy-Powet. 


ND) INLD) 


STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Ave. ° 


Export Department: 38 Pearl Street, New York, N. Y. 


Air and Vacuum 
POWER BRAKES 








ning fast brake co 
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‘Inventor 


WASHINGTON.— Issuance of an 
|inventory control regulation affect- 
jing a number of important materi- 
als in short supply was announced 
\last week by William H. Harrison, 
| National Production Authority ad- 
|ministrator. The order is to prevent 
hoarding of strategic items. 

The regulation, first to be issued 
by NPA, limits to a “practicable 








¥”“«“% | minimum working inventory” the 
’ quantities of various ferrous and 
“Now if yowll just sign this | non-ferrous metals and minerals, 





chemicals, building materials. tex- 
tile materials, rubber materials, 


work contract so we've got you 
hoo... er—your consent.” 

















ation and brake 
i > yi- 
Power is an outstanding — 
g the greatest nr 
i ake control, greé 
+n vears, more effective brake ae Ee 
a ny Thoroughly engineered fie : ' ose 
Be sure to get all the facts 4 nie a. 
wiiciee for illustrated, descriptiv 


ntrol. Fine gradu 


» Midland Air Hy 


pment providin 


Detroit 11, Mich. 


World's Largest Manufacturer of Air and 


AUTOMOBILE and TRUCK FRAMES 





Electro-Pneumatic 
DOOR CONTROLS 


Controls Issued . . 





NPA Acts to Prevent 
Hoarding of Materials "srr rine a_i 


and forest products that can be 
| ordered, received, or delivered. 
| Only ultimate consumers buying 


for personal or household use are | 


exempted from the inventory regu- 
| lation. Stockpiling of strategic ma- 
| terials authorized by the stockpiling 
j}act of 1946 is not involved in this 
|order, Harrison said. 


“The purpose of the order,” said | 


| starrison, “is to make clear that 
| national interest demands there be 
no accumulation of materials be- 
yond what is needed for immediate 
production and that it is the re- 
| sponsibility of both the purchaser 





“Proving Grounds” for 
MIDLAND POWER BRAKES 


Midland’s own fleet of 24 
tractor-trailer units, equip- 
ped with standard Midland 
Air and Vacuum Power 
Brakes, hauling extremely 
heavy loads, subjects Mid- 
land Brakes to severe tests— 
proves their all-around merit 
in day by day operation, the 
year ‘round. 
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! 
|/and supplier to assure that t! 
spirit of the order is lived up to. 
| “This will require the most e 
acting review of inventories ar 
ordering procedures at all levels 
insure that the materials availat 
| actually produce the maximum vc 


o 


1 oon’ 


“practicable minimum’ workin; 
| inventory” is defined in the regu 
| lation as the “smallest quantit) 
| of materials from which a person 
can reasonably meet his deliv- 
eries or supply his services on 
the basis of his currently sched- 
uled method and rate of opera- 
tion.” 

The supplier is affected as well 
by the NPA regulation, Harrison 
said, since he may not deliver any 
material if he knows or has reason 
to believe that his customer is not 
permitted to receive it. 

Outstanding orders should be 
promptly cancelled, reduced or de- 
ferred if they exceed the practica- 
ble minimum working inventory, 
under the new regulations. The 
same requirement applies where 
production schedules are adjusted 
because of changed operations, 
slowing or stopping of production, 
|or for other reasons. 

While this particular order does 
not provide for disposal of excess 
}inventory now on hand, it was 
| pointed out that under the Defense 
|Production act authority is pro- 
|vided for the requisition of such 
excess inventory. 


‘Calif. May Curb 
Car Insurance 


‘Sales by Dealers 


SAN FRANCISCO. — Legislation 
that will prohibit or severely re- 
istrict the selling of insurance by 
;automobile dealers may be intro- 
duced into the next session of the 
|California assembly, according to 
the Motor Car Dealers Assn. of 
San Francisco. 

Warning that the legislation may 
|follow an investigation by an as- 
sembly committee into alleged co- 
|ercive insurance practices of Cali- 
fornia dealers, the association said 
it was working in conjunction with 
Northern California, Los Angeles 
and Southern California dealer as- 
sociations in representing approxi- 
mately 25 accused auto dealers. 

The case against the dealers was 
launched last May by three Cali- 
fornia insurance brokers groups. 





|They contended that coercion was 


| widespread, resulted in financial 


| loss to the public, was harmful to 
| the 


reputation of the insurance 
business and was completely un- 
necessary. Further hearings are 
being held this month. 


Under oath, an Oakland insur- 
ance agent testified that one of his 
clients was forced to purchase in- 
surance from an automobile dealer 


at a premium far in excess of what 
it would have been if the agent 


had been able to write it. 


Another witness said that he was 
forced to cancel existing fire, theft 
and collision insurance on his trade- 
in automobile with the understand- 
ing that the return premium on 
the cancelled insurance would be 
credited to him. The premium was 
not returned but kept by the deal- 
er as part of his sales expense, the 
witness testified. 

This practice, the investigating 
committee was told, is not unusual 
but is employed by 500 dealers in 
the Los Angeles area alone. The 
automobile dealer groups denied 


|these allegations but warned their 


members not to force any buyer 
to take insurance that the dealer 
is selling and to be particularly 
careful in refunding premiums. 

Restrictive legislation on dealer- 
sold insurance is already in effect 
in New York, Michigan, Ohio, Penn- 
sylvania and New Jersey. 





Willys Taking Over 
Distributorship in N.Y. 

NEW YORK.—A, W. Pickett, 
Inc., 1999 Broadway, Willys- 
Overland distributor for many 
years, is liquidating its business 
and will not represent Willys- 
Overland after Oct, 1. 

Willys is taking over the dis- 
tributorship itself in New York 
and will also open a _ service 
section and parts depot in con- 
junction with wholesale and re- 
tail operations. 
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FOB FACTORY 


Short Run for ‘51 Models | sissies cuit tion 


Held a Possibility 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


By A. IL. 
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cutback of armament 
| Chances are against such an 
eventuality, since apparently the 


planning? | 


|double that 


decision has been made once more | 


| to arm the nation to the teeth 


as well. Furthermore, once tooling 
|has been started for a major mili- 
itary program, it is not likely to 
be junked before production is 
under way. 

* * * 


Salesmen Do Wrong 


UBSIDENCE of panic buying 
\” whether it be automobiles or 


Allen 


{ een die, jig and fixture work on both military and | vacuum cleaners, is not being aided 


civilian accounts in unprecedented volume is_ 
looked for by shops specializing in this type of activity. 


is being | any by voluble salesmen who al- 
|ready are 


|that an era of substitutes is just 


| companies, 


confidently predicting | 


Word that Ford would undertake production of 28-cylin- laround the corner, inferring that| 


der radial engines at the old 
General Motors would be as-* 
signed similar production, al-| 
though possibly not the same | 
engine, at a new plant to be built 

in the Flint area; that General 

Electric anticipates moving into the | 
Detroit area for tooling to expand | 


Dodge Chicago plant; that/buyers better get their orders in| 
—— them one-piece rings. 


_ now to avo‘d having to take prod- 
|ucts with inferior metals, no plat- 


models. If defense activity does | 
| ing, no rubber, etc. 


not hinder these jobs, it might 
mean a short run on the 1951 
models, perhaps ending next sum- 
mer, so that the ’52s could be 
rolling by next August or Sep- 
tember. : 


| bring in the business but it simply 
|does not make sense now to any- 
one who knows the real situation 
/on materials. The trouble is that 


This kind of scare selling may 





mates expenditures for research in 
1930 amounted to only $166 million, 
in 1940, and are now 
headed toward $1 billion a year or 
something under one-half of 1 per- 
cent of the national income. Many 
and not all of them 
large ones either, are spending 2 
percent of their gross sales for 
research. 


* * * 
e e 
New Piston Ring 
2-Piece Device Invented 
With 1-Piece Effect 
DALLAS.—A Dallas tool and die 
maker claims to have invented a 
new type of two-piece piston ring 


with a continuous interlocking ar- 
rangement that virtually makes 


A double interlocking design 
seals them vertically and horizon- 
tally, says Alfred Bergson, the in- 
ventor. He adds that there are no 
open gaps in the rings at any time 
and they are “very flexible.” 

Bergson says he has patents or 
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| will hold compression of the high- 
est-compression engines without 
compression “blow-by.” 


* * * 
|New Bandage Tape Helps 


‘Keep Workers on Job 


| AKRON.—Bandaging of cuts and 
| burns by nurses in hospitals differs 
| from that procedure practiced by 

medical personnel in _ industrial 
| plants, according to B. F. Goodrich 
|Chemical Co. In industry, says 
|Goodrich, the nurse has a twofold 
|job—providing adequate care and 
keeping the injured worker on the 
| job if possible. 

A new surgical item which as- 
sists industrial nurses, says Good- 
rich, is a _ thin, pliable plastic 
bandaging tape made by Brasel 
Products, Inc., Batavia, Ill. This 
tape, it is claimed, is not sticky 
like adhesive tape, leaves no residue 
or stains, and protects dressings 
from oil, water, dirt and other 
foreign matter. Goodrich’s Hycar 
latex is used in the new tape. 


— of the public reacts immedi- | pending patents on eight different 
ately. |rings, seven of which are of the 


* * * | 


its production of jet engines; to-| 


gether with the already-announced| [pn the back of everyone's mind, 


for tank production by 





Bluff City Builds 





program — |of course, is the question of what two-piece type. He is forming Su- 

Cadillac in pete nome “or toots| Wi happen should there be a sud-| Research Increases | per Seal Piston Ring Mfg. Corp. to| Bluff City Motors Co. (Ford), 
enormous require “\den end to hostilities in Korea. NEW YORK research organiza-|make the products. | Natchez, Miss., is constructing an 
and dies. tion, Foster D. Snell, Inc., esti-| It is claimed that the new rings| additional building. 


Would that mean an immediate 


At last! A simple follow-up system to 


On top of that, automotive manu- 
facturers, fearful of a possible gov- 
ernment restric- 
tive order on new 
machinery and 
equipment, are 
pushing ahead 
their plans for 
new engines and 
transmissions 
which until now 
have been moving | 
at a leisurely 
pace. 

A few of the 
automotive proj- 
ects now being accelerated origi- 
nally were not due to hit the pro- 
duction stage before the 1952 
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Twin Coach Buses 
Use New Holley 


Distributor 


KENT, O.—The Holley pressure 
distributor model 1229, produced by 
Holley Carburetor Co., Detroit, is 
now being used on Twin Coach 
44-S buses powered by the Fageol 
FTC-210 engine. 

“Use of the Holley pressure dis- 
tributor is so recent,” Art Hilf, pro- 
duction vice-president of Fageol 
Products, said, “that we have only 
a few reports from the field. How- 
ever, these reports indicate that 
this distributor will more than ful- 
fill our power and economy re- 
quirements.” 

The distributor consists of four 
basic units or assemblies: the dia- 
phragm assembly, the breaker plate 
assembly, the distributor shaft and 
cam assembly, and the distributor 
base. On _ governor-equipped en- 
gines, the distributor base houses 
the governor rotor unit. 


The full pressure distributor is . _Matic & o ; 
unique in that it responds to both Remind-O Matic System*.. . a 
the wide-open throttle and road streamlined, low-cost method of 
load spark advance requirements of keeping tabs on every car... and 


the engine without use of centri- 
fugal advance mechanism. Instead, 
pressures which exist within the 
carburetor are utilized. 
Experience with several engines 
has shown that the Holley full 
pressure distributor will more ex- 
actly furnish correct spark ad- 
vance at full load, road load, and 


intermediate loads than distributors 
of conventional design, it is said. 





Holley Distributor— 





ferent! 


F ° REMINDS YOU TO REMIND THEM. This 


“signal file’ cabinet has 60 double 
pockets for filing the signal card which 
matches each customer’s record card. Only 
one set of pockets 
accounts and one for “inactive” 
requires attention each day. 


one pocket for “active” 
accounts— 





BELIEVE IT OR NOT, this one is dif- 


already put it to work say it really 
pays off in the service department, 
It’s the new Quaker State 


keeping every customer sold on 
your special kind of expert care. 
If your service department isn’t 
pulling its own weight, find out 
more about Remind-O- Matic. Ask 
your distributor, or write to 
Quaker State Oil Refining Cor- 
poration, Oil City, Pa. 


2 e KEEPS CASE HISTORY ON EACH CUSTOMER. 


This cabinet holds up to 1,000 ser- 
vice record cards. (Larger outfits available.) 
Only one card is required for each customer, 
to record all service calls and reminder con- 
tacts. Tells at a glance every thing you need to 
know about each customer’s car. 


And dealers who have 





your 


State 




















TIMELY REMINDERS . . . READY- 
MADE! To get the most out of 


new Quaker State Remind-O- 


Matic System, use the 8 direct mail 
folders and the 32 reminder post-cards 
prepared for the exclusive use of Quaker 


dealers. They cover every service 


you sell. Each carries a different sales 
message over your firm name imprint. 





esr, et ig nto te YUAKER £ VATE KEM ING OMAN C SYSTE M 


ustment. Timing is adjusted by loosening the 
‘ clamp and rotating upper portion of the 
‘istributer to required position. 





*PATENT APPLIED F< 
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in a contest for a design for a) 
Swift & Co, trademark. 
I found him among his plant | 
specimens in his laboratory at 
the University of Minnesota when 
I was interviewing college pro- | 
fessors regarding the dire influ- 
ence of football upon academic 
ideals, to be used in a series of | 
| articles for Collier’s Weekly. This 
happened many years ago, when 
I was very young. 
He didn’t want to talk about 
|football. He just told me about his | 
| prize trademark design. You won't | 
need any pencil and paper to fol- 
low me. It’s so simple you'll see it 
in your mind’s eye. Picture him at} 
the blackboard, looking at me over 
his double-lens glasses. 
Here is another * * * 


God’s Design 

ERE we have a perfect circle. 

That is God’s design. He made | 
the earth, the moon, the stars and 
the cycles of time. We think of 
God’s creation as moving in circles. 
We think of him as part of the) 
family circle, associate him with 
the wedding ring. 

“The eye cannot miss the circle 
design. It will dominate any dis- 
play. Now we have the letter 
‘Ss, which consists of two half 
circles, the most strikingly sug- 





Eprror’s Note: 
in a series of articles written 
especially for Automotive News 
by Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1931) and the words he 
wrote about it. 


r ALL of our pupils will give me 

their attention, I'll tell you some- 
thing that I learned about adver- 
tising from a botany professor who 
claimed he knew nothing about 
the subject .. EXCEPT... that 
he had just won a prize of $1,000 
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Hudsons in Parade— 
Western Motors (Hudson-Diamond 1), Scottsbluff, Neb., 
"step-down" design in the parade marking that city's golden jubilee. 


entered a Hudson with the 
The older car, a 





| 1912 “step-up"’ design, is owned by Mrs. Julia Haig, of Haig, Neb. 
gestive letter in the alphabet, static earth to the vivid sky. 
symbol of success and the first “Now we will consider the first 


letter of the word Swift. 

“What does that suggest? An ar- ; 
row ... on its upward flight, be- |Solomon bequeathed it to the Ma- 
ginning at the lower left-hand point | Sonic order.” 
of the letter ‘S’ and soaring across| I listened and was impressed. 
the circle toward the zenith. The | es oe 
left-hand side of the symbol is col- 
ored a lively blue, but the right- Keep It Short 
hand side is a brilliant red. The TD hier is why in the early Ram- 
arrow is progressing from the more | bler advertising of my youth 


'man-made design, the triangle. The 





WAGNER STEEL PANEL ASSEMBLIES AND WAGNER LETTERS 


(Pat. 2224069. Other 


FOR CREATING CHANGEABLE 


patents pending) 


COPY DISPLAYS THAT MOVE 


USED CARS OFF THE LOT SWIFTLY AND PROFITABLY 





pert ee 


bee cot 


They shout for attention. They spotlight your specials. Effective 
day and night. Illuminated by floodlights, spotlamps, gooseneck 
reflectors or fluorescent tubes for powerful nighttime selling. A 
PERMANENT investment that goes on to make money for you 
long after the cost is forgotten. 


Rr erer ener 


ell na at oosn ~~ 





Wagner plastic or aluminum letters are quickly mounted 
directly on the hackground so that the sales message of today 
can be quickly changed to a new and freshly interesting message 
for tomorrow. The exclusive patented slotted method of mounting 
prevents freezing to the sign. Wagner letters are furthermore the 
lowest priced on the market. One 24-inch Wagner Flex-Word Unit 
and a font of 29 4-inch Wagner plastic letters permit the forming 
of 13 or more regularly needed words, plus numerous other com- 
binations, and cost less than one-sixth as much as would word 
plates for doing this job. 


Wagner Steel Panel Assemblies consist of a series of porcelain 
enameled stamped steel panels, with galvanized metal ss sl 


t 

| 

| 

| 

So'd everywhere through dependable dealers who | 
oan each job and supervise the installation. | 
| 

| 

| 

| 

| 

| 


SEND 
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"WAGNER SIGN SERVICE, INC. 


421 S. Hoyne Avenue 
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and attractive metal border. 100% machine-produced for finest 
quality at unbelievably low cost. Easily and quickly assembled 
on the job and installed on simple framework supports or 
against any wall. The entire assembly is handled in small sections 
that fit securely into place in proper alignment. Available in any 
length, in multiples of five feet, and in any height in multiples 
of seven inches, starting at twenty inches. 


Wagner lifetime porcelain is GUARANTEED FOR TEN YEARS 
against cracking, crazing, chipping, or discoloration by reason 
of the elements. 


Easy to keep clean. No channeled bars or other obstructions 
to catch the dirt and result in streaking the face of the sign. 
Water and soot drain to the rear of each panel, preventing 
accumulation. Practically self-washing, and always of uniform 
cleanliness. 


The openings between the panels permit high velocity winds 
to pass through with safety. 


Chicago 12, Illinois 


Please send details and prices on Wagner Steel 
Panel Assemblies and Letters 


, | Dodge Brothers started in 1914 th: 


|Egyptians used it in the pyramids. | 


the circle became the domina it 
feature of the display. With tie 
wheels of the car resting upon t\o 
extending prongs of the circle it 
| the top, it dominated the page, an i, 
|what is more, it forced the yourg 
|copy writer to KEEP THE COFY 
| SesORT and snappy. 

When the Hudson Co. began a 
|vertising, it adopted the triang 
design as its symbol. When t! 





‘<eor 


combined two triangles, tried e 
}ery color combination on their bil 
boards, but finally settled upon 
dark blue on a_ background 
white with only one word of co} 
in a distinctive lettering ... “D 
pendable.” That was enough. Wh 
more could those men say? 


How did the Jordan trademark 
originate and why is it remem- 
bered by many, even those who 
seem surprised to find me out- 
side of a wheel chair or without 
a beard as luxuriant as a Smith 
Brothers cough drop? 

I was returning from California 
on the Santa Fe when we passed 
Arrowhead mountain, near San 
Bernardino. Up on the face of the 
peak was a _ perfect arrowhead, 
sculptured in the rocky cliff by 
Mother Nature. 


* + * 


There’s a Story 
“ane symbol on the mountain 
is part of the story of why 
the Mormons settled in this valley,” 
|said a man sitting next to me in 
the observation car. 
“Ye-a-a-h? how come?” I asked, 
to make conversation. 


“Well, the story as I heard it,” 
|he began, “was that one day old 
Brigham Young felt that Salt Lake 
|City might become overpopulated. 
So he went into a trance, or some- 
|thing, disappeared and came back 
|to tell of a vision of a new prom- 
ised land, chuck full of milk and 
| honey. 

“He told the chosen few that if 
| they would strike out south over 
| the desert they would come to a 
beautiful valley and at a certain 
spot ... they couldn’t miss it 
- . « the Lord had engraved a 
symbol on the mountain. When 
the travelers saw that, they could 
unhitch and settle down. Every- 
thing would be hunky dory. 

“That’s how come San Bernar- 
!dino,” he said. 

“IT had been fooling around with 
an idea for a Jordan trademark, 
first a circle, then a couple of tri- 
angles, one smaller, one superim- 
posed on top of the larger one. 

There it was on the top of that 
mountain. 

That was the origin of the Jor- 


oi <S ee 


dan trademark . the Jordan 
| Arrowhead. 

| P. S. “Next week East 
Lynne!” (if you’re old enough to 


remember the old melodrama when 
the sheriff came to foreclose the 
mortgage on the old homestead). 


GE Train Given 
Detroit Showing 


DETROIT. —General Electric 
|brought its “More Power to Amer- 
ica Special” train here last week. 
Almost a quarter-mile long, the 10- 
car vehicle carries a cargo of GE’s 
latest electrical products, processes 
and techniques. 

Primarily, the train is an in- 
dustrial marketing project of GE's 
|Apparatus department. The com- 
|pany calls it “the biggest electrical 
| display kit” ever built. 
| According to GE spokesmen, the 
|train represents the first attempt 
|to display in one series of related 
exhibits, a complete range of prod- 
ucts for the production, distribu- 
tion and industrial use of electric 
| Power. 


Textileather Buys 


| |'Toledo Plant 


TOLEDO.—Purchase by the Tex- 

tileather Corp. of the plant former- 
ly occupied by the American Swiss 
|Co. here was announced by Jules 
|D. Lippmann, president of Texti- 
| leather. 
The buildings, containing approx- 
jimately 100,000 square feet of flocr 
| space, will be used primarily for 
| Storage purposes, Lippmann sai. 
|This action was decided upon, he 
|said, in line with the expanded de- 
lfense business that is expected to 
| develop, and in light of the con- 
pany’s experience with inadequate 
warehouse facilities during the la:t 
war. 
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In the Hopper 


Comprehensive revision of West 
Virginia’s constitution is proposed 
by Albert L. Sturm, associate pro- 
fessor of political science at West 
Virginia university, in a _ booklet 
published by the university’s bu- 
reau of government research. 

Sturm notes that four states 
have revised their constitutions 
within the last 12 years and that 
active movements are under way 
for fundamental reform in approx- 
imately one-third of the 48 states. 
West Virginia’s constitution was 
adopted in 1872, with 24 amend- 


ments adopted since that time, he) 


points out. Its antiquated features, 
he asserts, are at the root of many 
of the state’s governmental diffi- 
culties. 

* * + 


Hamilton Street Planners 
Urge City Tax on Autos 


The major street plan for Ham- 
ilton, Ont., to be completed at 
the end of September, will rec- 
ommend that the city seek to levy 
a tax on the 49,000 automobiles 
in the city to help pay for the 
major works cited as necessary 
by the consulting engineers. 

In a preliminary report on the 
street plan, given to the planning 
board and the mountain access 
committee, N. D. Wilson, one of 
the engineers, declared that it 
was foolish to make beautiful 
plans without facing financial 
facts. 

“The motor vehicle should pay 
its way,” he said. Wilson does not 
think motorists would object to 
paying a civic tax on their ve- 
hicles if they know their money 
is going for construction of bet- 


ter traffic arteries. 
* +* * 


Expect Philadelphia to Up 
City Wage Tax Again 

A further increase next year in 
Philadelphia’s municipal wage tax 
has been predicted by Philadelphia 
City Controller Joseph S. Clark jr. 
The tax rate was increased, effec- 
tive last Jan. 1, from 1 to 1% per- 
cent. 

“The city’s budget for 1950 is out 
of balance by at least $7,000,000,” 
Clark said, “and drastic economies 
are essential if we are to avoid 
heavy additional taxation for next 
year.” 

* > + 


Anti-Diversionists Fighting 
Hard in Tennessee 


Twenty statewide organizations 
in Tennessee are campaigning 
for adoption at the November 
general election of a state con- 
stitutional amendment prohibiting 
the diversion of gasoline taxes 
and motor vehicle registration 
fees to non-highway uses. 

Through the Tennessee Good 
Roads and Streets Amendment 
Committee, the advocates of the 
anti-diversion amendment are 
pointing out that 63 percent of 
Tennessee’s 3,212 communities de- 
pend solely on highway transpor- 
tation, and 15 counties in the 
state depend solely on highways, 
while 27 county seats have only 


highway transportation available. 
+ * * 


Louisiana Legislature Kills | 
Constitution Parley Plan 


A special session of the Louis- 
iana legislature has unanimously 
approved a measure suspending a 
call for a proposed state consti- 
tutional convention. The conven- 
tion issue previously had been 
scheduled for submission to the 
electorate in November. Strong op- 
position to the proposal had devel- 
oped among civic and _ business 
groups. 

Aside from the asserted inadvis- 
ability of a convention during pres- 
ent unsettled world conditions, the 
main points of opposition were the 
method proposed for selecting dele- 
gates, failure to provide for an 
unrestricted vote of approval or 
rejection of the revised constitu- 
tion by the electorate, and a plan 
to have the term of office of the 


governor and other elective officials 
extended to six years. 


Que. Group Says Truckers 
Should Be Trained, Tested 


Drivers of commercial vehicles 
should have special training and 
Pass @ very severe examination 
before being given permits, the 
Union of Municipalities of the 
Province of Quebec decided at a 
meeting at Murray May, Que. 

The provincial government was 
asked to act accordingly, and also 
to provide a maximum of work- 
ing hours for such drivers. Acci- 
dents often occur when drivers 
have been driving 12 or 14 hours 
without interruption, often all 
through the night, said the group. 


* * * 
|Missouri Governor Urges 


Increased Truck Levies 

| Missouri Gov. Forrest Smith has 
|announced he will campaign vigor- 
ously in the next session of the 
State legislature for considerably 


|higher taxes or licenses fees on 
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commercial vehicles using state and| 
| federal highways in Missouri. 

In a strong denunciation recently 
of what he termed the tearing up 
of Missouri roads by truckers, 
| Smith called the big trucks “rub- 
ber-tired boxcars,” and said the 
|matter of regulating truck and bus 
traffic is “one of the biggest prob- 
lems facing the next state legis- 
lature.” 

Trucking interests have not ig- 
nored the governor's call for regu- 
lative action. They are busy com- 
|piling facts and figures for an all- 
jout lobbying battle come next 
| January. 

* + + 


|Georgia May Abandon 


|Emergency Taxes in 1951 
Belief has been expressed by 
| Georgia’s Gov. Herman Talmadge 
| that state “emergency” tax increas- 
jes now being imposed against gas- | 
|oline, cigarets, alcoholic beverages | 


'and corporate income will be per-|— 


mitted to expire next Jan. 30, as| 
| scheduled. 
| The governor's views were made | 
| known following reports that some | 
legislators favored extending the) 
special levies when the 1951 Geor- | 
gia legislature convenes and takes | 
up the job of tax revision and find- 
ing added revenue sources. 





''20 Nash in Glidden Tour— 





This 1920 four-passenger Nash sports car, one of the earliest to adopt wire wheels, aver- 


| aged more than 50 miles per hour in the 1950 Glidden tour from Lake Placid, N. Y., 


through Canada and back to Rochester, N. Y. It is owned by John Fauth, Flint (at the 


wheel with his father, Gerry Fauth), who 
made a special award to the car and its 


Tennessee Governor Backs 


Road Tax Diversion 


Emphatic opposition to a pro- 
posed state constitutional amend- 
ment, which would prohibit use 
of motor vehicle revenues for 


anything except road purposes, 


LIGHTER TREAD 
FoR A TIGHTER TOE HOLD 





It’s Alcoa Aluminum Tread Plate! 


Here’s a new form of Alcoa Aluminum Tread Plate that adds a 


triple plus in bus, truck and trailer construction: 


1. It reduces weight. Wherever tread plate is used—for floors, 
steps, tail gates, tank tops—aluminum cuts weight in half! 


2. It adds safety. New Alcoa 2-way tread pattern gives a firm foot- 


hold, helps prevent accidents. 


3. It saves maintenance. Because it is aluminum, Alcoa Tread Plate 


resists corrosion, needs no paint, is cleaned easily. 


ALUMINUM COMPANY OF AMERICA, 1842J Gulf Building, 


Pittsburgh 19, Pennsylvania. 


restored 


it in preparation for the tour. Nash 


owner at the tour banquet. 


| 
| 
| 


| state 


was voiced by Tennessee Gov. 
Gordon Browning in a _ recent 
interview. 

“I don’t believe in placing your 
in a straitjacket on _ its 
revenues,” the chief executive de- 


~ 





ONE-WAY PATTERN ALSO AVAILABLE 





For local source of supply on ALCOA Products, look under ALUMINUM in your Classified Telephone Directory 
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Better Cars in 1930? 


N. H. Dealer Faust Challenges Dean Fale’s Claim 
That Older Autos Had Superior Features 


CONCORD, N. H.— (UTPS) —A 
recent statement by Prof. Dean 
Fales, auto industry observer, that 
1930 automobiles had many fea- 
tures superior to those of present- 
day vehicles, brought a sharp reply 


from a Concord Studebaker dealer. | 


Nile E, Faust, of Faust Motor 
Co., insists that “today’s car is 
as much improved over the 1920 


Gillespie Moves Lot 
Gillespie Buick Co., 401 S. Water 
St., Corpus Christi, Tex., has opened 
a used-car lot in a new location 
at Water and Born streets. The 
old location was at Williams and 
Water streets. 


Vel aky 








AUTOM 


model as the ’30 was over that 


of 1900.” 

“From the point of view of safe- 
ty alone,” declared Faust, “we can 
list a good many better things in 
the 1950 car, compared to the ’30. 


“Today’s cars are built for the} 


majority of roads. That is why tney 
are lower, because there is no need 
of greater clearance.” 

But he agrees with Prof, Fales 
on one thing—the 1930 car had 
better weight distribution than 


today’s machine. 

“That will be taken care of when | 
the automobile motor is moved to 
the rear-—-where it ought to be,”| 
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| White Design for City Delivery— 


Production of White model 3014, which features a shorter wheelbase for maneuverabilit 





iast all his life. He formerly built of the business, and is a membe 





Faust said. 
Faust has been an auto enthus- 


Ovision 






















BUILD 


OF THE BASICS 


OF BETTER 


MOTOR VEHICLES 


race cars, has had considessble ex- of the Society of Automotive En 
perience in the manufacturing end gineers. 


CREATIVE ENGINEERING 


GEARED TO QUANTITY PRODUCTION 


BRAKES 


Producing 75 million brakes is a remarkable 
accomplishment even in these days of large numbers and mass 
production methods. This remarkable record is made possible 
because Bendix Products Division has such things as — 
A quarter century of specialized experience 
Recognized engineering excellence 
Research that has set the pace 
in design development 
Proved manufacturing skill and capacity 


Overwhelming endorsement of the 
automotive industry 





Manufacturers who put their braking problems up to Bendix 


—regardless of the typeof vehicle —soon see what this 


matchless experience in the flelds of creative engineering and 
quantity production cam do, 


BENDIX: sienist- SOUTH BEND 
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White Introduces 
Delivery Truck 


For City Use 


CLE VELAND. — Emphasizin ; 
greater on-the-job usefulness an 
pointing to advances engineered t» 
|reduce delivery costs, White Motc 
|Co. has announced that model 301; 
is now in production. This is 
lighter version of the White 300: 
series with power-lift cab. 

“The White 3014 is designed ex 
clusively for the exact needs of 
users of delivery equipment, to pro- 
|duce for them more deliveries a' 
| a lower delivery cost,” said the firm 
| Before introducing this mode! 
,\for city delivery service, White 





in city traffic, is under way. The vehicle's low frame is said to ease loading and unloading. placed pilot units in actual service 
. - a ——_________—_————— |throughout the country in various 


Tl types of delivery service. Feature 
“lof the new model, White reports 
_|are: 
| 1. The combination of much 
|shorter wheelbase and wider tread 
|front axle adds to maneuverability 
|in city service. 
| 2. The lower frame is engineered 
|to cut down on reaching and lifting 
in loading and unloading opera- 
| tions. 

3. Position of the driver out front 
and all-angle visibility is a safety 
advantage. 

4. Complete cab tilts forward for 
easy inspection and maintenance. 


Packard Dealers 
Book 75 Orders 
At Boston Show 


| BOSTON.—More than 7,000 per- 
|sons were registered and 75 orders 
|booked at Packard’s showing of 
|1951 models here, according to Roy 
|'T. Parsons, sales promotion man- 
jager of Packard’s regional zone 
| office. 

The Boston show, which Parsons 
set up, included desks for 12 Great- 
er Boston dealers: Packard, Arling- 
ton; Charles Street Garage, Bos- 
|ton; Highland Motors, Brighton; 
|Danker & Donohue, Inc., Boston; 
|Ellery Garage, Cambridge; Feld- 
|man Motors, Chelsea; Main Motor 
Mart, Malden; Newton Auto Sales, 
| Wellesley; William Nichols, Lynn, 
jand Pleasant Motors, Melrose. 

Shown were eight models of the 
firm’s new Series 200 and 200 de- 
luxe, two and four-door sedans. As 
a special interest catcher, the left 
door was removed from one model 
facing the street, so that passers- 
by could see the interior. Colored 
|spotlights were played on the car 
during the evening hours of the 
show. 

Motion pictures were presented 
at the show in a little theater set 
up for the occasion. Several dealers 
gave away key cases and key rings 
|with their imprints. 


Left Crying 
Tear-Gas Bomb Foils 


Safe Crackers 


ERIE, Pa.—Burglars who unsuc- 
|cessfully attempted to crack the 
|safe of Harris-Sauer, Inc, (Ford), 
|144 W. Seventh St., went away 
| crying. 

Reason for the wet eyes was not 
out of sorrow for the dealer but 
because a tear-gas bomb exploded 
in the door of the safe when the 
| would-be thieves knocked the com- 
bination off. 

T. B. Joseph, assistant manager 
of the firm, said only a_ smal! 
amount of cash was in the safe 
although it contained a consider 
able amount of money in checks. 

Police believe the burglars had 
hidden in the building before it wa: 
closed because no means of their 
entry could be found. They es 
caped through a side door. 








|‘Use-Purchase’ Program 


|Offered by Remington 

| NEW YORK.—A new “use-pur 
chase” plan, under which tabulating 
equipment may be purchased ove! 
| period of less than nine year: 
jat a lower cost than rental, wa: 
|announced here last week by Rem 
|ington Rand, Inc. 

The plan spreads payments ove 
|100 months and has a cancellatio1 
|clause effective after the first year 
| Heretofore, the distributing patter: 
|for punched-card accounting equip 
ment has been based to a larg: 
extent on rentals. 
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|the title dealing with settlement of | (aa sought to avoid reporters prior to 
\labor disputes. ty] | the official White House announce- 
oaeazhe P ment of his leaving. 





AUTOMOTIVE WASHINGTON 
3 Agencies Guiding 


Mobilization Plans 


By William Ullman organized labor for continued po- | 
Washington Correspondent |litical support.” 
: “President Truman,” Taft added, 
1 Korean warfare, it seems, has promoted a lot of “attended a secret meeting of the 
questions and not a little misunderstanding, both in labor bosses the other day, and no 


: country, o the areas of | doubt Denham’s requested resigna- 
Washington and throughout the country, as to the area \aten fo.She papell ie san another 
responsibility of the various government agencies in CON- | surrender to the CIO Political Ac- é 
nection with defense mobilization. Much of the mystery that |tion Committee.” Ghoech,' 

hi biect be & Several conservative - minded aa 
surrounds this subjec Can DC form any further functions with; members of President Truman's “This new motor tester has a 4 
cleared away by an examina- | respect io wage | stabilization as| own party also criticized the | built-in record player to keep aaa a pase 4 7 ae 
° . 1 Security |™4y be determined by the adminis-| maneuver. you happy while working—plays SE mr eauc ckKIng 
ong P ma i code wee = trator after consultation with the Denham, a 64-year-old Republi-| 20 long-playing records automa- wate sea Wasleane en, the 
Act of 1947. a . board.” can, implied in his letter of resigna-| tically.” | Vee ares olesale Grocers 
ordination among the _governmen In addition to the foregoing, the |tion that his differences have been —— Assn. 
agencies concerned with national | executive order designates the ad-|with the board members rather should be|, Sponsored by the association’s 


* ? 





And how do you think he accom- 
plished that? 

He hid away in the National 
| Press club, of which he is an 
associate member! 
| He got a great kick out of that 

“Yes,” he said, with a chuckle, 
atl. w 


* 
Pay-Off to Labor? 
(CCONCERNING the firing of Rob-| 
4 ert N. Denham as_ general} 
counsel of the National Labor Re- | 
lations Board, Sen. Taft, Ohio Re-| 
|publican and co-author of the 











hen he made himself available to 
reporters after the announcement, 
“Mrs. Denham and I had dinner 
|jand spent the evening at the Na- 
tional Press club. That’s a pleasant 
|}and safe hideaway.” 

“Bob” Denham is a smart and 
well-liked guy. 


Grocers Studying Lower 
|Truck Transport Costs 


coming before me 


security, the act established a Na- ministrator to act for the President |than with Truman, even though the treated.” | junior executive club, the study is 
tional Security Council, a National|in _ initiating —. consultations | latter requested his resignation. | . * * * |designed to determine for each 
Security Resources Board and a/|and conferences with management,| “I am proud to record,” he wrote, | ,7. " wholesaler and each truck the 

y labor and government and public | “that at no time during these three | Hide and Seek miles traveled and tons hauled in 


National Military Establishment, 7 : : ; 5 
re y representatives as are appropriate years has anyone in, or speaking| ,‘.OLLOWING Denham’s tilt with | delivering to customers, delivering 


to branches, bringing goods in and 


now the Department of Defense. (1, carry out the provisions of Title for, the White House offered any | the President and his resigna- 
V of the Defense Production act,|suggestion as to how any matter/tion as NLRB general counsel, he 


The National Security Council 
is basically an advisory body to the 
President. It is specifically the duty 
of the council to assess and ap- 
praise the objec- 
tives, commit- 
ments and risks 
of the United 
States in relation 
to our actual and 
potential military 
power. 

The NSC is 
headed by the 
President and 
includes the 
; vice - president, 
William Ullman the secretaries 
of state and defense, and the 
cha‘rman of the National Se- 
curity Resources Board. 


The National Security Resources 
Board is charged with the respon- 
sibility for advising the President 
on the coordination of military, 
industrial and civilian mobilization 
to produce the most effective use 
of the nation’s manpower, industry 
and natural resources. 


The Munitions Board, operating 
within the Defense department, is 
essentially a staff agency for cen- 
tralizing policies and coordinating 
control over the military aspects 
of industrial mobilization, procure- 
ment planning, allocations, priori- 
ties and allied matters. 

* * * 


Initial Steps 

HE federal government last 

week began fastening controls 
on the nation’s economy to ward 
off inflation and prevent specula- 
tive hoarding during the emergency 
brought about by the Korean hos- 
tilities. 





Initial steps in a vast new system | 
of controls confronting the coun- | 


try are: 


1. The Federal Reserve Board's | 


new Regulation W. 

2. The National Production Au- 
thority. 

Both actions are viewed by the 
government as important steps in 
curbing inflation during’ the 
period of building up the coun- 
try’s defenses with more arms, 
planes, tanks and other equip- 
ment. 

So far, there are no indications 
of any immediate use of the broad 
wage-price-rationing powers grant- 
ed President Truman in the home- 
front mobilization bill passed by 
Congress and signed into law a 
little more than a week ago. 


However, other control orders | 


are in sight for the immediate fu- 
ture. One will be an order from 
the NPA, which has been estab- 
lished within the Commerce depart- 
ment, setting up a priority system 
for handling war production 

The order is scheduled to be 
ssued as soon as the production 
1uthorities obtain from the military 
t basis working estimate of defense 
needs for the months ahead 


Wage Stabilizers 


\ TRIPARTITE Wage Stabiliza- 
tion Board of nine members 
hree each from labor, industry and | 
1e public—presumably will be re- | 
ponsible for carrying out what- 
ver wage stabilization program is 
ltimately adopted. This board is 
irected “to make recommendations 
» the administrator regarding the 
lanning and development of wage 
tabilization policies and shall per- 








for the Automotive Industry 


LONG RECOGNIZED FOR LEADERSHIP 
IN PROGRESSIVE CHANGE 


HUPP CORPORATION 


announces the 


Ud ae, ea ce aTe 
WINDOW REGULATOR 
AND SEAT ADJUSTER 


AVM ec eee aD 
SAFETY « COMFORT ¢ CONVENIENCE 
now tested, proven, dependable 
and accepted by major car manufacturers. . 





Ta a r 


HUPP REGULATOR ENGINEERS | HU PP 


3641 MILWAUKEE AVENUE, EAST 
~ GOGRPORMPION 
DETROIT aE eee RECA aD (formerly Hupp Motor Car Corporation) 


TELEPHONE: WALNuT I-6000 | ACKERMAN-SLARSSER- | 


FEZZY, INC. * DETROIT 


GLOBE STAMPING DIVISION + CLEVELAND 
AMGEARS, INC. * CHICAGO 


SERVING THE AUTOMOTIVE INDUSTRY FOR FORTY-EIGHT YEARS 





“other” hauling and traveling. 
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But 34% Over 1949 Level... 


Truckloadings Drop 


Slightly in Month 


WASHINGTON. — The American 
Trucking Assns. reported last week 
that the volume of freight moved 
by motor carriers in July, 1950, 
decreased 3.2 percent below June, 


1949. 








Comparable 


reports received | products, accounting for 12 percent 
from 300 carriers in 40 states, the (of the total tonnage, showed 
ATA said, showed these carriers |creases of 10.4 percent over June | 
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1950, but increased 34.2 over July,|July, 1949. 


transported an aggregate of 4,- 
139,239 tons in July, as against 
4,277,036 tons in June and 3,085,- | 
099 tons in July, 1949. 
tonnage transported in the month | 
was hauled by carriers of general | 
freight. The volume in this cate- | 
gory decreased 5.1 percent below 
June but increased 37.7 percent over | 


| Transportation of petroleum 





in- | 





|about 8 percent of the total ton-| 
de- 


and 12.1 percent over July, 1949. 


| 6 percent over June and 30.8 


Carriers of iron and steel hauled| percent over July, 1949. 


nage. Their traffic volume 


? |creased 5.7 percent below June but} 
Approximately 75 percent of all| increased 47 percent over July, 1949. 


About 5 percent of the total 
tonnage reported consisted of 
miscellaneous commodities, in- 
cluding household goods, textiles, 
groceries, meats, heavy machin- 
ery, cement, agricultural prod- 
ucts, tobacco, motor vehicles, mo- 
tor vehicle parts, paper, flour, 
building materials and chemicals. 
Tonnage in this class increased 


The July tonnage volume of car 
iriers reporting from the easter? 
district represented a decrease o 
'7.5 percent below June but in 
| creased 36.7 percent over July, 1949 


Carriers in the southern regior 
{reported a decrease of .3 percen' 
below June but increased 44.2 per 
jcent over July, 1949. 

| Tonnage from the western dist- 
|rict revealed an increase of 3.2 per- 
cent over June and 28 percent ove! 
July, 1949. 





New Passenger Car Registrations, 13 States for August, 1950-1949 
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3 s 3 
Car registrations by states are released « 2 % S ® $ 
here weekly, as completed by R. L. = g 2 = . a * 6 5 
Polk representatives in state capitals. >~Z 2 = 2 E 2 2 2 2 2 = 
T5 wv 3 3 5 = o 3 3 = 2 
| OF, @#';o0/|/6;|;0/¢é < o | | |, 
One State Previously "50; 1541] 1178) 3264) 5967 | 11950) 7319) 264; 2235; 9818, 4037; 972 8885; 2734; 3217; 19845 145; 1333! 1478) 1 6 53) 1922, 1793 509' 1635 219 42; 49271 
Reported for August ‘49, 878| 754] 1950 3979, 7561| 5268} 205 1519| 6992/2283, 502) 7515| 1856) 2305| 14461, 88, 494, 582) 31 5) 45. 1119, (1057, 786, +872 —«*152|_—9|_ 33672 
Arizona ‘50 97 62; 209 244 612; 552 33) 112 697 356 42 669 164 210 1441 4 4! 45 | 3 55 71 166 12 6 3109 
ee a 49 2 __ 30} ae __ 18} 27 s 277 hs 57] 343) 12) 24 521), 94 95) 846 Ea ON i 3 > 47 78) 23 = oS? ___! 
Delaware ‘50 38 34 127 140 339 341 8 58 407 152 32 490 128 171 973 2 34 36 2 5 22 23 17 Ht 14 5 1954 
1. 7 a _ 35} 154 Ott 314) 17 _62 393) _137}_ 2% 4\2| | iS 109 799 # 25. 2 Se Noe AE 5 _W7 44 20 102 tk 
Kansas ‘50 299 200 668; 1019' 2186; 1758 55 507, 2320 833 143, 2247 487 672 4382 38 209 247 | 14 240 45) 98 335 46 2 ~=-10322 
be ae = ‘49| 225) S | 432 754 1506 iE 1335 _40 b 329 1704 i _588 _86 1939 352 ‘S| 7) 3482 17 94 tt 4 = 7| 27) : 280 171 | 68) = 30 eRe 7734 
Nebraska ‘50 190 109, 330 701; 1330; 1320 35 282! 1637 4% til) 1478 31 437 2833 7 125 132 | 2 88 129 34 205 27 3 642! 
_ ae en 49} 198} bi 53) 335 634 1218 1138 27 __ 222 1387) _ 468} 50) “=I 132) 256 337 Hh 2243 __ 59 70 3 i 103 117 100 95. _ 23 be oa 5367 
Nevada ‘50 34 27 38 74)| 173 140 6 34 180 62 33 i 30 43 299 10 10 26 i 3 45 6 753 
49| be 29 17 23 78 147 92 _| 3) 42 147 _ 44) __ 33 177) 50 57 36! aod 6 7 Oo) i 17 23 16 32) a 4 be a oe 754 
New Hampshire ‘50 38) 36) 130) 195 399; = 310 8 71; 389 145 4 420 123 143 865 3 28 31 8 6 49 48 i 66 24 17 1913 
2 a 49) 36) 21) ~—«99|_—53|_— 309/218} st] 40|_— 2869's, 1B} 256} 81) 120)_——i8 89 | 2} 27 6 31; 44) 6 37,19] ——s2| 1389 
New Jersey ‘50 707 490, 1593; 1939; 4729; 3156) 128 935\ 4219 1755 452) 3875 1365 1687 9134 19 502 521 6 44 25 529 463 106 705 229 85! 20795 
. ____ 49} _524| 382) 1246) 1674! 3826] 2279) —«98|_—«77| 3054 —1451| 316) 3669/1030, 1787/8253, 21|_— 207,230, 2) 20S 33432381401) 786134817520 
New Mexico "50 83 49) 132 200, 464 354 18 148 520 248 43 472 i 174 1048 3 38 4! 3 a 32 77 24 134 42 | 2397 
es ae 60 22) 125) 161| 368 338 He 100 449| 166) 27 405 _88 113 799 4 16 20 ; 9 58 69 35, ae 12 189 
North Carolina ‘50 311; = 308 734; 1228 2581; 2423 70 593 3086' 1083 179-3293 642 999 6196 23 297 320 5 6 32 229 252 82 421 79 22; 13311 
' Se bee 49) 125 % 376 722) +1319) 1633 40 312) 1985 515 92 1798 430) 580 3415 12 76 88 6 a 5 150 122 136 179) __ 55 6 7473 
Utah ‘50 85 63 157 225 530 3% 14 145 555 337 68 557 147 237 1346 9 iit 120 2 129 68 18 165 21 a 2958 
i 49\ 64) 94/96} 225) 479/304) 1) 86} S401 14329444) 109767) 892/488, 7) 93} _—7i}_ 32} 3} 2114 
West Virginia ‘50 165 92 345, 585 1187 967 25 200; 1192 349 69 «1294 245 340 2297 8 90 98 18 84 124 27 169 90 3 5289 
|S ee = 49) 122 _63} 280 467 a 932 __ 576 31 118 725 - 230 nad 50) 988| 180 256 1704 4) 44 48 2 8 4882 89 ! 10 58 2 3808 
Wisconsin ‘50 488 325 963; 1504; 3280! 2351 83 639; 3073) 1390 269 +3062 «#41012 «(1017 6750 45 332 377 2 2 16 604 1010 184 585 100 16 15999 
oe 49) 365) 278) 851! 1351! 2845) 2213 «84! —«429/—«2726' —1019| ~—«s173|_—«3197,-—«886 887/162, 36278314 8 2} 392, B57| 315) 497,57 6 14200 
13 States Reported ‘60| +4076) 297 8690 14021; 29760! 21387 747\ 5959 28093 11263, 2447 26853 7499 9347) 57409 306 3150 3456 24 66 185 4009 4520 «1113 «4742 909 206 134492 
_to Date for August | ___*49)_ 2694) 1940! 6061| 10477] 21172| 15985! 597) 3993) 20575) 7270| 1426) 22453| 5527 7330 44006) 203 «1365 «(1568 = 62, 32,154 «27783225! (2150, 3103, 576 57-9458 
Year *50| 69655 52343 | 140052 | 233900 | 495950 695952; 20243/ 191426 | 907621 | 310760) 50295 | 821873 | 216921 |258177| 1658026; 9925; 40943; 50868 766 3516, 4143; 92610 114370 46092'175948 20295 4150 3574355 
_to Date '49|_72398| 57564! 139407| 289175 |558544|434789| 23320] 97713)555822| 219848| 48692562995 | 152615] 178623 1162773) 12730! 39212) 51942| 4157) 1847! 7071| 92257 81586 59867 112979 17322 _3384| 270955 


New Commercial Car Reg 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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istrations, 13 States for August, 1950-1949 


Sterling 
Studebaker 
Willys-Overland 
Miscellaneous 


63!) 








Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 

























































































One State Previously *50| 6| 2| 2582 2) 74| 22| 617! 4| 1514! 1! 498) Tit! | 39) 10! ' 1} 235 72! 16| 6480 '50 One State Previously 
Reported for August __ ‘49 3 '} 1870 4) 44) 25; 495) | 1036 307 454 25) 14! | 268 30) 51! 13 4640) '49 Reported for August 
Arizona ‘50! 320 2 | 78 6 200 2 107 71 | 4! 3 43 875:'50 Arizona 
49) 138 3 7 49 123 35 14 | 38 | 15 424 '49 
Delaware ‘50 | 1) 14 4 36 83 27 43 ! 5 | 10 358 ‘50 Delaware 
‘49 ! 90 \ | 30 75 21 30 | i | 10 272 ‘49 
Indiana ‘50 ' 1439 | 9 18 364 3° +1043 270 550 5 3 17 211 64 54 2 4064 ‘50 Indiana 
. ‘49 | 3) 858 8 7 302 3 496 170 298 12 7 210 25 52 4 2456 ‘49 

Kansas ‘50 912 7 5 179 3 647 217 336 6 5 103 if 49 2491 | '50 Kansa 
7 ‘49 638 6 151 395 158 186 | “ 93 6 49 2 1689) ‘49 

Nebraska ‘50 | 647 19 131 447 | 159 273 2 3 ! 5 66 it 38 1803 ‘50 Nebraska 
‘49 540 2 13 ! 107 | 349 | 124 245 2 | 99 6 69 1560! '49 

Nevada ‘50 69 24 39 38 8 8 i 197 ''50 Nevada 
‘49 57 25 | 57 17 ' 22 5 | 196 '49 

New Hampshire ‘50 114 2 46 53 38 32) 9 5 12 | 12 I 325 ‘50 New Hampshire 
49 | | 5! 2! 24 53 17 10 5 6 ' 170''49 

New Jersey ‘50 24 42; 1002 2 27 42' 371 6 556 9 307 375 44 5 i % 50 66 4 3039 ‘50 New Jersey 
*49) 12 17) 536) | 15 8 206 12 367 2 119 164 34) a 7 ! 50 33 54 3 1645|'49 

North Carolina 50 "i 1416 5 5 8) 363). +2) +1120 369,537 84 5 4 185,37) 46, 24) 4221) '50 North Caroline 
b ‘49 3 794) | 2 3 271 539 192 154 20 30 | 110 16 45 i 2192) '49 

Utah “50 266) | a 49 2 182 87 89 2 6 I 26 6 20 4 752 ‘50 Utah 
49) | 134) 5 | 56 97 63 48 | 2 30 | 13 | 451/'49 

West Virginia ‘50 2 6) 495 I 5 6 148 332 127 109 8 | 2 50 5 80 1377 '50 West Virginia 
J ‘49 304 | | 2 123 | 281 109 93 a | 44 7\ 8 1043 ‘49 

Wisconsin ‘50 1139 | 13) 14; 203 9 791 3 2'5 427 a é 13 2 116 it 46 4 3017 ‘50 Wisconsin 
- a ‘49 | 1017 ! 9 11} 248 ! 473 | 165 32! 24 | 7 143 12 50 8 2493 ‘49 

13 States Reported ‘50 45 51) 10547) 15 185 117) 2609 35| +7007 16 2459 356! 4 209 38 79 3) «1154 272 538 55 28999 '50 13 States Reported 
to Date for August ‘49|——-22)_—s2t|_ 7027) ~—si4|_~—s«t03|~—67|-2087/ ~—s 94341 4| 1497! 2028 123 6) 74 2) 1123! 131/ -490!_—«52|_19231/'49 to Date for August 
Year ‘50 1198) 1203'242440 290; 3315! 2254) 49326 798 | 183433 197 54314 59741 332' 5495' 1070' 1905 203| 28592; 6276 13040 1045) 656467 ‘50 Year 
to Date “4 ‘49 1074 909 | 207793 642! 3399! 2249| 69287 824! 101413 218) 48152! 54698 247| 3687 259! 247! 147| 34240! 4953! 22933! 1928! 561523''49 to Date 

The following advertised-delivered prices $1,507; Suburban, $1,855 (Special, $1,- 
are based on factory retail prices at the e e 960.75); bus, cpe., $1,385.75. Deluxe P20 
factories. They include federal excise 4-dr. sed., $1,566; club cpe., $1,534.25 
taxes and factory handling charges, and urrent rices on ew utTomo i es Special Deluxe P20—4-dr. sed., $1,644; 
dealer delivery and handling charges. club cpe. 1,617.50; conv. 1,997; stat 

pe., $1, ; , $1,997; 

They do NOT include transportation wag., $2,387. 
charges, state or local sales taxes or CHRYSLER — Royal — 4-dr. sed., $2,-)sed., $1,497.50; bus, cpe., $1,419. Custom LINCOLN — 4-dr. sed., $2,575.50; club PONTIAC— Chieftain Six—4-dr. sed., $1,- 
optional equipment. 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., | cpe., $2,528.50; Lido, $2,721. Cosmopolitan |745 (deluxe, $1,840); 2-dr. sed., $1,694 

AUSTIN—A40 -4-dr. sed. (Devon), $1,- | $2,133.75; stat. wag., $3,183.75. Windsor | $1,511; club cpe., $1,511; stat. wag., $2,- |—4-dr, sed., $3,239.50; club cpe., $3,187; | (geluxe $1,789); club cpe., $1 694 (deluxe 
539; stat. wag. (Countryman), $1,649. |—4-dr. sed., $2,348.50; 8-pass, 4-dr. sed., | 027.50. Custom Deluxe Eight—4-dr. sed.,|conv., $3,949.50; Capri, $3,405. (Hydra- $1,789): conv, deluxe, $2,122; Catalina de- 
A90—Atlantic conv., manual top, $2,460 | $3,069.75; club cpe., $2,327.50; conv., $2,-| $1,637; 2-dr. sed., $1,589.50; club cpe., |Matie optional on all models at $174.25.) |juxe. $2,000 (super deluxe, $2,058); stat 
(hydraulic top, $2,634); sports sed., $2,865. | 761; Newport, $2,656.50; Traveler, $2,- | $1,595; conv., $1,948; Crestliner, $1,710.50; MERCURY—4-dr. sed., $2,032; Model 72| wag. $2 264 (deluxe, $2,343); bus. cpe 
(Delivered in New York.) 579.75; lim., $3,196. Saratoga—4-dr. sed., | stat. wag., $2,106.50. club cpe., $1,979.50; Model 72-A’ club cpe., | $1,571. Chieftain Eight—4-dr. ‘sed., $1,813 

BUICK—Special Series 40—4-dr. tour- | $2,667.25; club cpe., $2,641. New Yorker FORD OF BRITAIN—4-dr. sed. (Prefect, | 1.875: conv., $2,411.50; Monterey, $2,146: | (deluxe, $1,908): 2-dr. sed., $1,763 pe 
back sed., $1,941 (deluxe, $1,983); 4-dr. |—4-dr. sed., $2,783; club cpe., $2,756.75; | cloth), $1,040; 4-dr. sed. (Prefect, leather), stat wag $2 560.50. , , "lluxe, $1 858): club cpe.. $1,763 (deluxe 
jetback sed., $1,909 (deluxe, $1,952); sed. |conv., $3,263; Newport, $3,157.75. Town |$1,077; 2-dr. sed. (Anglia), $947. (Deliv- ; oa : se $1 858); conv. deluxe $2,190; Catalina de- 
cpe., $1,856 (deluxe, $1,899); bus, cpe., | & Country—Newport, $4,027.75. Imperial— | ered in New York.) NASH—Rambler Custom—conv., $1,837; luxe $2 069 (super deluxe, '$2 127); stat 
$1,803. Super Series 50—4-dr. tourback |4-dr. sed., $3,080 (deluxe, $3,201), Crown| FRAZER—4-dr. sed., $2,359; Vagabond, | Stat. wag. $1,837. Statesman Super—4-dr. | 100: %e5 235 ‘(aeluxe, $2,411): bus epe 
sed., $2,139; 4-dr, Riviera sed., $2,212; | Imperial—4-dr. sed., $5,278.75; lim., $5,- | $2,399. (Hydra-Matie optional on all mod- | Se4., $1,815; 2-dr. sed., $1,790; club cpe., | grey) cee nuiner Six-—4-dr. sed., $1,724 
sed. cpe., $2,041; conv., $2,476; Riviera, | 383.75. (Prestomatic optional on Royal at|els at $158.61.) $1,812; bus. cpe., $1,710. Statesman Cus-| (a1 xe $1819); sed. cpe., $1,673 (deluxe 
$2,139; stat. wag., $2,844. Roadmaster | $120.90, standard on other series.) HILLMAN MINX — 4-dr. sed., $1,495; |tom—4-dr. sed., $1,074; 2-dr. sed., $1,- |e) 760)’ “streamiiner Eight —- 4-dr. sed. 
Series 70-——4-dr. tourback sed., $2,633; 4-dr. CROSLEY—2-dr. sed., $882; conv., $882; |conv., $1,745; stat. wag., $1,797. (Deliv- | 949: club cpe., $1,971. Ambassador Super $1,792 (del 1.887): ; 5 
Riviera sed., $2,764; sed. cpe., $2,528;|stat. wag., $915.50; roadster (Hotshot), | ered in New York.) —4-dr. sed., $2,162; 2-dr. sed., $2,137; 7S (o ST) $ (Hyar, esa a i aren 
conv,, $2,981; Riviera, $2,633 (deluxe, |$872. Super — 2-dr. sed., $951; conv.,| HUDSON — Pacemaker — 4-dr. sed.,|ClUD cpe., $2,158. Ambassador Custom— oo at $158 50°) a 
$2,854); stat. wag., $3,433. (Dynaflow | $953.50; stat. wag., $984; roadster (Super | $1,933; 2-dr. sed., $1,912; club cpe., $1,-|4-dr. sed., $2,321; 2-dr. sed., $2,296; club ao raha 
standard on Roadmaster, optional on Spe- | Sports), $925. 933; conv., $2,428; bus, cpe., $1,806.50. |CPe-, $2,317. ( Hydra-Matic optional on RENAULT — 4-dr. sed., $1,035. (Deliv 
cial and Super models at $169.20.) DeSOTO—Deluxe—4-dr. sed., $2,008.75; | Pacemaker Deluxe—4-dr. sed., $1,959.25;|Ambassador and Statesman models at/ered in New York.) 

CADILLAC—Series 61—4-dr. sed., $2,-|8-pass. 4-dr. sed., $2,698.75; club cpe., |2-dr. sed., $1,927.75; club cpe., $1,959.25; | $158.50.) STUDEBAKER— Champion Custom—4-dr 
866; club cpe., $2,761. Series 62—4-dr. sed., | $1,998.75; Carry-All., $2,213. Custom—4-dr. | conv., $2,443.75. Super Six—4-dr. sed., $2,- OLDSMOBILE — Series 88 — 4-dr. sed., | sed., $1,519.25; 2-dr. sed,, $1,487.50; clut 
$3,234; club cpe., $3,150; conv., $3,654; |sed., $2,196.25; 8-pass. 4-dr, sed., $2,-|105; 2-dr. sed., $2,068; club cpe., $2,101.75; | $1,978 (deluxe, $2,056); 2-dr. sed., $1,920 | cpe., $1,513.75; bus, cpe., $1,419. Cham- 
Coupe DeVille, $3,523. Series 60 Special— | 885.25; club cpe., $2,178.25; conv., $2,-|conv., $2,628.50. Super Eight—4-dr. sed., (deluxe, $1,998); sed. cpe., $1,904 (deluxe, | pion Deluxe—4-dr. sed., $1,597.25; 2-dr 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass. | 600.50; Sportsman, $2,511.25; stat, wag., | $2,189; 2-dr. sed., $2,152; club cpe., $2,- | $1,982); club cpe., $1,878 (deluxe, $1,956); |sed., $1,565.50; club cpe., $1,591.75; bus 
sed., $4,770; 4-dr. 7-pass, Imperial sed., | $3,115.25; Suburban, $3,201.25, (Tip-Toe | 185.75. Custom Commodore Six—4-dr. sed., | COMV., $2,294; Holiday, $2,162 (deluxe, $2,-|cpe., $1,497. Champion Regal Deluxe - 
$4,959. (Hydra-Matic standard on Series |Hydraulic Shift standard on Custom, op- | $2,281.50; club cpe., $2,257.25; conv., $2,- | 267); stat. wag., $2,520 (deluxe, $2,662). |4-dr. sed., $1,676; 2-dr. sed. $1,644.50 
62 and 60 Special, optional on Series 61 | tional on Deluxe at $120.90.) 809.25. Custom Commodore Eight —'4-dr, | Series 98—4-dr. sed., $2,299 (deluxe, $2,-| club cpe., $1,670.75; conv., $1,981.25; bus 
and 75 at $174.25.) DODGE—Wayfarer—2-dr. sed., $1,755; | sed., $2,365.50; club cpe., $2,341.25; conv., | 393); 4-dr. town sed., $2,267 (deluxe, |cpe., $1,576. Commander Deluxe — 4-dr 

CHEVROLET — Styleline Special—4-dr. | roadster, $1,744.50; bus, cpe., $1,628.75. | $2,893.25. (Super-matic optional on all | $2,361); sed. cpe., $2,225 (deluxe, $2,319); |sed., $1,902.50; 2-dr. sed., $1,871; clut 
sed., $1,450; 2-dr. sed., $1,403; club cpe., | Meadowbrook—4-dr, sed., $1,865.75. Core- | models at $199.31.) conv., $2,772; Holiday, $2,383 (deluxe, | cpe., $1,897.25. Commander Regal Deluxe 
$1,408; bus. cpe., $1,329. Styleline Deluxe | net—4-dr, sed., $1,944.75; 8-pass, 4-dr.| KAISER—Special —4-dr. sed., $2,109; | $2,641). (Hydra-Matiec optional on all mod- |—4-dr. sed., $2,023.75; 2-dr. sed., $1,992 
—4-dr, sed., $1,529; 2-dr. sed., $1,482;|sed., $2,634.25; club cpe., $1,931; conv., | 2-dr. sedan, $2,059; club cpe., $2,039; 4-dr, |@/8 at $158.50). club cpe., $2,018.25; conv., $2,328.50. Lan¢ 
club cpe., $1,498; conv., $1,847; Bel-Air, | $2,346; Diplomat, $2,240.75; stat. wag., | utility, $2,209; 2-dr, utility, $2,159; bus.| PACKARD—200—4-dr. sed., $2,355; 2-dr, | Crulser—4-dr. sed., $2,186.75. | (Automati 
$1,741; stat. wag., $1,994. Fleetline Spe- | $2,882.50. (Gyro-Matic optional on Coronet |cpe., $1,899. Deluxe—4-dr. sed., $2,219; | sed., $2,305; bus. cpe., $2,195. 200 Deluxe | °Ptional on all models at $201.25.) 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. | models at $94.60.) 2-dr, sed., $2,169; club cpe., $2,189; 4-dr. | —4-dr. sed., $2,495; 2-dr. sed., $2,445. 300| WILLYS-OVERLAND—Four — Jeepster 
Fleetline Deluxe—4-dr. sed., $1,529; sed. FORD—Deluxe Six—4-dr. sed., $1,471.50; | utility, $2,319; 2-dr, utility, $2,269; bus. |—4-dr. sed., $2,795. Patrician 400—4-dr. | $1,492.82; stat. wag., $1,604.27 (four 
cpe., $1,482. (Powerglide optional on De-|2-dr. sed., $1,424; bus. cpe., $1,332.50. | cpe., $2,059. (Hydra-Matic optional on all | sed., $3,385. | wheel-drive, $2,010.22). Six—Jeepster, $1, 
luxe models at $158.50.) | Deluxe Eight 4-dr. sed., $1,545; 2-dr. | models at $158.61.) | PLYMOUTH — Deluxe P19 — 2-dr. sed., | 597.75; stat. wag., $1,688.52. 
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Jarrin Gives Ideas. . . 


Concept of the Light Car 


Tom Hewitt 
Staff Writer 

DETROIT.—A bright and yet a 
slightly-clouded outlook for the 
small car” is seen by Howard A. 
Darrin, designer of Kaiser-Frazer 
ars, who spoke here last week at 
the third annual convention of 
Auto Maniacs. 

Darrin said the public does 
not want a small car that looks 
like a small car—it must be big 
in appearance even though its 
size has actually been reduced. 
He said most current small cars 
fail in that respect. (Darrin said 
the Henry J is not a small car 
but a “lower-priced” auto.) 

The designer stated that until) 
small cars take on a sleek appear- | 
ance, have a full-size interior and 
look like big cars they will not be 
successful. Darrin also said _ it 
must become a vehicle for all and} 
not just a second car for the fam-| 
ily. 

“When all of these requirements | 
are met,” he said, “the car will be | 
so wanted that it will sell at any} 
price.” 
Darrin said the auto field is now 


By 





Output of Rubber 
Hits Peak; Price 
Also Is Highest 


WASHINGTON.—Spurred by the | 
highest rubber prices in 25 years, | 
world production of natural rubber | 
set a new record in July for the} 
second month in succession, reach- | 
ing 167,500 long tons, 10,000 tons| 
more than in June, according to| 
the Department of Commerce. 

For the first seven months of | 
this year, production was estimated 
at 987,500 tons, 170,000 tons or 20.8 | 
percent greater than in the same} 
period last year. In January-July, 
1950, world production of natural | 
rubber exceeded consumption by) 
55,000 tons. 

Malayan output in July was 
about 65,600 tons, the highest figure 
since January, 1949. For the first | 
time this year the 1950 cumulative | 
production figure for Malaya, at| 
some 388,000 tons, exceeded the cor- | 
responding month’s 1949 figure of | 
381,171 tons. 

Indonesian exports in July were 
estimated at 71,085 tons, an alltime 
high, and included 22,606 tons of 
estate rubber. The January-July, | 
1950, export figure of 346,636 tons 
(256,609 native) increased 133,677 
tons, or 62.8 percent, over the figure 
for the corresponding period of 
1949, and was only 6,252 tons short 
of the January-July, 1941, mark of | 
352,888 tons. 

Indonesian exports for the year | 
1941 reached the record total of 
635,981 tons, a figure that will be 
surpassed if shipments in the last 
five months of this year average 
58,000 tons a month. In April-July 
of this year they averaged over 
64,700 tons a month. | 

In June-July the Indonesian na-| 
tive rubber exports alone averaged | 

| 
| 


i 


50,000 tons a month. The destruc- | 
tion by fire in early August of 
Singapore remilling facilities for | 
wet rubber will hamper further | 
increase, it was said. | 

World new rubber consumption | 
in July, influenced by the decline | 
in the U. S. fell below the 190,000- 
ton level of the two preceding | 
months, being estimated at 182,500 | 
tons, of which 137,500 tons were 
natural rubber, and 45,000 tons syn- | 
thetic. | 

For the first seven months of | 
1950, new rubber consumption was | 
estimated at 1,232,500 tons (a rec-| 
ord), of which 932,500 tons were 
natural, also a record. 





War Inspires Parley 
On Personnel Problems | 
NEW YORK.—A national con-| 
ference is planned here Oct. 2-4, to| 
discuss the effects of military and | 
industrial mobilization on indus- | 
trial personnel planning and admin- | 
‘stration, by the American Manage- | 
ment Assn. 
Leon H. Keyserling, chairman of | 
fruman’s council of economic ad- 
isers, will address the opening 
ession of the meeting. Other offi- 
ials representing government 
gencies will also join executives 
rom a wide range of business in 
Ne discussions. 
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lity of selling a small car such as 
jhe described for $1,000, Darrin said 


|isting manufacturing techniques. 

Darrin showed this reporter 
plans and drawings of a small 
: ; convertible—which has a big car 
laughingly and said: “I have to! jo9k—that he has built in sec- 
see what Automotive News says) tions to eliminate much die work, 
I'm going to discuss. | thus cutting down costs. He said 

“My talk is supposed to be en-| that car could be built for $1,000. 


titled ‘The New Era for the Light; “But to change the industry's 
Car,’ but maybe it would be better | Manufacturing techniques would 


g 7 ,,,|take about 10 years,” he said. 
to say the Error of the Light Car, Members of the Auto Maniacs 
he joked. He made that statement | yoted overwhelmingly not to change 


for the reasons reported above. {the name of the organization. They 


| 
| 


fertile for a good light car since 
gas rationing may again become a 
reality. 

“If rationing returns,” he said, 
“people will flock to buy light 
autos so that they will get more 
transportation.” 

When Darrin rose to give his in- 
formal, unrehearsed talk, he opened | 
“the Newspaper of the Industry” 


When asked about the possibil-|feel the name is best suited to 





One of the largest plastic sign developments ever 
undertaken by a national advertiser—that’s Ford’s new 
PLEXIGLAS program for Ford Dealers’ Used Car and 
Truck Lots. All over the country, towering PLEXIGLAS 
pylons and other luminous signs will beckon buyers to 
bargains at Ford dealers’ outdoor showrooms. 


Ford spent more than a year in designing and testing the 
PLEXIGLAS displays now being offered to 6500 dealers. Tests 
in actual service proved PLEXIGLAs resistant to sun, storm, 
and rough treatment from accidental blows, flying pebbles 
and other hazards of car-lot exposure. A sample PLEXIGLAS 
pylon in Detroit withstood a 65-mile-an-hour gale without 
damage. Still other tests demonstrated the all-over 
luminosity—and legibility—of interior-lighted 

PLEXIGLAs signs, as well as their low illumination- 
and-maintenance cost. 


In your signs and displays you want the advantages 
PLEXIGLAS gives: Maximum visual impact. Lightness 
and strength that cut shipping and erection costs. 
Convenience and economy in operation and 
maintenance. Our new, fully illustrated, 16-page 
booklet ““PLexicLas for Signs” is yours for the asking. 
And our Design-and-Fabrication Staff will be glad 

to help you with any specific problem. 


High, Wide and Handsome! 


Built entirely of PLEXIGLAS acrylic plastic, Ford Dealers’ new 
identification pylon stands nearly 18 feet high, tapers from 8 feet at 
the top to 3 feet at the base. All lighting elements are safe inside the 
pylon and at night the huge display glows with diffused light and 
color—just as in daylight. There's no glare, no distortion—yet maxi- 
mum brilliance makes the sign an eye-magnet ‘round-the-clock. Neon 
Products, Inc., Lima, Ohio; Steiner Plastics Mfg. Co., Long Island City, 
N. Y.; and The Lackner Company, Cincinnati, Ohio, manufacture 
the pylons. The original design was furnished by W. B. Ford Design 
Corporation, Detroit. 


CHEMICALS ae) 


Simply write our home office or our Detroit rep- 
resentatives:—W. E. Biggers and R.C. Oglesby, 
728 Fisher Building, Detroit 2, Mich. Telephone: 
Trinity 3-3200. 





PLexicias is a trade-mark, Reg. U.S. Pat. Off. and in principal foreign countries. - : ~e 
S 9 and ny pal foreig 54 Duke Street, Tx 


it could be done—but not with ex- | 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


Canadian Distributors: Crystal Glass & Plastics, Ltd., 
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lthem since they are all “crazy 
|about automobiles.” 

It was resolved that the group 
would begin work with police 
departments and the American 


| Automobile Assn. to increase 
safety on the highways. 
Other speakers at the parley, 


|which was attended by about 60 
persons, included Frederick Von 
Voigtlander and Oliver E. Barthel, 
vice-presidents of Auto Maniacs, 
who discussed technical aspects of 
ears; Harold L. Mayer, executive 
secretary and founder of the group, 
who told of plans for the future, 
and Ernest J. Pensler, president of 
the Detroit chapter. 
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Market Near Peak 


By Gordon Hebert 
Staff Correspondent 

For the second consecutive month 
and the second time in history, new- 
car sales in Orleans parish (New 
Orleans) surpassed the 2,000 mark 
in a single month when 1,981 units 
were titled in August through fran- 
chised dealers and 111 through un- 
franchised outlets for a total of 
2,092. 

The August total was a 267- 
unit drop from the previous 
month when the alltime high of 
2,359 was reached. New-car sales 
in August, 1949, amounted to 
1,225 units. 

New-car sales for the first eight 
months of 1950 totaled 13,720, com- 
pared with 7,689 for the like period 

of last year. 

New-truck sales in August to- 
taled 258. Only two trucks were 
titled through unfranchised out- 
lets. July new-truck sales amounted 
to 361 which was an alltime high. 
Truck dealers report they are hav- 
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OWEVER you intend to con- 
vert power in your new trans- 
mission design, here’s a thought to 
keep in mind: Timken” bearings on 
the shafts insure quiet, trouble-free 


operation. 


Timken tapered roller bearings 


keep shafts in positive 


eliminate deflection and end-move- 


ment, prevent wear on s 


parts. Where gears are used, Timken 


bearings keep gear tee 


accurately and silently. Timken- 
equipped transmissions assure 
luxurious smoothness and quiet— 
two things new car buyers demand. 

The use of Timken bearings make 
design simplification easy. Their 
high load capacity permits the use 


ing difficulty in receiving the right | 3; 


merchandise, and that inventories 


are practically depleted. 


Individual makes sold in Aug- 
ust through authorized dealers 
were: Chevrolet, 418; Ford, 366; 
Plymouth, 264; Studebaker, 127; 
Buick, 125; Pontiac, 123; Dodge, 
105; DeSoto, 95; Oldsmobile, 87; 
Mercury, 83; Cadillac, 52; Chrys- 
ler, 40; Kaiser, 34; Nash, 22; Wil- 
lys, 13; Hudson, 11; Lincoln, 7; 
Crosley, 6, and Renault, 2. 
Individual makes sold through 

unfranchised outlets: Chevrolet, 31; 
Oldsmobile, 15; Plymouth, 14; Pon- 
tiac, 13; Buick, 9; Hudson, 7; 
Dodge, 5; Willys, 4; Ford, 3; Cad- 
illac, 2; Austin, 2; Chrysler, 2; Stu- 
debaker, 1; DeSoto, 1, and Mer- 
cury, 1. 


Diamond T, 3; Willys, 2, and 
Mack, 1. 
* * * 
New York 
Although scare buying in the| 


metropolitan New York automo- 
bile market is definitely at an end, 
new-car dealers still have enough 


orders on hand to keep them go- | 


ing until the arrival of 1951 models 
and customers are still more plenti- 
ful than automobiles. 

While announcements of 1951 
models would ordinarily have a 
tendency to slow down sales of 
1950 cars, demand is still so strong 
that nobody is complaining about 
an over-supply of ’50s. 

The used-car market, on the 
other hand, has finally taken a 


Individual makes of trucks sold| definite downward turn following 


in August through franchised deal- 
ers were: Chevrolet, 93; Ford, 77; 
International, 27; GMC, 19; Dodge, 


the Labor day weekend and the 
approach of fall. 


Used cars that have not been 





18; Studebaker, 8; White, 5; Reo,|sold up to date, especially of the 
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Sound idea for a 
soundiess transmission 


alignment, 
urrounding 


th meshing 


automobile—and 


of smaller bearings with a subse- 


quent saving of space. 


thrust bearings or washers are 
necessary. Precise and permanent 
adjustments can be made at install- 


No special 


ation, allowing wider tolerances of 


surrounding parts. 


TAPERED ROLLER BEARINGS 





All but two cars use Timken bearings on 
the pinion. Here’s a typical application. 


Timken bearings offer your new 
transmission all the advantages you 
get with Timken bearings in pinion 
applications. You know the pinion 
bearing has the toughest job in the 


TIMKEN 


engineering 


available to 


5-1380. Or 


} 
| 
| 
i 


| Florist’s Delivery Truck— 





Large savings in delivery costs are reported by Mi!waukee Greenhouses, Milwaukee, w th 


this new-type truck. The company delivers potted plants to retail florists in the 12'/2-foot 
body of a Route-Van model. Savings have reculted from faster deliveries, increased load 


capacity and the elimination of wrapping expenses 


plants, the company states. 


|older variety, may be expected to 
|decline in market value steadily 
from now until next spring, bar- 
| ring completely 
|opments, dealers said. 

| Considerable interest is being 
|evinced both by dealers and con- 
;}sumers alike in the arrival of the 
low-price Nash Rambler and the 








makes of passenger cars use Timken 
tapered roller bearings on the pinion. 

The Timken Company has had 
fifty years of experience and devel- 
opment in the automotive field. Our 


/ 


facilities, backed by 


that experience and research, are 


you. Feel free to call 


upon us to help solve your bearing 
problems. In Detroit phone TRinity 


write to The Timken 


Roller Bearing Company, Canton 6, 


now all but two 


—— 


TRADE MARK REG. US PAT OFF. 





ae 


O. Cable address: ““TIMROSCO”. 


NOTE TO P.A.'S Because every step of the manufac- 
ture of Timken bearings is controlled within our 
company... because our vast manufacturing facili- 
ties are widely dispersed... 
Timken Roller Bearing Company a supply source of 
outstanding reliability. 


you will find The 






é 
NOT JUST A BALL © NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C—> BEARING TAKES RADIAL @ AND THRUST —-(])— LOADS OR ANY COMBINATION “we 


unforeseen devel- | 


Henry J, which are expected to 


unnecessary workmen and damage to 


have a marked effoct on the used- 
|car market.—-(Bernard Brown.) 
* * * 


Denver 

The credit control bill signed by 
| President Truman has caused little 
|reaction among business firms in 
|Denver. Local automob le dealers 
‘are of the opin‘on that it will have 
\little effect on business and cause 
ivery little change in present buy- 
‘ng trends. 

Henry J. Davidson, head of Met- 
ropolitan Pontiac and president of 
the Denver Automobile Dealers 
Assn., said the new bill will make 
virtually no difference in the auto- 
mobile business. Due to the scarc- 
lity of automobiles, he declared, 
there is plenty of demand to ab- 
sorb the supply. The number of 
cash sales for automobiles in Den- 
ver is surpris ngly high, he pointed 
; out. 

A majority of the dealers are 
|opposed to the idea of controls, but 
jthey admit the bill will not hurt 
business.—(Ira R. Alexander.) 

* * * 


Sarasota, Fla. 

New-car sales in Sarasota, Fla., 
during August were the highest for 
any month in history, reports Rol- 
and Davis of Campbell-Davis Mo- 
|tors, Inc. (DeSoto), president of 
the Sarasota County Automobile 
Dealers Assn. 


Davis said that sales in August 
Were about 50 percent higher than 
those of August, 1949. He said the 
increase, counter-seasonal for this 
area, was due almost entirely to 
he Korean war. 

Ordinarily, the new-car_ busi- 
| ness in this city reaches its peak 
| in the winter when the tourist 
season is in full swing. Davis 
said better business was enjoyed 
by all new-car dealers in Aug- 
ust, both in the high and low- 
| priced field. 

In the used-car ficld, 40 and '41 
models moved slowly during the 
month. Late-model postwars “did 
fairly well,” but under no circum- 
stances could it be said that the 
month was a “boomer” for used 
cars as it was for new cars. 

There are 14 new-car dealers in 
Sarasota, all members of the local 
association. All of them also oper- 
ate used-car lots. In addition, 
there are two independent used-car 


operators.—(Joseph Lawren.) 
* * * 
fkron 
30th new and used-car sales in 
Summit county (Akron) were 
slowed to a walk in the heliday 
week ended Sept. 9. 
New-car sales during the week 


amounted to 373 units, compared 
with 587 in the previous week and 
363 in the same week of 1949. 

Used-car sales during the Labor 
Day week were 461, against 625 in 
the preceding week and 397 in the 
Same 1949 period. 

* * e 


Pittsburgh 
Business activity in the Pitts- 
burgh district showed a fractional 
decline in the week ended Sept. 9, 
the University of Pittsburgh re- 
ports, adding that new-car regis- 


trations “reflected a fairly large 
seasonal drop.” 
The university’s index of busi- 


ness activity slid to 196.1 for the 
week ended Sept. 9, against 1968 
in the previous week and 154.7 in 
the same week of 1949. 

* 7 e 


Sacramento 
A half dozen Sacramento, Cali 
| automobile dealers commented th it 
they believe the new credit contrc!s 


. (Continued on Page 19, Col, 1) 
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«(Continued from Page 1%) 


vill have little if any effect on 
ar sales. 

None thought new auto buying 
vill be slowed. They dwelled on 
he fact the supply since World 
War II has been unable to meet 
iemand. 

A few reflected that used-car 
sales, particularly late models, 
might run into a slowdown. 
However, they pointed out that 
no buying rush occurred before the 
new controls went into force, which 
would indicate either people did 
not care or had given it no thought. 
The dealers had anticipated a 
flurry of buying in the last days 
of “easy credit,” but none material- 
ized.-(Warren Holloway.) 

* * > 


Dallas 


The demand for new cars in 
Dallas remained strong in August 
when 3,328 were titled. This was 
the second highest monthly total 
this year, trailing only the July 
figure of 3,598. 

New-truck and commercial- 
vehicle sales in August fell off, 
however. The month’s total of 
565 units was the lowest since 
February, when 433 were sold. 

New-car sales by make in August 

were: Austin, 6; Buick, 324; Cadil- 
lac, 74; Chevrolet, 780; Chrysler, 
57; Crosley, 8; DeSoto, 40; Dodge, 
334; Ford, 524; Anglia-Prefect, 3; 
Frazer, 3; Hudson, 50; Jaguar, 1; 
Kaiser, 53; Lincoln, 12; Mercury, 
154; MG, 1; Hillman, 2; Nash, 67; 
Oldsmobile, 149; Packard, 11; Plym- 
outh, 356; Pontiac, 197; Simca, 1; 
Studebaker, 101, and Willys, 20. 

New-truck and commercial-vehi- 
cle sales: Autocar, 2; Chevrolet, 
194; Crosley, 2; Diveo, 3; Dodge, 
52; Ford, 130; GMC, 51; Interna- 
tional, 69; Mack, 4; Pontiac, 1; Reo, 
3; Studebaker, 28; White, 22, and 
Willys, 4.—(R. Fenoglio.) 


* * * 


Canada 

The Canadian government reports 
sales of new motor vehicles during 
July dropped slightly below the 
record volume reached in June but 
still remained well above July, 1949. 

A total of 44,045 new vehicles was 
sold in July against 29,177 in July 
of last year—a 51 percent increase. 
Cumulative sales for the first seven 
months of this year rose to 257,951 
vehicles against 166,898 last year, a 
gain of 54.6 percent. 

New cars sold in July num- 
bered 33,137 units against 22,057 
in July last year, up 50.2 percent. 
There were 197,799 cars sold in 
the first seven months of 1950, 
against 115,319 last year, up 71.5 
percent. 

The outstanding feature of the 
official report was that a much 
greater increase in sales of new} 
trucks was recorded in July over | 
the past few months. A total of | 
10,864 trucks was sold in July 
against 7,084 in the same month 
last year, up 53.4 percent. 

There were 59,801 trucks sold in | 
the January-July period of 1950, | 
against 51,168 in the same period | 
of last year, an increase of 16.9) 
percent.—(M. L. Schwartz.) 

* * * 


Richmond, Va. 

The week before credit controls 
went into effect produced little or 
no increase in automobile sales in 
this area, dealers in Richmond, Va., 
reported, 

Most dealers said they had not 


expected any increase in business, 
because the limits permitted by 
the federal credit control bill are 
not as stringent as those which 
have been imposed voluntarily by 
local dealers. 

David L. Raine, assistant man- 
ager of the Automotive Trade Assn. 
of Virginia, said: “We have noticed 
very little rush for new cars since 
the announcement of the credit 
curbs, presumably for the reason 
that the regulations will make lit- 
tle or no difference.” 

Most automobile dealers in Rich- 
mond and throughout Virginia re- 
quire a third down with a time 
|payment limit of 18 months. Raine 
said a few dealers extended to 21 
or 24 months’ time, but the majority 
were on an 18-month basis.--(T. D. 
Saton.) 

* * * 
Westmoreland, Kans. 

New-car and truck sales in Pot- 
|tawatomie county ‘(West More- 
|land), Kans., slackened somewhat 
during August compared with July 
of this year. There were only 72 


Sell || truck..make 7? profits! 
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Burns Hits “Scare Tactics’ Selling— 
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Wis. Registrations 


‘At Record High 


| MADISON, Wis.—Acquiring 8% 
|percent more cars, trucks and 
other automotive vehicles than 


during the previous year, Wiscon- 
sin citizens pushed motor vehicle 
registrations to a total of 1,171,125 
jand the highest level in history 
| during the fiscal year ended June 
|30, the state motcr vehicle depart- 
| ment discloses. 

| The figure compared with 1,083,- 
|408 for the previous year. Accord- 
jing to current Wisconsin automo- 
bile sales, the registrations will 
climb to a new high total as the 
months pass, unless automotive 


C. W. Burns, president of Arizona Automobile Co. (Buick), Phoenix, Ariz., gets into the manufacturing is suspended. 


salesroom to sell as he advises: ''On Merit—Not Scare Tactics.’ 
reduce his sales or service efforts because of the war pressure. 


new cars sold in August, while July, were lower than July, 1950, 
topped August, 1949, 


tallied 91. New-truck sales amount- | still 
ed to 11, which was a big drop/units. In the 
from July’s 25 units sold. 


new-truck 


The new-car score in August by | year were only half what they were | ident. 
1949, when 22 


18:,in August, 


Chevrolet, 29; Ford, 
were sold 


Buick, 2; Oldsmobile, 7; Dodge, 2; 
Pontiac, 3; Studebaker, 2; Plym- New trucks by 
outh, 4; Kaiser, 1; Frazer, 1; De-| August: Chevrolet, 5; 
Soto, 1, and Chrysler, 2. GMC, 3, and 

While August sales of new cars| (George M. Hunholz.) 


makes: 
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A model for every job... 
and every truck chassis! 





makes _ sold 
Ford, 
International, 


Burns said he will not 


American Anode Expands 
AKRON.—American Anode, Inc., 


they a division of B. F. Goodrich Co., has 
18 | purchased the Wayne Knitting Mills 
depart- | plant at Riverside, N. J., announces 
ment, however, August sales this|Dr. Robert V. Yohe, Anode pres- 


Dr. Yohe said that present 


trucks | facilities will be increased to manu- 


facture latex products and that the 


in| plant will be in operation by June, 


1951. The Riverside plant will em- 
ploy more than 200 when in full 
operation, Yohe said. 








A Heil distributor near 
you does the mounting 


and servicing! 


sand door in tailgate. 


Two Truck Bureaus — Pe 


Move in Chicago 


CHICAGO. Central Motor 
Freight Assn. and Central States 
Motor Freight Bureau have moved 
from 29 E. Madison St. to a new 
building constructed especially for 
them at 316 E. Ohio St. The more 
than 70 employes of the two or- 
ranizations have 14,000 square feet 
of office, service and recreational 
space. 

The CMFA represents the ma- 
iority of over-the-road _ carriers 
operating in and through Illinois, 
while the CSMFB is a rate and 
tariff publishing bureau for the cen- | 
tral states working in cooperation | 
with the Interstate Commerce Com- | 
mission. Also sharing space in the | 
new building and affiliated with the | 
CMFA is the Weighing and Inspec- | 
tion Bureau, a_ service for the} 
trucking industry. 


example, helps your customer save gas and 
enjoy longer tire life. Heil's trouble-free 
hoist and pump help him dump loads 
faster. Heil's sag-free construction helps 
him get longer service from the body. 


EVERY time you sell a Heil Body and 

Hoist, you make more money. You get 
your profit on the truck sale — and an extra 
profit on the body. 

And you get another customer who stays 
a friend. Fifty years of design and fabricat- 
ing experience enables Heil to build equip- 
ment that gives complete satisfaction. 

Heil’s weight-saving construction, for 





There are other reasons why it pays you 
to recommend Heil Bodies and Hoists. Get 
all the facts from your nearby Heil dis- 
tributor. W’rite us for complete literature. 


THE HEIL co. 


DEPT. 5990-3059 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 


Factories: Milwaukee — Hillside, N. J. 
District Offices: Hillside, Washington, DC., Atlanta, Milwaukee, 
} Detroit, Chicago, Minneapolis, Kansas City, Dallas, 
Los Angeles, Seattle 





Heil Coal Hoppers 





Heil Platform Conversion 
Hoist. 


Heil Colecto-Pak Garbage 
Units. 
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Expense Control Plans 


(The opinions expressed herein are those of Columnist Van Tassel and are not 


necessarily those of 


By J. B. Van Tassel 


HEN new-car production was 
discontinued in 1942 and there 


were no new cars to use as 4@| 


basis for controlling expenses in a} 
dealership, the bottom fell right | 
out of the popu-| 
lar factory spon- 
sored dealer bus- 
iness mManage- 
ment plan of con- 
trolling and 
checking expense 
in line with so 
much per new 
car delivered and 
so much for each 
$1,000 of new re- 
tail volume. Ever 
since this time no 
one except myself has talked very 
much about a firm basis for con- 
trolling expenses. Also, when this 
plan of controlling expenses on a 
per new-car basis was at the height 
of popularity, I kept telling dealers 





J. B. Van Tassel 


Dealer Business Counsel 


Called Fundamentally Unsound 


|volume of any one department or 


}cases the amount of expenses set 
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That Skip Gross Profit 


Automotive News.) 


|their entire business could be 
}sound, that was based on the sales 


without taking the gross profit as 
produced by the sales volume into 
consideration. 

In other words you cannot pay 
the expense of operating your 
business out of anything less than 
the gross profit dollar the sales 
volume produces. 
prior years the gross profit mar- 
gins or the car selling profits per 
new-car delivered were very small | 
because of the excessive amount 
of over-allowance that was al- 
lowed on used cars in order to 
obtain new-car volume, 
In many cases these profit mar-| 

gins per new-car delivered were 
completely wiped out, while at the 
same time dealers were setting up 
expense budgets of so much per 
new car delivered. In these specific 


In 1942 and | 


car delivered was a total loss to 
these dealers. 
+ * + 

|S peta is concrete proof that any 

plan of controlling expenses in 
your business, other than a plan 
that includes the gross profit as 
well as the sale volume, is funda- 
mentally unsound and will prove 
very costly to you over a pericd 
of time. 

My recommendation for a 
sound basis of expense control 
in good times as well as bad 
times remains exactly the same 
today as it was 25 years ago 
and it will always continue to 
remain sound regardless of 
whether or not we have new cars 
to sell or not. The reason my 
plan of expense control is fun- 
damentally sound is because it is 
based on a combination of sales 
volume and gross profit produced. 
For example, and let us assume | 
your total sales volume of all de-| 
partments is $100,000, or 100 per- 
cent, cost of sales $75,000 or 75 
percent of sales, gross profit $25,000 
or 25 percent of sales, desired net 
profit $5,000 or 5 percent of sales. 
In this case you would budget your 
expenses of the business on a basis 


| 





tinue to check your expenses on 
this basis as long as your total 
gross profit remained at 25 percent 


gross profit to be reduced to $24,000 
or 24 percent of sales because of 
an increase in cost of sales from 
$75,000 or 75 percent to $76,000 or 
76 percent, then you would have 
to reduce your expenses accord- 
ingly or take a reduction of 1 per- 


cent in your net profit. 
+ + * 











that no plan of expense control for 


up on a basis of so much per new | 


Chrysler 


ealers in New York pick 

The New York Times 
almost 4-1 as the 

“best” advertising medium 


DEALERS OF OTHER CARS 
AiSO PICK 
THE NEW YORK TIMES 
AS “BEST” 
ADVERTISING MEDIUM 


More than 700 new car 
dealers in New York City 
and its suburbs participated 


of 20 percent of sales and con-| 


this, yet many dealers will not 


of sales, however, were your total | 


OTHING very complicated about | 


| Burtness in Orfordville, Wis.— 


On its 3lst anniversary, Burtness Chevrolet Sales moved into its showroom of structural 
| glass in Orfordville, Wis. The display quarters are air-conditioned. 


take the time to see to it that their 
expenses are budgeted and checked 
in this manner. 

During the depression years of 
1930 through 1932, I was able to 
reduce expenses as high as $200,- 
000 a year in some of the largest 
d.stributorships in the country on 
this basis of expense control. In 
fact, the independent manufac- 
turer I worked for at that time 


| went through this depression 
without losing one of its dis- 
tributors. 


Another very popular plan of 
nudgeting and checking expenses 
today is to use the gross profit of 
one or two departments as the 
oasis of expense control of all de- 
partments. This plan is definitely 
not sound because without the 
sales volume you cannot obtain 
che gross profit. 

Also, tor example, how can you 
jusciry tne amounc to be paid for 
salaries of all departments and 
rent 10r tne entire business on the 
yasis of stockroom and _ service 
gross profit. It probably can be 
done but it is not a very sound 
pasis of controlling expenses. 

Epiror’s Note: Questions on 
business management will be 
gladly answered by J. B. Van 
Y'assel, care of AuTomoTive News. 








Spring Meeting 
Mapped by Ari 
Retinery Unit 

NEW YORK.—As many as nine 
technical sessions — including the 


first ever devoted to electrical 
equipment in refineries—will be on 


\the program when the division of 
| retining of the American Petroleum 


In fact, more Chrysler dealers in the world’s biggest automotive 
market pick The New York Times than pick all other newspapers 


in New York 


combined! 


In a recent impartial and independent survey among New 
York new car dealers, conducted by John Felix Associates, 
Inc., this question was asked: “Which three New York news- 
papers do you consider the best for new car advertising?” 


difference in 


in this survey. By more than 


2-to-| they pick The New 
York Times over any other 


newspaper as the 
medium for new car 
tising in this market 





“best” 


adver- 


sales. 


Chrysler dealers named The New York Times “first choice” 
by a lead of almost 4-to-1 over any other newspaper. 


Why this wide, significant lead for The New York Times? Well, 
Chrysler dealers know from continuing, hard, sales-wise experience 
what’s generally known throughout the automotive industry... 
that advertising in The New York Times makes a wide, significant 


That’s why you see more automotive advertising in The New 
York Times than in any other New York newspaper. And why a 
push for extra sales and profits through extra advertising in The 


Times is worth finding out about. Call our Detroit office in the 


General Motors Building at TRinity 3-3800...today. 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT’ 


NEW YORK 


DETROIT: GENERAL MOTORS BUILDING - 
SOUTH FLOWER STREET 


229 WEST 43rd STREET + BOSTON: 140 FEDERAL STREET » CHICAGO. 333 NORTH MICHIGAN AVENUE 
LOS ANGELES: SAWYER-FERGUSON-WALKER CO., 612 
* SAN FRANCISCO. SAWYER-FERGUSON-WALKER CO., RUSS BUILDING 


Institute holds its 16th midyear 
meeting in Tulsa, Apr. 30-May 3. 

Analytical research, corrosion 
problems, disposal of refinery 
wastes, training of personnel, and 
safety are among the _ subjects 
which will have full sessions devot- 
ed to their discussion, according to 
W. M. Holaday, chairman of the 
program committee and manager 
of Socony - Vacuum laboratories, 
New York. 


Holaday said that papers for pre- 
sentation to all sessions except safe- 
ty should be submitted to William 
TY. Gunn, director, division of re- 
fining, American Petroleum Insti- 
tute, 50 W. 50th St., New York 20, 
or to the chairman of the appro- 
priate subcommittee. Papers on re- 
finery safety should be submitted 
to F. G. Wilson, director of the 
API's department of safety. 

Chairmen of the subcommittees 
and their addresses are: Analytical 
research—E. L. Baldeschwieler, ana- 
lytical and testing section, research 
division, Standard Oil Laboratory, 
Standard Oil Development Co., PO 
Box 51, Linden, N. J.; corrosion 
F. C. Braun, Gulf Oil Corp., PO 
Box 1166, Pittsburgh 30; waste dis- 
posal—L, C. Burroughs, assistant 
to vice-president, Shell Oil Co., 30 
Rockefeller Pl., New York 20; train- 
ing refinery personnel—Taylor M. 
Rushing, manufacturing depart- 
ment, The Texas Co., 135 E. 42nd 
St. New York 17, and electrica! 
equipment—L, M. Goldsmith, petro 
leum products department, The At 
lantic Refining Co., 260 S. Broa 
St., Philadelphia 2. 

The motor fuel sessions are bein; 
developed under the leadership o 
Dr. D. P. Barnard, associate di 
rector of research, Standard O1! 
Co. (Indiana), 910 S. Michigan 
Ave., Chicago 80, and H. G. Vespe1 
president, California Researc! 


|Corp., 200 Bush St., San Francis- 
ico 4, 
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as a student engineer. 


+ * * 


Auto Personnel 


Jack R. Stein has been named a|Adams has been in charge of pur- 
artner of Seymour E, Clonick &/chasing at Crosley Motors. 






Goerlich Names Katz 


Appointment of Warren Katz as 
representative for the southeastern 





\ssociates, manufacturer represen-| Adams’ headquarters will be in states has been announced by Ted 
tatives in Chicago. Chicago where he a a mines Ulmer, sales manager of Goerlich’s, 
* * * sible for coordinating the purchas- Toledo. Katz will have charge of 


‘ . ing functions of all of the com- 
Remington Names Angstadt pany’s plants. At Bell & Howell, 
Lloyd H. Angstadt has been|Adams replaces J. P. Smith, who 

named director of the Institute of | has left the company to go into 
Records Administration and Man-| business. 
agement Controls, to be opened this | 

fall by Remington Rand, Inc., it is|) Quaker Rubber—Sossaman 
announced by Al N. Seares, sales) Henry M. Sossaman is now gen- 
and service vice-president of Rem-| eral sales manager of Quaker Rub- 


sales and service of Goerlich muf- 
flers and pipes and of Dynatone 
mufflers and tailpipe extensions in 
Alabama, Florida, Georgia, Missis- 
sippi, North Carolina, South Caro- 
lina, Tennessee and Virginia. 

* * + 


* * * 


Wagner, Spears Advanced 








ington Rand. |ber Corp., division of H. K. Porter 
* * *# Co., Inc., Philadelphia. By Universal C.LT. 
* * * 
U. S. Tires Ups Muser Rollert Appointed Top Aide | | Robert E. Wagner has been 
Appointment of Curt Muser as . ct o8 r rfa— named a branch manager at Salina, 
PP In GM’s B-O-P Division Studebaker Honors Po Kans., and William A, Spears a 


district manager for U. S. Tires at 
San Francisco has been announced N : s . . ‘ district manager at Clarksburg, W. 
by J. C. Ray, sales manager, Muser appointed assistant to the gen- | service pin award to A. J. Porta, left foreground, comptroller. Making the -ctoagregece dined | by the Universal C. 1. T. Cred- 
joined U. S, Rubber Co. in 1933 as eral manager of the Buick-Olds- | behalf of Studebaker is H. S. Vance, president. Looking on are (left to right) E. E. Rich | + Corp 
a sales representative. mobile-Pontiac Assembly division — ards, treasurer; C. R. Weaver, assistant to the president of Studebaker Export Corp.; S. | Ww . — 

* * «¢ of General Motors to handle spe- | w. sparrow, engineering vice-president, and K. B. Elliott, sales vice-president. Porta was | agner joined the firm as an 


cial defense assignments. The | : ‘ ‘ .,,..| adjuster, later advancing to a col- 
| named comptroller of Studebaker Pacific Corp. in 1939 and has held his present position lection and credit post. Spears 


Edward D. Rollert has been Twenty-five years of association with Studebaker are marked with the presentation of a 





Three New Sales Reps announcement = made by fn | teen 1007 samen ©. 1. T. tn 100k a 

J 7 » Zener manager 0 Oe A ek ieeadiiniibdiennaiaainne - a tae - . a. ‘ , also as an 
Named by Van Auken or ann ’ adjuster. He most recently has 
Three new sales representatives Rollert has been administrative of the New Departure division past two years. He first became been active as a motor sales rep- 
have been announced by Van Au-| agsistant to the general manager ' of GM at Bristol, Conn., for the | affiliated with GM in 1934 when | resentative. 
ken, Inc., grille and trunk guard , - a au a . sian esl binichscetlactneieisiicealioaa 7 acid ‘ 
manufacturer in  Birdsboro, Pa. i 
They are: FR ag 


G. M. Patterson, for Minnesota 
and North and South Dakota; Lio- 
nel Sanger, Kansas, Missouri and 
Nebraska, and the Lawrence M. 
Hirsig Co., Kentucky, Virginia and 
West Virginia, North and South 
Carolina, Tennessee, Georgia, Ala- 
bama, Mississippi and Florida. 


* * * 


Thermoid Ups Lamson 


To Vice-Presidency 
George S. Lamson, manager of 
the Automotive Replacement divi- 
sion of Thermoid Co., has been 
elected vice-presi- 
dent of the com- 
pany. Announce- 
ment of Lamson’s | 
election was made 
by F. E. Schluter, 
president. 
Lamson, prior 
to joining Ther- 
moid in 1935, was 
eastern sales 
manager for Mul- 
tibestos Co. Lam- 
G. 8. Lamson son served Ther- 
moid as southeastern division man- 
ager with headquarters in Phila- 
delphia and later headed the com- 
pany’s western automotive sales 
with headquarters in San Francisco. 


* * * 


ie: 2 


re Se 





mes 


One of the most important features of the 
new Holmes Model 525 is its all-round adapta- 
bility to any road assignment. The ease with 
which this model adapts itself to the many vary- 
ing conditions of road work, makes this a very 
desirable unit for bringing in a wide variety of 
shop work. The 525 has the power and capacity 
for the average truck, yet is very fast and versatile 
for handling light cars. 


Model 525 offers many working advantages 






Chevrolet Promotions Go 
To Johnson and Hopkins 


Appointments by Chevrolet of 
Norman J. Johnson as assistant 
manager, sales promotion depart- 
ment, and of F. T. Hopkins jr. as 
assistant zone manager, Flint, 
have been announced here by W. 


E, Fish, general sales manager. which will enable you to go out and bring into 

— -, long-time Chevrolet ’ your shop thousands of dollars in towing and 
employes. Johnson, who started DON T MISS THE BIG eck rebuilding i , h in on the 
to work for Chevrolet in 1985 as wreck rebuilding jobs. Why not cas 


extra shop work to be HAD this winter with a 


a trainee in Atlanta, comes to ; : 
Chevrolet’s sales promotion de- PROFITS TO ee HAD Holmes Model 525. Write today for details. 
partment from Flint, where he 

Was assistant zone manager. Hop- 

kins, whose first employment with | WITH MODEL 525 ERNEST HOLMES COMPANY 
Chevrolet was in 1936 in Flint, 

returns to that city as assistant CHATTANOOGA VERSESSES 
zone manager, having been pro- 
moted from regional organization 
manager in Detroit. 


* * + 


Detroit Diesel Ups Lundahl 
To Representative-at-Large 


John Lundahl has been appoint- 
ed to the newly-created position of 
sales representative-at-large by the 
Detroit Diesel Engine division of 
General Motors, it is announced by 
V. C. Genn, general sales manager 
of the division. 

Lundahl] comes to Detroit from 
St. Louis, where he served West- 
ern Machinery and Engine Co., GM 
Diesel distributor, as sales and serv- 
ice vice-president. Prior to that, 
Lundahl was associated with De-| 
roit Diesel’s engineering and serv- 
ice departments. 


DUKE MOTOR CO. 
. * 
Midtown 





+ + + 


idams Heads Buying 
Vor Bell & Howell 


Bell & Howell Co. announces | 
hat Allen M. Adams has joined it) 
s director of purchases. Since 1946, | hes acl di handisnide nc lai 
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Affecting Factories and Dealers... 
Auto Advertising 


broadcast Sept. 21, 


|its premiere 
10:30-11 p. m. 
The show will have top-caliber 
actors, some of whom will make 
their television debuts in this series. 
Among those already scheduled are 
Fredric March, Van Heflin, Ruth 
Hussey and David Niven. The 
Nash ad agency is Geyer, Newell 
and Ganger, Inc. 
| * * - 


By George Deery 
Associate Editor 

Ford dealers of America, Chrys- 
ler, Ford, General Motors, Hudson, 
International Harvester, Packard 
and Studebaker are listed in the 
annual report of the Advertising 
Council as having given a hand 
to council’s campaign last year 

Two automotive trade groups, 
American Trucking Assns. and 
the National Automotive Parts 
Assn., are also included. The 
parts and equipment firms listed 


| Going Up 
| Latest additions to the list of 
| publications which have been forced 


are Bear Mfg., Borg - Warner, |to raise ad rates because of in- 
Electric Auto-Lite and Monroe |creasing costs are two Meredith} 
Auto Equipment. |Publishing Co. mags, Successful | 


Tire companies were well repre-| Farming and Better Homes and 
sented as follows: Firestone, Good- | Gardens. 
rich, Goodyear, Kelly-Springfield, In the business paper field, Frost- 
Lee Tire & Rubber, Pennsylvania|ed Food Field, Pit and Quarry and 
Rubber, Seiberling, and U. S. Rub-| Gas, Harper’s and Parents Maga- 
ber. There were 21 petroleum firms|zine have also joined the proces- 
in the compilation. | sion. 
The Advertising Council, backed | ‘ 
by American business and all fac-| At the Mike 


tors of the advertising industry, | Bob Wolff, Washington sports- 





* * * 





was formed early in World War II.| caster, has been selected to handle 
From 1942 to 1945, it handled more | —— — —_—___— 
than 150 war information cam- 
paigns. After the war it continued | 
more drives for the national wel-| 
fare, 

Major promotions last year in- | 
cluded Stop Accidents, the Amer- 
ican Economic System, American 
Heritage, American Red Cross, 
Armed Forces, Better Schools, | 
CARE, and Community Chests of | 
America, 

The Stop Accident theme, pushed 
in cooperation with the National 
Safety Council, was the Advertis- 
ing Council’s project most closely 
affiliated with the automotive in- 
dustry. In its fourth year in 1949, 
the copy and art was designed to 
make individuals realize that acci- 
dents do not always happen to 
someone else and to create a de- 
sire to never take a chance with| 
injury or death. | 

How comprehensive the program 
was is indicated in the council’s 
report that national advertisers in- 
corporated the safety theme in 108 
national magazines; orders for 46,- 
000 mats for newspaper ads were 
received during the year; and more 
than 81,500 cards displayed by the | 
transportation advertising industry. 


In addition to these messages, 
there were 21,000 outdoor posters, 
and, says the council, total adver- 
tising impressions are estimated at P 
over 2% billion; through radio, it P 
is estimated that there were 1,700,- ' 
000,000 listener impressions. 

Over 186 oil companies, the 
council states, carried 110 ads in 
their house organs, The National 
Comics Group contributed one | 
entire book to the campaign, | 
giving the message a circulation 
of about 10,000,000. 

“Be Careful The Life You | 
Save May Be Your Own,” was im- 
printed on 42,000,000 highway maps 
last year. This is the third con-| 
secutive year that Young & Rubi-| 
cam, ad agency, has contributed | 
its services to the safety program. 
* * * 


With Research Group 


H. D. Everett jr., director of mar- 
keting research for Ford, has been 
appointed to the technical commit- 
tee of the Adver- 
tising Research 
Foundation, it 
was announced 
last week by 
Board Chairman | 
H. M. Warren. In | 








1946, he assumed | 
his position with 
Ford after ap- 


proximately seven 
years with Time, | 

ad Inc., in marketing 
H. DD. Everett research work| 
and production and _ distribution | 
management. B. B. Geyer, presi- 
dent of Geyer, Newell & Ganger, 
ad agency, is chairman of the com- 
mittee on which Everett will serve. | 
It reviews and approves all re- 
search procedures employed by the 
foundation. 





* * * 


Nash’s M. C. 


William Gaxton, musical comedy 
and film star, has assumed a new 
role in the theater as host and| 
master of ceremonies of CBS-TV’s 
Nash Airfiyte Theater, which had 











the play-by-play broadcasts of 
Maryland football games this fall 
under the sponsorship of Mary- 


land Chevrolet dealers. All 10 
contests will be broadcast over a 
10-station hookup. 

od + * 
Bout Boss 


Arch Hindman, supervisor of ad- 
vertising services for Perfect Circle 
Corp., Hagerstown, Md., last week 
was elected presi- 
dent of the Na- 
tional Boxing 
Assn., at the or- 
ganization’s 31st 
meeting. He suc- 
ceeds Fred J. 

4 Saddy, Milwau- 
g kee. Since 1947 
Fi% Hindman has 

_ been serving as a 

\ vice - president of 

” the NBA. Prior 
Arch Hindman to that time he 
was NBA coordinator for the In- 
diana-Ohio-Kentucky area. He is 
also a member of the Indiana state 
athletic commission. He was first 
appointed to that commission in 
1945. Hindman has been a boxing 
promoter, manager and_ referee 
since his start in Richmond, Ind., 
in 1932, 
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Dealer Gets Alemite Ad— 


Oty-McGee, Inc. (Pontiac), in Columbus, O., whose lubrication department was featured 
in an Alemite advertisement in the Saturday Evening Post, was presented with 
original oil painting used in the ad in a presentation party in Columbus last week. In 
this photo Carl F. Oty, second from left, is shown receiving the artwork from Fred R 
Cross, Alemite advertising director. Others are, from left: John Oty, Robert Vorberg, Co. 
lumbus Alemite representative, and E. R. Stull, Cleveland, Ohio Alemite sales manager 


the 





AUTOMOTIVE NEWS WANT ADS have been proven the quickest, least expensive 
method of reaching the men who want what you have or have what you want! 
the back pages of this issue. 


Golden 
UMVISLY 


See 








Now! Money -Saving Mack 


before available in Popular 



















No need now to settle for anything less than 
Mack stamina and economy in your lighter 
capacity trucks. 

New Golden Anniversary ‘A’ Series Mack 
trucks now enable you to get the benefits of 
rugged Mack truck construction in every ca- 
pacity down to 17,000 Ibs. g.v.w. 

Every inch and pound—from their sensa- 
tional new Mack-built Magnadyne engines to 
their exclusive rubber Shock Insulated spring 






co 
de 
Al 
(2 
En 
Br 
to 
a 

; pu 


| 


uspen 
inthe s 
famous 
ing jol 
onger 


wery © 
*xpect 
‘duty M 


| 

> Ma 
he add. 
|nodels, 
jules ter 
j 














By Leo T. Parker 
Attorney at Law 

ONSIDERABLE discussion has 

4 arisen from time to time over 
the legal question: What is the 
legal distinction between an em- 
ploye and an 
tractor? According to a _ recent 
higher court, one who takes orders 
from the employer and is under 
control of the latter is not an in- 
dependent contractor. 

For example, in Feller v. New 
Amsterdam Casualty Co., 70 Atl. 
(2d) 299, it was shown that one 
Edward was engaged by the North 
Broad Motors to buy and sell au- 
tomobiles. North Broad Motors is 
a dealer in used cars. 

Edward received $3,100 for the 
purpose of purchasing certain auto- 
mobiles; of this amount he re- 
turned $450 but fraudulently with- 
held and embezzled the balance, 
$2,650 which he converted to his 
own use. North Broad Motors 
brought suit against the bonding 
company to recover the amount. 

The latter claimed that Ed- 


‘Size trucks 


uspension—these new Macks are engineered 
inthe same high quality Mack tradition as their 
amous forebears... built to handle their haul- 
ing jobs with all the enduring reliability and 
onger life which has marked Mack perform- 
ince for half a century. 
See these great new Macks at your nearest 
Mack branch or distributor. You'll find that for 


Lawsuits Affecting Dealers... 
Court Decisions 


independent con- | 
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| ward was not an employe, with- 


in the meaning of the bend, but 


| an independent contractor. How- 
| ever, the testimony showed that 


Edward was employed by North 
Broad Motors to buy and sell 
used automobiles on commission 
basis. 

He worked regular hours, and 
received daily instructions as to 
where to work and reported each 
day’s activities to North Broad 
Motors. He could not make pur- 
chases or sales unless approved by 
North Broad Motors. 

In view of this evidence the 
higher court ordered the bonding 
company to pay the loss to North 
Broad Motors, saying that Ed- 
wards was an “employe” not an 
independent contractor. 


Arbitrary Request 


AOCROENG to a recent higher 
court the fact that a city has 


‘control of its streets and authority 














to have gasoline pumps removed 
does not authorize it to select one 
person who has a pump in a street 
and require him to receive it while 
permitting others to maintain the 
same type of pump on the same 
street or on other similar streets. 

For illustration, in Mound City, 
Linn County v. Carbon, 218 Pac. 
(2d) 204, it was shown that a 
city sued the Carbon Co, for a 
mandatory injunction to remove 
gasoline pumps located in the 
street in front of the place of 
business between the sidewalk 
and curb line. 

The higher court held that the 
city had made an arbitrary request 
and could not compel the Carbon 
Co. to remove its pumps since the 
testimony showed that the city 
permitted competitors to maintain 
gasoline pumps similarly situated 
in front of their places of business 


on the same street. 
* + ¥ 


Court Rules Ind. Police 
May Weigh Trucks 


Indiana’s state police department 
won a victory in its crackdown on 
over-weight trucks when its right 





Greater fuel economy ... longer engine life . 


lower maintenance costs . 


ern hauling. 


. Sustained high 
performance. You get them all in the great 
new Magnadyne engine—a powerplant de- 

signed and built by Mack especially for mod- 





K-F Adds Cincinnati Dealer— 
Gurdon G. Russell, president of Russell Motors, 
Frazer dealer franchise. 


signs a Kaiser- 
The Russell firm was a Packard dealership since 1945. Fred E 
Young (left), K-F Cincinnati regional manager, and C. H. Long, district manager, officiated 
at the signing. Walter Lowell is — manager of the new ee 


Inc., 2715 Woodburn Ave., 


that weighing trucks before arrests 

are made is not a violation of the 

ruled |jrights of search and seizure, as 
— | truckers’ eee have claimed. 


to weigh vehicles was upheld in a 
Logansport court. 
Judge Harry Tutewiler 


I-H’s McCaffrey 
Calls for Wage 
And Price Lids 


| LOS ANGELES.—While the Ko- 
| rean war remains just that and not 
a world war, inflation is the great- 
est problem facing America, J, L. 
McCaffrey, president of Interna- 
tional-Harvester Co., said here last 
week, 

McCaffrey called for immediate 
freezing of both wages and prices. 
Strikes for higher wages, he said, 
cut down production, which is the 
cure for inflation. 

As McCaffrey spoke, 21 of his 
|firm‘s 24 plants were idle because 
|of strikes. He said his company’s 
present output costs were up $65,- 
| 000,000 over last year. 
| Although favoring immediate 
| price and wage control action, Mc- 
| Caffrey said he was opposed to the 
lallocation of gocds and materials 
until the international situation 
| becomes clearer. 
| “We don’t know,” he said, 
| 
| 





LL ALLE REMIT MNES OR 


“whether it is a Korean war or a 
world war.” 


ra es nar 


Groups : Organized 


To Make Study 
Of Wax Polishes 


PHILADELPHIA. —A special 
| technical committee to develop test 


our lighter hauling jobs, they measure up in 
wery respect to the standards you’ve grown to 
pect from dependable, long-wearing heavy- 
jiuty Macks. 














|}methods and standard specifica- 
| tions for wax polishes and related 
'materials has been organized by 
the American Society for Testing 


Prolonged 






A LAN CENTERS CRIT ES RS RIG I I * 


p ae = Materials 
; ; . with less nee | ; 
> Mack franchises take on even greater value with Sor adiucument in A group spokesman explained 


frequent-stop operations that the committee will concen- 
| : s. sae 

| trate its initial work on standard- 

|izing test methods and procedures 

for evaluating various properties of 

{the materials and also study defi- 

nitions of terms. 

Water-emulsion type waxes will 
receive first attention, it was said, 
while automobile, furniture and 
other types of waxes will be in- 
cluded in later work. 

Any standard test methods or 
| specifications which may be devel- 
‘oped will be subject to final ap- 
proval by the society before they 
are published. 


West Palm Beach 


Chooses Young 


WEST PALM BEACH, Fla. 
Austin F. Young sr., of Twin City 
Chevrolet Co., has been elected 
|president of the West Palm Beach 
|Automobile Dealers Assn. 
| Thurston Brooks, Thurston 
Brooks, Inc., was named vice-pres- 


he addition of lighter-capacity Golden Anniversary 
nodels. Write today for information on excellent 
jules territory still available. 


is assured by oversized clutches— 
one full size larger than customary 
on competitive makes of trucks. 


BE PROFIT-WISE 


modernize with 


















Broad adaptability to diver- 
sified operating conditions is made 
possible by models which offer a 
choice of over-geared or direct drive ty 
transmission, as well as axle selection an 
range of gear ratios. 





Frame stiffness and strength are assured by 
full-depth side-members braced by cross- 
members of Mack’s box-girder design. Mack 
rubber Shock Insulators at spring-ends elimi- 
nate twisting strain, absorb vibration, require 
no lubrication or adjustment, last indefinitely. 









TRUCKS 
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jident, and Fred O. Dickinson jr 

outlast them all was chosen secretary - treasurer. 

'The executive committee is now 

Mack Trucks, inc., Empire State Bidg., New York 1, N.Y. Factories at Allentown, Tom Reynolds, Packard Palm 
Beach Co., and Ed Cochrane, Coch- 


Pa.; Plainfield, N.J.; Long island City, N.Y. Factory branches and distributors in 


all principal cities for service and parts. in Canada: Mack Trucks of Canada, Ltd. rane Buick Co. 





Dell Sells to Hively— 

The recent sale of Johnny Dell Motors, Inc. (Lincoln-Mercury), Cincinnati, to Howard Hively 
completed what is said to have been the largest automotive transaction in 
the city's history. Principals involved (left to right) are shown above: Dell, who organized 
the dealership in 1938; Hively, a former air attache of the American embassy in London, | 
and P. G. Warren, Cincinnati district manager for Lincoln-Mercury. The deal, including 
plant and real estate, is estimated to have topped the $250,000 mark. Dell left professional 
baseball in 1917 to enter the motor tield. Hively is president of the new firm, to be known | 
as Howard Hively, Inc., and Ronald Riley is general manager. 
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Dealer Doings 


The paint and body shop of Mor- 
gan Motor Co., Wichita Falls, Tex., 
has been gutted by fire. The blaze | 
was believed to have started when | + 
a barrel of paint thinner caught 
fire. 


lot was added 


. * * 


McPherson Heads Drive 


board of directors of the Buffalo| anniversary. 


ers’ team in the annua] Community | State 
Chest drive in Buffalo. 
* + ” 


Packard Albany Names 


Eric Olson has been named sales 
manager of the new Packard Al- 
bany Sales Corp., 781 Central Ave., 
Albany, N. Y. 

* 


the Automobile 


* * 


| Gourley Chevrolet Adds 


Reconditioning Plant, Lot 
Gourley Chevrolet, 409 Broad 

St., Sewickley, Pa., which has 

just celebrated its fifth anniver- 


rector of the 


cilities and staff during the past 
year. 
A used-car reconditioning plant 


| sistory, 


AXLES pay for themselves 


SA Pac he 


Faster Trips + More Pay-Load Miles 
Longer Truck Life + Lower Operating Costs 
Re ma ale ee 
Less Shop-time + Higher Trade-in Value 


The advantages which Eaton 2-Speed Axles 
contribute to truck operation are made pos- 
sible because they double the available 
number of gear ratios. With a flick of his 
ial: tamil leha-tes lae ee tile tie. 
for pulling power or speed. This reduces 
strain and wear on engine and truck, cuts 
gas and oil consumption, saves running time. 
Ask your truck dealer to prove that Eaton 
Axles more than pay for themselves. Avail- 
able for most trucks of the 1'2-ton class 
and larger. 


' 
Fa PRODUCTS: SODIUM COOLED, POPPET, AND FREE VALVES «+ TAPPETS « HYDRAULIC VALVE LIFTERS * VALVE SEAT INSERTS 
PARTS « ROTOR PUMPS »* MOTOR TRUCK AXLES « PERMANENT MOLD GRAY IRON CASTINGS ¢ HEATER-DEFROSTER UNITS « 


was established and 


Owner 
Automobile Dealers Assn., has been! Athoe is a member of NADA, 
appointed captain of the auto deal-| vice-president of 
Automobile 
\chairman of the Ford Dealers Ad-| Franken -Sammler, Inc., Schenec- 
ivertising Assn. of Buffalo, and a} tady, and Elliott Motor Sales, Wood- 
member of the Automotive Main- | ridge; 
tenance Engineering Society and | Endicott; 29th—Central Motor Co., 


a used-car 
to the firm’s other 


outlet in Coraopolis. 


* * 


Athoe Ford Celebrates 

24th Year in Batavia, N. Y. 
Athoe Motors, B 

Ed McPherson, member of the/tavia, N. Y., has marked its 24 


Harold W. ; 
past | ships mark their anniversaries dur- 


New York/|ing September: 


Inc. (Ford), 


the 


Dealers Assn., 


Club of Buffalo. 


trustee and 
Paul’s Lutheran 
Batavia 


Community Chest, 


e JET ENGINE 
SNAP RINGS 


SPRINGTITES « SPRING WASHERS « COLD DRAWN STEEL « STAMPINGS « LEAF AND COIL SPRINGS « DYNAMATIC DRIVES, BRAKES, DYNAMOMETERS 


He is past president of the Ba-| 
tavia Rotary Club, 
president of St. 
church, member of the 
Club, president of the Children’s | hijo Co 
Home Assn., second vice-president | i. 
of the Chamber of Commerce, di- 


| 


member of the sustaining society | 
sary, has expanded its sales fa- (of St. Jerome’s Hospital, member 
of the Masonic Lodge, Buffalo Con- | 
Knights Templar and _ Is- 
mailia Temple, Noble of the Mystic 


|Charles J. Blackwell, 


Shrine, member of the Cornell vu ii- 
|versity alumni society, the Fellc v- 
| craft Club, American Legion, Lo: al 
| Order of Moose, Sigma Upsilon F a- 
ternity, the advisory board of the 
Salvation Army, an honorary ci‘i- 
zen of Father Flanagan’s Bcys 
Town and chairman of the United 
Council of Churches. 


N.Y. Deals Mark 


| Sept. Birthdays 


The following New York dealer- 


Celebrating their 31st year are 


30th—Newing Motor Co., 
Spring Valley; 28th—F. E. Reamore 
Motors, Rome; Kellogg Motor Sales 
Corp., Niagara Falls; 24th—Blas- 
berg Motors, Inc., Dobbs Ferry; 
Athoe Motors, Inc., Batavia; 22nd 

Brown Bros. Chevrolet & Oldsmo- 
Inc.; 21st—Palmyra Chev- 
rolet Co., Palmyra; Schrader Chev- 
rolet, Silver Creek; Rusterholtz & 
Rossell, Inc., Syracuse; Frank G 
Leslie, Richfield Springs; 20th 

Horseheads; 
16th—Bronson Smith Motors, Inc., 
Walton; Earl M. Bush, Marcellus; 
14th—-Alpaugh’s Garage, Cherry 
Valley; Selkis Motors, Mechanic- 
ville; 13th—Vandewater Co., Inc., 
Walden; 12th—Ed Maxwell, Inc., 


Rome; Ebert Sales Co., Oswego. 


Marking their 11th year are: 


|Randles Pontiac, Cambridge; Esch- 


born Motor Sales, Hamburg; Wil- 
lard Ottman, St. Johnsville; Tri- 
Line Motors, Inc., Brooklyn; Ridge- 
wood Auto Sales Co., Inc., Ridge- 
wood: 10th—Paul G. Moore Motors, 
Ine., Warwick; ninth—Illingworth- 
Bailey Co., Syracuse; Paul T. Hen- 
son, Inc., Syracuse; eighth—R. S. 
Walters, Gouverneur; seventh—Red 
Chick Pontiac, Inc., Suffern; Pflie- 
ger & Magee, Aquebogue; sixth 
Morrison Motors, Inc., Salmanca: 
Mead’s Farm Store, Westfield; Gen- 
try Motor Sales, Cortland: E. J. 
Arnstein Co., Inc., Syracuse; fifth 
Eidman Motors, Inc., Weedsport: 
Nick Krest, Lakeville; Kempf 
Buick, Inc., Amsterdam; New Lin- 
den Garage, Ithaca; Lester Chevro- 
let Co., Inc., Wellsville; Fox Equip- 
ment, Inc., Buffalo: Vincent O 
Smith, Amsterdam; Rye Ford, Inc., 
Rve: Phillips Chevrolet Co., Inc., 
Tuckahoe; Turnure & Blood, Inc., 
New York: W. E. Davis Motors, 
Inc., Mineola; Nash Hall Corp., Mt. 
Vernon; Stalker’s Garage, Ravena: 
Westover Wolfe Motors, Inc., Troy 
Entering their fifth vear are: 
Skinner Chevrolet, Middleburgh;: 
Herthum - Patterson, Inc., Rome: 
Ridlon Motors, Lake Placid: Bei- 
kirch Bros., Inc., Rochester; George 


|D. Thaver, Inc., Middletown: Brush 


& Wood, Bath; Harcourt Motor Co.. 
Kingston; third Yonkers Ford, 
Inc., Yonkers; Everett M. Lewis. 
Honeove Falls; Lanphere - Fuller, 
Inc., Springville; Don Allen Mid- 
Town Chevrolet, Inc., New York: 
second—Newark Lincoln - Mercury, 
Inc., Newark; Ira B. Shillinger, 
New Lebanon; Rose Buick, Inc.. 
Johnstown; Scudder Motor Co. 
Campbell; Midway Motor Sales. 
Bradford; Brubaker Buick, Cuba: 
first—Knight Motors, Auburn. 


Silver Jubilee 
Zook Motors, of Kane, Pa. 


Passes Milestone 


Zook Motors, Inc. (Ford-Lincoln 
Mercury), Kane, Pa.. has celebrated 
its 25th year as a Ford dealership 

In announcing its anniversary to 
the Kane public, Dealer J. E. Zook 
said: “During the 25 years we have 
been in business we have had the 
privilege of selling you and your 
neighbors 4,163 new and used cars 
and trucks. We have tried in each 
and every one of those deals to 
see that you got your money's 
worth.” 

The dealership dates back to Se} 
tember, 1925, when Midway Garag 
now known as Zook Motors 
purchased the Ford franchise from 

John E. Healy. 


Bedford (O.) Dealers Elect 


Norgar as President 


The Bedford (O.) Automobile 
Dealers Assn. has elected E. G. 
Norgar (Hudson) as _ president. 
He succeeds David B. Magner 
(Ford). 

Ralph Horton (DeSoto-Plym- 
outh) was elected vice-president, 
and Floyd Mosher (Chevrolet) 
was chosen secretary-treasurer, 


b 
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Truck Body Repairs 


Service Is Called Profit Source That Leads 
To Additional Jobs 


\ ANY truck dealers are over-| his service man sends the job 
looking a service opportunity| away to a body shop to have the 
in the repair of truck bodies that| work done. 
not only is a revenue producer,| The following method that is em- | 
but can be done by almost any | ployed in Fruehauf Trailer branches 
mechanic, and is a service that|can be done just as easily and ef- 
usually leads to other work being |fectively by most truck dealer serv- 
done on the truck. ice departments. 
In many cases when an oper- 
ator brings in a metal body or 


* * 


NCE the repair is made, a re- 
paint of the entire body, or at 
lleast a painting of the area re- 
paired is usually in order as well 
jas Other repairs to the truck. 

The accompanying pictures show 
‘how such repairs are easily and | 
effectively made. 


How It's Done 





Virginia Loses Fees 
|On ‘Unlicensed’ Loads 






the Smith Transfer Co., Roanoke, | ~ 


“improperly licensed” vehicles. 


“ 


First Step— 


A Skilsaw is used to cut a square around 


the damaged section. A coating of Perma- 
tex is then spread around the hole. A patch 
is cut large enough to lap the body metal 
sufficiently to provide a solid edge all 


around—about 4-inch lap if possible, to give 
good bearing for the patch and to allow 
File edges of hole and patch. 


for riveting. 





Patch Is Positioned— 

The patch is then placed in position. Holes | 
are drilled through both patch and body | 
metal to take an explosive rivet. The patch | 
is then riveted to the body metal Use 300-| 
watt soldering iron to explode rivets. The | 
Permatex bond makes the patch dust and/| 
water tight. On stainless or corrugated metal | 
use a double row of rivets on each side o/| 
body patch. 


ee 


ee 
MNNMAAAG 
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Over the past twenty 


Completed Job— 


Either corrugated or flat metal repairs can 


be made in this manner and if the work is 
done properly and carefully the patch will 
hardly be seen when the body is repainted 
Patches can be formed to curved surfaces 


as well as flat. 


ties that today make 


e e 
Bakelite Hikes 

Te ” . 
Vinylite Prices 

NEW YORK.—Bakelite division 
1 Union Carbide & Carbon Corp. 
innounced price increases on all 
ts vinylite resins and compounds 
ind on polyethylene resins and 
ompounds last week. 

Vinylite resins were boosted ap- 
proximately 6 percent, from a basic 
orice of 34 cents per pound to 36 
ents per pound. Vinylite resin 
ompounds showed proportionate 
increases. Polyethylene resins rose 
‘bout 4% percent, from a _ basic 
rice of 44 cents per pound to 46 
ents per pound. 


business with an experienced, well- 


as 





Parisian's Puncture-Proof Tire— 


| proof. 
~| RICHMOND, Va.—A city circuit | Pistons. The invention was displayed at the International Exposition of Inventors at Paris. 


|court jury here refused to make | (Acme photo). 


~~ oe en or oe hia the | licensed in March, 1948, to haul | hauling 50,000-pound 

a e e | : 
40,000-pound loads but that ee had asked fees on the un | sures already existing but prob- 

The motor vehicle department | Virginia raised its load limit in/licensed part of the company’s| 

contended that the trucker was|July, 1948, Smith Transfer began | loads. 
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has developed sales, 
quality control and servicing facili- 


and copper tubing, coil strip and 
fabricated parts available for your 
needs. If you agree that it pays to do 
established, dependable company, 


why not get in touch with your 
nearest H & H representative today? 


ee 
aud tele mater 
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|canada Holding 
Reins on Credit 


For Later Use 


OTTAWA.—Canada’s parliament 
has provided the reins with which 
consumer credit throughout the do- 
minion can be controlled, but re- 
portedly won't tighten them until 
absolutely necessary. 

Observers think curbs will be 
held in abeyance until the Cana- 
dian cred:t situation presents a 
dangerous inflationary picture. 

They say there is little likelihood 
that terms on motor vehicles will 
soon be restricted below those cur- 
rently in effect. 

On other goods, curbs are likely 
to come when demand more great- 
ly exceeds supply. The government 
is said to feel that the prospect of 
credit regulations depends most 
on the actions of sellers. 

“High-pressure selling with the 
lure of easy credit terms,” said one 
The | Parliament spokesman, “will not 
|Only add to the inflationary pres- 





Gabriel Frechet of Paris claims this heavy-duty truck tire invented by him is puncture- | 
It gets its bounce and shock-proof ride from eight lever devices and hydraulic 





loads. 


ably make credit restrictions in- 


|evitable and urgent.” 


A TYPICAL REPORT: 


LX 20 






years, H & H 


production, 


quality brass 


i & e+ TUBE AND MANUFACTURING COMPANY 
248 N. Forman Avenue °* Detroit 17, Michigan * Vinewood 2-3600- 
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METALFLO * LOCKSEAM * COIL STRIP AND SEAMLESS TUBING * TUBULAR PARTS 
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Today you will see a great step forward in the de- 
velopment of the automobile. 

You will see the world’s only ears built on mod- 
ern aviation principles—new in safety, in riding 
comfort, in aerodynamic beauty and efficiency. 
Cars uniquely built to stay new years longer, and 
to deliver more enjoyment at less cost to the mile. 

Here you will see feature after feature simply 
not available in any other car. And price tags that 





You cut the air as a jet plane does in the world’s most beauti- 
fully streamlined car. And this sky-born beauty makes down-to- 
earth sense—hushes wind-roar—boosts economy—means more 
than 25 miles a gallon at average highway speed in the Statesman! 





Built the way of the Streamliner and the Skyliner, in Airflyte 
Construction, body-and-frame are a single, welded unit that’s 
double-rigid . . . stays tight as new years longer, free from rattles 
and squeaks. The smoothest, quietest ride you ever enjoyed! 





You'll even enjoy zero days with Weather Eye Conditioned 
Air keeping the temperature automatically as you like it. The 
air is filtered—kept ever fresh on pressurized airliner principles, 
Smoke, and the smoke disappears. No drafts or fogging. 


now bring 1951 Nash Airflytes within reach of 
everyone! 

Don't just “look.” Have the fun of driving an 
\irflyte. Discover the priceless advantages of Air- 
flyte Construction... the extra values that have 
given Nash a postwar sales gain five limes as great 
as the average of the industry. 


Before you decide, take an \irflyte ride— 


in the world’s most modern car! 





Your favorite easy chair goes with you. Let someone else drive 
while you try the Airliner Reclining Seat. Touch a lever, it leans 
back as far as you wish. Relax, doze away a dozen miles—or a 
hundred. (At night both seats can quickly become Twin Beds.) 





You never saw such room—for luggage and passengers. 
sit in a front seat so wide there’s room for 3 more beside you. 


There’s room for all your baggage in this 28'2 cubic foot luggage 


compartment. It’s another bonus of Airflyte Construction. 





officially covered 712 miles at 95.3 m.p.h. average!—a stock-car 


record believed never to have been equalled before! 


You thrill to power that has set records for hill-climbing, for 
speed, for stamina, for economy. Recently a Nash Ambassador 





* 





There’s Much of 
Tomorrow 
in All Nash Does 
Today! 


* 


Great Cars Since 1902 





And we take pride in announcing cars with so much that is news- 
worthy ... with so many features that other cars will not have. 
That is why we are spreading the word in so many ways to so 
many people. You'll see the new Airflytes in all their natural 
color and beauty in the big magazines. The well-known, well- 
loved Nash poster campaign will add its tremendous power to 


announcing the ‘“‘World’s Most Modern Cars.”” Of course, Nash 
dealers wil! have the backing of advertising in local newspapers. 
And this year, Nash advertising expands to beam the pictures 
and the story of the 1951 Airflytes into 7,000,000 television 
homes with our great new dramatic show, “The Airflyte Theatre.” 
Yes, Nash is big news for 1951—and we’re treating it big. 


nds Most Modern Cars 
— for 1951 
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The 1951 Nash Airflytes with choice of Hydra-Matic Drive, Overdrive or stand- 
Above, the 


most luxurious of America’s fine cars. Note the new modern front with 


ard Synchro-Mesh Transmission in Ambassador and Statesman. series. 
Ambassador, 
oval air intake... the massive new Guard-Rail bumpers. It’s one sweet sweep of line, to 
the Sky-Flow rear fenders and racing teardrop tail. Sixteen new Airflyte models for 1951 
in three great series. From the dashing new Ramblers and the popular Statesmen to 


America’s new automobile values. 


the ultra-smart new Ambassadors, they are 





The Rambler 


The Ambassador 





The Worlds Most Modern Cars 


Nash Motor:s, Division Nash-Kelvinator Corporation, Detroit, Michigan 
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NE of my “under-cover” men 

who has just returned from a 
trip through the Middlewest, where 
he called only on dealers in small 
towns—tells me that these dealers 
are enjoying a resurgence of good 
truck business, have very few, 
any, used jobs on their lots, and 
are really making a strenuous ef- 
fort to get their service shops 
equipped so that they can make a 
serious bid for truck service busi- 
ness. 

We see evidence of this “spark- 
ing” up of truck service depart- 
ments here and there in the larger 
centers, too. 

Saul Rose is doing a pretty 
thorough job of this type of ex- 
pansion in his new Grand River 
Chevrolet building in Detroit. He 
recently took over the former 
Mack branch, which gave him 
room enough to do a job. And, 
judging from what I saw at his 
opening, I would say that he is 
going to do all right. 

One of his new pieces of shop 
equipment is a dynamometer on 
which to road test trucks. These 
“indoor test tracks” are quite prev- 
alent in the better truck shops on 
the west coast, but I haven't not- 
iced too many of them around the 
Middlewest. Most of those I have 
noticed recently have been in the 
shops of the higher-priced automo- 
bile dealers. , 


* 
Publicity-Minded 
_—— has the right idea in an- 


* 


other approach to his buildup | 


to get more truck service—he rea- 
lizes that the finest testing equip- 
ment made is no good in a service 
shop unless he has the men with 
know-how to run it. He is plan- 
ning a continuing training course 
for his mechanics and has set aside 
a room for this purpose. 


Combining men with know-how 
and equipment like the dynamom- 
eter, where trucks can be run un- 
der simulated load and any grade 
the operator wishes to choose, 
this shop should be able to draw 
all the worthwhile truck service, 
it can take care of. 

Rose wants to protect his adver- 
tising as the “largest Chevrolet 
truck dealer in Michigan.” 

He is very publicity-minded and 
never misses a bet with the local 
press. As an added attraction for 


Top Trucks 


New - truck registrations for 
seven months, plus 13 states in 
August: 
1950 Pos. 

1—242,440 
2—183,433 

59,741 
54,314 
49,326 
28,592 
13,040 
6,276 
5,495 
3,315 
2,254 
1,905 
1,203 
1,198 
1,070 
798 
332 
290 


1949 Pos. 
207,793— 


Make 
Chev. 
Ford 
Inter’! 
GMC 
Dodge 
Stude’r 
Willys 
White 
Mack 
Diam. T 
Divco 
Reo 
Brockway 
Autocar | 
Pontiac | 
Federal 
Kenworth 
Crosley 

208 Sterling 

197 FWD 

Total All Makes 
656,467 561,523 

For further details see page 
16, today’s issue. 


1 
101,413— 2 
54,698— 4 
48,152— 5 
69,287— 3 
34,240— 6 
22,933— 7 
4,953— 8 
3,687— 9 
3,399—10 
2,249-—12 








if 
'who came to his press party the | 


|be the Waldorf-Astoria hotel. 


| Only slightly behind those of the 


his opening (he gave away a car as 
a door prize), he bought thousands 
lof pipes that retail at $7.50 and 
'$10, as well as thousands of a well 
known $10 camera and sold them to 
|his guests at $1.50. He gave a pipe 
and a camera to each of the press, 


the grand opening. 


afternoon before 
+ * * 


Leaders Gone 


[* WE get into another all-out 
war, and have another Office of 
| Defense Transportation in Detroit, 
|we are going to miss one team 
that certainly aided over- road 
|transportation in this area greatly. 
The team of Abbott and Costello 
can never be again—George Abbott 
has retired from the branch man- 
agership of International Harvest- 
er after 40 years of service with 
(Continued on Page 33, Col. 1) 


Gen. Fleming 
To Speak at 
ATA Parley 


WASHINGTON.—Maj. Gen. Phil- 

ip B. Fleming, undersecretary of 
}commerce for transportation, will 
head a list of four speakers at the 
|American Trucking Assns.’ annual 
convention to be held Oct. 2-6 in 
New York city, it was announced 
|here last week. 
Gen, Fleming, chairman of the 
President’s Highway Safety Con- 
ference and former Federal 
Works administrator, will speak 
before the first general meeting 
of the group on the morning of | 
Oct, 4, 

One of the nation’s youngest air- 
lline chiefs, 43-year-old James H. 
|Carmichael, president of Capital 
|Airlines, will address a_ general 
luncheon meeting of ATA delegates | 
|Oct. 5. 
| Robert F. Black, for years a di-| 
lrector of the Automobile Manufac- 
jturers Assn., and president of the} 
|White Motor Co. since 1935, and | 
John V. Lawrence, managing direc- | 
itor of ATA, will speak on the final 
day of the convention, Black will} 
laddress the annual meeting of the 
board of directors in the morning | 
jand Lawrence will talk at a gen-| 
jeral luncheon meeting at noon. 
| More than 2,500, including nearly | 
2,000 registered delegates and their | 









|wives, are expected to attend busi- 
|ness and social events which will 
fill nearly all the day-time and 
'evening hours of the five-day meet- 
ing. Convention headquarters will 


Major problems facing dele- | 


Replacements Critical in the Field ... 





Shortages Curb Boom 


toe eee buying and nation- 
wide crackdowns against over- 
loading have created a more favor- 
jable truck market, but it appears 
|likely that material shortages may 
}soon nullify many of the advan- 
tages gained by dealers and equip- 
ment distributors. 
One of the most critical items 
today is heavy-duty truck tires. 
| Here, despite record production, 
an unprecedented buying wave 
| has practically sopped up all 
existing warehouse and dealer 
stocks. 

Tire manufacturers report that 
they are turning out truck casings 
at a peak rate, but still falling from 
10-15 percent behind orders from 
contract customers. 

They say supplies of rayon cord 
jare tight and may get tighter in 
'the next few months, Even though 
|their use of crude rubber has been 
cut back by 20 percent, they say 
lthe situation wouldn’t be too bad 
were it not for greatly increased 
orders by truck, bus and farm- 
tractor manufacturers. 

+ + + 


Al. higher production of trucks 
in the 10,000-14,000 and 14,000- 
16,000 GVW sizes has increased the 
demand for tires in the 7.50 and 
| 8.25 sizes. 

Some easing in the situation for 





those sizes, as well as in the 10.00 
jand over sizes, is anticipated after 


ithe first of the year, when it is 
hoped the replacement market will 
be nowhere near as critical as it 
is now. 

At present, production of man- 
made rubber is far below the 
needs of the tire industry. How- 
ever, this situation, too, is ex- 
pected to be remedied right after 
the first of the year when re- 
activated synthetic plants should 
be producing at capacity. 
Meanwhile, of course, the gov- 


}ernment will stockpile as much na-| 


tural rubber as it can, leaving that 
much less for civilian consumption. | 
* x ok 


HERE is another deterrent fac- 
tor in the situation—e rail-car | 
shortage. This throws a_ heavier 
burden on presently available over- | 
the-road trucking facilities. 
Truck lines are hauling more 
tonnage over poorer roads and 
more miles—grinding off more 
rubber and wearing out more 
tires—than ever before in history. 
What many truckers will do for| 
new shoes over the balance of the| 
year is a major tire industry prob- | 
lem. Industry experts say that 
some phase of demand will have 
to give so that the needs of exist-| 
ing trucking facilities can be taken | 
care of until new production po- 
tential is available. 

Every tire maker in the country 
is working to the limit of available 
supplies—in most cases six days| 


| 
| 
| 








gates are war mobilization activi- 
(Continued on Page 32, Col. 4) 


weekly. A good many would be 
operating seven days a week if| 


are having to hedge on commit- 
ments. For example, one tire firm 
| has advised a supply source as 
|()NE chance for easing the situa-| follows: 

tion is seen in the likelihood| “(Unable to make truck-tire fore- 
jthat much of the buying which has | cast for last-quarter of 1950 and 
stripped warehouse and dealers) first-quarter of 1951 in absence of 
|stocks was done by operators for) information regarding anticipated 
|hoarding purposes. Observers say| military tire requirements, Present 
this stock will have to come out/| situation tight. Advance bookings 
|on the highways before the second |gre heavy.” 
quarter of next year. , | Despite this situation, reports 
| But tire people fear that in the/from the field indicate that some 
meantime there will still be many) shortsighted dealers are dismissing 
cases of extreme hardship, unless |truck salesmen and otherwise di- 
somewhere along the line there de-| minishing the opportunity of taking 
velops an opportunity of produc-/advantage of a good market and 
ing more casings for the replace-| building up customer goodwill. 
ment market. et 

In another instance, bad news i , 

for passenger-car tire users may phe ge a oo ek 


turn out to be good news for : ‘ ‘ a 
wt 7 buying, especially in larger cities, 
truck-tire users. A shortage Of |wnich would enable dealers to 


curtailment et the production of /#saim carn the reputation of truck 
ats . . . |merchants _instea oO “bargain 
white-wall tires. This could re- | .ounter” traders, a title pinned on 


sult in the use of additional fa- | : 

cilities for truck-tire construc- helt” during the past year and a 

| ti | . 

"bette tires, truck equipment | — truck business is being lost 

’ F : : today due to a dealer or a sales- 
‘ 

jand truck body firms are having | man not knowing what to substi- 


a good deal of other supply trou-| ; om 3 
\ble. School-bus body makers, |tute for a buyer’s original request 


for | ; 
example, are having a particularly (yer picture shortages in the 


difficult time obtaining long steel | : . 
sheets. A similarly acute problem | The time appears ripe for deal- 
is faced by truck and trailer| ers to substitute sales ability and 


makers. engineering knowledge for the 
“discount” methods used in the 


ANUFACTURERS of bogie recent past to move trucks. 

axles can’t get nearly enough; It appears to be a time also when 
matching axles to fill orders on/|the wise dealer will hang on to all 
hand. Equipment distributors re-|the good manpower he can, me- 
port a 30-60 day lag in the de-|chanics as well as salesmen. Right 
now, when some shortsighted deal- 
er does let such help go, there 
seems to be a smart dealer who 
will pick them up. 


|more rubber and rayon cord could 
| be obtained. 


* * * 





| 
| 
* * * | 





|livery of auxiliary transmissions, 
with manufacturers giving them) 
little encouragement for the future. | 

Far too many manufacturers 


a 
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Dealer MacElree Backs Driver Tests— 

In the interests of safe driving, Studebaker Dealer W. Foxall MacElree (far right), Paoli 
Pa., decided to give drivers in his area a chance to measure their physical and psychologi- 
cal abilities in operating a motor vehicle. MacElree made arrangements with the mobile 
safe driver clinic of the Pennsylvania Motor Truck Assn. to have a portable driver-testing 
laboratory stationed in front of his dealership for five days. Hundreds took the tests. Stand 
ing in front of the laboratory are, left to right: John Frechette, manager of the Stude 
baker parts depot, Devon, Pa.; R. G. Benedict, district manager; George E. Read, regional 
manager, and MacElree. 








Makers Push Light Trucks to New Peak 


MANY special truck equipment | 
distributors and truck body} 
builders are “singing the blues” be- | 
cause sales of their products have} 
not been keeping pace with the 
high level of truck sales during 
the first seven months of 1950. 
With truck registrations in the 
first seven months of this year 
same record-breaking period of | 
1948, and with July’s 117,040 sales 
setting a new monthly high, the 
general supposition was that 1950 | 
would be a banner year for all | 
connected with trucks. 
However, such is not the 





case 


with the above-mentioned  busi-| 
nesses. 

One of the principal reasons for | 
sales of the truck equipment and | 
body builders not being as robust | 
as total registrations is the great 
increase in sales of under-10,000- 
pound gross vehicle weight sizes 
and therefore the loss in sale of the 
size vehicles on which equipment 
and body makers sold most of their | 
products. | 





* * * 


prckurs and panels in the un- 

der-5,000-pound GVW class, for | 
instance, are ahead of 1948 sales for | 
the same period by 86,377 units, | 


While trucks in the 10,000-19,500-| missions and all the other truck 
pound GVW sizes are 87,664 behind! equipment which operators for- 
in sales. merly bought to make “big ones 


out of little ones.” 

In addition to the two light ton- 
nage sizes, the only other size to 
show a gain in sales over 1948 
is “over 26,000-pound GVW” heavy- 
heavies. Their slight gain of 304 
units from the 10,919 vehicles 
sold during the first seven months 
of 1948 was again out of the vol- 
ume field for equipment sales. 


The gain in the light jobs up to| 
10,000-pound GVW (87,762 units) 
has been 10,000 units more than| 
the 76,344-unit loss in the normal 
1%-ton sizes. Equipment builders 
formerly looked upon the 1%-ton 
trucks for most of their market 
on conversion axles, auxiliary trans- | 


Truck Highlights 





Baty Bepeies . : Page as | Trucks in the 10,000-14,000 GV\ 
Truck New Products Page 34 class dropped back 58,116 units 
(Continued on Page 35, Col. 1) 
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But Tires Sates Worry .. 


AUTOMOTIVE NEWS, SEPTEMBER 25, 





Truck Supply in War 
Seen as Adequate 


NASHVILLE.—Henry E. English 
president of the American Trucking 
Assns., is optimistic about the war- 
time supply of new trucks for his 
industry in full-scale mobilization 
of American industry for war, but 
he expressed some concern over the 
tire supply problem if conditions in 
Asia grow much worse. 

Addressing the annual convention 
of the Tennessee Motor Transport 
Assn. here, English pointed out that 
truck manufacturers now are turn- 


ing out more than a million new | 


trucks per year for the civilian 


market. 

In a full-scale war effort, forc- 
ing conversion of production fa- 
cilities from civilian to war 
material, he added, the automo- 
tive industry can produce 1,268,- 
000 military trucks per year, com- 
pared with the 621,000 produced 
in the peak war year of 1944. 
The supply of truck tires, how- 

ever, depends largely on the avail- 
ability of natural rubber, he said, 
adding that 96 percent of the world 
demand for natural crude is sup- 
plied by countries in southeast 
Asia. 

“What lies immediately ahead for 
our industry, no one really knows,” 
English said. “But I do know that 
what we accomplished during the 
war years, we can do again—and 
better. With far more experience 
and with more and better equip- 
ment, we are ready to beat the 
records of transportation that we 
established then.” 

Meanwhile, in Cincinnati, John 
V. Lawrence, managing director 
of ATA, said the trucking indus- 


try’s rehabilitation of its fleet 
since World War II has now 
reached a point where it can 


move twice as much freight as 
it moved during the peak war 
years of 1943 and 1944. 
Addressing the Cincinnati traffic 
club, Lawrence said the industry 
now is operating approximatel™ 
8.000,000 trucks, compared with 
4,480,000 in 1943, and that “many of 
our older, prewar vehicles have 
been replaced with the most mod- 
ern vehicles available” since the 
end of the war. 
“In a full-scale 
our country for war,” he said, “the 
trucking industry could move at 
least twice the volume of freight 


Texas Schools 
Need Buses 


AUSTIN, Tex.—With one-fourth 
of Texas’ 6,000 schocl buses no 
longer efficient or cconomical to 
operate, the school bus situation in 
the state has become critical. 

R. C. Lanning, chairman of the 
board of control, purchasing 
agency for Texas schools, estimates 
that 5 percent of the buses have 
now been on the road 10 years or 
longer and another 17 percent have 
been operated for six to eight 
years. 

Both expressed concern that the 
Korean war may result in curtail- 
ment of production, leaving back- 
ward school districts with out- 
moded equipment which will de- 
teriorate rapidly and for which no 
replacements will be available. Ris- 
ing prices for buses also brought 
concern, 


mobilization of 


T ve 
New Fire-Ladder Truck 
Introduced by Mack 

NEW YORK.—Mack has _ intro- 
duced its golden anniversary model 
85 fire truck, complete with a 75- 
foot ladder that can be fully ex- 
tended in less than 60 seconds. 
The Mack chassis on which the 
ladder body is built is powered by 
1 213 - horsepower, six - cylinder 
Mack fire apparatus engine. The 
ruck has a wheelbase of 240 inches 
nd a standard Mack semi-cab. 


Kuske Heads Nash Outlet 


J. A. Kuske has been appointed 
director and general manager of 
Vestern Motor Corp., major retail 
for Nash automobiles in 


denver. He succeeded H. F. Dean. 





hat it moved during the peak war 
years of 1943 and 1944, given the} 


manpower and materials to main-| 
tain operations at current levels or} 


better. 

“It is highly significant that the 
| trucking industry’s development 
since the first truck appeared 
some 56 years ago has not been 
at the expense of any other form 
of transportation except insofar 
as their comparative share of all 
traffic is concerned. 

“Rail 
|last few years, for example, has 
|been at its highest levels in the 
/120 years of rail history. In 1948, 
|the railroads’ ton-mileage was 
|greater than the ton-mileage of all 
| forms of transportation in 1939. The 
|647 billion ton-miles carried by the 
railroads in 1948 was 91 percent 
| greater than they hauled in 1939, or 
|only 9 percent away from a doub- 
| ling of their business.” 


FRUEHAUF « VAN BODIES 
NOW ‘2 $622 








transportation during the | 


*freight, taxes and installation extra 
’ 


1950 





N. C. Roadeo Champs— 


North Carolina's champion truck drivers hold the cups they won in the 1950 truck roadeo 
conducted by the Motor Carriers Assn. in that state. The three will compete against 
champions of other states in the national roadeo in New York City early in October. Left 
to right are: O. F. Mangum, a driver for Biggers Brothers Produce Co., Charlotte, who 
won first in the tandem axle semi-trailer event while driving a Dodge YA-I42; A. S. 
Massey, a driver for Central Motor Lines, Charlotte, who won first in the single axle semi- 
trailer event while driving a Dodge JA-128, and R. D. Wallace, a driver for Johnson Motor 
Lines, Charlotte, who won first in the straight truck event while driving a Dodge HH-1!52. 
Forty-s seven district champs competed in the state contests. 


taxes extra 

















loading and unloading it, too. 


Co., Detroit 32, Michigan. 





‘Trans-Canada 


Truch Bodies 


Hauling Service 


Seen in Future 


MONTREAL.—Canada will have 
a cross-country trucking service 
when the Trans-Canada highway is 
completed, John Magee, executive 
secretary of the Canadian Automo- 
tive Transportation Assn., has told 
the transportation conference of 
the Canadian Manufacturers Assn. 

There is, he added, “a pentup 
demand” for _ transcontinental 
freight service, especially the move- 
ment of automobiles from east to 
west. 

Referring to the Canadian gov- 
ernment’s contribution cost, he said: 
“It is good to know that the gov- 
ernment will be making a small 
return on the huge tax revenues 
it derives from the operators of 
automotive vehicles.” 

Last year the federal treasury 
collected $100,000,000 in sales, ex- 
cise and customs imposts on motor 
vehicles, parts and supplies, he said. 

Magee said 70,000 Canadians are 
employed by the trucking industry 
jas drivers and terminal workers. 





Typical of the outstanding buys at Fruehauf Branches 
today is this 12-ft. all steel, straight-frame body. Now 
yours complete—mounted on chassis, painted to match 
cab—ALL FOR ONLY $622 (taxes extra). 


ERE’s the finest load handling “team” you can find 

today—a handsome all-steel, 
Body with a rugged hydraulic-powered Elevating End 
Gate. Both are Fruehauf built—designed to operate 
together as an efficient load handling unit. 


“Unit-Built” Van 


A portable loading dock itself, Fruehauf’s versatile 
Elevating End Gate speeds up pick-ups and deliveries 
by putting the power that pulls your truck to work 


Your driver, at the 


touch of a lever, becomes a complete loading crew. 


For the load handling “team” best fitted to your 
need, see your local truck dealer or Fruehauf Branch. 
Remember, Fruehauf builds Truck Bodies for every 
business requirement. Body Division, Fruehauf Trailer 





READY FOR THE ROAD IN A MATTER OF HOURS 
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(Big Oil Operator) HOLIDAY 
te']s 









"Holiday advertising is pin- 
t advertising, reaching 
people who can and do buy 
our own brand of Pennsylvania 
Motor Oil. It stimulates 
their interest and makes our 
own promotion efforts much 
more productive." 





poin 





















"TI know that Wolf’.s Head ad- 
vertising in HOLIDAY pays 
off for us. Many of our cus- 
tomers, who demand Wolf’s 
Head Oil, tell us that they 
have seen it aavertised in 
HOLIDAY. And, incidentally, 
they are usually the people 
who own the best cars and 
want the best." 


























¥ C, Banner. Pres. 
J. D. Streett and Co., 
4055 Park Avenue 

St. Louis 10, Missouri 


Inc. 















David G. Reese, Pres. 
Dave Reese Oldsmobile, Inc. 
4020 Locust Street 
Philadelphia 4, Pa. 











"Pennzoil advertising in 
Holiday helps us sell 
quality-minded motorists 
who know the value of safe 
lubrication, own good cars 
and take good care of them." 















KEEP THE POWER YOU BOUGHT 













"The advertising in HOLIDAY 
is doing an excellent job of 
building, acceptance for 
Pennsylvania oils as a back- 
ground for our promotion of 

ASK For... 


our own brand." 
hee 


carl R. Hinton, Pres. PENNSYLVANIA 


Automobile Dealer 
Associates, Inc. 

3642 South Homan Ave. MOTOR oiL 
Chicago, Tllinois 










H.R. Beckenbach, Pres. 
The Lake City Sales Co. 
Cleveland, Ohio 
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ls: How to sell more premium products or... 


gel rich rich on oil! 


THE FORMULA IS SIMPLE AND SURE-FIRE! 





1) Market a high-grade product—100% Pure Pennsylvania Oil! 
2) Sell it through a high-grade medium—Holiday magazine! 


! 

: Oil dealers and tire makers . . . automotive ...a quart of oil or a set of inner tubes. Why? 
- jobbers and car makers... automotive men in _—__ Because Holiday’s massive class audience has 
: all fields from all over... are sold on adver- more than 820,000 eager, alert families who 
r tising in Holiday. And it’s no wonder! travel more and buy more... and buy the best! 
> Advertiser after advertiser has found that the Get the facts... all the facts... on Holiday’s 
: rich, responsive Holiday market is the best extraordinary ability to sell all types of auto- 
: there is for selling premium automotive prod- motive products. Just write to: Holiday, 
ucts .. . whether it’s a spark plug or a new car Independence Square, Philadelphia. 


WHAT EVERY AUTOMOTIVE MAN SHOULD KNOW 
own five cars for every four families éeok <oxk Gok Goné24 drive 





Holiday readers £ is 





50% more than the national average. Last year/749/ they used over 961,000,000 gallons of 





| 
I : gas ie “over 76 penne quarts of oil | i | at over 2,700,000 tires and tubes. 


to have their car brakes ——_ relined... over 84,000 bought headlamps @- ... over 


72,000 bought piston ings. And they bought 246,000 oil filters ~{_| or cartridges... 


330,000 batteries So and over, 2,000,000 spark plugs. 8 No wonder so many manufacturers 


in the automotive field are SOLD ON SELLING IN HOLIDAY! ee 
THAT SELLS THE GOODS! 
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|360 to 380 miles across the state 
|was $1.88. The overloading profit 
|would be about $150, he said, if the 


N.M. Asked to Ad 
truck operator overloaded each of 


Heavier Fines for truck operator overloaded ead 
is > 2,¢ ounds—a 
Overloaded Trucks Itotal ‘of 8,000 coum. . 


. | Wilson reported that 18 pit 
SANTA FE, N. M.—Adoption of |scales have been purchased at a 
more stringent laws and heavier |tota) cost of $17,384 and are being 
fines to take the “profit” out of|installed as rapidly as possible. He 
truck overloading were suggested | said the first permanent weigh sta- 
by L. D. Wilson, administrative en-|tion was installed near Pojoaque 
gineer for the state highway de-| and since it began around-the-clock 
partment, 
group here. 
Citing the various truck freight 
rates existing for the various 
classifications, Wilson said the av- 
erage rate per 100 pounds for the 


3,031 trucks and issued 54 citations 
for overloading, which have result- 
ed in $1,275 in fines. 


Geared for 
The Load 


AUTOMOTIVE NEWS, SEPTEMBER 


in addressing a CiviC|operation Aug. 15, it has weighed | 


| 
| 


| 


Statistics for other New Mexico| other as to locations and activities 
weigh stations were reported by'of stations. 





The ‘‘Fulcrumatic story'’ will make mighty easy listening to 
your dump truck prospects. Its transmission action—a Galion 
exclusive—actually shifts the load from ‘‘low to high"... 
handles more tons years longer with an unsurpassed com- 
bination of dumping speed and ease. Ask your Galion 
distributor to fill you in on the extra-profit advantages of 
specifying Galion Fulcrumatic's . . . 


THE GALION ALLSTEEL BODY CO., GALION, OHIO 





25, 1950 


Wilson as follows: Bernalillo—In 


» , Plan o. 
, - 4—ac . . . 
operation since Aug. 16, 4,315 trucks | Parley Plans Listed... 


weighed, 114 citations, $2,119 in 
fines; Cedal Hill—Since Aug. 17, 
1,102 trucks weighed, 12 citations, 
$750 in fines; Shiprock—Since Aug. 
25, 439 trucks weighed, 18 cita- 
tions, $1,350 in fines; Gallup and 
Grants—In operation since Sept. 5 
with portable scales, 274 trucks 
weighed, 51 citations, $4,700 in 
fines. 


ties and their effect on the truck- 
ing industry’s manpower and 
equipment supply outlook, and 
plans for assisting key American 
communities with their civil de- 
fense programs, including trans- 
portation both for disaster relief 
and for evacuation of metropoli- 
tan-area populations. 

Another important discussion will 
concern the continuing propaganda 
|attacks by competitive transporta- 
tion interests which have been di- 
rected toward the imposition of re- 
strictive legislation and burden- 
some taxes upon the trucking in- 
dustry. 

The annual election of officers 
and the national truck roadeo finals 
will highlight the convention. Hen- 
ry E. English, president of the 
association and president of Red 
Ball Motor Freight, Inc., Dallas, 
jis slated to become chairman of | 
ithe board of directors. Leland 
James, now first vice-president and 
president of Consolidated Freight- 
ways, Inc., Portland, Ore., is ex- 
pected to become president. 


The roadeo final will be held 
at the Kingsbridge armory in the 
Bronx Oct. 4. Competition will | 
start Oct. 1, when the group of 
state roadeo champions take 
written and appearance tests. 
Semifinals in the driving events 
will be held during the day | 

| through Monday and Tuesday at 
the armory and will be open to 
the public. 

First activity at the convention 
will be registration on Sunday | 
afternoon. The following two days | 
will be devoted to meetings of the 
10 ATA conferences. International 
Harvester Co. will sponsor a gen- 
eral luncheon Monday and Good-| 
year Tire and Rubber Co. will spon- 
sor a general luncheon Tuesday. 

Following the first general ses- 
sion Wednesday, there will be an 


Railway Gets OK 
To Truck Small | 


Loads in Georgia | 
ATLANTA, Ga. 


New angles being used to avoid 
weigh-in stations were revealed by 
Wilson. He said one firm uses two- 
way radio in truck cabs so that 
drivers may communicate with each 


the Central of Georgia Railroad to 
inaugurate a network of truck 
|routes to improve its freight han- 
dling operations. 
carload freight, according to 
|commission spokesman, who s 
ithe service is designed to spe 
ithe flow of the railroad’s freight, 
especially on small shipments. 
Approved routes parallel the rail- 
road’s present lines, with no new 
points added. Communities aifect- 
ed include Atlanta, Athens, Rome, 
Cedartown, Newnan, Griffin, 
Barnesville, Thomaston, Columbus, | 
Fort Valley, Macon, Milledgeville, 
Dublin, Louisville, Swainsboro, Mil- 
len, Metter, Augusta, Americus, 
Albany, Dawson, Cuthbert, Sum- 
merville, Lafayette and Carrollton. 
The Central of Georgia Motor | 
Transport Co., a wholly-owned sub- 
sidiary, will handle the truck oper- 
ation. 
It was said that “care” had been 
taken to see that the new opera- 
tion does not compete with exist- 
ing truck lines serving the state. 
Rates charged by the railroad truck 
firm will be the same as those} 


now! 
charged by the railroad. 


Trucking Rates 
Shifted in Ky. 


| FRANKFORT, Ky.—The depart- 
|ment of motor transportation has | 
|approved a 10 percent increase in 
lintra-state truck-freight rates. 
Commissioner John C,. Watts made 
known that the intrastate rates on 
“truck-load” shipments have been 
cut 10 percent. He added that both 
rate changes became effective on 
| Sept. 1. 
| According to Watts, the rate 
|changes apply to all products now 
|listed in the Central and Southern 
Motor Tariff Assn’s. catalog 7-A, 
|the standard rate guide for Ken-| 
| tucky truckers. 


(Continued from Page 


{get in ona a 
|| good thing oe 


Gen. Fleming to Speak 
At ATA Convention 


28) 


executive committee meeting, whi. h 
will continue through Thursday. .\s 
previously announced, H. D. Hor- 
ton, chairman of the board of ATA 
and of Associated Transport, In 

Charlotte, N. C., is the principal 
speaker at a special motor carri«r 
day luncheon Wednesday that is 
sponsored by the Traffic Club of 
New York city. The luncheon will 
be held at the Commodore hotel. 

Firestone Tire and Rubber Co. 
will be host to the convention 
delegates at a reception Monday 
evening, and Ford Motor Co, will 
entertain at a hospitality hour 
Tuesday evening. A cocktail party 
will be sponsored by the White 
Motor Co. just prior to the an- 
nual banquet Friday evening. 

In addition, hospitality rooms 
will be open to the delegates dur- 
ing the evenings, with equipment 
manufacturers, insurance firms and 
Others acting as _ hosts. 

A separate meeting for the man- 
agers of the 52 state associations 
affiliated with ATA will be held at 
the Waldorf-Astoria the last three 


|days in September. 






Truck Gains Top 
Other Transport 
In Past Decade 


YORK. — Motor freight 






NEW 
transportation has gained more in 


the past decade than any other 
form of surface transportation, ac- 
cording to E, D. Bransome, presi- 
dent of Mack Trucks, Ince. 

A recent report by the Inter- 
state Commerce Commission, Bran- 
some said, shows the following 
gains between 1939 and 1949 on the 
bas’s of the ICC’s weighted index 
of intercity ton miles: 

Intercity motor carrier ton-miles 
gained, 125 percent; rail carrier 
ton-miles gained, 53 percent; water 
carrier ton-miles gained, 16 per- 
cent; pipeline carrier ton-miles 
gained, 97 percent. 

Bransome also quoted the ICC's 
report to show that in the decade 


\from 1939 to 1949 “the combined 
Georgia’s public|index of transportation rose more 
service commission has authorized |than did industrial production.” 


Bradford Leases Lot 
J. O. Bradford, of Bradford Mo- 


The trucks will haul less-than- | tors (Dodge-Plymouth), 117 Orange 

ve., 
aid | leased the lot at Palmetto St. and 
eq | Cottage Lane for selling used cars. 


Daytona Beach, Fla., has 


INAME PLATES 


© PRECISION CAST... 
ELIMINATING ALL DIE COSTS 


Quantities as low as 100 may be 
ordered with original design for every 


job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 










JA 


SELL THE 


AUTO COMPASS 


Vigorously promoted .. . 
nationally advertised; 
motorists want it! It 
sells fast... brings 
even bigger pro- 
fits through king- A> 
sized discounts. 


‘5. 










DINSMORE 
INSTRUMENT COMPANY 
807 Remel) 


Flint. Mich. j 
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Truckin’... by Jack Weed 


(Continued from Page 28) 


he Harvester company. He joined|van bodies on a _ production line 


hem on Jan. 3, 1912, in the Au-|basis, bobbed up the other day as} 


|@ mobile house manufacturer. Les 
. |Oltman, former president of Olt- 

George, like all Harvester men, | man-O'Neil, body builders, is now 
lid a tour of many districts while| manufacturing one and two-bed- 
with the company and had but one ro0m houses on truck chassis— 
tour at home office—assistant tO|/and claims his product is getting 


urn (N. Y.) district. 





the manager of motor truck sales|very good acceptance. 


back in the late twenties (before | 
the farm implement and truck de-| 
partments of Harvester were sep-| 
arated). 

Another good friend died re- 
cently. Mark Harris, sales engi- 
neer for the Alemite division of 
Stewart Warner Corp., was one 
of the guys I could always look 
to for aid in bringing my faulty 
memory into line as to dates and 
names. He also had been around 
this “mad-house” industry since 
1912, having started his tour of 
associations with the same com- 
pany where I broke in, Oakland. 
And still another of those old-| 

timers I had to rub noses with in 
my early days of this industry has 
also gone the one-way road—Clar- | 
ence A. (Cap) Pfeffer. Mel Adams, 
of our Chicago office, and I have 
good reason to remember Cap—he 
was assistant to Hugh Chalmers at 
the old Chalmers Motor Car Co. 
when Mel and I worked on pub- 
licity and advertising for that early 


leader. We had another dose of 
him at Saxon as well. 
* + * 
Overloading 
HE tempo of the campaign 


against overloaded trucks cer- 
tainly has been stepped up recent- 
ly. Not only is practically every 
state, where there is much truck 
use of the highways, making a spe- 
cial effort to arrest offenders haul- 
ing over-weight loads, but the Sat- 
urday Evening Post has come out 
with a story in a recent issue that 
does trucks no good. Even the 
officials in charge of the test strip 
in Maryland, where four pavement 
areas are being tested for evidence 
of overload damage, resorted to 
pouring additional water under the 
joints of the strips being tested so 
that newsreel men could get a 
newsworthy picture of “pumping,” 
according to Prof. John S. Worley. 

I hold no brief for truckers who} 
overload deliberately or consistent- | 
ly. There is a difference, you know. 
The hauler who overloads delib- 
erately to make more money and 
who endeavors by every means to} 
evade the weight stations and the 
officers who are out in the field to 
catch such haulers is not only a 
cheat but is doing the entire truck 
industry a great deal of harm. 

There is a type of haul where it 
is hard to judge the exact amount 
of load that is placed on each set 
of axles. The best of haulers, 
especially those hauling steel and 
gravel, can be overloaded on one 
set of axles—or on their entire 
load once in a while without ac- 
tually endeavoring to carry more 
than what is legal. 

Hauling for hire, they naturally 
want to carry all the law will let 
them, and unless they have scales | 
at their loading point, they may 
load a few pounds over once in a 
while. Then there is the same type 
of hauler who allows some drivers 
to consistently overload but who 
in his overall operation is a law- 
abiding transporter. 

Any overloaded truck harms the 
cause of trucking—and I wish that 
more states would make the penal- 
ty stiffer for the haulers who de- 
liberately or consistently overload. 
If three apprehensions a year would 
lose the trucker his license, I be- 
lieve that there would be much 
ess overloading and much less| 
ause for state officials to keep con- 
tinually harping on the hackneyed 
theme that “trucks break up our 
roads.” 

* + + 


Home-on-W heels 


GUY who has been on the truck 
stage for many years, and is| 
cne of those who first built steel | 


While his initial houses have 
been built on Chevrolet chassis, 
because he can get them with 
only the cowl and no other struc- 
ture and their forward control 
axle lends itself to his type of con- 
struction. Les says that he can 
use any make of truck with his 
design. He is planning to sell the 
mobile homes through the deal- 
ers who furnish the chassis—es- 
pecially in the case of Ford, Chev- 
rolet and Dodge. He feels these 
dealers perhaps are tuned up to 
selling a home-on-wheels that 
cost as much as his mobile 
VicTOUR homes will have to sell 
for—and give the dealer his cus- 
tomary discount. 

In addition to homes-on-wheels, 


|Les sees a worthwhile market in| 
|his vehicles built as_ traveling 
|showrooms for salesmen who ped- 
|dle shoes, hats, wearing apparel 
|and other products where the sales- | 
|man has to carry a lot of bulky! 
| samples. 


* * * | 


This-and-T hat 
A* THE Nash preview of its new | 
** line—we attended the Detroit | 
deal—they had an exceptionally | 
fine floor show. Every number was 
tops. The show was not too long 
and made a great hit with every- 
one there. 

I wondered why the metal finish- 
ing team of 13 specialists from the 
|British Metal Finishing Industry 
were so enthusiastic in their thanks | 
to the officials of the Ternstedt| 
division of General Motors for the 
lunch and the fine dinner the com- 
pany threw them the day I spent | 
\with them in Detroit — until I| 
‘learner that the ECA only allows | 
each of them $12 per day for hotel | 
‘and meals while they are touring | 
jindustrial America, 
| Living on the highly restricted 
| diet these fellows have in Eng- 


| 
| 
| 
| 
| 


land, I can easily imagine what | 





It was claimed that this three- 
wheeler was crash and carbon 
monoxide-proof. 


a temptation it is to spend more 
than their allowance for the vari- 
ety and amount of food they can 
get while in this country. I 
noticed at the dinner the night 
I ate with them that every one 
of them took steak, although lob- 


| ster and some other tempting 
| Viands were on the bill of fare. 


George Woodall, of W. Canning 
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& Co., Ltd., who sat next to me, 
stated that the steak he had 
that night was twice as much as 
his whole family is allowed for 
a week’s rations in England, 


And you can bet that the bone 
was all that was left of that steak 
when he was finished. 


Automotive plants visited by this 
team of metal finishing experts, 
under the auspices of the Anglo- 
American Council on Productivity 
and the Economic Cooperation Ad- 
ministration, 
Philadelphia; Standard Steel Spring 
Co., Newton Falls, O.; Doehler- 
Jarvis Corp., Grand Rapids, Mich.; 
Ternstedt; A. C. Spark Plug Co., 
Flint; Briggs Mfg. Co., Detroit, and 
Cleveland Graphite Bronze Co., 
Cleveland. The team arrived here 
Aug. 17 and will leave for home 
Sept. 29. 

I doff my chapeau to Les AIll- 
man and John Hulse, president and 
manager, respectively, of the Truck 
Trailer Mfgrs. Assn., for the cam- 
paign they are waging among their 
members to not only get better 
public relations for their associa- 
tion and each member, but in the 
way they are helping these (mostly 
small) manufacturers learn what 
public relations are and how to 
create good relations. 


were ACF-Brill in 





Want More Truck Sales? 





-with EXTRA PROFIT? 


You Can Increase Your Sales Volume and Profits by Offer- 
ing Your Prospects Exactly What They Need and Want. 


Montpelier 





URBAN and SIDE-AISLE 


DELIVERY VEHICLES 


ENGINEERED and BUILT 


TO MEET THE SPECIFIC NEEDS 


of YOUR CUSTOMERS 


YOU, the Truck Dealer, handle the complete deal—with the 
full cooperation of MONTPELIER Sales, Engineering and 
Manufacturing Specialists—whether it be for one vehicle or 
a large fleet. You quote your customer on the complete 
























HELP 
you 
SELL 
MORE 
TRUCKS 


SPECIALIZED 
MOTOR VEHICLES 


a 


” ne nowt 
we" gine © 


“package”. 


Here's How MONTPELIER Helps You 


You tell us the nature of your customer’s business, 


the weight and size of commodity to be delivered, what 
specific features he needs and wants. 


2. Tell us the Make and Model of Chassis to be used. 


3. MONTPELIER will submit proposal and quotation to 
YOU—our recommendations based upon more than twenty 
years of experience in building delivery vehicles specially 
designed for maximum delivery efficiency, minimum cost. 


Simple, isn’t it? It will help you make More Plus-Profit 


Sales. MONTPELIER is especially interested in helping you 
get MORE FLEET BUSINESS—both Local and National. 


MONTPELIER Advertising Helps YOU, Too 


MONTPELIER Advertising appears in leading trade pub- 
lications going to those industries using the largest numbers 


“a a of delivery vehicles. Your prospects read them. This 


advertising gets results—inquiries. Cash in on this 
result-getting advertising. 


WRITE, PHONE OR WIRE 
FOR COMPLETE DETAILS 


THE MONTPELIER MANUFACTURING CO., 


MONTPELIER, OHIO 
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BUSING THE FAMILY TRUCK—The six-passenger carry-all slip-in Dixie Tallyho conversion 
makes farmers one automotive vehicle a ‘‘surrey'’ for Sunday trips, for gathering the 
“pickers at harvest and for many other occasions when he has need for a more than two 
passenger vehicle. Fitting into the modern trend among many small farmers especially, the 
Tallyho body with its canvas top and let-down curtains converts the standard pick-up into an 
8-to-12-passenger vehicle with spring seat riding in the rear seats. Made by Dixie Tallyho 


|}cargo heater for 





FOR TRUCK CABS—The automatic Hunter 


| gasoline heater, Model UH47, with improved 


thermostatic control, is especially designed | 
for the heating requirements of truck cabs, 
sleeper cabs, delivery vehicles, utility trucks 


}and small buses. Its ability to produce heat 


in large volume on a very small amount of 
fuel makes it an ideal combination cab and 
panel and walk-in type 





MOTORIZED HOME—VicTOUR, a new ‘“‘home on wheels’ utilizing a light truck che 
as the carrying and motive power, has been designed by Leslie Oltman, one of the fst 
to build all-steel truck bodies on a production basis. Oltman said it will be offered de | 
ers in the chassis lines used. Present models are built in one- and two-bedroom vehic 
Power plant remains as in chassis but is covered under dinette table. Is equipped w th 


trucks carrying baked goods, beverages, 4j| heat, gas cooking, electric refrigeration and hot water. Built by VicTOUR Homes, Ir 

chemicals, foods, flowers, produce and simi- \757 Guardian Bldg., Detroi* 26 

|} lar commodities, according to the manufac- : 

turer. It operates entirely independent of * * + * * * 

vehicle engine, providing full heat delivery 

under thermostatic control at all times. It Inc., 342 Rapistan Bldg., Grand 

eliminates the necessity of engine idling to = . E 7 

provide hot-water heat during layover pe- Rapids, Mich. The catalog gives 

riods. It burns any type gasoline, averaging | complete specifications of the equip 

less than one pint of fuel consumption per | side . 

| hour, says Hunter Mfg. Co., 1550 E. I7th ;ment, plus tips on choice of models 

| St., Cleveland 14 |best suited to various handling 
+ * * | problems. A detailed index pro- 


|Vides a picture of the entire lin: 





Inc., Fairburn, Ga. 


* * ' 


Temperature Recorder 


Suitable for ‘Reefers’ 

The Minicorder, an instrument 
providing continuous temperature 
records and suitable for installa- 
tion in refrigeruted trucks, has 
been announced by Tagliabue In- 
struments Div., Box 414, Weston 
Electrical Corp., 614 Frelinghuysen 
Ave., Newark 5, N. J. 

Complete details about the model 
8475 Minicorder, which provides 
continuous temperature records for 









+ * * 






as long as seven days, may be ob-|_ yy 


|tained from the company. A book- | 
ilet, Tag Talks No. 4, explains the| 


product. 


Wheel Weights Offers Book 
On Wheel Balance Line 


The L & H Balance Weight _ 
alog, issued by Wheel Weights, Inc., | 


Detroit 34, 


* * * 


describes 


the 


com- | 





PORTABLE STEAM CLEANER—It provides 
a stream of 150 gallons an hour at regulated 


pany’s complete line of wheel bal-| pressures of from 30 to 100 pounds, accord- 


| ance weights for both cars and 
trucks. 


... They are getting 


BETTER-THAN-NEW CAR PERFORMANCE 
with Ampco 


Available through recog- 
nized Automotive Whole- 
salers or through P. and A. 
Dept at Car Factory Liter- 
ature on Request 


“~~ 


You, too, 


ing to Chem-Therm Mfg. Co., 





124 inches deep 


* 


‘The improvement in the way with which 
the engine runs and my increase in mileage 
seems phenomenal. In the first 1000 miles 
of traveling, I was able to increase my mile- 
age approximately 4 miles per gallon of 
gas. I originally obtained about 16 miles 
to the gallon and then on a trip of around 
800 miles, I obtained a bit better than 20 
miles to the gallon . . . If I buy a new car 
I shall certainly install one of your units on 
it immediately because I am thoroughly 
convinced that it not only gives me greater 
mileage and better performance but will 
materially increase the engine life.” 
Raymond E. Smith, (The A. C 
Gilbert Co., New Haven, Conn.) 


“On some trips with an associate I checked 
the mileage per gallon and had my asso- 
ciate recheck my figuring; believe me, it 
was with pleasure and pride that I have 
many times answered the common question 
“How do you account for such good mile- 
age?"’ ‘Equip your car with an AMPCO 
Vapor Lubricator, and you too will enjoy 
smooth, economical automotive opera- 
rs” 6.3 s 

Domina C. Jalbert, (Dewey and Almy 
Chemical Company, Cambridge, Mass.) 


“The Ampco Top Oiler on my 1947 Ford 
has now been driven 4000 miles and the 
results are amazing. Prior to the installa- 
tion the gas mileage was 15 miles per gallon 
and it is now 18.7 miles per gallon. The 
car runs much smoother and on our trip 
through the Rocky Mountains we passed 
larger cars that had to go to a lower gear 
while we were still in high gear. I have 
forwarded the literature . . . to our area 
office for their review.”" . . . 

P. Tice, (Northwestern Bell 
Telephone Company, Winterset, lowa) 


“Few appliances that are not standard 

equipment have, in our opinion, the eco- 

nomic value and performance of Ampco 

. . . We have found the Ampco Vapor 

Lubricator has eliminated acceleration ping 
and made performance much smoother.” 

John W. Rickert, (Sterrick Delivery 
Corp., New York, N. Y.) 





“We have been using your Ampco lubri- 
cators on our tractors hauling milk from 
Vermont producers to our dairy. . . . Re- 
cently we had one of the KB8 Interna- 
tionals in the garage for a routine inspec- 
tion and reconditioning. This engine had 
over 170,000 miles of operation, hauling an 
average gross load of 47,000 Ibs. . . . we 
found the top of the engine had a very light 
carbon deposit, the valves showed no sign 
of burning and the piston rings were all free 
in the ring grooves. The piston pins and 


maintenance in our fleet."’ 
(Brox’s Dairies, Methuen, Mass ) 


can have an ever-in- 
creasing group of happy, enthusi- 
astic owners with Ampco-equipped 
cars for improved lubrication. 


Product of 


Pasadena, | 
Calif. Is 43 inches high, 44 inches long and | 




































































motor bearings showed little or no wear. FITS ON MANY PLACES—The five in one 
We feel that much credit is due the Ampco Universal ash tray, designed in a choice of 
system of upper cylinder lubrication for the Tenite plastic colors to match car interiors, 
efficient operation and reduced cost of is announced by Sinko Mfg. & Tool Co., 3135 






AUTOMOTIVE & MARINE PRODUCTS CORP., BOSTON 44, MASS. |able from Rapids-Standard Co., | 





HANDY TRUCK SALES AIlD—Truck Index | 
| contains comparative sales and technical in- 
formation on current models of Chevrolet, | 
Dodge, Ford, GMC, Harvester and Stude- 
baker trucks. Information on White trucks is 
|now being prepared. Gives series numbers 
|}and designations, weights, GVWs, tire sizes, 
dimensions, technical specifications on en- 
gines, axles, brakes, transmission, etc., as 
well as standard and optional equipment. 
Sold on a 12-month subscription basis with 
|new sheets each month. Published by Auto- 
| motive Index, P. O. Box 204, Vernon Branch, 
|Los Angeles 58. 





SIGNALS TURN—A conversion kit that is 
said to enable a truck owner to turn his front 
parking lights and rear tail lights into flash- 
jing turn signals without installing new lamps 
| is available from Yankee Metal Products 
| Corp., Norwalk, Conn. Included in the kit 
| are a switch, flasher, sockets for parking light 





conversion and double filament bulbs, and 
| | necessary wire terminals, junction blocks 
| |wire clips and asphaltum loom to protect 
exposed wire leads. 





DEALERSHIPS 
AVAILABLE 


IN ILLINOIS, MICHIGAN 
INDIANA, WISCONSIN 
AND OHIO FOR THE 
FOLLOWING FINE CARS: 
MG - - - MORRIS 
RILEY 
RENAULT 
AUSTIN 
DAIMLER 


Write, Wire, Phone 


S. H. ARNOLT, INC. 
DISTRIBUTOR 


415 E. Erie Street Chicago II, Ill. 
Phone: Michigan 2-5436 





SHUTS OFF ENGINE—A switch for trucks, | 
| buses and other vehicies, which automatically | 
stops the engine after two minutes’ idling 
time, is announced by Transportation Safety 
Appliances, 343 S. Dearborn St., Chicago. 
Idie-Miser is said to cut the ignition instantly 
if the vehicle is overturned, thus preventing 
fires. The unit mounts on the engine side of 
the fire wall. 
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* * * | 
| 












‘ue CHROME 
eS 


Fad 


NAME 


PLATES 


W. Grand Ave., Chicago. A rubber suction | 
cup may be attached to side or bottom of | 
the bowl, adapting the ash tray to either | 
vertical or flat surfaces in the truck. A pin| 
inserted in a slot molded on the side will | 
permit mounting the ash tray on upholstery | 
or in the defroster slot. Without pin or suc- | 
tion cup, the ash tray serves on a table | 
or desk. 





DEALERS: 


| The Modern Service identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full-si 
FREE SAMPLE... Yours to keep pone 
compare! 

® NO OBLIGATION @ 


ila Ra. 


DENVER 2.C 


* *K * 


Rapistan Issues Catalog 
A 36-page, three-color catalog 
presenting the entire Rapistan line | 
|of industrial casters, platform| 
}trucks and hand trucks is avail- | 
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Light Trucks Pushed 
To Alltime Record 


(Continued from Page 2s) 


from the 102,154 units: put on the 
road in 1948, the 14,000-16,000 GVW 
class fell behind 18,228 units from 


the 1948 mark of 110,418, the 16,-) 
000-19,500 GVWs dropped off 11,-| 
320 from the 1948 figure of 30,226, | 
class | 
lost 1,694 sales to the 1948 sales | 


and the 19,500-26,000 GVW 


figure of 21,947. 
~ * * 

cpa four companies showed an 

increase in truck sales for 1950 
over their 1948 registration. These 
companies — Chevrolet, with sales 
52,067 ahead of 1948; Ford, with 
a gain of 34,639; GMC, with a rise 
of 11,152, and Kenworth, with a 


gain of 85 units—made up prac-|is only normal that they will esti- | 


tically all of the losses shown by|mate the’r needs 
| fastest-selling vehicles. 


the other makers. 

Two others of the “big six” mass 
producers—Dodge and Internation- 
al-Harvester—were beset with la- 


bor troubles early in the year. Oth-|the war were heavy ton-and-one- | 


erwise the first seven months’ sales 
would have surpassed those of 1948 
as both of these makers are large 
producers of the lighter vehicles 
as well. 

In this connection it is inter- 
esting to note that two of the 
heavy-duty builders — Autocar, 
which showed a loss of 531 units 
from 1948 sales, and Mack, which 
showed a loss of 1,088 units—had 
their heaviest sales this year in 
the 26,000 GVW-and-over class, 
which was the only “heavy” class 
to show a gain. White, which 
lost 1,295 units from 1948, had its 
heaviest sales in the 19,500-26,000 | 
GVW class. | 

The big question before truck 
men today is what is the basic 
reason for the terrific switch in| 
tonnage size that has been taking | 
place during the past two years. 

Is it due entirely to the fact that | 
users of heavier trucks replaced 
their worn units quicker after} 
trucks for civilian use came back 
into full production? 

+ * * 

O® HAS there been a change in| 
” the tonnage requirements of a 
large segment of the truck-using 
public? 

Or has there been a general let- 
down in selling of trucks since | 
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WANTED 


TWO AUTOMOTIVE 


DISTRICT 
SALES 
MANAGERS 


These positions are available 
with one of America’s leading 
producers of highest quality cars. 
Territories open represent major 
automotive markets. Experienced 
men only will be considered. 
Send recent photograph and full 
details, including previous experi- 


ence, with your first letter. 


BOX AN 150 
Automotive News, 
Detroit 26, Mich. 
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jand 
ahead of production. 

If the dealers find that light pick- 
ups and panels are easier to sell 


September, 


market went all to pieces? 

Many students of truck sales 
seem to think that all have been 
contributing causes but that the 
method 
truck requirements employed by 


present 


the mass 
large part 
developed. 


Dealers are asked for their truck | 


projection 
this 


and move 
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1948, when the truck 


of projecting 
producers may play a 
in the trend that has 


| thirds in the three classes. They are shown 


drivers who drove International trucks and won two first places, 





Some Illinois Roadeo Winners— 


| Champion drivers in the Illinois state truck roadeo held at Aurora, included these six 


two seconds, and two 
with Joyce Diehl, queen of the roadeo. The 


| winners (from left to right) were Kenneth Maricle, Peoria Cartage Co., driving an Inter- 


for three months ahead |} 


is verified one month | driving an L-160, first place, 


straight truck 


Co., driving an L-195, second place, tandem 


without much effort, it 

half sze buyers, toward buying | 
the improved lighter jobs, because 
they can also be used for passen- 


in terms of the 


* * * ger transportation and also because | 
— has been a consistent |Of their prices. Many dealers, es- | 
trend by farmers who before! pecially in rural communities, have 










| | 
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Machines from Mars. . 


Land plane... Used to level land before installing 
irrigation ... up to 60 fcet in length, 10 feet wide. 


Holding chute... For dchorning cattle, has self-locking 


squeeze, head lock, nose lock, and gate in front. 


Contour plow . .. At row ends, the operator turns, rolls 
the bottom over, plows same furrow, in opposite direction. 

Cow’s coat brush... With electric rotated strong nylon 
bristles, gives cow a massage and currycomb at same time. 


Multiple machine . . . Rolls, levels, harrows, pulverizes 


and packs in a single time-saving operation. 


Rain gun... Rotates in a full circle, covers wide area, 


gives even distribution of moisture. 
Superman sprinkler... Mounted on wheels, makes it 
casy for a man to move a quarter-mile pipe line. 


Not Martian marvels or Rube Goldberg inventions... 


but practical, newly designed devices, functional farm 
equipment, and modern machinery that lighten labor, 
save steps, increase efficiency ... are profitable 
investments for the business man farmer. 

Farming today is not done with pitchforks and 
hand plows but with specially designed machinery. 

Progress and research is current, continuous, and 
prolific. All the items pictured are from a single recent 


issue of SUCCESSFUL FARMING! 


SuccEssFUL FARMING is the handbook, guide, and 
manual to better farming machinery, methods, and 
techniques, increasing production and profits for the 
nation’s best farmers... with the best soil, best brains, 
best mechanization, and best incomes—50°, or better 
than the average US farmer! 

Concentrating more than a million of its 1,200,000 


subscribers in the fifteen rich agricultural Heart States 


...in a market mostly missed by general magazines... 


SUCCESSFUL FARMING gives the penetration needed for 
top performance, maximum sales to today’s best motor 
car buyers! Get full facts from the nearest SF office. 


SuccEessFUL FARMING, Des Moines, New York, Chicago, 


Cleveland, Detroit, Atlanta, San Francisco, Los Angeles. 


| Intermountain Express, driving an L-195, third place, tandem axle semi class. 


national L-165, third place, single-axle semi class; Joe Provenzale, George F. Alger Co., 
| driving an L-I95, first place, tandem axle semi class; Lester Wyatt, Dohrn Transfer Co., 


class; Warren Collins, Dohrn Transfer Co., 


| driving an L-165, second place, single axle semi class; George J. Bush, Olson Transportation 


axle semi class, and Albert L. Smith, Pacific 


ly. In fact, recent spot checks have 
shown that there is still a strong 
demand existing in the rural mar- 
kets for the 5,000-pound jobs to- 
day. 

Dealers, too, may be fearful of 
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trucks when it comes to selling 
to the individual buyer, and as 
long as buyers are willing to 
take the smaller trucks dealers 
have not been too particular in 
endeavoring to find out the ac- 
tual size need of the prospect 
and trying to sell him the size 
truck his load and haul condi- 
tions demand. 

Whatever the reason for the big 
swing to the lower tonnage units, 
it is obvious that the equipment and 
|}body distributor must put forth 
{more selling effort and analysis of 
his area requirements than he has 
done in the past if he is going to 
move the products upon which his 
business was built. 


Three Canadian Dealers 


Fall into Bankruptcy 
OTTAWA.— Three car. dealers 
went into bankruptcy in Canada 
|during the second quarter of this 
year compared with one in the 
same period a year ago and three 
in the first quarter of this year, 
the Canadian government reports. 
One failure was registered in Que- 
bec, Ontario and British Columbia 





been selling the I'ght jobs strong-| the present prices of the larger |in the sccond quarter this year. 








NR Re 


Bae Sisek Nats 











36 













NGS FAVS 


‘a ra AVE 


Number of 








200 


100 











ESE 


CE 


tir] rehab) 


| 
ae 
Lk 
mae 
_= 
, 
ON 
. 4 
, 
oe 
i 


AUTOMOTIVE NEWS, SEPTEMBER 25, 1950 







CRD CEA 


ay 


XE 3 






LAA AAD 


A 


‘ hg 
toe Oe '.AA SSS Ke OO 
.) 


SATEEN 


Picture of a Trend on the Move! 


More and More Advertisers 


Use Automotive News 


Figures show it. Unmistakably, it's a trend! 
Each year, more advertisers are reaching 
and selling the Decision Men in the 
automotive industry by putting their ad- 


vertisements alongside the news. 


AUTOMOTIVE NEWS 
° gets in 
° gets read 


° gets action 


because it's the news that Decision 
Men want and need! 


So - - sell the top car dealers, their parts 
and service managers, and automobile 
company executives with the preferred 
trade paper of the automotive in- 
dustry. 


OF SPECIAL INTEREST TO 
SPACE BUYERS: 


AUTOMOTIVE NEWS is the 
only paper in the automotive field 
showing advertising linage gains 
in the first 6 months of 1950. 


Source ADVERTISING AGE. July 13. 1950) 


~~ 
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Circulation up, too! 
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Merchandising 


Memos to Dealers 





By Bob Finlay 





LENN SMALLCOMB pointed up 
JF his 31st anniversary neatly out 
in Burlingame, Calif., with an il- 
lustration of a 1919 Chevrolet—an 
open-air dream job which he says 
was the rage of the highways when 
he opened his first Chevrolet deal- 
ership in Livermore. 

The editors of his house organ, 
by the way, are having a time 
with his name. 

Publication is called Small Comb- 
ings and there are sections on 
Sportcomings, Snoopcombings and 
Welcomings. 

Batter Up 

ND down in Louisville, Ky., 

Riggs (Ford) is playing on a 
sports theme again with a sales- 
man’s play-ball contest. 

Pictures of his salesmen are in 
baseball circles, with a used-car 

special under each. 
* * * 


Colorful 
JEAT twist on a Pontiac service 
mailer. A postcard with a beau- 
tiful tree scene in color notes that 
“Nature brings out fall colors.” 

On the reverse side: “And our 
polish brings out your car's col- 
ors.” 

Wax and Porcelainize specials are 
listed. 

* 7 * 
Stop 

*‘AFETY theme is played up in 
“’ Allied Plan service merchandis- 
ing pieces. 

One is headed, “Can you stop in 
time?” Another asks: “Can you 
“— on it?” Illustrated is a dime. 

Brake specials are listed. 


* * * 


Future 
N THE recent period of war- 
scare buying, Martin Bury 
(Buick), in Philadelphia, printed in 
his advertising column a list of 
prices for the cars he handles. 
“New cars,” he said, “are not 
genuinely scarce, but demand 
does exceed supply. Nevertheless, 
| we will strive to effect early de- 
livery and we will continue to 
treat our customers as we would 
normally treat people whose fu- 
ture business we value.” 
That last point is a good one to 
remember 


| 


* * * 
Policy 
LONG this line, in the Glendale 
LX (Calif.) News-Press, Art Frost 
(DeSoto) stated his policy of deal- 
ing on the 16th anniversary of the 
dealership. 
; Among the points he listed is an 
important one often overlooked: 
“Completely serviced new cars.” 
* . * 
Display Device 
pe Seman, Long Island 
City lithographers, have an un- 
usual mechanical display device for 
| dealers. 

The device swings eight heavy 
cardboard pages 11 by 14 cover 
to cover and back to the begin- 
ning in a 76-second cycle. 
Albert Hailparn, of the firm, says 

the moving display has much great- | 
er attention-getting effect than) 
non-motion displays. 

Mechanism is a 110 volt AC, 60 

cycle synchronous motor with an 
oscillating arm. 


* * * 





Prepared 
"OU can get better service at 
Cragon Motor Co., because we 
have the men! We have the parts! | 
We have the tools!” 

That is from an advertisement by 
Cragon Motor Co. (Chevrolet), Po-| 
teau, Okla. 

# * * | 

Family 
yen it comes to getting cus- | 
tomers to regard themselves as | 
members of the “family,” Frank- | 
lin-Weber Motors (Pontiac), Chi- |} 
cago, finds its homey, chummy pub- | 
“Chief Chats,” of great | 


value, according to William 
Stanlik, general manager. 

The current issue of this monthly 
house organ carries a pat on tie 
back for Gene Getso, parts man- 
ager, for his feat in devising an 
‘mergency kit of vital parts that 
“you (the customer) may need for 
your car.” 

In its “Something New Under 
the Sun” column, “Chief Chats” 
points out that Getso has kept in 
mind parts which are “likely to 
be on a shortage list if anything 
serious does develop in the auto 
parts field.” 

Contents of the kit are a fan 
belt, set of ignition points, set of 
spark plugs, box of fuses, and a 
rotor, all at a special price of $9.95. 


Ark. Road Fees Climb 

LITTLE ROCK, Ark.—Payment 
of Arkansas truck license fees to- 
taled $1,769,626 during August, a 
sharp increase over the $1,388,456 
of the corresponding month last 
year, it is reported by State Rev- 
enue Commissioner Dean R,. Mor- 
ley. Gasoline tax collections jumped 
from $1,895,319 to $2,127,163, 


TIME SAVER 


For Sales and Serrice 
Departments 


Quick Change 


Dealer License Plate Holder 





Se it * 
LOCKING WASHER 3 

Legs protrude thru bracket, prevent: 
loss. Attach to any plate withou! 
alteration. Guaranteed to fit all slotted 
brackets or bumper. Prompt delivery. 


$1.00 per set of four 


Order From Your Jobber 


C. HOWARD 


1498 Overlook Dr. Akron 7, Ohio 
JOBBERS WANTED 








PROVEN FORMS 


Thousands of Successful 
Dealers Use Them! 





“NEW ¢ CAR ORDER PADS 
“LETS TRADE" PROPOSALS | 


SALESMAN'S DAILY 
WORK REPORT 


USED CAR ORDER PADS FOR 
"50-50" AND "AS IS" SELLING 








MASTER CONTROL USED CAR 
INVENTORY RECORD SHEETS 





“MY DAILY WORK" 
Salesman's Pocket Prospect 
Book 


USED CAR STOCK REPORTS 
FOR SALES DEPARTMENT 


Send | for Free Samples 


MODERN SELLING 


METHODS 
P.O. Box 666 





Louisville 1, Ky. 
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in the Financial Front... 


Added Demand Ups 
Selected Issues 


By George Deery ltrusts, pensions funds, and those 
Associate Editor |seeking hedges against inflation. 
READER tells us: “The finan-| Their increased purchases trans- 





cial column frequently stresses |jated into the old law of supply | 


he importance of selectivity in!and demand have made selective 

nuying stocks,” and then he asks |<tocks act better than the market 

for elaboration on reasons for se-|,. . whole 

lected stocks acting so much bet- |“” © . 

ter than the market as a whole. 
Always popular with a large 

segment of the investing public, 





Auto Stocks 


such issues have a larger follow- re a 18 ~—- 
ing and a more substantial sup- | Chrysler 12% 68% 
port now than they have had at | pe ‘Wise as 2% 
any time in the past. Seaeon Motors o 90% 

The rise in the market has not | Kai og 6% 15% 
been a blanket affair by any means, | Nash-K ; secens i” :. 
and the choosers of the better is- Padind vinator 19% 18% 
sues have had outstanding advan- Studeb: a 4° a% 
tages over those who picked up Tuck aker ... 31 30% 
the more speculative issues and Will ai reese a 10 
those whose outlook was not so ant 6 8% 
good. 10 Stocks 24.87 24.63 


* * * 


7HAT has boosted the chances 
of the selected shares has been — 
the added demand from buyers who 
are not satisfied with the lower 
yield on bonds, from investment 


G-P’s New Name 
Drops Ties to 
Auto Output 


Graham-Paige Motors, one of the 
oldest names in the auto industry, 
has dropped the “motors” from its 
corporate title to stress the fact 
that the firm is now an investment 
company. It is no longer connected 
with any direct manufacturing ac- 
tivities, it announced last week. 

Stockholders also voted to change 
the authorized capital stock from 
$12,374,625 to $2,126,575 by changing 
the par value of the common from 
$1 per share to 10 cents. 

The change in the capital stock 
will enable the corporation to in- 
crease its capital surplus by $4,772,- 
507 and will not affect the existing 
rights of stockholders, G-P stated. 

President Joseph W. Frazer said 
that G-P had a net profit of $397,- 
339, including realized security 
profits for the six months’ period 
ended June 30, 1950, and had a net 
worth of $3,280,000 on that date. 
This net worth included investment 
in the R. Olsen Oil Co. at cost and 
did not reflect the substantial in- 
crease in the Olsen’s oil and gas 
reserves since G-P made its invest- 
ment in that company, he reported. 

Frazer also told stockholders that 
G-P had sold a substantial part of | 
its investment in Kaiser-Frazer 
during the past year in order to) 
improve its financial position but 
still owned a large block of K-F 
common stock which was pledged | 
as collateral under the Graham- 
Paige debentures which have been 
assumed by K-F as to interest and | 
principal. 
























Stewart-Warner Sales Gain 
21%; Profit $1,884,833 


Sales of Stewart-Warner in the} 
first six months were $33,649,039, up 
0.7 percent over the first half of 
1949, James S. Knowlson, president, 
announced last week. First half 
sales in 1949 were $27,875,957. Net 
profit carried to surplus for the six 
months ended June 30 was $1,884,- 
833, equal to $1.45 per share. This 
compares with profit of $796,564, or 
62 cents per share, for the same 
period of 1949. All 1950 figures are 
subject to annual audit. Knowlson 
said that second quarter sales this 
year were $18,098,523, as compared 
with $15,550,516 in the first quarter 
of 1950 and $13,169,802 in the sec- 
ond quarter a year ago. 

+ + * 
Earnings 

Four Wheel Drive Auto—Year to 
June 30: Net loss, after a $171,000 
tax refund, was $326,942, compared 
vith a loss of $336,783 after a tax 
refund of $225,000 in the preceding 
fiscal year. Net sales were $7,634,- 
°79, against $9,847,976. 


Roh, Rice Join Honig 
Spencer Honig has taken two 
aew partners into his Nash Cali- 
fornia Co., Los Angeles. They are 
Charles F. Roh jr. and Don Rice. } 
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Boardrooms Buzz 


. . With the opinion in some 
sources that Borg-Warner would 


not be hit as hard as many other | 


issues when an excess profits tax 
is enacted. ..,. The “buy” rating 
accorded Continental Motors by 
the Investment Bulletin of Alex- 
ander Hamilton Institute... . 
The approach of the last quar- 
ter when extra dividends are tra- 
ditionally paid in most cases... . 
A financial writer’s remark that 
there’s a lot of  bearishness 
among Wall Streeters. What do 
they want, streets paved with 
gold, studded with diamonds? 
Rumors of a boosted dividend 


for Pure Oil stockholders. . . . 


Predictions that, if a business 
dip this fall materializes, it will 
be a short one... . The feeling 
that the brakes on time-buying 
won't slow sales down much. 





Another K-F Qutlet 


A Kaiser-Frazer _ dealership, 
owned and operated by Glen Skip- 
worth and Clinton Phillips, 
opened for business at 123 W. Eu- 
clid St., McPherson, Kans. The firm 
is known as _ Phillips-Skipworth 
Kaiser-F razer. 


' 
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THE DASHBOARD LIGHT WARNS 
WHEN OIL-LEVEL DROPS. 


ferfected only after years of careful 
Mplication of fundamental laws of 
k ydrostatics and electronics,OIL-CUE 
fs the answer to the motorists’ demand 
for a convenient, accurate instrument 
to insure oil-level safety. 

Mounted on the dashboard in full 





has | 


(SHEOARD INDICATOR 
* MEASURES OIL-LEVELS BY WEIGHT 


SAeading car manu- 
Fexhaustive laboratory 
ground tests. OIL-CUE 
SPY) is the newest, 
fet all dashboard instru- 
Phutomatically signal the 
Wien oil-levels drop danger- 
Tow. 
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Tour L-M Plant— 


As a part of mother-daughter day at the St. Louis Lincoln-Mercury assembly plant re- 
cently, tour leaders from nearly every department conducted the visitors through the build- 
ing so that they might see their husbands and fathers at work. During the afternoon the 
women were treated to a luncheon and a style show featuring fall fashions from one of St. 
Louis’ leading department stores. More than 200 wives and daughters of employes attended. 


Collum-Martin Builds |Martin Motors Co., Inc. The 60 by 
60-foot structure will house offices, 


A $40,000 one-story brick and| parts department, a showroom and 
concrete building is being erected|a body shop. In the rear of the 


‘in Booneville, Miss., by Collum-' building will be a car lot. 


) 
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view of the driver, the AMBER light 
immediately appears when the motor 
oil-level drops one quart. If this cau- 
tion is ignored too long and the oil- 
level drops two quarts, a RED light 
glows a final warning to prevent costly 
engine damage. The lights remain on 
as a constant reminder to add neces- 
sary oil as long as the ignition is 
turned on. 


OIL-CUE offers new positive pro- 
tection against such damage result- 
ing from oil leaks, broken lines, 
excessive consumption and careless 
service and checking. 


SCIENTIFICALLY DESIGNED 


OIL-CUE consists of the special drain plug, a weather-proof 
cable to transmit the oil-level impulse to the handsome , Lf 
dashboard instrument and a short lead wire to the ignition (y : 
switch to provide necessary current, 


“THE LIGHT IS A CUE THAT OIL IS DUE” 






PARKWOOD MFG. CO. 


CLEVELAND, OHIO 


Write to 


hutomoltce DO Lea LIL 


FRANK A. NEALON ASSOCIATES 


2111 


A PT Equipment Sales 


GARBISCH-EDGINGTON, INC. 


WOODWARD, AVENUE, DETROIT 1, MICHIGAN 





MODELS FOR CARS, TRUCKS, BUSSES, TRACTORS AND AUTOMATIC TRANSMISSIONS 
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EVENING 

MAN HUNT 
The Postal Inspectors’ 
Biggest Case 


THE DETROIT TIGERS 
By Red Rolfe 


-gets to the 
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That’s what The Saturday Evening Post does for you! Your factory’s 
ads in the Post reach your prospects when they’re at home—in the 
mood to listen. And the Post shows them your new models in eye- 
catching color—the next best thing to the cars themselves. 


Most of your prospects see these ads, too, for the Post is read by the 
majority of the car-buying families in your territory. 


These are some of the reasons why the Post is such a great new-car 
salesman. It gets to the right people. It reaches them at the right time. 
And it presents your models with all their powerful sales appeal. 


The factory knows that advertising in the Post is the surest way to 
influence your prospects to visit your showroom for a closer look. And 
when they do, you’re already well on your way toward making the sale. 





!neart of America 
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Highways & Safety... 









By Tom Hewitt 
Staff Writer 
a THOUSAND traffic 

occur annually because at least 
two-thirds of the nation’s streets 
are inadequately 
lighted for safety 
after dark. 


MATIONAL SAFETY 
COUNCIL'S 


here 


these estimates, 
the Street and 
Traffic 


yi 








streets, residential 
areas and critical sections of high- 
ways should be lighted by 10,000 
lumen lamps (10 lumens equals a 
candlepower). 





“Instead,” says the bureau, “be- | 


tween 70 and 75 percent of all 


street lamps in use today are 
2,500 lumen or smaller — about 
one-fourth the capacity recom- 
mended. 


“Moreover, there are thousands of 
miles of traffic thoroughfares which 
have no lighting.” 

The need for better street light- 
ing may be understood when the 
bureau 


As advertised in 
The Saturday Evening Post 








PRIOR PRODUCTS, Inc. 


Box 349, Middletown, Ohio 
Box 7608, Dailies, Texas 


Please send me complete information on the ‘‘Load-Ster’’ HELPER SPRING. Also send 


me the name of your nearest distributor. 


Nom 


Street. 


City. 





Bad Lighting Blamed 
For 10,000 Fatalities 


deaths uted to inadequate lighting. 


Inrevealingiand to 


Safety} 
Lighting Bureau, | 


to 
Cleveland, says 
AUTOMOTIVE |v" ee 
EWS eavily - trave ed | 
N routes, business | 


| 
| 
| 





says 17,300 persons were! The device is said to permit ac- 











land therefore 
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killed in night traffic mishaps dur- 
ing 1949--with 10,000 deaths attrib- 


To bureau’s views are shared 
by the American Optometric) 
Assn., which believes better light- | 


ing is needed to increase visibility | 
reduce headlight glare} 
caused by bright lights in dark| 
areas. | 
Also, the National Safety Coun- 
cil says a driver is three times 
as likely to become involved in | 
a fatal traffic accident at night | 
as he is in the daytime. Dad-to-Daughter Pact— 
The amount of light required to| 


pends on vehicular and pedestrian 
volume, road construction features, 
intersections and other features. 
* & * 

NEW way of measuring the 

amount of light on any street, 
to show what im-| 
provements are needed, is a device 
perfected by General Electric. 

This “electric eye on wheels” is 
connected by a 30-foot aluminum 
tube to a car carrying an ampli- 
fier and graphic recorder. The 
car tows the unit along. 


for student training. 

curate Measurement and recording 
of varying amounts of light along 
|miles of roadway at the rate of 10 
|}to 20 miles per hour. The unit re- 


| tape. 


Others are profiting from AUTOMOTIVE 
NEWS WANT ADS. Why not you? 


“LOAD-STER”’ 


A car and 
tire saver. 
Enables 

greater pay- 
load; takes 
effect only when 
+ needed to carry any 
e excessive load caused by weight or 
rough roads. It gives a normal ride 
when not loaded and an easier ride 
when over-loaded. Installation is 
quick and simple, and no main- 
tenance is required. List prices 
from $13.25 to $19.25. 






MAIL TO 
EA a 


ADDRESS 


ON aint cseentonccnnmcisbiceecimesnenibiiisintimeians 












|cords its results on a roll of paper | 





U.S. Highways 
‘Going to Pot? 


Says Magazine 
NEW YORK.—Sixty billion dol- 








\lars is needed to bring America’s 


| 





|of poor roads, 
that the Fourteenth St. bridge in 
Washington, carries between 70,000 
and 80,000 cars per day, or 20 per- 
cent more than its rated capacity. 
Such overloading of highways and 
bridges, the article continues, is one 
of the chief causes for highway 
deterioration. In 
bridges are posted for lower weight 
limits than are legally allowed on 
|its highways. 


| highways up to standard, according 
to an article in the September issue 
of Harper’s magazine, which states 
that five and one half billion dol- 
lars of this sum is required to re- | 
pair bridges alone. 


The article, “Our Roads Are Go- 


ing to Pot,” cites North Carolina 
roads as typical of the interstate 
highway 
throughout the country. 
state, all but about 2,000 out of 
40,000 miles of roads are 
of repair. 


condition 
In _ this 


network's 


in need 


In pointing out other examples 
the article claims 


Indiana, 600 


The shortages caused by two 


world wars, and the political aver- 


‘sion to increased gasoline taxes to 


pay for road repairs have left the 


|highways of America today in a 


condition not equal to the load they 
must carry. 
creased from 15 to 23 percent since 


Truck traffic has in- 


| 1929 and automobile production has 


increased more than 300 percent, 


| the article states. 


| 
| 


;cludes, to 


being taken, it con- 
remedy the_ situation. 


Steps are 


|Road studies are being made, bills 


for lower truck rates have 


been 


|introduced, and gasoline and truck 





|taxes are 


|Raton, N. 


| record 
Santa Fe Transportation Co., 


being raised. 


Safety on Air 
Trucker Gives Advice 
On Radio Show 


Truck driver John A. Heer, of 


has a 
his 


who 
for 


Heer, 


three years with 


| his listeners about motor transpor- 
jtation and good driving practices. 
|He is not paid for his efforts. 


When Heer, who was named the 


Colorado motor carriers’ “driver of 


the month” in September, 1949, lived | 
in La Junta, Colo., 
jockey over the radio station there. | 
with | 
safety advice and gave truck driv- | 
ers’ views on driving. | 

* ’ 


He 


he was a disc 


sandwiched his records 


* 


* 


Ottawa Bars Novelties 


Ottawa police are cracking down | 


on motorists who allow fuzzy doo- 
dads and gewgaws to dangle about 


their windshields. 


Offenders may 


find themselves faced with charges 
of careless driving if they persist 


in this practice, police say. 


| Central 
secretary 
Assns., in 
excellent record, said that it is es- 
|pecially significant in view of the 


M., is a vehicle operator | 
who practices on the road what he} 
|/preaches on radio 
afternoon safety show on Raton’s 
station KRTN. 


via his Sunday | 


perfect safety | 


tells | 





Truck Operators 
Safest Drivers, 
Reports Council 


Motor truck operators were the 
safest of all vehicle drivers during 
the fiscal year ended June 30, 949, 
| the National Safety Council rey ort- 

- |ed last week. 
The statistics revealed that al- 
though trucks constituted 17 >er- 
Fe icent of total vehicle registrations 
f they were involved in 15 per ent 
|of all accidents. 

Trucks on a comparative bh sis 
|had an accident rate of 3.4 per 
|100,000 miles, as against 4.59 for 
|buses and taxis. 

Attacked by railroads as ‘“un- 


|safe,” intercity trucks had the best 
|safety rating, the accident rate of 
jthese “big” trucks being 1.11 per 


|100,000 miles for common carriers 
jand only 0.63 per 100,000 miles for 
Members of the Massachusetts State Automobile Dealers Assn., American Automobile| private carriers. 

|make a street safe after dark de- Assn. and school authorities are active in a student-driver educational program highlighted 
by agreements between youths and their fathers. 


The council noted further that 


| In Cambridge, Mass., Patricia Stevens the accident rate for trucks, in re- 
| receives her pledge from her father, Marcus Stevens. Others in the photo are William P. lation to mileage traveled, declined 
Elbery, safe driving instructor in the schools in that city; John M. Tobin, superintendent of | steadily each year between 1946 and 
schools; Richard H. Snyder, manager of Ofgant Chevrolet Co., which has furnished two cars | 1949. 


Chester G. Moore, chairman of 
Motor Freight Assn. and 
of American Trucking 

commenting upon the 


fact that trucks must run under 
all kinds of weather and safety 
hazards. 





SELSTON 
ecectric SANDERS 


ON EVERY TRUCK 


PROTECT YOUR DRIVERS 
AND EQUIPMENT! 


ARRIVE ON SCHEDULE! 


Greatest safety insurance any truck can 
have . . . and at such low cost. Icy, 
slippery roads are not only one of the 
nation’s most deadly highway killers, they 
annually cost trucking companies millions 
of dollars in damage to costly equipment 
and in loss of important time. sa 
ELSTON equipped trucks get payloads 
in on schedule! The positive dash control 
switch assures instant traction to start 
fast, stop sure, or to control treacherous 
skids. Drivers everywhere want the pro- 
tection that only ELSTON ELECTRIC 
SANDERS can give them. 

ELSTON SANDERS are quality built. 
Once installed they are ready for long, 
trouble-free service on any make of truck. 


FOR SAFETY’S SAKE 
USE SAFETY GRIT! 


Scientifically processed ‘0 
assure the best possible 
traction. Non-freezing, 
non-clogging. Comes in 
convenient 50 lb. moisture- 
proof bags. 


SAFETY IS OUR BUSINESS. 


ALSO ROAD SANDERS FOR 
PASSENGER CARS TAXI CABS 
SCHOOL BUSES 
LARGE BUSES RAIL EQUIPMENT 


Write for Catalog and name of nearest distribu ‘or. 


HIGHWAY SAFETY APPLIANCES, INC. 
ST. PAUL 4, MINN, 9 
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But Tapetiie Or 1, shipments which totaled 898,304 | 
— tires. 




















« e Replacement shipments of truck 
Car f ire Sh ipments and bus tires during July, 1950, 
were 117 percent higher than the 
same month a year ago, Produc- 
tion of truck and bus tires dur- 


Skyrocket in July ing duly, 1950, amounted to 1,- 


160,050 units, compared with 1,- 


NEW YORK.—The effects of the |continued at a high level, the in-| 1576 in June. 
“scare buying” during July were dustry turning out 7,103,496 units The high level of shipments re- 
reflected in the report of manufac- in July against 7,299,334 in June, a Sulted in a reduction of manufac- 
turers’ shipments of passenger tires d cline of 2.68 percent. The record turers’ inventories of 26 percent to 
issued by the Rubber Manufactur- shipments caused a decline of 36.59 oe ‘a 1,774,829 at the end 
ers Assn. percent in manufacturers’ inven-|°f June, 1990. ‘ “ 

Recent reports from the field, tories to 5,690,302 units from 8,973,-| Shipments of automotive tubes Opened in Southbridge, Mass.— 
however, indicate that the abnor- | 878 the month before. rose 13.84 percent to 9,629,335 units! Conrad & Lamb Motor Sales has received a Chrysler-Plymouth franchise. The building 
mal buying of tires has ceased as Manufacturers’ shipments of truck from 8,458,809 in June. Production — omy rw a 
a result of the industry’s ability to , ; 4 ..|Of tubes dropped back to 6,916,496 > 

’ : and bus casings reflect a similar| ynits from 7,536,925 the month be- 





tlattes. yo ‘oan oe ene picture. The July total of 1,618,631| fore and tube inventories declined | Gould Expanding [Souee, Owner, te bulcing an Stee 

show a return to more reasonable units was 15.77 percent higher than 25 percent to 8,422,233 from the! Gould Motor Co., Syracuse, Kans., | modern front and a 60 foot by 98 

levels, RMA stated. the June total of 1,398,120 and 80/ 11,248,213 on hand at the previous|has launched a $22, 000 expansion | |foot addition to his present build- 
Total shipments reached the |?°™ent higher than the July, 1949,, month-end. and modernization project. Brent | ing. 


“astounding” total of 10,421,758 
passenger tires, it was declared, 
of which 6,899,459 units were for 
replacement purposes and 3,469,- 


768 were to vehicle manufac- ; 
turers. Cia” 


Style mee S843) 85 


cent higher than in June, 1950, r— ey came e 
when 8,795,891 tires were shipped, ee le r /\ 
and 53 percent higher than total A | 


shipments in July, 1949, when 6,- 
797,024 tires were shipped. Replace- 
ment shipments for July of this 
year were 2,940,954 units higher 
than a year ago, or an increase 
of 74 percent. 

Production of passenger casings 


Used-Car Notes 






































New York U. C. Dealers 


To Frolic Sept. 27 
NEW YORK.—tThe fifth annual 
dinner and dance of the New York 
Used Car Dealers Assn, will be 
held Sept. 27 at the Copacabana 
club. 
Tickets for the affair, which will 
also be featured by the club’s reg- 
ular floor show, are $15, which in- 
cludes ail taxes and tips. 
* + 4 


Mann’s New Rules 
RALEIGH, N. C.—Mann’s Auc- | 
tion Sales has adopted new rules. 
No reservations for spaces will be 
allowed. Each car or truck is num-| @ 
bered on arrival and fee paid. First | 
car in will have preference to num-| § 
ber; second car, second preference, ; 
and so on. Cars and trucks are| fe 
received Saturdays and Sundays 
until 9 p.m. Office will be open on} 
weekdays from 9 a.m. to 6 p.m. 
Registration fee must be paid when | 
ear is registered. 


Faitorial 



















"1 SAW MOTOR TRUCK 


Vitality GREATEST TRUCK NEWS IN OVER 25 YEARS! 
HISTORY IN THE MAKING” 


Seven great news services — The sensational, all-new Federal Style LINER offers dealers an opportunity says 


outstanding sports and finan- of a lifetime to “cash in” on a series of motor trucks that thousands of 
cial coverage—17 of America’s 
most popular comics—9 local 
and 23 top-flight syndicated In a nation-wide survey, thousands of fleet operators confirmed the 
features including Walter 
Lippmann, Bugs Baer, Drew 
Pearson, Eleanor Roosevelt, and improved all-truck features built into the new Federal Style LINERS 


fleet operators have asked for. vowel 


Internationally known news- 


judgment and sound engineering back of the more than one hundred new 
caster, writer and explorer 


Alice Hughes, Susan Parker, a Read his booklet describing 
rs . i CON ... 60% gr ... 100% greater 

Hedda Hopper, Victor Riesel, 30% greater strength 60% greater vision 00% g the new Federal Style Liner 

Ed Sullivan, Joseph and accessibility ... ultra smart styling ... unrivaled beauty ... massive appear- trucks. Mail coupon below 


today for your free copy. 






Stewart Alsop and many ance ... extra wide and roomier cabs... unparalleled comfort... easier 

others... give the Courier- 

Express an editorial vitality steering and new high standards of performance make these new Federals 

which has made it Buffalo's today's outstanding truck value. Federal Motor Truck Company, 






best liked and best read news- Detroit 9, Michigan, U. S. A. 





It will pay you to get the facts about the new Federal Sty/e LINER series, 





















paper. Send me a free copy of Lowell Thomas’ book 
eo the advantages of a Federal franchise . . . and Federal’s Dealer-factory let “| Saw Motor Truck History In The Making 
t Gets hKhesults , ‘ 
cooperative sales accelerator program. There may be a franchise open Nome —_ TS 
BECAUSE ed ee ee Ci ecvecnasiinncatangeeal 
in your territory. Write, wire, or ne for details today! 
It Gets Read Thoroughly Y ee eee ee Y Address___ PRR. 
a Zone ___State__ 






FEDERAL MOTOR TRUCK COMPANY, DETROIT 9, MICH., U. S. A. 





BUFFALO 


‘(tetas 


ie AL | TRUCKS 


OSBORN. SCOLARO, MEEKER & SCOTT 
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Used-Car Auction Prices 


Market Trend 


Used-car prices are still sliding but the rate of decline seems to 
be easing up. The overall average dropped $12 last week to $994. 
In the preceding week, the average fell $14 to $1,006, 

Among the postwar cars, ’47s and ’49s lost the least with the | 
former off $12 to $908 and the latter down $13 to $1,453, These two | 
model years had a hard time of it in the previous week when 47s_ | 
fell $35 and 49s dropped $34. 

Other postwar price losses were: ’50s, down $25 to $1,955; ’48s, 
off $20 to $1,100, and ’46s, down $16 to $794. The prewars wound up 
just about even as '41s dropped $10 to $368 and ’42s rose $11 to $382. 

There was improvement at the auctions, however. At 10 auc- 
tions last week, 935—or 64 percent—of the 1,472 offerings were sold. 
In the previous week at the same auctions, only 855—or 58 percent 
—of the 1,485 offerings were sold. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 








. Fe ‘ $1,700, $1,810 ‘49 FL Deluxe 2-dr., 

OAKLAND, CALIF. $1,395, $1,340; SL Deluxe 4-dr., $1,350, 

(A, L. Pollock Auto Dealers Wholesale $1,375. ‘48 FL aerosedan, $1,125, $1,095; 

Auction. Sale every Wednesday. Prices are SM 2-dr., $855 ‘47 FM 4-dr., $900, 
for sale of Sept. 13.) $1,025, $925. 


CHRYSLER 
Windsor 4-dr., 


‘48 NY 4-dr., 
$870. 


(Prices about steady, but lower than $1,255 46 


they have been for past 30 days.) 


BUICK—'50 RM sedan, $2,900%, $2,775*. | DeSOTO—'48 4-dr., $1,290. 
49 Super sedan, $2,110*, $1,895, $1,875. | DODGE—'50 4-dr., $1,815. 
'46 Super sedan, | FORD-——'50 station wagon, $1,835*; CD (6) 


'47 Super sedan, $1,110. 
$1,000, ‘41 Special 
Super sedan, $305. 
CADILLAC—'50 (62) 
(62) sedan, $3,300°*; 


'40| 2-dr., $1,650, $1,690; CD (8) 4-dr., $1,- 
740, $1,795*; conv., $1,915, $1,625, $1,- 
850. ‘49 Custom (8) 2-dr., $1,260*, $1,- 
290*. ‘48 Deluxe 4-dr., $710. ‘47 Deluxe 


sedan, $345. 


sedan, $4,400*, ‘49 
(60) Special 4-dr., 





$3,250*. °48 (62) sedan, $2,555, $2,610. 4-dr., $605. 

"47 (62) sedan, $1,880*, $1,125. ‘46 (62) | FRAZER—'48 4-dr., $915. 

sedan, $1,800*, $1,530, $1,455. HUDSON—’48 Super 2-dr., $1,085. 
CHEVROLET—'50 SL Deluxe sedan, $2,- | KAISER—'49 4-dr., $1,280*%, $1,120*, ‘48 

050, $2,025, $2,200*, $2,100*, $2,060, $1,- 4-dr., $770. " 

950; FL Special sedan, $1,500. ‘49 SL|MERCURY—'49 conv., $1,275. ‘47 4-dr., 


1,605, $1,600, $1,610, $1,- $930, $925". 
Deluxe sedan, $1,605, $1,6 x $ NASH —~°50 


Rambler conv., $1,485*. ‘49 


535. ‘46 FL aerosedan, $1,095; FM 
sedan, $995, $960. ‘41 sedan, $415, $400. Ambassador 2-dr., $1,355*, ‘48 Ambas- 
'39 sedan, $200. sador 4-dr., $830, $805. 
CHRYSLER—'17 NY sedan, $1,185. ‘41 | OLDSMOBILE—'50 (98) 4-dr., $2,590*. "49 
Royal sedan, $295. ‘37 sedan, $100. (98) 2-dr., $1,800*, ‘48 (98) 2-dr., 
DeSOTO — '48 sedan, $1,650. ‘47 sedan, $1,300*. 
$1,255. °46 sedan, $925. '40 sedan, $260, |PLYMOUTH-—'49 SD Suburban 4-dr., $1,- 


375; SD 4-dr., $1,340. "48 SD 4-dr., $805. 
PONTIAC—'50 (8) 4-dr., $2,130. ‘49 (8) 

4-dr., $1,745*. ‘48 (8) 2-dr., $1,320°, 

$1,335*; station wagon, $1,195; (6) 2-dr., 
$1,290. 


DODGE—’'50 sedan, $1,710. ‘48 half-ton 
pickup, $975. ‘46 sedan, $1,025. 

FORD—’50 (8) sedan, $1,975*, $1,780, $1,- 
765. ‘49 Standard (8) sedan, $1,150. ‘48 
Deluxe (8) sedan, $1,095, $970, $935. ‘47 $1,240, 


(8) sedan, $945, $910. ‘46 (8) sedan, | STUDEBAKER—'50 Champion 2-dr., §$1,- 
$940. '42 (6) sedan, $800. '41 (8) sedan, 560. ‘47 Champion 2-dr., $935, 
$350. ‘40 (8) sedan, $325. 
HUDSON — '48 Commodore sedan, $1,380, HOUSTON 
$1,475. ‘46 sedan, $760. 
MERCURY—’'50 sedan, $2,650*. ‘49 sedan, (Gulf Auction Co. Sale every Tuesday. 


Prices are for sale of Sept. 12.) 
(Sold 76 units out of 132 offerings.) 
BUICK—'46 RM 4-dr., $730; Super 4-dr., 
$625. ‘41 sedanet, $165. 
CHEVROLET 50 Bel-Air, $2,205; SL De- 


$1,725, $1,680, $1,775, $1,875. ‘46 sedan, 
$950, $935. ‘41 sedan, $380. 

NASH—’'40 sedan, $110, $95. 

OLDSMOBILE — '50 (88) sedan, $2,740*, 
$2,700*, ‘49 (98) sedan, $2,050*°, ‘41 


(66) sedan, $375, $325. luxe club coupe, $1,910; 4-dr., $1,900; 
PACKARD—’42 sedan, $300. FL Deluxe 2-dr., $1,790, $1,815; conv., 
PLYMOUTH—’50 sedan, $1,955. ‘49 sedan, $2,010*, $1,755, $1,900. ‘49 FL Special 

$1,250. ‘48 sedan, $1,110, $1,100. '47| 2-dr., $1,400, $1,375; SL Deluxe club 

sedan, $985. ‘46 sedan, 2 at $900, $855. coupe, $1,505; SL Special 4-dr., $1,420. 

'41 sedan, $210. ‘47 SM 4-dr., $875; 2-dr., $770. ‘41 
PONTIAC—'50 sedan, $2,450*. ‘49 sedan, 2-dr., $235; 4-dr., $355. '36 4-dr., $150. 

$1,865*, ‘47 sedan, $1,150. ‘41 sedan, | peSOTO—'49 4-dr., $1,475. 

$300, $240, $205. ‘40 sedan, $235. '38 | DODGE—'50 half-ton pickup, $1,280. ‘48 


sedan, $160. , Custom 4-dr., $950. '46 club coupe, $860, 
STUDEBAKER — '50 sedan, $1,730". ‘47|FORD—'50 CD (8) 2-dr., $1,680, $1,750, 
sedan, $1,000. 2 at $1,825, $1,895; Crestliner, $2,125; 


conv., $2,120; club coupe, $1,900, $1,850; 


DOS Deluxe (8) 2-dr., $1,760, $1,680; Deluxe 
VAL STA, GA. (6) 2-dr., $1,700; 4-dr., $1,600. ‘49 
(Tom Hewitt Auto Auction. Sale every Standard 2-dr., $1,210; business coupe, 
Friday. Prices are sale of Sept. 8.) $1,230; Custom (8) 4-dr., $1,360. ‘47 
(Prices seemed to be up somewhat. conv., $800. ‘46 2-dr., $655, $670. ‘41 
Sold 150 units out of 218 offerings.) 4-dr., $390; 2-dr., $160. ‘39 2-dr., $250. 


"35 2-dr., $140. 
HUDSON—’'47 4-dr., $515. 
KAISER—'49 4-dr., $1,005. ‘48 4-dr., $625. 
MERCURY—'49 sport sedan, $1,500; 4-dr., 
$1,410. ‘47 4-dr., $805, ‘46 2-dr., $645. 
NASH—’50 Statesman 4-dr., $1,525. ‘46 
(600) 4-dr., $400. 
PLYMOUTH.—'50 SD 4-dr., 
4-dr., 2 at $1,800, $1,790. 


$1,700. ‘47 RM 
$840. 
$3,825°. '46 


BUICK—'49 Super conv., 
4-dr., $950. ‘46 RM 4-dr., 

CADILLAC—’'50 (62) 4-dr., 
(62) 4-dr., $1,100. 

CHEVROLET—’'50 Bel-Air, $2,100, $2,270*; 
SL Special 2-dr., $1,565, $1,700; half- 
ton pickup, $1,075; conv., $1,775; FL 
Deluxe 2-dr., $1,900*%. ‘49 SL Deluxe 
4-dr., $1,425, $1,360, $1,100, $1,179, $1,- 


$1,860; Deluxe 





370; 2-dr., $1,325, $1,425; FL Deluxe | PONTIAC—'46 (6) 2-dr., $700. 
2-dr., $1,410, $1,335; half-ton pickup, | STUDEBAKER—'50 Champion conv., §2,- 
$910. ‘48 SM 4-dr., $1,100. ‘47 FL aero- 020; 4-dr., $1,750. ‘48 Champion 4-dr., 
sedan, $1,060. ‘41 Deluxe 4-dr., $380. $985. ‘47 Commander club coupe, $780. 
’39 Deluxe 4-dr., $130. ‘38 MD 4-dr., 
$300. '36 Standard 2-dr., $190. e 

CHRYSLER—’'49 NY conv., $1,575; 4-dr., AKRON 


Turney Auto Auction. Sale every 


$1,500. (H. C, 


DeSOTO—’'50 Deluxe 4-dr., $1,900. Thursday. Prices are for sale of Sept. 14.) 
DODGE—’'50 Meadowbrook 4-dr., $1,810. (Sold 45 units out of 86 offerings.) 

‘49 Meadowbrook 4-dr., $1,550; Coronet | CADILLAC—'42 (63) 4-dr., $900*, 

club coupe, $1,470, $1,350. CHEVROLET—'49 SL Special 4-dr., $1,- 
FORD—'50 CD (8) club coupe, $1,800, 300; FL Deluxe 2-dr., $1,425, $1,375, 

$1,680; 4-dr., $1,625; conv., $1,790;| $1,350. ‘48 FM club coupe, $1,055. '47 

half-ton pickup, $1,270; Deluxe (8) club FL 4-dr., $1,025. °46 FM 4-dr., $865 

coupe, $1,590; 2-dr., $1,700. '49 Custom| 785. ‘42 SD 2-dr.. $545. ‘41 SD club 

(8) club coupe, $1,300, $1,155, $1,200. | coupe, $430; 2-dr., $375, $445, $310, $420. 

‘47 Deluxe (8) 2-dr., $950, $855, $650. 37 2-dr., $135. 

‘46 SD 2-dr., $675; 4-dr., $675, $760, | CHRYSLER—'48 Windsor 4-dr., $1,390*. 

=. “ i. $200, $450. ‘39 De- '47 NY club coupe, $1,125* 

luxe 2-dr., $470. | DeSOTO—'46 Deluxe 4-dr., $920. ‘40 2-d 
FRAZER—'48 Manhattan 4-dr., $835. ‘47 $150. _ _ 

Manhattan 4-dr., $600. DODGE — '50 Coronet 4-d 1,810. "41 
HUDSON—'48 Commodore (8) 4-dr., $940;|' conv. $275. a., G1, 

Commodore (6) 2-dr., $900. ‘47 Super | FORD—'49 Custom (8) 2-dr., $1,300. *46 

(6) sedan, $500. SD 4-dr., $680. ‘41 2-dr., $350, ‘40 
KAISER—'48 Deluxe 4-dr., $550. °47 De- 2-dr., $255. 

luxe 4-dr., $500. HUDSON—'46 (6) 4-dr., $620 
MEROURY—-'50 Monterey, $2,400; conv., | KAISER 48 4.0n.. $860.0 

$1,900*; club coupe, $1,820, ‘49 club| MERCURY—'50 4-dr,, $1,890. ‘47 station 


coupe, $1,400; conv., $1,440, $1,350, $1,- wagon, $845, 





470; 2-dr., $1,425, $1,450. ‘47 4-dr., | NASH—'41 4-dr., $245, $100 

$990, $840. PLYMOUTH—'47 SD 4-dr., $810, $870. '46 
OLDSMOBILE—'50 (98) 4-dr., $2,500", '49| gp 2-dr., $890: club a ‘sh 41 

(98) 4-dr., $1,860*, $1,670 2-dr., $200. '39 2-dr., $145.’ 
PACKARD —'42 Custom 4-dr., $380, PONTIAC—'49 (8) sedanet, $1,660. ‘48 (6) 
PLYMOUTH - "50 Deluxe 4-dr., $1,720, 4-dr., $1,210. ‘46 (8) sedanet, $950. ‘41 

$1,700. ‘49 SD 4-dr., $1,250, $1,400. '46| 2-ar' $295. F 

SD 2-dr., $640. '42 SD 2-dr., $250. STUDEBAKER—'48 C f . . 
PONTIAC—'50 Chieftain (8) conv., §2,- 100. ‘42 4-dr ee ee 

500*; 4-dr., $1,950; SL (8) sedan coupe, 7 

$2,250*. °49 SL (8) 4-dr., $1,700, 4-dr., ‘ ie [Se 

$1,625; Chieftain sedan coupe, $1,560. CONCORD, MASS. 

‘48 Deluxe 2-dr., $1,310, $1,275. ‘46 SL (Concord Auto Auction, Sales every Mon- 

4-dr., $850. '40 Deluxe 2-dr., $325 lay and Friday. Prices are for sales of 
STUDEBAKER—'50 Commander 2-dr., $1,- Sept 8-11.) ma a 

510. '49 Commander 4-dr., $1,400, $1,425 (Sold 98 units out of 194 offerings 

A r 425, : ‘ gs.) 

WILLYS — ‘50 station wagon, $1,625*; | BUICK—'50 Super Riviera coupe, $2,625*. 

Jeepster, $1,400*. 48 Jeep panel, $600. ‘47 Super sedanet, $1,025. ‘42 Special 
MISCELLANEOUS ‘50 half-ton pickup, sedan, $375. 

$910. CADILLAC——'50 (62) Coupe de Ville, $5,- 

200°. "48 (62) sedanet, $2,400*. "46 


(62) sedan, $1,125*. 
$480. 
CHEVROLET—'50 SL Deluxe sedan, 
950°; club coupe, $1,730. '49 FL Special 
sedan, 2 at $1,425, $1,275, $1,375: SL 
Deluxe sedan, $1,450, $1,465, $1,505: 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 
Wednesday. Prices are for sale of Sept. 13.) 
(Prices are leveling off from the post- 
Korean high. Good demand for late mod- 


"40 (62) club coupe, 


$1,- 


els. Sold 113 units out of 163 offerings.) conv., $1,560; SL Special sedan 1,360 
BUICK—'50 Super 2-dr., $2,555*. '49 Su-| $1,335. ‘48 FM sedan, $1,210, $1100; 
per 2-dr., $1,720*; RM 2-dr., $1,650°. SM sedan, $1,110, $875. '47 FM station 


"47 Super 4-dr., $950, $1,010. wagon, $875; sedan, $1,035, $1,050, $1,- 





CADILLAC—’50 (61) 2-dr., $3,975*. ‘47 025, $935. ‘46 SM sedan, $705 875 
(61) 2-dr., $1,600. '41 4-dr., $550. ‘42 MD club coupe, $550; sD ao 
CHEV ROLET—'50 SL Deluxe 2-dr., $1,525, $390, $345. ‘40 SD sedan, $400, $430: 





AUTOMOTIVE NEWS, SEPTEMBER 


Master (85) club coupe, $390; MD sedan, 
$355. 
CHRYS 





ZER-—-'42 Windsor conv., $380 


DODGE-'49 Coronet sedan, $1,550, $1,685. 

FORD—’'50 CD (8) club coupe, $1,730; De- 
luxe (8) sedan, $1,540. ‘49 Custom (8) 
club coupe, $1,275. ‘46 SD (8) Sports- 
man, $850; sedan, $800, $760. ‘45 half- 
ton pickup, $355. ‘40 Deluxe sedan, $265, 
$300. ‘38 sedan, $160 

FRAZER—'47 4-dr., $755. 

MERCURY—'49 club coupe, $1,385. ‘47 
conv., $915. ‘41 sedan, $335. 

OLDSMOBILE-'46 (76) sedanet, $895*. 
"41 (98) sedan, $125* 

PLYMOUTH—'50 Deluxe sedan, $1,800. 


'49 SD club coupe, $1,385; sedan, $1,325. 
"48 SD club coupe, $1,105. ‘47 Deluxe 
sedan, $485, $575; SD sedan, $940. 


| PONTIAC—'49 Chieftain (8) Deluxe sedan, 


$1,735*. ‘46 SL (8) sedanet, $865; Tor- 
pedo (6) sedanet, $865. ‘42 (6) sedan, 
$450. ‘41 (6) sedan, $200; (8) conv., 


$365. ‘40 (8) sedan, $300. °39 (6) sedan, 
$220. 

STUDEBAKER ‘49 Champion sedan, | 
$1,060. 

WILLYS—"48 (4) station wagon, $980. 


DENVER 


Auto Auction, Inc. 
Englewood, Colo. 
12.) 


(Denver 
Tuesday at 
for sale of Sept. 

(Prices steady. Demand strong.) 
BUICK—’'50 RM sedan, $2,245*, $2,350*; 

Special sedan, $1,630, $1,780, $1,805*. '49 

Super sedan, $1,380, $1,725*. °48 RM 

sedan, $1,225* Super conv., $1,185. ‘47 

Super sedan, $1,035, $1,075; Super conv., 

$900, $1,000. '46 Super sedan, $825, $830. 
CADILLAC—'50 Coupe de Ville, $4,170*; 

(62) 4-dr., $4,100*, $4,250°; (61) 4-dr., 

$3,635*, $4,100. ‘49 (62) 4-dr., $2,910. 
CHEVROLET—'50 SL Deluxe conv., §$2,- 

000; sedan, $1,710, $1,715, $1,820; half- 

ton pickup, $1,205. ‘49 SL Deluxe sedan, 

$1,310, $1,355, $1,370, $1,395, $1,450, 
$1,460, $1,515, $1,500. ‘48 FL aerosedan, 
$1,025, $1,105, $1,325; half-ton pickup, 
$655, $844. ‘47 SM sedan, $525, $738, 

$1,010. °46 SM sedan, $525, §738. ‘41 

sedan, $220, $315, $340, $415, $430. ‘40 

sedan, $240. 
CHRYSLER 


Prices are 


‘50 Windsor sedan, $2,325*. 


‘49 Windsor sedan, $1,560*. ‘48 Wind- 
sor sedan, $1,205*. ‘47 Royal sedan, 
$1,110*. ‘41 sedan, $435*. 

DODGE—'49 Wayfarer 2-dr. sedan. $1,395; 


roadster, $1,160. ‘46 sedan, $900. 
FORD—-'50 CD (8) Crestliner, $2,165; se- 
dan, $1,655*, $1,725, $2,105*; (6) half- 
ton pickup, $1,040. '49 Custom (8) se- 
dan, $1,160, $1,215, $1,235, $1,415. ‘47 
(6) sedan, $745. ‘42 (8) sedan, $215. 
‘36 sedan, $85. 
FRAZER—'51 4-dr., 
KAISER—'51 4-dr., 


2, 225° 


$1,775. 


LINCOLN—’'49 sedan, $1,625*. ‘42 sedan, 
$355*. 

MERCURY—’'49 sedan, $1,445, $1,475, $1,- 
575*; conv., $1,420*. ‘47 sedan, $995. 
"40 sedan, $350. 

NASH — '50 Ambassador Custom sedan, 
$2,075; Rambler conv., $1,435, $1,565. 


OLDSMOBILE—’50 (98) sedan, $2,620. '49 
(88) sedan, $1,710. 
PACKARD—'49 sedan, $1,100. 


PLYMOUTH--'49 SD sedan, $1,355, $1,430. 
"48 SD sedan, $990. ‘40 sedan, $300. 
PONTIAC—'50 (8) station wagon, $2,400. 


"48 (8) sedan, $1,070* ‘47 (8) sedan, 
$860, $1,055. ‘46 (6) sedan, $890. 
STUDEBAKER—'50 Land Cruiser 4-dr., 
$2,255*; Champion RD sedan, $1,615*, 
$1,675*, $1,680°. 
WILLYS—'48 Jeep, $200; half-ton pickup, 
$485. ‘47 Jeep, $570. 


DETROIT 


(Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Sept. 13.) 
(Market was a little more active. Sold 
44 units out of 70 offerings.) 
BUICK—’50 Special Deluxe 2-dr., $2,150. 
"47 RM 4-dr., $1,035. 


CADILLAC—'47 (62) 2-dr., $1,580% ‘46 
4-dr., $750. 
CHEVROLET—-'50 SL Deluxe 2-dr.. $1,660. 


‘49 FL Deluxe 2-dr., $1,310, $1,370. ‘48 
(taxi), $675; FM 2-dr., $1,025, $960. ‘47 
4-dr., $800. ‘46 2-dr., $725. 
CHRYSLER—'46 Windsor 4-dr., $895. 
DeSOTO—'46 4-dr., $850. 
DODGE—'49 4-dr., $1,090. ‘48 conv., $1,- 
110. ‘47 4-dr., $940. ‘46 4-dr., $805. 
FORD—’'50 Deluxe (8) 2-dr., $1,535. ‘49 
(8) 4-dr., $1,210, $1,205; (6) 2-dr., $1,- 
150, $1,105, $1,100. ‘48 (6) 2-dr., $785. 
‘47 (6) 4-dr., $700. ‘46 (6) 2-dr., $580, 
$520. 
KAISER—'49 Traveler 4-dr., 
cial 4-dr., $1,180, 
LINCOLN—’'49 Cosmopolitan 4-dr., $1,725. 
"42 4-dr., $1,050 (ex-White House car). 
MERCURY "49 4-dr., $1,475. ‘46 club 
coupe, $800. 
NASH—'46 (600) 4-dr., 
OLDSMOBILE—-'49 (SS) 


$1,225; Spe- 


$650. 


2-dr., $1,660. ‘46 


4-dr., $750, $700 ‘41 2-dr., $170 "40 
2-dr., $210 | 
PLYMOUTH ‘46 business coupe, $600; 


4-dr., $710 


PONTIAC ‘48 2-dr., $1,290 ‘47 2-dr., 
$1,075. 
MANHEIM, PA. 
(Manheim Auto Sales & Auction, Ine. 


Sale every Friday Prices are for sale of 


Sept. 8.) 
(Sold 69 units out of 162 offerings.) 
BUICK—'50 Super 4-dr., $2,005. ‘49 Super 


“We're getting set m case we 
have to hire most anything for 
help again.” 


i. | 
Sale every 








25, 1950 





Average Used-Car Prices 


(Compiled by Awtomotiwe News) 















Sept. 1950 Aug. Ji 
Model (to date) 1950 19 
$994 $1,020 $1,063 1950 $1,955 $2,000 2,0°°% 
1949 ‘ 1,453 1,500 1,5..4 
1948 1,109 1,125 1,205 
1917 908 955 § x 
1916 794 826 4°38 
1912 ‘ 382 338 353 
1941. 368 391 36 
nent > Je Overall —.- 
(te Gate) — . Average. $ 994 $1,020 $1,063 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News./ 





$1,750, $1,625. 
RM 4-dr., $825. | 


AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every Fri- 


conv., $1,770; RM 4-dr., 
‘47 Super sedan, $1,010; 














‘41 Special 4-dr., $450. | i 
CADILLAC—’50 (62) 4-dr., $3,800*; (61) | day. Prices are for sale of Sept. 8.) 
4-dr,, $3,600*, ‘49 (62) 4-dr., $2,840*. (Market steady to strong. Sold 2:0 
'48 (62) 4-dr.. $2,200%. ‘46 (62) 4-dr.,| units out of 345 offerings.) 
$1,275. a BUICK—’50 Special 4-dr., $2,270*, $2,295". 
| CHEVROLET °50 SL Deluxe 2-dr., $1,780; ‘49 RM 2-dr., $1,710*%, $1,550; Super 4 
conv., $1,795. ‘49 SL Deluxe conv., dr., $1,565*, $1,600%. ‘47 Special 4-cdr 
$1,500; 4-dr., $1,300. ‘48 SM _ business $840, $625; Super 2-dr., $975. ‘'46 cony., 
coupe, $820. °47 SM 2-dr., $1,070. ‘46 $875. 
conv., $750. ‘40 2-dr., $465. CADILLAC—'49 (62) 2-dr., $2,900°. 47 
CHRYSLER—'47 Windsor conv., $1,100, (62) 4-dr., $1,680*%; (60) Special 4-cr 
‘46 NY 4-dr., $1,060; Windsor 4-dr., $1,660. ‘46 (62) 4-dr., $1,300. 
$1,005. CHEVROLET—'50 SL Special 2-dr., $1,- 
| DeSOTO —41 4-dr., $240. 500; SL Deluxe 2-dr., $1,680, $1,770 
FORD—'50 Deluxe (8) 2-dr., $1,500; half- Bel-Air, $2,250*. ‘49 SL Deluxe conv. 
ton pickup, $1,165. ‘49 Custom (8) 2- $1,340, $1,470; 2-dr., $1,465. ‘48 FL 
dr., $1,370; Custom (6) 4-dr., $1,300; aerosedan, $1,120, $1,145. ‘47 FL aero- 
Standard (6) 2-dr., $1,155. ‘48 SD (8) sedan, $890, $900. 
2-dr., $1,010. ‘41 SD (8) 2-dr., $580. CHRYSLER—'49 Windsor 4-dr., $1,630, 
HUDSON—'50 (6) 4-dr., $1,790. ‘49 (8) $1,715, $1,740. °48 4-dr., $1,185, $1,190 
2-dr., $1,225; 4-dr., $1,050. ‘47 Windsor 4-dr., $950, $1,090, $1,115 
KAISER—'49 4-dr., $1,125, $1,020. DeSOTO—'48 club coupe, $1,170. 
LINCOLN—’'50 Cosmopolitan 4-dr., $2,600. | DODGE—’'49 Wayfarer 2-dr., $1,250, $1 
'49 Cosmopolitan club coupe, $1,590. ‘46 400, $1,465. 
Continental club coupe, $1,300. FORD—'50 CD (8) Crestliner, $2,090, $2,- 
MERCURY—'50 2-dr., $1,990; club coupe. 205*, $2,220*, §$2,255°; 2-dr., : 
$1,060. ‘49 Custom (8) 2-dr., $1,200, $1,215, 
OLDSMOBILE—’'50 (98) 4-dr., $2,450*, ‘49 $1,340. °48 2-dr., $890, $915. °47 club 
(88) 4-dr, $1,875*; (98) 4-dr., $1,820. coupe, 2 at $800. °41 2-dr., $450. 
‘47 (68) sedanet, $1,180; (98) 4-dr..| FRAZER—'49 Manhattan 4-dr., $1,070° 
$925; (66) club coupe, $900. ‘47 Manhattan 4-dr., $675°. 
PACKARD—'48 4-dr., $1,410. HUDSON—'48 Super (6) 4-dr., $1,200"; 
PLYMOUTH—'50 SD club coupe, $1,730. Commodore (6) 4-dr., $940. ‘47 (8) 4- 
‘49 SD conv., $1,715; 4-dr., $1,410. ‘48 dr., $475. °46 2-dr., $575°*. 
SD 4-dr., $1,160. ‘47 SD 4-dr., $1,000. | KAISER—'49 4-dr., $740. ‘48 4-dr., $675 
PONTIAC—'50 Chieftain (8) 2-dr., $2,045; "47 4-dr., $485. 
SL (8) 4-dr., $1,980. "49 (8) 4-dr., | LINCOLN—’49 4-dr., $1,420*, $1,655* 
$1,740. ‘48 (8) conv., $1,130. ‘46 (6) | MERCURY—'50 4-dr., $2,150, $2,165. ‘49 
4-dr., $830; sedanet, $800. conv., $1,360, $1,400, $1,485. ‘48 club 
STUDEBAKER ‘50 Champion conv., coupe, $975, $1,095, $1,150. ‘47 4-dr 
$1,920. ‘48 Champion club coupe. $1,240. $750. 
| WILLYS—'50 (6) Jeepster, $1,260. ‘48| NASH—’50 Ambassador 2-dr., $1,715*. 
| station wagon, $680. OLDSMOBILE—'50 (98) Holiday, $3,000*; 
4-dr., $2,830*. ‘49 (98) 4-dr., $1,655*. 
* AIC , 2. ’ 
EBENSBURG, PA. a a” 2 at $1,100. 41 club 
| (Ebensburg Auto Auction Co, Sale every | PACKARD—'48 conv., $1,150°*. 
Thursday. Prices are for sale of Sept. 14.) | PLYMOUTH—'50 2-dr., $1,750. ‘49 4-dr., 
(Prices declining slowly, but good clean $1,190, $1,255, $1,285. ‘48 4-dr., $900, 
pieces are still bringing top prices, Sold $970. ‘47 4-dr., $725, $800. 
59 units out of 98 offerings.) ae aa Chieftain ° “sed 81, 
J , s ‘ < 740. ‘46 Su- conv., ,350*. ‘49 4-dr., ,560*, 1,- 
BUICK "50 Special 4-dr.. $1,740. "46 Bur) oss '-48 4-dr., §1,206°; S-dr.. $1,340 
per 2-dr., $955. ‘41 Special 4-dr., $490, | 040. » * 
5 . . " STUDEBAKER—'50 Commander 2-dr., $1,- 
$465, $210; Super club coupe, $430 775° ‘49 Champion 4-dr.. §1,380°. "48 
CADILLAC—'47 (62) 2-dr., $1,695; (62) Commander 4-dr., $985*. 47 Command- 
CHEVROLET. -'50 SL Deluxe 2-ar., $1,780, | wt f0F-, 997 
| CHEV LE '50 SL Deluxe 2-dr., 7 a ° 
$1,700; SL Special 4-dr., $1500. 49 FL WILLYS—’'48 station wagon, $750*. 
Deluxe 4-dr., $1,505. ‘48 . aerosedan, 
$1,190. °47 FL aerosedan, $1,150, $1,075. PHILADELPHIA 
‘46 FM 4-dr.. $860. ‘41 MD club coupe.| (Harry D. Gilbert-Harold B. Robinson 
$435, $390, $355. "40 MD 2-dr., $505. | sales every Tuesday and Thursday. Prices 
$450; club coupe, $290. ‘39 2-dr., $305. | are for sales of Sept. 12-14.) 
CHRYSLER—'49 Windsor 4-dr., $1,580. ‘48 (Prices about steady with past few 
NY 4-dr., $1,320. ‘41 Royal 4-dr., $290. | weeks, but buyers seemed more anxious 
DeSOTO—'50 Custom club coupe, $2.275.| to buy. Sold 142 units out of 277 offer- 
‘49 Deluxe club coupe, $1,525. ‘41 Cus- ings.) 
tom 4-dr., $390. /ICK—'41 Special club coupe, $685; 2-dr., 
DODGE—'46 4-dr., $890. ‘41 2-dr., $360 eee a Special 2-dr. on." ‘39. Super 
"40 half-ton panel, $240. 2-dr., $440. F 
FORD —'50 CD (8) Crestliner, $2,150; | CHEVROLET—'50 Bel-Air, $2,000; FL De- 
4-dr., $1,805. ‘49 Custom (8) club coupe, luxe 2-dr., $1,900; FL Special 2-dr., 
$1,350, $1,290, $1.275. ‘46 SD (8) 4-dr., $1,670, $1,660, $1,595. ‘49 FL Special 
$850; conv., $860; SD (6) 2-dr., $780.| 2-dar., ‘$1,400, 2 at $1,375, $1,360, $1,310. 
‘41 SD (8) 4-dr., $425; Deluxe (8) 2-dr., 48 FL aerosedan, $1,230, $1,185; 7) 
$410, $380, $365, $340. ‘40 2-dr., $300. | club coupe, $1,125. '47 FM 2-dr., $980 
MERCURY — '46 4-dr., $810. ‘41 4-dr., | $970, $950; 2-dr., $1,020, $970. °46 SM 
$360. | 2-dr., $840. ‘42 SD 2-dr., $340. 
NASH—'46 (600) club coupe, $690. DeSOTO—’47 Custom 4-dr., $1,235, $1,190, 














OLDSMOBILE—'47 (98) 4-dr., $1,050*. '41 |) $1,155. ‘46 Custom 4-dr., $1,010, $960 

(76) club coupe, $315. 41 conv., $295. F 
PACKARD —'50 (135) 4-dr., $1,725* | DODGE—'47 Custom 4-dr., $1,085, $1,035. 
PLYMOUTH—'50 SD club coupe, $1,735. "46 Custom 4-dr., $900, $875. 

49 SD 4-dr., $1,390. ‘47 SD 4-dr., $965; | FoORD—'50 CD (8) 2-dr., $1,525; Deluxe 

2-dr., $960. (8S) 2-dr., $1,500, $1,485, $1,480, $1,450 
PONTIAC "49 SL (8S) Deluxe 2-dr., $1,- 2 at $1,425, $1,415, 5 at $1,400, $1,375 
090°. 7 '49 Custom (8) conv., $1,430; 2-dr., 
STUDEBAKER-—'48 Champion conv., $915. | $1,290, $1,260; Standard (8) 2-dr., §1.- 

z ; 210, $1,200, $1,185. ‘47 SD (8) station 
ALBANY, N. Y. wagon, $930. 

sa 5 HUDSON—'49 (6) club coupe, $1,275. 

(Tim Anspach’s Dealers Auto Auction. | KAISER—'48 4-dr., $835. 

Sale every Monday Prices are for sale | LINCOLN—'49 Cosmopolitan 4-dr., $1,600 

jof Sept. 11.) | MERCURY—'49 club coupe, $1,525, $1,500, 

| (Despite large dealer inventories, prices $1,450. °'47 4-dr., $790. '41 club coupe, 
gained up to $75 per unit, except new $350. : 

Chevrolets, over the previous week’s lev- | OLDSMOBILE—'49 (76) 4-dr., $1,650, °47 

el. Sold 62 units out of 102 offerings.) | (98) 4-dr.. $1,050; (76) 2-dr., $1,040: 
| BUICK ‘49 Super sedanet, $1,550. ‘48/ (68) club coupe, $1,060; (66) 4-dr., $975. 
| RM 4-dr., $1,285; sedanet, $1,260*; Su- "46 (78) 2-dr., $910, $850. '41 (66) 4-dr., 
| per 4-dr., $1,250. ‘40 Super 4-dr., $210.| $450. 
lo 146 89) ; 700+ | PLYMOUTH—'49 SD conv., $1,675; 4-dr. 
Oe tal) a “S2.370°. 41162)" 3dr. | $1,310, $1,290, $1,280, $1,265. ‘48 SD 

oece. PONTIAC AT BL (8) 2-dr., $1,240, $1 
CHEVROLET —'50 -Air, $2,050; SL De- | : SL « 2-dr., * : ” 
luxe 4-dr., $1,770, $1,910" $1725, $1,.| 090. "41 SL (8) 2-dr., $545, $535 
} 850°, $1,715, $1,875*, $1,700, $1,645; 

FL Deluxe 2-dr., $1,885*, $1,750. ‘49 QUINCY, ILL. 

conv., $1,535; SL Special 2-dr., $1,250 ‘ : ‘ 

"46 2-dr., $850 '41 Suburban 2-dr _ (Charlie Thale's Quincy Auto Auction 
| $425. '40 SD 2-dr., $180 Sale every Friday Prices are for sale of 
CHRYSLER—'47 Traveler 4-dr., $1,050 Sept, 15.) 

DeSOTO—'49 Custom 4-dr $1,700 "40 (Market more active than previous 
| Custom conv., $115 two weeks.) 
| DODGE—'47 Custom 4-dr., $1,035 ‘46 | BUICK—'47 Super conv., $1,055. '46 Super 
| taxi, $490 ‘39 4-dr $130 sedan, 890, $855 ‘41 Special sedan 
| FORD—’50 Deluxe (6) 2-dr., $1,570; CD $260, $535. 

(8) club coupe, $1,700. ‘41 SD (8) 2-dr CHEVROLET—'49 SL Deluxe sedan, $§$!,- 

$210. 450, $1,435. ‘48 FM sedan, $1,040, $!,- 
| HUDSON—'48 conv., $1,400 015, $1,055; FL aerosedan, $1,065, $1,000 
| KAISER ‘47 Special 4-dr., $460 $1,130. ‘47 FM sedan, $945, 0980, $9.0 
LINCOLN—'49 Cosmopolitan 4-dr., $1,430", $900; SM sedan, $790, $740, $725. 416 

$1,510*. SM sedan, $800, $720. ‘41 sedan, $405 
|} MERCURY—'49 4-dr $1,.430* $1,410*, | $420, $390, $315. ‘40 sedan, $375, $20: 
$1,550*; 2-dr., $1,460. ‘41 club coupe,| wrecker, $195. ‘39 sedan, $235, $15 
$300. | $275. '38 sedan, $280, $120, $155. 
NASH—'50 Ambassador Super 4-dr., $1,800. | DODGE—'50 Wayfarer roadster, $1,580. 
OLDSMOBILE—'50 (88) 2-dr., $2,050*. '48 | FORD—’49 sedan, $1,140, $1,210. $1,1:0. 
(98) conv., $1.500. $1,380, $1,200. '47 sedan, $765, $7)0 
PACKARD—'50 Clipper 4-dr., $1.700, ‘46 sedan, $645, $720. ‘41 sedan, $275 
PLYMOUTH—’50 SD 4-dr., $1,825; (P-19) $160, $420. ‘39 sedan, $140, $150, $2:0. 
2-dr., $1,616. ‘48 Deluxe taxi. $730. "38 sedan, $190, $205. 
PONTIAC—'50 (8) 2-dr., $2,310*. ‘49 (8) | HUDSON—’47 conv., $720. 
conv., $1,710. ‘47 (8) 4-dr., $1,100, | KAISER—’51 sedan, $2,115. 
$1.025. ‘46 (8) sedanet. $1,020. LINCOLN—’40 sedan, $405. 
STUDEBAKER—'48 Champion 4-dr., $935*; | MERCURY—’50 sedan, $2,535. ‘41 con-.. 
Commander conv., $960*. '47 Command- $285. 
er 4-dr., $900*, $925*; Champion 2-dr.,| NASH—'47 Ambassador sedan, $825, ‘12 
$700. ‘38 Champion 4-dr., $130. sedan, $300, $280. 
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there were no _ extra volumes 
chalked up during the “warning 
| period.” 


In Kansas City and St. Louis the 


in the business handled during the | story was no different, except in 


last few days before credit clamps | certain 


were screwed down. 

During the last few days before 
Regulation W went into effect 
dealers here offered no special 
terms, although some needled 
prospects with advertising threats 
of stiffer terms. Sales were not 
above normal. 

All nearby dealers for regular 
lines apparently had also been 
holding the credit line because 





Alabama Dealers 
To Sean Future 


At Annual Parley 


MONTGOMERY, Ala.—Economic 
trends and general conditions which 
may confront the dealer in the 
months ahead will provide the key- 
note for discussions at the annual 
convention of the Automobile Deal- 
ers Assn. of Alabama at Biloxi, 
Miss., Oct. 8-10. 

Addresses by U. S. Sen. John 
Sparkman of Alabama and Fred 
L. Haller, NADA president, indicate 
the emphasis which will be placed 
upon giving the dealer a clearer 
picture of what lies ahead. 

Sen. Sparkman will speak on 
“Small Business and the Nation’s 
Economy,” and Haller on the “Lat- 
est News from Washington.” 

Other speakers will include J. 
Saxton Lloyd, auto dealer of Day- 
tona Beach, Fla.; Reuel W. Elton, 
general manager, American Trade 
Assn. Executives, Washington; 
Frank W. Lovejoy of Socony Vac- 
uum Oil Co., New York. and Josiah 
Crudup, president of Brenau col- 
lege for women, Gainesville, Ga. 

Executive vice-president Frank 
R. Broadway of the state dealers 
group said a varied program of 
entertainment also would be pre- 
pared. Rush Stallings of Montgom- 
ery is chairman of the convention 
committee, assisted by Don Dren- 
John 


nen, Birmingham; White, 
Decatur; John Anders jr., Tusca- 
loosa; C. C. Golson, Ft. Deposit; 


Joe H. Edwards, Tuskegee, and H. 
C. Christopher, Ft. Payne. 

Joe B. Hedrick, Montgomery, will 
serve as moderator of a forum on 
subjects pertaining to dealership 
operation. Participating will be M. 
B. Casler, Birmingham; John 
Thomas, Gadsden; John William- 


son, Bessemer, and R. K. McMillan, 
Brewton. 
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“Just fill 'till the whistle stops” 






1,000,000 cars, buses and trucks 
enjoy VENTALARM Signal 
protection today. 






instances where dealers— 
|mostly used-car outfits — offered 
| cars at no downpayment and 36 
|months to pay. 

In almost all cases the specific 

|offerings consisted of prewar mer- 
chandise and clunkers. Even in 
| those cases, salesmen usually found 
|some good reasons why the extra 
|lenient terms could not be ex- 
tended. Then they worked the deal 
up to a compromise stage where 
the buyer paid a little down and 
accepted a contract for shorter 
term of time payments. Most deal- 
ers characterized such pre-clamp 
|advertising as “come-on bait.” 
No instances were recorded of 
| dealers in regular lines changing 
their store hours in order to 
accommodate customers seeking 
elastic credit. 

Most dealers said Regulation W 
would not affect their regular terms 
except in the number of months | 
to pay, since almost all have been} 
requiring one-third down. 

The same statement was applied | 
to the restriction against “balloon | 
notes” in which the last note of a/ 
contract is larger than the rest so | 
the buyer can have smaller monthly | 
payments. The idea is that the car} 
will be refinanced at the end of the 
period to take care of the “balloon 
note.” 

This practice is definitely re-| 
stricted by the new Regulation W, | 
but the industry in this area has| 











Write for details 







- SCULLY SIGNAL COMPANY 


92 First Street, ends - Mass. 







not been using it except in scat-| 
tered instances and under special | 
circumstances. 


Skinner Terme 
Dealer Council 


Benefit to Olds 


LANSING. — Oldsmobile’s Dealer | 
council closed its recent two-day) 
session on a note of mutual satis- | 
faction by both factory executives 
and the dealers. 

The 24 dealers, representing each 
of the 24 Oldsmobile zones through- | 
out the country, offered construc- | 
tive criticism on the product, serv- 
ice, distribution, factory contacts 
and sales programs, 

S. E. Skinner, Oldsmobile gen- 
eral manager, said in closing the 
Session: “I want to express our 
very real appreciation for your time 
and your willing cooperation in 
getting these councils started and 
making them work. I think you 
feel it has been worthwhile and I 
am hopeful, too, that some of that 
was due to your experience in see- 
ing the plants in operation and get- 
ting a feeling of what is behind) 
it all. 

“I think this meeting has been 
mutually beneficial in giving us an 
opportunity to express our view-| 
points and provide us a basis for 
reaching decisions that are of im-| 
portance to Oldsmobile owners and 
prospective buyers. It should con- 
vince you of our real interest in| 
your problems and our earnest en- | 
deavor to help you reach a sound 
solution. This type of meeting will| 
have to be a ‘must’ from now on.” | 


G. R. Jones, Oldsmobile general 
sales manager, stated that the 
dealer council meetings will be held | 
quarterly, with a different group 
of 24 dealers representing 24 sales 
zones for each meeting. 


D.C. Picks Group 
For NADA Week 


WASHINGTON.—President Wil-| 
liam Emerson of the Washington | 
Automotive Trade Assn., last week 
appointed the following as the Dist- | 
rict of Columbia committee for Na- | 
tional Automobile Dealer Week, 
Oct. 22-28: 


David A, Parsons (Dodge-Plym- 








outh), chairman; Jack J. Blank 
(Pontiac); N. D. Hawkins (Wil- 
lys); John Lemp (Studebaker); 


James W. Orme jr. (Buick); I, A. 
Peake (Desoto-Plymouth); W. R. 
Stubbs (Lincoln-Mercury); C. F. 
Wheatley (Ford), and Preston W. 
Williams (Nash) 
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No Spurt Before Reg. W 


Lack of Sales Gain in Jefferson City Attributed 
To Tight Terms Dealers Had Been Giving 


JEFFERSON CITY, Mo. — How 
well dealers had been holding the 
line on one-third down and 24 
months to pay was evidenced here | 





H uilson to Offer 
‘Hornet’ with 
145 hp. Engine 


DETROIT.—Hudson for 1951 will 
include—in addition to the Pace- 
maker, Super and Custom Commo- 
dore models—an entirely new de- 
luxe “Hornet,” powered with a new 
145 horsepower engine, claimed to 
be the most powerful six-cylinder 
engine in automotive use _ today, 
newspaper men were told at a pre- 
view of the new line last Thurs- 
day at the Hudson Motor Car Co 
plant. 


All three of the former models 
have been changed as to front-end 
design and trim for the coming 
year, and the new Hornet sets a 

Oklahoma State Sen. Virgil B. Medlock, with his wife and sons, recently bought a car/new style pace for Hudson with 
from Service Chevrolet Co., Ada, Okla. The two-term senator, who is also superintendent | massive chrome bumpers, new gold- 
of a county high school, started as a farm boy in Oklahoma. George G. MacRobert is| on triangular radiator ornament 
president of Service Chevrolet. and two-tone plastic interior trim. 


‘ ‘ | Hudson is placing its faith in the 
Vero Beach (Fla. ) Assn. ident, and Richard Danner, secre- | six-cylinder engine for 1951, al- 
Names Holman Chief 


tary-treasurer. {though an in-line eight will also 
|be available in the Custom Com- 

VERO BEACH, Fla.—The newly- AUTOMOTIVE 
organized Vero Beach Automobile |been proven the quickest, least expensive 


NEWS WANT ADS have | Modore and Hornet, if desired. 
hea of - - > ; Hydra-Matic drive will be op- 
metho o reaching e men who wan 
Dealers Assn. elected B. L, Holman | ert gy a ay 


tional in both the Custom Com- 
president; Roland Miller, vice-pres- | see the back pages of this issue. modore and Hornet lines. 





Senator Buys a Chevrolet— 


| 








REO GOLD COMET POWER 


One great engine rolling on two big jobs! 


These two great trucks, shown here rolling off twin 
assembly lines at Reo’s huge plant in Lansing, Mich., 
have one thing in common—Reo Gold Comet Power! 
Whether in civvies or Army drab, these sensational 
gasoline engines are ready to work, to set entirely 
new standards of economy, long life, speed and all- 
around operating performance. Big volume and ultra- 
modern mass production facilities mean a miracle 
price to the Army avd to you for such amazing power, 


performance and design. 


TRUCK-BUS- LAWN MOWER 
DIVISIONS 


Get all the details about Reo 
Gold Comet Power from your 
nearest Reo dealer—today! 





REO MOTORS, INC. 
Lansing 20, Mich. 
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Ford Truck Sales Training— 

Paul O. Larson (standing), manager of the Ford truck and fleet sales department, is 
shown addressing a national Ford truck sales training conference in White Sulphur Springs, 
W. Va. The conference was directed by William C. Scott, manager of the sales training 
department. Attending the conference were sales managers and training specialists. The 
meeting was called to help draft an improved national truck sales — program. 


Chevrolet Warehouse | square feet, will be used to store 


}and distribute automotive replace- 
In Milwaukee Opens | ment parts. It is to supplant pres- 
MILWAUKEE. 


A Chevrolet | ent facilities at 341 E. Erie St. In 
warehouse and office building here | 


the same building will be offices 
at 4066 N. Port Washington Ave., of the Chevrolet zone sales per- 
under construction since last De- 


sonnel, who are to move from 
cember, will be opened today (Sept. | present quarters in Janesville, Wis. 
25), it was announced by W. E. 


Fish, Chevrolet general sales man- 
ager. 
The warehouse, 


AUTOMOTIVE NEWS, the Newspaper of 
| the Industry, read by everyone who counts 
|in America’s No, 1 Industry .. . an esti- 
containing 57,600 | mated more than 100,000 readers weekly! 





Ams 
rich market? 


Who reads what 


am ARALYTES @& fal MADRE 
Ot wacarnt’ wd SENSPE © 


TOLCOwS Th Mee Pats 





An analysis of the reading of 
magazines and newspapers 
by Toledo Area families 


@ A detailed factual study based on latest audit 
reports of the publication coverage of the 12 Ohio 
and 2 Michigan counties comprising the Toledo 
Retail Trading Area as designated by the Audit 
Bureau of Circulations. 

Gives totals and percentage of coverage, county 
by county, for Blade-Times, 6 other metropolitan 
newspapers in bordering areas... 5 leading weekly 
magazines...and 13 magazines in the women’s, 
fashions and beauty, and general monthly fields. 

Comparative coverage of Lucas County and en- 
tire 14-county retail trading area by all 25 publica- 


tions visualized on charts. 


This new color folder is an invaluable guide to 
media selection in the rich Toledo market. We'll 


gladly send one or more copies on request. 


TOLEDO BLADE- TIMES 


REPRESENTED BY MOLONEY, REGAN AND SCHMITT, IN 


The Toledo Trading Area is exclusively Blade-Times territory. 


Nash Contract Imminent... 





Willys, UA W Sign One- Year Pact 


breathe in the same room togeth»r. 


S FAR as car makers are con-|the surface, they said, but they 
cerned, it looked like labor | wondered if the rank and file of 
might be able to close the gate|labor might not keep stirring up 
this week—with everybody in on|an undercurrent that will be re- 


the latest round of wage hikes in|sponsible for future “wildcat” 
the industry. ere - j las 
Agre 7 5 as At the top level (auto plan 
Se eteen doen aah he Ge heads and union heads), there 


was reached last week by Willys- 
Overland, and Nash was believed 
almost “in.” 

Elsewhere on the 1 
back-to-work movements 


seems to have been laid a strong 
foundation for peace. 
First, there was the 


five-year 














at 
suppliers lightened the scene. 


key | under such amiable atmosphere as 





And 
phere 


wage agreement with Ford, fo'- 


lowed 


debaker and Kaiser-Frazer. 


Yes, 


then in the same atmos- 
of tranquility came a new 


- 


by Packard, Hudson, Stu- 


say observers, auto plant 


and union officials seem at last to ‘] 
be walking hand-in-hand. But, thoy d 


ask, how has the rank and 
unionist 
those five-year agreements? 


They 








file 


been impressed by ll 


point out that several Ford 


be m inique, Union offi- . tan any”? e. f 
Unlike those at most other auto |cials pledged GM “worlions not to oe oe oe ca won haa ‘ 
makers, the settlement of wage dif-| resist technical progress and GM, baker lost a day's pro - pi 1 
ferences at Willys-Overland was|in oftect. promised to share with | Giepute’” due to an intra-union ‘ 
wrapped up in a one-year contract. k the fruits of any such| a ere — € 
It called for a 10-cent per ihette | seomrese that saan be ugileoal. |, Observers say there See t 
general increase, an additional five | ‘« ¢ that, in ye Pe gem a Fy neni 
cents for skilled workers, higher | ‘HEN came the offer of a wage file aa "aie oe enol "bar "he te 
bonuses for second and third shift | increase for Chrysler workers, be ee Waar Crew Ses Be ti 
employes and improved nde nc lmonthe before the company was; a 
pensions and insurance. \contract-bound to even discuss) aUTOMOTIVE NEWS WANT ADS have Bi 
A Willys-Overland union spokes- | |wages. Both union and company |been proven the quickest, least expensive 
man estimated that the average | officials shook hands, whereas only | What ¥ 1g gen ag A we Rg rg: al 
wage of the company’s workers |, fow weeks before they wouldn't | See the back pages oa“ w 
would be $1.95-$2.02 an hour, or} —— ne ce 
about 20 cents higher than else-| in 
where in the auto industry. de 
sti shediet dated ale Fume-Free Air... IMPROVES ce 
week’s back-to-work move- o fo 
ments permitted resumption of | 5 : MECHANIC 
production at Studebaker, Chrysler, aa 
Dodge, DeSoto and Mercury, and EFFICIENCY \ 
even at some plants of Internation- é a 
al Harvester. However, a _ good tk 
many industrial observers - stil’ my re 
pondered over just how good the - . th 
auto industry’s chances for a long ( al 
period of labor peace really are. e -_ 
Everything looked pretty good on on —— — om th 
cei sk 
de 
Merger Unites Kent-Moore m 
de 
Thompson and MONOXIVENT . 
€ 
Perfect Circle EXHAUST ELIMINATING FIXTURES fo 
CLEVELAND. ~— An agreement You'd be surprised at what an improvement vidual “T's” or branch ducts required. Keeps le 
has been made to merge Perfect — oo Gis ts ae aie Eee cost one for any underfloor system 0 
Circle Corp. with Thompson Prod- away from the air they breathe. And when d 
ucts, Inc., by the exchange of Per- it comes to eliminating exhaust fumes, you'll f 
fect Circle’s assets for Thompson .be equally surprised at how conveniently, how v 
efficiently it’s done with Kent-Moore’s J 2980 
common stock. MONOXIVENT Set. It's designed for use with 
Last week’s announcement of underfloor exhaust eliminating systems . . . ur 
the action was made by Frederick ee ee } = 
: pac’ stainiess $ ube, and a virtually : 
Cc. Crawford, Thompson president, airtight floor outlet assembly. Smart idea there a 
and Ralph R. Teetor, president of too. You see, the adapter and tubing slip down 
Perfect Circle. into the underfloor duct for safe keeping when 
not in use. Fully protected, can’t get lost or 
It was stated that the present perrowed”. Aad it gets id el oneightly haces I 
management of Perfect Circle hanging from overhead. Important, too, from So if you're looking for effective means of 
would continue to direct the com- a cost point-of-view, is the simplified installa- _ eliminating exhaust fumes at low installation sa 
pany’s affairs, and that present tion. Readily installed in an upturned hi cost, write today for complete information on De 
3zales and merchandising policies section “" main underfloor duct. No indi- the Kent-Moore J 2980 MONOXIVENT. in: 
would not be affected. A " 
Teetor said final approval of the seme KENT-MOORE ORGANIZATION, inc. f 
i. ties _—_— come from Per- GENERAL MOTORS BUILDING © DETROIT 2, MICHIGAN a 
fect Circle stockholders, to whom | Engineers and Manufacturers of Special Soles ond Service Engineering Represent. c: 
it in be submitted at a special Automotive Service Tools end Equipment atives in Principal Cities Coost-to-Coast h 
meeting. n 





Thompson sales in 1949 exceeded 
$107 million, of which about $25 
million represented sales to auto-| 
motive parts jobbers. Perfect Circle | 
sales were reported in the $13 mil-| 
lion range. | 

If the merger is approved, Per- | 
fect Circle stockholders will re- | 
ceive one share of Thompson com- 
mon stock for each 4% shares of 
Perfect Circle stock. 


- ‘Prices 


(Continued from Page 1) 


two-door sedan, $2,169; club coupe, 
$2,189; four-door utility, $2,319; two- 
door utility, $2,269, and business 
coupe, $2,059. 

New Nash advertised-delivered 
prices follow: Rambler Custom— 
convertible, $1,837; station wagon, 
$1,837. Statesman Super—four- 
door sedan, $1,815; two-door 
sedan, $1,790; club coupe, $1,812; 
business coupe, $1,710. 

Statesman Custom four - door 
sedan, $1,974; two-door, $1,949; club 
coupe, $1,971. Ambassador Super 
|four-door sedan, $2,162; two-door 
sedan, $2,137; club coupe, $2,158. 
Ambassador Custom—four-door, $2,- 


321; two-door sedan, $2,296; club : 
coupe, $2,317. 0 
* * * VENT 
THER manufacturers who will costs 
bring forth new models shortly | so | W “- 
are Ford and Lincoln, probably in| _ economica 


November, and Oldsmobile and) 
Pontiac, which are looked for dur- | 
ing December. | 


@ easy to operate 
@ easy to install 





Debuts of Buick, Cadillac, Chev- 
|rolet, Chrysler and Dodge are likely 
for January. The 1951 DeSoto and 
| Ply mouth are expected by February. 
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give your truck sales a LIFT 





If you are able to offer 


sw 


Ne et pays ger ctoelf” 


@ saves labor 


® saves 


e stops 


IF NOT AVAILABLE AT YOUR TRUCK EQUIPMENT DISTRIBUTOR, WRI’E: 


ST., 


LOS ANGELES 39, CALIF. 
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the original 
one-man 
tailgate loader 





34, 1 ton pick-up truchs 


CAN BE A “SALES-CLINCHER” AND “MONEY-MAKER” 


Venco you hove a selling point 


ng any pick-up truck deol 


ot an added profit to you! 


@ 600 Ib. load 
@ removable crant 
@ platform 28”x 4@" 


time 
accidents 
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not 


lave 
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Praised by Others 


s said to have freed $500,000 for 
other investment by Koppers. 
* - * 

N ADDITION, Koppers reported- 

ly determined that it was cheap- 
‘r to lease cars, which would be 
driven more than 15,000 miles a 
year, than either to own them or 
pay mileage to employes for their 
cars. 

Leasing arrangements vary a 
great deal, according to NCRS 
spokesmen. In most cases car- 
rental firms, which also lease 
cars, give their lease customers 
exclusive use of the vehicles for 
the contract period. 

Contracts usually include main- 
tenance, licenses, taxes, insurance, 
tire repair and replacement, and in 
a few cases, also garaging and 
gasoline. 

At the end of the contract, usu- 
ally a year, the car is replaced 
with a new one. This feature, say 
car-rental firm operators, actually 
increases the profit potential of car 
dealers from whom they buy their 
cars. 


follows: 
* + * 


cars, it purchases them from 
a dealer who receives them from 
the factory over and above his 
regular quota. It is admitted that 
the dealer sells them at fleet rate 
and at a lower gross margin. 
However, say car-rental officials, 
the increased volume is bound to 
show up on the profit side of the 
dealer’s ledger. They claim that it 
makes little difference whether the 
dealer sells to a private industrial 
concern or to a rental agency, since 
fleet discounts would be the same 
for both. 

Only here and there, say the 
leasing proponents, will the sale 
of a car to a rental firm lose a 
direct sale for a dealer. And this 
factor, it is added, is outweighed 
when two others are considered. 
First cited is the likel‘hood that, 
under an annual lease program, in- 
dustrial concerns will replace their 
fleets more often than if they owned 
the vehicles themselves. 
* 7 * 


| ALane supplying cars to leas- 
ing companies will find their 
sales climbing, say leasing men. 
Dealers who don’t supply to leas- 
ing firms are inclined to say: “But 
what about us?” 

Continuing the same line of de- 
fense, car-rental firms say that 
an industrial concern which uses 
cars for its personnel is apt to 
hold its fleet far below actual 
needs, because of the amount of 


Prevent 
Undercar 


Sit 


‘RUST 


(A 


— 
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Spray WITCOTE unde: 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car owners, 
and profitable to car 
dealers. 


GET IT FROM YOUR JOBBER 


p, 


“ASK FOR IT BY NAME- GENUINE 


l hid 


GNDERCAR 
PROTECTION 


CHEMICAL CO., CHICAGO 


® 
3 





a eS 


They explain this view as} 


Was the rental firm buys its | 





as Volume Booster 


(Continued from Page 2) 


capital which must be tied up 
in company-owned cars. Under 
leasing setup, a company has no 
reason not to keep its fleet at an 


| 
adequate level. 


NCRS officials say a poll of their 
members shows that there is no 
objection on the part of automo-| 
bile dealers regarding rental firms 
|which offer vehicles for use on a 


|lease basis. 


| On the contrary, it is stated, new- 
car dealers are interested in the) 


increased volume created b an- Rayl, Hutchinson, Kans.; Ted Horton, Miami, Okla.; A. A. Claverie jr., Gretna, La.; . g : 
y | Phillips, Blytheville, Ark.; Ira B. Groves, regional sales manager; F. L. Yates, Henrietta, | Scheme that might be imagined. 


John White, Decatur, Ala.; W. A. Swaeringen, Austin, Tex.; B. W. Bock, New Braunfels, | 


jnual leasing and often aid car-| 
rental firms in securing such cus- 
| tomers. 
* o + 
HEN it is added that the NCRS 
| survey was taken among deal- 
|ers with which NCRS affiliates do 
business, the results of it cannot 
be challenged. 
| There are no accurate figures 
javailable on the number of rent- 
ja-car firms in business today. The 
(business has grown too fast for 
even Uncle Sam to watch. 
However, a conservative esti- 


mate might be that there are 
about 2,000 established rent-a-car 


locations, with probably 1,500 
ownerships. 
The competitive factors in the 


business involve the ability to pro- 
vide modern and properly main- 
tained equipment, along with re- 
liable service conducted on a plane 
comparable to what the customer 
might provide for himself. 
* * + 

6b bapeoes latter factor includes con-| 

venient locations, proper insur- 
ance protection and courteous serv- 
ice. As is often the case, price is 
less of a factor on a service than 
on a product. 

It is certain that price was 
more of a factor in prewar than 
it is today, but experts say the | 
difference is small. 
It has been already noted that) 
all rental firms obtain their vehi- | 
cles through dealers. This has pre- 
sented a far different problem in 
postwar than in prewar. 

In prewar, dealers competed for |} 
the reliable rental firms’ business. | 
Throughout most of the postwar 
period, rental agencies have com. | 
peted with each other for favor-| 
able discounts. 

* 





- . | 
GUCH competition has varied with | 
“’ the popularity of cars desired | 
by the rental companies. For ex-| 
ample, some makes of cars have} 
not been in abundant supply at | 
any time in the past five years. 


However, others have and _ in| 
those cases there has been compe- | 
tition among dealers for automo- | 
bile rental company business. In | 
most cases, rental firms have been | 
obtaining delivery of cars from} 
dealers to the degree of their abil- | 
ity to convince the dealer of the 
advantages in his becoming their 
long-term supplier through the vol- 
ume he would enjoy when competi- | 
tion might become more keen for 
retail sales. 

All of this, of course, has been 
changed by international devel- 
opments of the past few months. 
However, the acquisition of cars 
for rental or leasing operations 
remains a problem to be worked 
out between rental firms and 
local dealers. 

In some cases, support has been 
extended by: manufacturers to deal- 


ers in handling automobile com- 
pany rental business. 

x ” + 
N FACT, Joe Saunders jr., of 


Saunders Drive-It-Yourself Sys- 
tem, Los Angeles and Hollywood, 


NCRS News Bulletin: 

“Through NCRS, all member 
stations have automatically re- 
| ceived a very valuable connection 
| with Chrysler Corp. We are able 
to obtain fast delivery on new 
cars at a very favorable price, 
which enables us to serve all 
customers with fresh, clean, new 
automobiles at all times.” 





In the same bulletin, P. R, Lar-| 


sen, president of the Columbia Mo- 


tor Mileage Corp., Boston, writes: | 
(NCRS) | 
in | 
into consid- | 


“The value of being a 
member cannot be expressed 
dollars when we take 
eration the special agreements that 


|writes as follows in the June, 1950, | 
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2 Sides to Car Leasing 


It’s Called Threat to Sales by Some Dealers; 





| 
| Southwest Ford Dealer Council Meets— 

The 12-member council, representing 1,130 Ford dealers in the 10-state southwestern sales | e sale e} u 
region, met recently at Kansas City. Left to right are: Harry B. Russell, Junction City, Kans.;| Profit possibilities and stability in 


45 


|quately financed to expend large 
sums of money in advertising its 
service, in electrical and spectacu- 
lar signs of all kinds, and in train- 
ing an organization to handle the 
public with courtesy and dispatch. 

By and large, it is said, the or- 
ganizations which have indulged in 
bootlegging are those which do not 
j|have these evidences of stability. 

* + + 

| ND it seems, too, that car- 
rental firms which do no an- 
jnual leasing are not likely to be 
| parties to bootlegging activity. It 
= in the leasing end of the busi- 
ness that such practices are more 
likely to appear. 

There are said to be tremendous 


E. S. Alexander, Kansas City district sales manager; W. G. Horton, Oklahoma City; A. D. | leasing, if it is properly conducted. 


| Tex.; 


| Tex.; Ben E. Griffin, Dallas, and Ed Taussig, Lake Charles, La. 


| National Car Rental System nego- | 
|tiates with the manufacturers sole- | 
\ly for the benefit of its members.” 
| + + + 


| nies is a factor, but not to the ex-| 
|tent that might be anticipated. | 
|Most reliable rental firms renew | 


; £4 largest 
their equipment annually and the|that his 

| Service volume on such cars is con-| single automobile until after it has| 
|siderably below the average of an|been in service a year, or driven | 


Russell 


are merely cloaks for automobile 
bootlegging. 
There appears to be some merit 


|in such reports, but there is ample |lease basis. To 
HE service potential to dealers|evidence also that they have been|Treportedly didn’t 
from automobile rental compa-| greatly exaggerated. 


* * * 
N OFFICIAL of the _ world’s 


car-rental firm vows 
company never sells a 


ordinary car throughout its use-|More than 25,000 miles. 


| ible life. 
| Further, most rental firms of any | 
size maintain running service de- | 
|partments of their own. Thus, the} 
|only service potential for the dealer | 
ithat is left is the sale of parts, 
| which naturally is not great. 
| With the entry of dealers them- 
selves into the field of renting and 
leasing cars, there have been 


\ 


~~ ee as ed ee 
Yet the VACUUM OPERATED AERIAL 


ee 


It is his opinion that where 
automobile bootlegging has been 
practiced, it has existed where 
dealerships or unreliable individ- 
uals have set up rental organiza- 
tions for the purpose of using 
new cars for a short time only 
and then merchandising them to 
the public. 


A reliable and legitimate rental 


| company is cited as one which ac- 
charges that many rental firms ‘quires good locations and is ade- | 


‘But it is not the get-rich-quick 
Here, it is said, is where a lot 
| of dealers have been fooled, and 
where much bootlegging activity 
has cropped up. 
| A good many dealers developed 
a tendency to put cars out on a 
Too many of them 
experience the 
happy results they expected. For 
a good many, an awakening was 
in store in 1949 when the used-car 
market became a headache instead 
of a bonanza. 
* * * 
ALUES of late-model cars 
dropped and there was only one 
| way to get out. That, it is said, is 
how bootlegging—as dealers came 
Ito know it last year—was born. 
Right now bootlegging of auto- 
| mobiles has subsided. Strangely 
enough, the growth of the auto- 
mobile leasing business has also 
| been stymied. 

Both conditions, of course, result 
|from a resurgence of demand, in- 
|spired mainly by fear of war. Deal- 
lers who oppose the further devel- 

(See RENTALS, Page 47, Col. 5) 





Interests ALL Prospects 


Ava'lable for all cars... 
Eosy to install 


of today’s automobiles. 


DETROIT 11 . 











Although the Vacuum Operated Aerial has for years been 
standard on America’s finest automobiles, it has features that will 
interest any prospect, regardless of car preference. Its many advan- 
tages make it the best aerial buy today. Take these three for example: 


&h Unmatched Convenience —check drawings below. 


See how easy it is for the driver to elevate or depress the aerial from within the car. 


&} Exceptional Performance - Actuo! tests prove it has 


greater efficiency than any other aerial. It gives clear city reception without being 


extended, enables interference-free listening even on rainy days. 


€) Distinctive Appearance The aerial and its control are 


beautifully styled to blend’ with rather than detract from the clean, simple lines 


Write today for literature —describes all the advantages and 


shows how you can profit from this universal appeal. 





6537 RUSSELL STREET 
MICHIGAN 
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Being Considered by NPA... 


Fifth-Tire Ban Is Gaining Favor’ 


reduced crude rubber jor number is doing, present terms 
|will prevail, according to credible | 
be | informants. 
Meanwhile, though the meas- | 
ure was not completed as _ this 
dispatch was written, Congres- | 
sional tax leaders agreed on a | 
final compromise version of the 
tax bill language putting Amer- 
ican corporations on notice that 
a stiff excess-profits levy is in 





(Continued from Page 2) ing with a 
dependent for his extra tire or that| ratio. 
the latter would not sell him a new! Next on the NPA list will 
shoe instead of a rejuvenated one.| conferences with industries making | 
Not many proud owners Of @/consumer goods. It is understood | 
shiny new automobile are going to|/the automotive industry will be| 
be content to have an otherwise! first up. 


immaculate car equipped with a . te’ - | 
dull repaired tire at the outset of sae oo believed a = ue 
their new ownership, it is feared. = iefly with the overall setup o 
Theoretically, the plan seems | } elggapat plants, but that produc- | 
good and seme rules may be de- tion curtailment is not in the | steve fer them. 
vised to make it work. But from cards. . The language agreed on prom- 
this viewpoint it looks like it Reports persist that the Federal) i... that if the legislators return 
would be a whale of a policing | Reserve Board is contemplating @/to Washington after the election | 
job—unless, of course, tires were |reduction in auto time-sales ma- they will vote an excess-profits tax | 
rationed. turity from 21 to 18 months. Such ‘ee s00n &8 practicable thereafter.” | 
Thus far NPA officials have held|Teports are said to be unfounded.| “Whoever an “excess-profits pro-| 
conferences with representatives of |It is understood the FRB has no|Vicion is written into law it will| 
steel, copper, aluminum, zinc and|notion of making such a change |p. retroactive under the agree- 
lumber, Chemical and rubber man- | Under . 














present conditions in the|monts of the tax conferees. 
ufacturers are scheduled to learn|@utomobile market. No final agreement was made 
of plans for their industries this| So long as there is no “panic”! as to whether the retroactive fea- 
week. At this conference the tire|buying or selling, and motor car! ture shall be for only the last 
makers may get the bad news deal-|dealers “hold steady,” as their ma-| quarter of 1950 or the last half. 
a . e es | Export controls are due to be 
| stiffened because of the stepped-up | 


e 
9 |merce Sawyer told Congress last} 
S OO uSINeESS week in his quarterly report on ex- | 
e eyeee@ | port curbs. 

to go by sea! What a wonderful ; 

Olds Smashes 


ws "49 Sales Mark 
In 912 Months 


LANSING.--In nine months and 
10 days, Oldsmobile this year has 
Smashed its alltime annual sales 
| record. 
| Dealers delivered 274,873 new 
|Oldsmobiles from Jan. 1 through 

eae 0 ante ca Sept. 10, it is reported by General | 
uae so neal ‘Manager S. E. Skinner. Previous 
a record 12-month sales were in 1949, 
retailed 270,286 | 





and pleasure too 
opportunity to meet interesting people 
the luxury of a new-found leisure—to enjoy a Con- 


tinental cuisine and service—as your Holland-Amertca 


Liner speeds you across the Atlantic 


when Oldsmobile 
cars. 

Retail sales for the first 10 days 
of September totaled 9,104 Olds-| 
mobiles, This marked a gain of 20} 
| percent over the same 10-day pe-| 
riod of last year, when 7,613 Olds- | 
j}mobiles were sold by dealers. | 

Also chalked up this year was the | 
|greatest opening September 10-day | 
| period on record. 

From Jan. 1 





Choice accommodations are now available in all classes 


at LOW OFF-SEASON RATES. 
NIEUW AMSTERDAM VEENDAM 


Sept. 29, Oct. 20, Nov. 10 Oct. 27, Nov. 24 
To Southampton, Le Havre, To Southampton, Le Havre, 





through Sept. 10, 


Rotterdam Rotterdam /1950, Oldsmobile sales ran 42 per- | 

cent greater than the comparable 
NOORDAM WESTERDAM period of 1949. Last year, dealer 
Sept. 30 Oct. 14 sales through Sept. 10 amounted to 


To Rotterdam 


To Rotterdam | 193,379 Oldsmobiles. 


Your TRAVEL AGENT has detailed rates and information 


Phlland-1bneica Line 


Suite 928-929 Book Bidg., Detroit 26, Mich. 


| 
| Obituaries 


Weber Dead at 62: 
|Dealer Since 1911 





Tel. WOodward 3-3330 ERIE, Pa. Carl J. Weber, 62, 
ay ee pioneer automobile dealer and 
Offices in Priscipel Cities founder of the American Motor 


Sales Co. here, died Sept. 17 follow- 
|ing an extended illness. 

One of the original Chrysler deal- 
ers, Mr. Weber entered the auto 
business for himself in 1911. He 
was a past president of the Erie 
Automobile Dealers Assn. and a 
charter member of the Old Timers 
Automobile Club of America 

* 


Gunshot Kills Fawick: 
Built Early Autos 


SIOUX FALLS, S. D.--Navis O. 
Fawick, 63, onetime manufacturer 
of automobiles, was found dead of 
a gunshot wound. Fawick’s brother 
Thomas originated the Silent Sioux 
and Fawick Flyer automobiles more 
than 40 years ago. Thomas and 
‘|Navis produced a limited number 
of the cars here. 


* 


aim we 





for PICKUP TRUCK” 
Cuts Delivery 


Costs Up to 50% 


. LOAD (Oy, PPP 


Any type load easily placed on gate from ground 
or curb. Will handle loads up to 800 Ibs. Stops 
damage. Speeds up deliveries—many other profit- 
able advantages. 





| Charles C. Davis 
RAISE. ‘ SALT LAKE CITY Charles Coburn 
ONE LEVER ‘i = |Davis, 64, secretary-treasurer of the Freed 
fs) | Motor Co, (Plymouth-DeSoto), Salt Lake 
: 7 F City. died Aug. 26 at his home here 
load goes up in a few seconds. Twin hydraulic * ‘ 
cylinders safely handles all loads. Gate can be James F. Golds 
stopped and held at any elevation. Operates by DETROIT.—James F. Golds, 60, former 
truck engine. Hudson dealer here, died Sept. 17 at his 
home following a heart attack Mr. Golds 
}sold out his interest in Jim Golds. Ine., 
PTA eee il of ti ea 
* * * 
¥ . ; 
Sturdy light weight gate platform closes easily as ST siete catatonia 52 
x S ae : 4 ‘ é Ss . v2, | 
regular tail-gate. An Anthony Lift Gate “Drama- president and treasurer of Hilmer-Placke | 





tizes" the delivery and enhances the value of Chevrolet Co., St. Louis, died Sept. 9| 
your merchandise and service after a long illness 
a aA ” 
Stanley Thomas 
Write ~ WASHINGTON. Stanley Thomas, 70, | 









former Oklahoma Studebaker dealer, died | 
following a heart attack here last week. | 
Mr. Thomas opened his first dealership in| 
McAlester, Okla., and then moved it to 
Tulsa in 1918. He retired in 1943, 
had been living here since last June. 


ANTHONY —E 
\IFT GATE/ ANTHONY COMPANY 


HYDRAULIC DEPT. 302 STREATOR, ILL. 
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Pontiac Backs Grid TV Show— 


The "All-American Game of the Week,"' a half-hour film show on ABC-TV, will be showr 


on Tuesday evenings during the pigskin season. The first game, Michigan State vs. Oregon 
State, will be presented on Sept. 26. Pictured as the pact was signed are (seated, left to 
right): L. W. Ward, Pontiac's general sales manager; Gene Wyatt, ABC account executive 
and H. J. Klingler, general manager of Pontiac. Standing are E. A. Jones, vice-president 
of MacManus, John & Adams, Inc., Pontiac's advertising agency, and B. B. Kimball, Pontiac 
advertising manager 


William Ullman, Washington correspondent, keeps AUTOMOTIVE NEWS readers u; 
to date on political and economic trends in the nation’s capital every week 


defense program, Secretary of Com- | — 


When You Specify Truck Capacity 














When you sell new equip- 
ment, be sure you improve 
driver efficiency as well as 
mechanical efficiency. Bear in 
mind that nothing contributes 
more to driver fatigue than 
poor seating. Recommend 
Bostrom hydraulic seats that 
reduce fatigue, promote safety, 
and cost less in the long run. 


a SS | 


Leading 
Manufacturers 
Offer Bostrom 
Hydraulic Seats 
“Factory Installed” 


International Harvester 
Co.: No. 1656 * GMC: No. 
2233268 * Diamond T: No. 
P-1378 * Federal: No. 56- 


I 
| 
| 
| 
| 
| 
D-3201 * Reo: No. 734-R6X | 
| 
| 
| 
| 
| 
| 
| 


Shock absorber and suspension mech- 
anism of Bostrom seats soak up 
jolts and jars. Fore and aft adjuster 
accommodatesall drivers. Steel frame 
and mechanism outlast the truck; 
eliminate repairs. Snap-on seat cover- 
ings can be replaced in 10 minutes; 
eliminate upholstery jobs. 


* Four Wheel Drive: No. 
56B8-47 * Oshkosh: No. 
1957G °* Sterling: No. 
4UB1416-3 * Walter: No. 
AD-904 + Peterbilt: Stand- 
ard Equipment * Available, 


Recommend “‘factory installed” 
Bostrom hydraulic seats on all new 
equipment orders. 


BOSTROM MFG. CO. 


Milwaukee 4, Wisconsin 


Coleman, Dart, Duplex, 
Hendrickson, Kenworth; 
Bostrom No. 20601 


ee 


Increase Your New Car Gross With the 


Hawley-Condit Rear Seat Speaker 


For all makes. Gross 60% on a $30.00 sale. 


8-inch speaker, complete with universal three- 
way switch, $10.50 net. 6-inch, complete, $8.70. 


Open account to rated firms. Jobbers write 


HAWLEY-CONDIT CORP. 
West Olympic Blvd. Los Angeles 6, Calif. 
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Following Record Months. . . 





Sept. Car Sales Show & 


Slight Decline 


(Continued from Page 1) 


totals for the first eight months 
of 1950 would be: 4,086,163 new cars 
and 755,669 new trucks. 


Both of these figures would be 
new records for the January-Aug- 
ust period. The new-car total 
would, in fact, be greater than any 
other full year’s total, except 1949. 

New-truck sales are currently 
running ahead of the industry’s 
pace in 1948, when new-truck 
sales hit their peak of 1,035,174 
units. 

In the first eight months of 1948, 
there were 720,476 new trucks sold, 
while this year in the same period, 
sales were about 35,000 units high- 
er than in ’48. 

* * * 
ARLY reports of sales in Sep- 
tember indicate a decline below 
the August levels. In Cleveland, 
new-car sales for the week ended 
Sept. 16 numbered 1,745 units, about 
2 percent under the weekly aver- 
age in the preceding 10 weeks. 
New-truck sales in Cleveland for 
the same period were 157 units, 
down 11 percent from the preceding 
10 weeks’ average. 
Columbus, O., reported 1,166 
new cars and 135 new trucks 
sold in the first 15 days of Sep- 
tember. Both totals were below 
the figures reached in the first 
half of August, when new-car 
sales amounted to 1,314 units and 
new-truck sales totaled 163 units. 
Akron listed only 373 new cars 
sold in the Labor Day week ended 
Sept. 9. This was only 10 units 
above the total for the same week 
in 1949 and far below the 587 new 
ears sold in the last week in Aug- 
ust. 
* * * 

ne Dallas came a report that 

there had been some increase 
in new-car sales in the week be- 
fore Regulation W went into effect 
(Sept. 18). 

Dallas new-car dealers noted, 
however, that sales would prob- 


THIS SUPERB YACHT 


57' x 13.6 Twin Diesel Yacht, John 
duty Superiors, 


double planked. Mahogany constructed, 


| ably have been considerably 
higher, if they had had more cars 
in stock, 
Reports of retail sales by Buick 
|and Oldsmobile for the first 10 days 
of September indicate that sales 
have dropped from the summer 
peak, although they are still well 
lahead of the 1949 level for the 
|same period. 


Oldsmobile reported 9,104 new- 


ear deliveries in the first 10 days| 


|of the month, adding that this was 
20 percent above the 7,613 new cars 
sold in the first 10 days of Septem- 
ber last year. Buick listed 11,500 
new-car deliveries in the Sept. 1-10 
period. 
| cS + * 


EW-CAR sales in September, 


|for that month with 459,647 units. 
\It seems very likely that total will 
be exceeded in September this year. 

Even if new-car sales in Sep- 
tember of this year fall 25 percent 
under the August level, the total 
should still be greater than the 
|1949 figure for the same month. 

A similar condition prevails for 
new-truck sales. A 25 percent de- 
cline in new-truck sales _ this 
month from last month’s level 
would still result in sales this 
month topping by about 7,000 
units the 89,251 new trucks sold 
in September of last year. 
| A check of postwar new-car and 
truck sales statistics reveals that 
only once have sales in a single 
month dropped as much as 25 per- 
icent below the preceding month’s 
itotal. 

That was in May, 1948, when 
new-car sales amounted to only 
255,638 units, against the preceding 
month’s figure of 330,555 units. 
Strikes and new models were re- 
|sponsible for the drop. New-truck 
sales have never fallen 25 percent 
in one month in the postwar period. 











READY FOR FLORIDA 


* 


Wells designed. Powered with heavy 
copper fastened, 


Lawley built, Teak Decks, no Govt. service, completely stripped outside this 


interior decorated 1950, by 
new batteries 


season; 
1949; 


1950; R.C.A. Direct. 


Engines overhauled 
25 Watt 


Paines of Boston. 
Finder; Harvey Wells 


Phone; Frigidaire, gas cooking, instant hot water; will stand rigid inspection; 
priced reasonable; location Boston. Will accept trade. Brokers protected. Call 
GRanite 2-1285 Eves. or PArkway 7-7000 days, Mr. Carter at 98 Mayflower 


Road, Quincy, Massachusetts. 
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Any Model . . . Olds. — Pontiac — Cadillac — 


Hudson — Nash — Kaiser 


Completely rebuilt and guaranteed 


90 days or 4,000 miles. If you wish 


shipment of an exchange transmission before you ship old unit, $50 will 
be added to your invoice. Avoid C.O.D. charge—send $135 with order. 
Upon receipt of your unit the deposit will be refunded immediately 
Freight F.O.B. Detroit. We have a complete line of transmissions, rear 
ends, gears, bearings for all makes of cars and trucks 


Write, wire or phone for information 


AUTOMOTIVE | 


|) TRANSMISSION COMPANY, INC. 
14000 LINWOOD AVE., DETROIT 6, MICH. © 


[ TO. 8-6242 





troits’ Only 100% Transmission & Rear End Shop & 
Canal OS at Reanow -~ OVERDRIVE © 


1949, were the highest on record | 






ee 
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I-H's Refrigerated Truck— 


One of two new refrigerated multi-stop delivery trucks introduced by International Har- | 


— 


' 


» 


eet 


| vester Co. is this low-temperature LM-I50 with Metro body. This model, for wholesale frozen 
| food delivery, features an automatically-operated refrigeration unit. The self-contained re- 


| frigeration unit is located behind the driver’ 
feet of floor space. International also has in 
in insulated trucks. 


In Four State 


DETROIT.—Dodge trucks made 
a clean sweep of roadeo events in 
California, five of nine events in 
Louisiana and took all awards in 
|'Nebraska and Texas, it is an- 
nounced by L. F. VanNortwick, 
Dodge truck sales director. 

A roadeo at Sacramento was 
staged to choose California driv- 
ers to compete in the national 
finals in New York Oct, 4. It was 
the first time that any one truck 
manufacturer won all events in 
the California contest. 





William Stubbs Benson, a driver | 


for Pacific Intermountain Express, 
won the straight truck event while 
driving a Dodge 2-ton HH-152, The 
defending champion, James Mc- 
Cloud, a driver for Signal Trucking 
Service, and Earl Farris, a driver 
for Chesley Transportation Co., 
Inc., both drove the same truck to 
win second and third respectively 
in the event. 

Paul Grant, a driver for Signal 
Trucking Service, won the light 
semi-trailer event driving a Dodge 
2%-ton JA-128. The same truck 
was driven by Guern Royster, a 
driver for Pacific Intermountain 


s seat and occupies approximately four square 
troduced two refrigerated units for installation 


Dodge Reports Victories 


Roadeos 


event. The 
|chosen by the 
second and third. 

H. M. Potter, driver for Couch 
Motor Lines, won the straight 
truck event with a Dodge 1%- 
ton G-152 truck in the first com- 
petitive driving he ever did, The 
second place winner in this event 
also drove the same truck. 

Drivers who chose Dodge trucks 
to drive in the Omaha (Neb.) 
|/roadeo won all of the awards in 
'the two events staged. 

Cecil Shepherd, of Hastings, won 
the straight truck event and the 
trip to New York to compete in 
the national roadeo. He drove a 
Dodge 1'-ton GA-152. The same 


same equipment was 
drivers who won 


47 


wicz, of Omaha, to win second 
place in that event. 
Clarence Girard, of Omaha, 


drove a Dodge 2'%-ton JA-128 to 
win the tractor semi-trailer event 
and the right to compete in the 
national roadeo in New York. The 
same truck was driven by James 
Rasmussen of Grand Island to 
win second in that event. 
In Texas, Frank M. Pannell drove 
a Dodge 1'4-ton F-152 with van to 
win the straight truck event, while 
|X. Z. Ballard drove a Dodge 4-ton 
YA-130 tractor with trailer to win 
ithe tractor semi-trailer event 


Rentals 


(Continued from Page 45) 


| 

| opment of the car-leasing industry 
|are standing by waiting for the sit- 
uation to clarify. 

They feel that in view of the 
| world situation, any attempt to 
| fight car-rental and car-leasing set- 
|ups would prove futile. They hold 
|that such organizations of an il- 
| legitimate character thrive on over- 
| stocked conditions and starve when 
;new cars are in short supply. 

* * * 

ITH dealers as short of cars 

as they are now, it is pointed 
out, no dealer in his right mind is 
going to cut prices for a rental 
outfit. Rental companies, they 
hold, cannot make a profit if they 
have to pay full retail price for 
vehicles. 

So, it is felt, for the time be- 
ing the situation is automatically 
taken care of. To conduct an of- 
fensive action now, opposition 
dealers feel, would be to dissipate 
their forces, 

They think better results can ul- 
timately be obtained by watchful 
waiting, meanwhile conducting 
quiet investigations so as to be 
fortified to launch an effective bar- 
rage when expansion of car-leasing 








truck was driven by Paul Filipo- 











activities may be renewed. 














 Auto-Truck Equipment Co. 


BUILDERS OF MODERN 


Express, and by Herman W. Rape, | 


a driver for Bekin Van and Stor- 
j}age Co., to win second and third. 
Freeman T, Fairbanks, a driver 
for Blankenship Motors, Inc., with 
650,000 miles of accident-free 
driving, won the heavy semi- 
trailer event with a Dodge 4-ton 
YA-142. The same model was 
driven by Arthur H. Shinn, a 
driver for the Mare Island Ship- 
yard, and by Earl Farris, a driver 
for Chesley Transportation Co., 
Inc., with 1,837,800 miles of acci- 
dent-free driving, to win second 
and third. 

The two top winners in Louisiana 
also piloted Dodge trucks to vic- 
tory. 

Vincent D’Antoni jr., youthful 
driver for the D'Antoni Co., drove 
a 4-ton YA-142 truck with trailer 
to defeat a group of district cham- 
pions in the tractor-tandem trailer 


Forum 


(Continued from Page 4) 


but are our employes aware of the 
part they play in 
business and their positions? 
The fall of 1950 is in excellent 
time for every automotive deal- 
er to check his firm’s customer 
relations. We can begin by a 
| glance in the mirror and saying 
to that reflection, “This is the 
way my employes and custom- 
ers see me.” Then we will be 
ready to suggest that our em- 
| ployes make the same mirror 
| test. A firm’s customer relations 
| begin at the top. 
Time, energy and money spent 
lin improving employe _ relations 
with our customers can be a prof- 
|itable investment. We may accom- 
|plish our purpose by personal chats 
|wWith our employes, or perhaps a 
well-planned, entertaining instruc- 
|tion school may be the answer. 
| Whatever method we choose as the 
most effective for our business, 








|stage . . . take action. Enlist ev-| 
jery employe’s help in establishing 
|your firm as the friendliest, most 
lappreciative firm in your area. 
|Give your firm the mirror test this | 
| fall 


improving our| 


jlet’s not leave it in the planning} 


Streamlined 
WRECKER. 


RUGGED 


DEPENDABLE 


For Any Make or Capacity of Chassis 


“we 





NOTE: The most modern design 
cable arrangement—no c 


We also build FOLD- 
for 4%, % and I-ton 


IMMEDIATE 


Phone — Wire — 


of boom and base with four-part 
hains used, 


A-WAY WRECKERS 


chassis. Any make. 


DELIVERY 


or Write 


AUTO TRUCK EQUIPMENT CO. 


8300 LYNDON AVE. 


DETROIT 21, MICHIGAN 


WEbster 3-9040—3-9041 
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Front and Rear Changed . . . 


Restyling Features 


|proved performance, he added. Ad- 
vancements include: 

* * * 
ORE effective waterproofing of 
ignition system at plugs and 
head and also new 


(Continued from Page 1) 


sedan, $1,974; two-door, $1,949; club 
coupe, $1,971. Ambassador Super 

four-door sedan, $2,162; two-door | | 
sedan, $2,137; club coupe, $2,158.|*"~ 1 
Ambassador Custom—four door, $2,- | distributor 


321; two-door sedan, $2,296; club |moisture-resistant, high-tension wir- 
coupe, $2,217. |ing, assuring more reliable engine 
. 2 -» |performance in dampest weather. 

ASH is currently entering its; Increased steering ratio to pro- 


49th year of auto production, it | vide 10 percent reduction in steer-| 


was reported by Sales Vice-Presi-|ing effort. - ; 
dent H. C. Doss. Faster starting of cold engines 

“Demand for Nash cars contin-| With a new-type starter drive on 
ues steadily upward,” Doss _ said, Statesman models. 


“ 1951 o 3 again may exceed | A new-type carburetor in the 
eae saosin.” y Statesman with an advanced type 


| of accelerator “pump” viding in- 
Among the notable 1951 styl- aa 6 


. . creased efficiency. 
ing changes on the Statesman Improved riding 
and Ambassador, elongated rear 


{ lined Inew “two-stage valve” 
fenders now form streamlined |. ;perg designed to perform equal- 
vertical fins. 


ily well in hot or cold weather. 
The rear fenders are said to cre-| New noiseless-type fuel pump 
ate an appearance of greaterlength| on HMydra-Matic and overdrive- 
with a racier horizontal line from| equipped cars. 
front fenders to the upper tip end| New-type rubber engine mounts 
of rear fenders. at rear for added insulation be- 
Tail and directional signal lamps,|tween body and engine in cars 
moved outward from trunk lid lo-|equipped with Hydra-Matic. 
cation of 1950 models, now are . = .* 
mounted in rear fenders. The trunk 
lid’s chrome trim incorporates a 
flush-type lock and indirect light- 
ing for the license plate, Doss said. 
* * * 
ECHANICALLY, the Nash cars 
offer changes aimed at _ in- 


comfort with 


ed, offer increased engine quiet- 
ness, better lubrication and longer 
life for overhead valves with re- 
designed rocker arms, oil metering 
felts and finish of valve stems. The 
1951 Ambassador also features an 
improved distributor drive for more 
accurate control of spark, said Doss. 
Both Statesman and Ambassador 
cars are offered with a choice of 
fourth-speed overdrive as optional 


creased riding comfort and im- 


The ‘51 Nash 












Construction with single body 
and frame continues as Nash fea- 
ture. Soundproofing and insula- 
tion in the new models are aimed 
to minimize road noise. 

é Frontal appearance of the new 
eames | Nash cars continues to emphasize 
w'dth and lowness. A new radiator 
grille of convex frame and vertical 
bars replaces the concave design 
featured in 1950 models. 

Recessed headlamps are protected 
with sturdier die-cast deep chrome- 
plated rings. Newly designed hori- 
zontal parking and directional sig- 


accentuate front-end massiveness 
and lower center of gravity. Am- 


Triangular Fanbelft— bassador models have a _ large 
The 195! Nash features a newly developed chrome strip that continues this 





narrow triangular fan belt, said to provide satan wwe Mogg well back on the 
longer life and squeakless operation. The front fen —, ale 
Ambassad installation is shown. 

— YUARDS on the wrap-around | 


front and rear bumpers on Am- 


els also feature secondary horizon- 
tal fender bars extending outward 
from both front and rear vertical 
guards for protection of fenders. 


shock ab-| 


MBASSADOR models, Nash stat- 


: cd - equipment or may be had with 

, a d conventional manual _ three-speed | 

is gear shifts, as well as Hydra-| 
Matic. 


nal lamps below headlights seek to} 


bassador models are heavier to add | 
protection and to harmonize with | 
the new styling. Ambassador mod- | 





iy, 


Front-Seat Locker— 

Sliding bin-type locker on 1951 Nash dash- 
board pulls out on noiseless pile fabric-lined 
guides. Located at the center of the instru- 
ment panel, this locker is convenient to both 
driver and front-seat passengers. 





Sleekness in Rear— 

Rear fenders are elongated and formed 
into vertical fins on 1951 Nash Ambassador 
and Statesman models. Tail and directional 
signal lamps have been moved from the 1950 
position on the trunk lid to the trailing edge 
of rear fenders. Front and rear guards on 
the wrap-around bumpers are more massive 
and new in design. 


The Nash signature in chrome 
script is located on the rear trunk 
lid deck above the lock. Model 
designation appears in script on 
each front fender. 


Front and rear fenders, again 
fully enclosed, blend with the 
new rear-end fender design. A 
chrome protective trim strip runs 
horizontally completely around 
the car at the base of the fen- 
ders. 

The custom models, according to 
Doss, utilize 16 new combinations 
of needlepoint upholstery with 
vinyl trim in harmonizing choices. 
Included on Custom models are: 
gray base and black diamond com- 
binations with black, rust, green 
and blue needlepoint. Helen Rother, 
noted French designer of custom 
car interiors, acted as a Nash con- 


sultant. 
The cushioned and _ upholstered 
front-door arm rests are notched 


to serve as door pulls. Floors are 
covered with deep-pile carpet. The 
carpeted rear-passenger foot rest 
is recessed into the backrest of the 
front seat. 
* * . 

NJEW instrument panels on 1951 
+‘ Nash cars have rounded lower 
edges, for passenger safety. All 
models feature a front passenger 
seat adjustable to five positions, 
similar to the reclining seats of the 
latest airliners, as optional equip- 
ment. 

A visor over the speedometer is 


°51 Nash 


designed to prevent light reflections, 
and driving control instruments 
have been regrouped to assure easi- 
est visibility and maximum acces- 
|sibility to the driver. A trim single 
lsteering column jacket encloses 
|both steering shaft and gear-shift 
| linkage. 
| A Nash interior feature is a | 
siding pull-out drawer fitted be- | 

| 











low the center of the _ instru- 
ment panel, replacing the conven- 
tional drop-door type glove com- | 
partment, Doss said, 

The 1951 club coupe again fea-| 
tures an airline-lounge type of| 


| 


|rear-seat arrangement with ne y 


angled toward center and separated 
iby a triangular shaped arm rest| 
|with built-in ash tray. 
+ 7 + 
|THE 1951 models retain the ex- 

clusive Nash feature of full- 
length twin convertible beds as 
| standard equipment in all two-door 
|sedans, club coupes and all Cus- 
|tom models. The front seat back 
is divided in bed-equipped cars so 
| that a passenger may sleep en 
}route or a double bed is easily cre- 
|ated when the car is stopped. 

Both front- and rear-seat cush- 
ions are used as are the backrests 
of the front seat, which, unlatched, 
swing downward, leaving the lug- 
|\gage compartment undisturbed. 
Fitted plastic screens slip over 
|door window openings to keep out 
jinsects; doors may be locked and 
windows raised as desired. The 
Nash twin convertible beds also 
can be obtained in four-door sedans 
of the low-priced Super series as 
optional equipment. 

The 1951 Nash Ambassador has 
a 115-horsepower _ six-cylinder, 
overhead-valve engine. Compres- 
sion ratio is 7.3:1 with 234.8 cubic 
| inches of displacement. 
| As higher octane gasoline be- 
|comes available, the compression 
|ratio can be increased accordingly, 
|Doss said. The engine has the new 
|type U-Flex oil metering piston 
rings and a seven-bearing crank- 
|shaft for smoother performance. 
| The 1951 Nash Statesman is pow- 
jered by an L-head, six-cylinder en- 
|gine of 85 horsepower. It has a 
|sealed - in, water - heated intake 
manifold said to provide control of 


|mixture temperatures. 
* * * 





| FMPROVEMENTS have been 
|* made in the Nash Weather Eye 
| automatic heating, ventilating and 
|defrosting mechanism, resulting in 
|greater air circulation to the pas- 
senger compartment. 

Bodies are given a complete 
bonderizing treatment inside and 
out before painting to protect 
against rust, salt and moisture 
to prolong the life of the original 
finish. 

Passenger compartments of both 
|the Statesman and Ambassador 
measure nine feet, four inches long. 

Front-seat elbow room is five 
|feet, three inches. Rear-seat elbow 
/room is five feet, one inch. 
| The new models stand 62 inches 
|from read to top and are almost 16 
jinches wider than they are high. 
Both cars have frictionless deep 
|coil springs on all four wheels for 
greater passenger riding comfort. 

Exterior colors, Doss said, are 
| available in 14 single colors and 
nine two-tone color combinations 
for both Ambassador 
man models. Among colors in- 
cluded are carioca rust, Pan-Amer- 
lican red, Arctic blue, Klondike 
|brown-metallic, cadet blue, Har- 
| wood maroon, surf green and black. 





Leader Deal Lights 
U. C. Lot Again 

WEST SPRINGFIELD, Mass. 
The lights have gone on again at 
the used-car lot of Leader Chev- 





| lishment and the West Springfieid 
Drive-In _ theater. Although no 
|Sspokesmen for either party was 
|}available for comment, it is under- 
stood the erection of the 
puts an end to the controversy, 
which recently saw the issuance of 
a temporary court order restrain- 


ing Leader from keeping its flood-| 


lights on while the theater was 
operating. 


The 


terfered with its business. 
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Other Nash Features 







Diamond Upholstery Featured— 

This two-tone diamond pattern upholstery combination is one of many offered in 195! 
Nash Custom series cars. Custom models also equipped with a five-position reclining right 
front seat. 


Face Lifted on Dashboard— 

The new 1951 Nash instrument panel, completely redesigned, extends the full width of 
the front compartment. It includes major driving instruments and controls, radio, clock, ash 
tray and radio grille in a single unit. The model shown is an Ambassador equipped with 
Hydra-Matic transmission and the Nash Selecto-Lift starter. 


Keeps Engine from Washing Out— 

The waterproof ignition system used in the 1951 Nash Statesman and Ambassador models 
will keep the engine running, even though a full stream of water is directed on the engine 
the company claims. 


$1,000,000 Fraud 





}ton, Ill., who had invested “more 
ithan $75,000,” went to Detroit to 
talk with Benson Ford, general 


and States- | 


jrolet Co. and an opaque screen is | 
being erected between that estab- | 


screen | 


theater contended that the| 
floodlights on the used-car lot in-| 


Laid to Misuse 
Of Ford Name 


LEWISTOWN, Ill.—With the ar- 
rest of six persons, authorities said 
here last week that they had brok- 
en up a_ $1,000,000 swindle, one 
which promised to make its victims 
|rich through purported investment 
in Ford Motor Co. 

The theme of the swindle was 
that “Henry Ford II was rich and 
wanted to make others rich,” ac- 
cording to officials of the Illinois 
|}department of public safety. 

Victims reportedly were promised 
j}farm land, vacations and other in- 
|}ducements. Some individuals were 
|fleeced of as much as $80,000, it 
was said. 

The case apparently broke wide 
open when F. D. Weaver, of Can- 





Antique Car Show 


KOKOMO, Ind.—Oct. 1 has 
been picked as the day for the 
antique auto show sponsored by 
the Elwood Haynes Pioneer Au- 
tomobile club. Cars are expected 

| to come from several surround- 

ing cities. Approximately 30 old 

model cars will be on display. 

No admission will be charged. A 

| total of five prizes will be award- 

| ed. Members of the Indianapolis 
and Fort Wayne Horseless Car- 
riage clubs have been invited to 
participate. 


manager of Ford’s Lincoln-Mercury 
division. 

On learning that he had been 
defrauded, Weaver returned to his 
home town and appealed to au- 
thorities. State police were noti- 
fied and plans immediately made 
for a roundup. 

Held here last week on charges 
|of extortion in connection with the 
case were: Beverly Kemper, Vern 
and Marie Fuller, Sherman Dur- 
yea and his son, Bryce. Held with- 
out charge was Tracey Ellis. 


Elwood H aynes’ 
Estate Closed 


KOKOMO, Ind.—The estate of 
Elwood Haynes, one of the first 
builders of American motor cars, 
who died Apr. 13, 1925, was closed 
last week in the Howard circuit 
court with the filing of the es- 
tate’s final report by March Haynes, 
son of the automobile inventor. 
The administrator reported to the 
court that all debts of the estate 
|had been paid and all liabiliies 
extinguished. 

An estate was left by Hayne 
| valued at $721,397 according to pro 
|bate court reports of that period 
|Heirs to the estate were listed ir 
jthe final report as Bertha B 
|Haynes, the widow, who since ha: 
|died, and Bernice Haynes Hillis, : 
|daughter, and March Haynes, the 
| son. 

1 
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. 222 2 bids to Chicago’s for the 1951 In-| s | 
Five. Cities Bid... ternatiohal Trade Fait, the first of Oh! Now Ivan 
. which was held here Aug. 7-20. . >, li 
For Trade Fair A movement was also launched Russian ip = 
locally to move the fair next year Gives the ‘Facts (?) 


CHICAGO. — Four cities — New |to the lake front where numerous 
York, Detroit, Philadelphia, andj buildings used for the Chicago Fair 
Atlantic City — have added their) are available. 


| NEW YORK.—Russia was pro- 
|ducing 200,000 motor vehicles an- 
|nually before World War MII, 
jaccording to the first volume of 
ithe new Large Soviet Encyclopedia 
|that has just reached this country. 
Other “facts” about the automo- 
|bile industry taken from this 
|compendium of Kremlin-approved 
|knowledge show that only the 
|“propertied” classes in the U. S. 
|own automobiles. No absolute fig- 
|ures are given regarding American 





- % 





, 4 . 
{ f production but emphasis is placed 
a U | A] | 4] Plan Dodge Dealers’ TV Show— ‘on the fact that auto output in the 
| “Showtime . . . USA,"' sponsored by Dodge dealers, will have its first weekly broadcast | 1930s was below that of 1929. 
| Oct. | over ABC-TV, 7:30-8 p.m. Left to right: Vinton Freedley, producer; Dodge President | Ransom E. Olds or Henry Ford 


| L. L. Colbert and Winston O'Keefe of Ruthrauf & Ryan, the Dodge advertising agency, |are not even considered in the de- 
s discuss the presentation. The cast for the opening performances include Helen Hayes, Carol ae sonia of the auto. It seems a 
Russian peasant built the forerun- 


| Channing, Henry Fonda, Alec Templeton, the Hartmans, dancing team, and the chorus | > 
iner of today’s car back in 1751. 





from ‘Kiss Me Kate." 


n 195) of ‘ ™ 

| Hehe Co eeauee 4 Wisconsin 
GREY IRON oF ECR. (Continued from Page 1) 

bile might be higher than for a 
1941 model. 

| At the annual two-day conven- 
| tion held here, Bryan Roberts, of 
| Burlington, was elected presi- 
| dent; Harry E, Seidell, Merrill, 


pede AND MOS WOUs A. | ings Siliwautee, ccond'vice-pes 
~ PRODUCTION FOUNDRIES 


= 
ONE OF THE NATION'S 





ident; Otto A. Sherry, Appleton, 
secretary-treasurer, and Louis 
Milan was reelected’ executive 


iS vice-president. 
Convention speakers included 
ESTABLISHED 1866 Frank B. Keefe, Wisconsin con- 


gressman; Clark G. Kuebler, presi- 


THE ae COMPANY dent of Ripon college; R. T. Can- 


non, vice-president of Universal 
FOUNDRY DIVISION 


Underwriters, and Fred Haller, 
NADA president. 





* * * 
MAIN OFFICE AND MANUFACTURING PLANTS NCLUDED in the eight other 
resolutions approved at the con- 
th of CHATTANOOGA of TENNESSEE vention was one establishing a 
, ash |state industry relations committee. 
with It named, as members and repre- 


sentatives of the various car lines, 
present directors of the Wisconsin 
Automotive Trade Assn. For makes 
not represented on the board, the 
directors were empowered to ap- 
|}point representatives to the com- 
| mittee. 

Safety resolutions called upon 
dealers to junk unsafe cars taken 


| as tradeins and to engage in con- xtra ro} a | 
| structive movements designed to 


eae | reduce highway accidents. 
-*®, | Criticizing distribution policies 


. . * |of some factories, the dealers told e 
HYDRA-MATIC ? |WATA to work for equitable dis-| 
' |tribution and commended NADA Onger | 7 
TRANSMISSION EXCHANGE | 2220», ve siete motor 
" ae tig © Bees aft 
















% Delays by the state motor ve- 
y 


| hicle department in processing title | 
applications and in enforcement of | od @s 7 
me 6FOR RUSH JOBS vehicle laws was blamed on the 


department’s lack of personnel and | 





IMMEDIATE SHIPMENT— 









If you wish shipment of 




































aiais Hollingshead Exchange assures a guaranteed nt money. To correct this, the dealers | . \ \ 3% . 
gine Hydra-Matic unit shipped the same day— | 2% exchange transmission |agreed to support legislation ask- | ‘ pn 
ready for installation, with full instructions. — a = 2 |ing for increased pay, employes and 
iE received, a deposit o ; ity > 
GUARANTEED PERFORMANCE | will be added to your in- | |°NOTtY for the department, 
lore Completely reconditioned, run-in and block | voice. (To avoid C.O.D. | | ° 
to tested—guaranteed 90 days or 4000 miles. charges, send $160 in | | Davis 
- SAVINGS IN COST— advance). Upon receipt | | (Continued from Page 2) 
: Perfectly overhauled Hydra-Matic Transmis- “ be = maps |company was made on the advice | 
ite sion (any model) costs just $95. No worry, | W! 1 “Frei e wT. - | |of physicians. One of the nation’s | 
his no trouble, no waiting. Chicago reight f.0.b. | |top sales executives, he had held | 
: ° ° ° y | virtually every position of responsi- | ° ° . ° 
il Write, Wire or Phone Today for Details | bility in the Ford sales organtea- Our ite eattone is m uey side of otherwise 
RCI ore tion. serious subject, the matter of spring abuse causing 
ad te ASS . : “ : : . . . 
Fe “™® HOLLINGSHEAD mS. pets that he ue = quick truck deterioration. A new truck costs thou- 
— % e able to help on a part-time 
Bes MOTORS CO. \basis,” Ford said in calling his| sands of dollars, yet the user often greatly shortens 
yen Authorized Oldsmobile Dealer |contribution to whatever success | the truck's service life with overloads. 
_ ee ey, men 16 “Serie” samen "Seed in See ena] When you tell your customers and the many owners 
ith- Lesoeet’ Stock a pumet S200 by 1924 advanced to the post of | of trucks already in use in your territory why Trainor 
in the Middle West aealetant genera sales mannge. = Helper Springs should be installed, you will be ren- 
1987 he was named general sales | dering three important services: 
|manager by the late Henry Ford. 9 P 
an Taian atacand | During the war, Davis had charge You safely increase his truck load carrying capacity. 
jof all Ford activity on the West i r 
|Coast, serving as a branch man- You protect his truck and tires from general abuse. 
of DEALER ager in Richmond, Calif., and later | : : : 
irst }as western regional manager. | You sell him load tested springs that ensure higher 
ars, | In June, 1944, young Henry Ford than specified carrying capacity. 
sed prevailed upon him to return to - : P 
‘uit | Dearborn as director of sales and | Specify Trainor Helper Springs and Build-Up Kits; 
es- etvertiotng: In oes, Pag ae ee. they are engineered for quick, simple installation and 
1es, ;}cessively namec Oo e oar Oo . ° 
tor. —— enema directors and a vice-president. | all attaching parts are made of spring steel. 
the — | 
me Urges Fla. Driver Courses | SPRING THAT COUNTs, 
ai | A recommendation that driver IT'S THE EXTRA 
— |instruction be made mandatory in 





: |Florida high schools as soon as 
v0 LIMITED OFFER! @ Cadmium Rustproof Springs |] funds and trained teaching per- P soy NA vA F 
: Each in Voz. Lots When e Heavy-Duty Bronze Ends |sonnel can be provided has been aia Td NA a 


= | 25¢ Check Is Enclosed With Orde: e Spring Ends Double Looped J) approved by the school safety edu- 





B Ro Rs os »ed |cation committ f the governor's ad 

na: Orders Shipped Prepaid in Lots of 12 or More uarantee | highway mre trong ccateaiaa The CINCINNATI IU TE i MPA ni 

tae 6601 Bergenline Ave. BELL AUTO SUPPLY West New York, N. J | Proposal will be submitted to ses- . sR dereiay 
 seemankie ante Gan sunnees »N. 4. Tl sions of the safety conference to INDIANAPOLIS | NEWCASTLE, INDIANA - 


| be held Sept. 28-29 in Tampa. 
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. 
Car, Truck Output Estimates 
° 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Sept., to to 
Sept. 23, Week, Sept. 16, 1950, Sept. 24, Sept. 23, 
1950 1949 1950* to date 1949* 1950* 
CHRYSLER 36,004 30,148 34,675 108,406 825,234 785,575 
Chrysler . 5,029 4,278 4,188 14,330 109,012 107,048 
DeSoto 3,831 3,031 3,334 11,179 81,797 79,443 
Dodge . 8,304 8,522 8,196 26,489 217,144 218,324 
Plymouth 18,840 14,317 18,957 56,408 417,281 380,760 
FORD ...... * 32,789 25,614 $2,830 100,845 780,321 1,184,223 
Ford ....... 26,019 20,034 26,871 80,003 606,489 914,306 
Lincoln 698 938 408 1,713 27,642 25,719 
i 6,072 4,642 5,551 19,129 146,190 244,198 
GENERAL MOTO 61,038 54,038 62,676 186,100 1,674,673 2,246,128 
TEs siieed voiwivinveveditin 11,556 9,042 11,684 34,540 303,468 406,246 
Cadillac 2,684 1,857 2,689 7,699 65,761 78,997 
Chevrolet. ....... 30,411 27,646 30,156 91,375 833,781 1,122,845 
Oldsmobile . 7,485 6,955 8,477 24,164 219,252 292,334 
i : 8,902 8,538 9,670 28,322 252,411 345,706 
KAISER-FRAZER . 5,712 1,619 5,708 14,583 53,732 98,882 
EE Aubasavccchisdesi Zitssivesss- . Gouieriia i — 6,460 10,018 
Kaiser . 5,712 1,619 5,708 14,583 47,272 88,864 
CROSLEY .. 190 172 205 578 7,423 5,101 
HUDSON . 1,905 2,812 1,330 3,557 114,744 102,668 
NASH ......... 3,507 3,277 3,228 9,733 105,523 139,454 
PACKARD ...... 2,252 3,587 2,058 5,980 86,029 39,895 
STUDEBAKER ....... 6,544 6,346 5,568 18,705 161,382 216,624 
WILLYS-OVERLAND; 394 1,184 883 2,663 25,531 26,946 
Total Cars, U. §S. ...... 150,835 128,797 149,161 451,150 3,834,592 4,845,496 
+Station wagons and Jeepsters. “Revised. | 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Sept., to to 
Sept. 23, Week, Sept. 16, 1950, Sept. 24, Sept. 23, 
1950 1949 1950* to Date 1949* 1950* 
CHEVROLET 9,533 7,539 9,593 28,638 304,115 366,934 
SEINE, sececvocsvessoussessece 10 2 15 47 264 323 
79 119 323 2,730 3,414 
2,684 3,098 9,948 116,482 77,809 
34 66 151 1,205 1,242 
5,967 7,855 23,442 180,800 267,907 
1,422 2,049 5,952 67,209 78,989 
186 210 499 98,725 83,191 
160 221 672 5,185 7,798 
79 263 822 2,804 4,958 
STUDEBAKER . 1,072 948 3,013 51,163 37,689 
WHITE ...... ai 173 408 1,192 6,188 10,053 
WILLYS-OVERLAND __ 1,232 1,276 1,226 3,579 39,652 31,474 
MISCELLANEOUS ...... 317 360 317 955 14,112 11,036 
Total Trucks, U. S. .. 26,344 21,033 26,388 79,233 890,634 982,817 
Total Cars, Trucks oe a Sean. 
s U.S. sssesensessenerorseseresesseeseel TILF9 149,830 175,549 530,383 4,725,226 5,828,313 
Total Cars, Trucks < - 
A hide calm hi stvainisices 9,720 5,517 9,628 28,964 210,491 286,039 
Grand Total, go — a ae ae : 


Cars and Trucks 
U. S. and Canada --- 186,899 — 155,347 185,177 559,347 4,935,717 6,114,352 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-W 
Drive, Sterling, Nash, Diamond T, etc. , way, Four-Wheel 





Scare-Buying Tactics 
Assailed at Ky. Conclave 


(Continued from Page 3) 


reation at Kentucky lake, largest | quirements 
artificial clear water lake in the/ locomotive 
world, A chicken barbecue was held 
the first night. 

M. R. (Bud) Darlington, manag- 


approaching those of 
) engineers and plane 
pilots, He encouraged driver train- 
ing programs and legislation for 
periodic vehicle safety checks. He 





ing director, Inter-Industry Safety 
Committee, rapped systems used by 
various states in handing out driv- 
er’s licenses “to anyone that wants 





read a letter from President Tru- 
man emphasizing the importance 
of transportation and safety on 


them.” He recommended stiffer re-| fense, 
| RR. H. (Pat) Havens, president 
S. Dakota | of the Paducah bank, guest 
(Continued from Page 3) speaker at the noon luncheon 
closing session, discussed “the 


elected vice-president. Burney Brod- 
erick and W. E. Cumming, both 
of Sioux Falls, were reelected sec- 
retary and treasurer, respectively. 

Six district vice-presidents elect- 
ed to the board were C. J. Horgan, 
Rapid City; Herb Mogck, Platte; 
A. J. Ryan, Yankton; Robert Jen- 
sen, Madison; L. A. Hanson, Water- 
town, and Fred Bockelheidt, Red- 
field. 


banker’s view of installment sales 
future.” 

He said, “As the installment buy- 
ing law now stands, the adminis- 
trators are in some confusion as 
to its scope, but they are sure that 
it will be liberal.” He further add- 
ed that policing of the law will be 
much closer and stricter than it 
was when it was in effect before. 





Karl M. Richards, manager of| Orville R. Harrod, Frankfort, is 
field services of the Automobile|State president; Ben Long, Louis- 
Manufacturers Assn., told the 242| Ville, is secretary-treasurer, and 


delegates that the gain in motor 
vehicle registrations this year may 


|Charles Wilson, Puducah, is vice- 
|president and was general chair- 


total nearly 4,000,000 vehicles, a}man for this year’s convention. 

larger number than any time in| Wilson told AvrTomotive News 

history. |“that the convention was _ highly 
He also said vehicle travel in | successful from every standpoint 


1950 may reach a new high of 
455 billion miles, an increase of 
7% percent over the 425 billion 
miles traveled last year. 

The increase in motor vehicle 
use has greatly intensified traffic 
problems, Richards stated. He said 
there is a need in all states for 
concerted efforts among highway- 
user organizations to develop a 
satisfactory continuing program 
for work on highway problems, 


and that dealers voted unanimous- 
ly to hold their next annual con- 
vention at Kentucky Lake. Wilson 
said that the parley brought deal- 
ers up to the minute on current 
conditions and that a minimum of 
business was conducted to allow 
plenty of time for the speakers. 

No resolutions were passed and 
no election of officers was held. 
Present officers remain for the 
coming year. 


|highways in time of national de- 
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Week’s Total Is 177,179 Units .. . 


Production Rises as Tieups End 


(Continued from Page 1) 


tential than real, but as a result 
of the government’s issuance of 
inventory controls, the auto in- 
dustry’s materials situation stands 
no chance of getting better be- 
tween now and the end of the 
year. In early 1951, most observ- 
ers expect it will get worse. 

The government’s inventory con- 
trol program requires manufactur- 
ers to cancel, reduce or defer or- 
ders for materials if having them 
delivered would result in more than 
the smallest inventory practical for 
the manufacturer to have. The 
same is said to apply where the 
manufacturer’s production might 
be adjusted for changing opera- 
tions, slowing or stopping of pro- 
duction, or other reasons. 

* * * 

HUS, it seems reasonable to as- 

sume that no car manufacturer 

will be allowed to stockpile supplies 
while in the process of changing 
over to new models. 

Observers noted that the order 
did not provide for the disposi- 
tion of any excess inventories. 
However, it was added, few plants 
if any have an excess of any 
supplies or materials on hand. 
Stee] manufacturers have prom- 

ised to produce more steel in an 
effort to satisfy to the best of their 
ability both civilian and war needs. 
Last week they were again operat- 
ing at top capacity, and. should 
produce 7,000,000 more tons of steel 
this year than in any previous year. 

Secretary of Commerce Sawyer 
has said that he still doesn’t expect 
steel shortages to be as tough as 
they were in the last war, when 


production of autos had to be aban- 
doned. 
+ + “ 

OWEVER, automotive officials 

are not too optimistic. They 
say that war needs can’t mount 
fast enough to make too much dif- 
ference in their operations before 
next year. 

Although no complete curtailment 
of car production is anticipated, 
they think that what happens after 
Jan. 1 is far from being discern- 
able now. 

As one auto official put it: “It 
all depends on how much steel 
the government will demand and 
how fast it will demand it.” 

Instead of complete production 
curtailment, it is considered far 
more likely that cars next year 
may become the wartime products 


they were in late 1941 and 1942. 
* + + 


HORTAGES of paint, plastics, 

chrome, molybdenum and tung- 
sten are getting more intense. The 
metals are used to alloy steel. 

So far the only thing that the 
government’s stock control order 
has done for the automotive in- 
dustry is to aid it in its battle to 
hold the line on prices. 

Reports from around the coun 
try said that the order had defi 
nitely eased the inflationary pres 
sure on nonferrous materials. 

In general, the inventory orde: 
was just about what the industry 
had expected except for one thing 
The fact that lead was not listed 
as one of the materials subject to 
controls was considered an over- 
sight. 





Buick, K-F Report Records 


DETROIT.—New production rec- 
ords had both Buick and Kaiser- 
Frazer officials sticking out their 
chests last week. With more than 
three months still to go, Buick’s 
1950 production already stands as 
the highest for any year in that 
GM division’s history. 

Buick’s previous best output year 
was in 1949 when 398,482 cars were 
built in the entire 12-month period. 
Through last week, Buick had al- 
ready turned out more than 400,000 
ears so far this year. 

Meanwhile, K-F — prodded by 
increasing sales demand, accord- 
ing to Edgar F. Kaiser, president 
—is setting new output marks 
almost daily. 

K-F scheduled the production of 


5,712 cars last week, the highest in 
the company’s history. Kaiser said 
that, barring interruptions from 
shortages or other causes, K-F’s 
1948 record of 181,319 cars would 
be beaten this year in less than 
10 production months. 

He said K-F was eyeing a new 
peak of nearly 32,000 cars in De- 
cember, or a daily output of about 
1,600 units. He added that sched- 
uling would be about evenly di- 
vided between Kaisers and Hen- 
ry Js. 

Ivan L. Wiles, Buick general 
manager, said that last week’s pro- 
duction boosted his company’s total 
postwar output over the 1,500,000 
mark, 

Buick still plans to build more 
than 500,000 cars this year. 
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Reaching an estimated 90,000 readers 


Rates: EIGHTEEN 
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care of Automotive News, Detroit 26 


replies are forwarded, unopened, 
WANT AD DEPT 








Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


LARGE CHEVROLET DEALERSHIP in 
Indiana has opening for experienced 
office manager and chief accountant. 
Unless you are thoroughly experienced in 
General Motors bookkeeping and have 
practical experience in operating an 
office of some size—please do not apply! 
Please send age, qualifications, experi- 
ence, references and if possible a recent 
photo to Box 4485, c/o Automotive News, 
Detroit 26. 








SERVICE MANAGER 


Opening for aggressive man to take 
complete charge of service department. 
Must furnish best of references and be 
thoroughly qualified; able to handle men 
and satisfy customers. This is an oppor- 
tunity for the right man to earn around 
$500 per month on a salary and per- 
centage basis. Write, giving complete de- 


|tails and enclose picture if possible. 


JACK CLARK NASH COMPANY 
201 N.W. 10th Street 
Oklahoma City, Oklahoma 





EXPERIENCED GENERAL MOTORS 
PARTS MAN, ideal working conditions, 
group insurance, vacation with pay. Ap- 
ply with full details. Box 4493, c/o 
Automotive News, Detroit 26. 





SALESMANAGER WANTED 


National Automotive Manufacturer-Distributor 
offers real opportunity to aggressive man, 
experienced in southeastern states with sales- 
men and customer following. 


CONFIDENTIAL 
Box 4511, c/o Automotive News, Detroit 26 
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HELP WANTED 


SERVICE MANAGER WANTED. We want 
the best man possible and are willing to 
pay to get him. Prefer southern man, 
familiar with Nash cars. We have been 
Nash dealers for 18 years and have 
modern building and equipment. Address 
replies direct to us giving full particu- 
lars about yourself and several refer- 
ences. Southern Motors, 301 East Brough- 
ton Street, Phone 4-3478, Savannah, Ga. 


MECHANIC. First class, familiar with 
G.M. cars. Man with some hydramatic 
and front end experience preferred, Sal- 
ary and bonus. Contact Mr. Pope at 
Banta Brothers, 150 San Marco, St. 
Augustine, Fla. 


CAR AND TRUCK LEASING EXPERT. 
We have a desirable position open for a 
man who is experienced, capable and 
productive in the negotiation and closing 
of automobile and truck fleet leasing con- 
tracts. Compensation open. Box 4500, 
c/o Automotive News, Detroit 26. 


Service Manager 


450 car and truck ‘‘Big 3” 
deal, New Jersey metropol- 
itan area, city 30,000, buy- 
ing area 100,000. 
Complete direction and su- 
pervision of up to the minute 
equipped car and truck serv- 
ice department, including 
service salesmen, promotion- 
al, customer cultivation, ad- 
vertising, etc. 

Salary, commission, vaca- 
tion, bonus, life, health, ac- 
cident, hospitalization insur- 
ance. 

Write for interview, giving 
complete qualifications, ex- 
perience, schooling and 
background. 

No contact with present em- 
ployer until successful inter- 
view. 


BOX 4515, 
c/o Automotive News, 
Detroit 26 
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HELP WANTED 


AUTOMOTIVE ENGINEERS 
WANTED 


By Independent Automobile Manufacturer 
© Passenger Car Suspension 
Engineer 
© Passenger Car Engine-Mount 
Engineer 
© Chassis Noise and Vibration 
Engineer 
In replying, give detailed information on 
education and experience. All replies will be 
held confidential. Only experienced men will 
be considered. 


Box 4480, c/o Automotive News 
Detroit 26 








SERVICE MANAGER WANTED. Prefer- 
ably experienced with all Chrysler prod- 
ucts, in central Indiana town of 45,000 
population. Must be aggressive in labor 
sales, promotion, and be well recommend- 
ed. Guaranteed salary and commission 
on volume sales. State age and past ex- 
perience. Box 4504, c/o Automotive 
News, Detroit 26. 





USED CAR MANAGER, experienced and 
capable, taking full responsibility ap- 
praisals and used car retail and whole- 
sale sales and buying. Nash dealership 





near Detroit Box 4513, c/o Automo 
tive News, Detroit 26 
FRONT END MECHANIC wanted. We 
need an experienced, efficient front end 
man Excellent salary to right man 


Southern Motors, Nash Dealers, 301 East 
Broughton Street, Phone 4-3478, Savan 
nah, Ga 









POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 








SALES-GENERAL MANAGER. Three years 


recent sales and general management 
K-F cars. Prewar experience Chevrolet 
and Plymouth, Fifteen years GM and 
Chrysler factory retail sales. Can train 
salesmen, make profitable deals, stimulate 
used car operation, trim waste. College 
man, Methodist, 51, energetic, sober. 
Prefer interest or bonus basis after trial 
Box 4466, c/o Automotive News, De- 
troit 26. 


we 


ois a ahd 


> 
fy 


a na 


= 
= Ae am eee 


3) 
Oo} 


Ye 


Dea 
Wis 
volu 
Can 
esta 
tial 

exce 
Vali. 


Sale 
mak 
inve: 
to 5 


Bo: 





ng - 
She 


he 
er 
n- 


in 
efi 
es 


der 
try 
ng 
ted 
to 
er- 


in 
nid 
om 
F’'s 
ild 
an 


P= 
it 
i- 
l- 
1- 
ral 
rO- 
tal 
00 


re 


rer 


on 


ee50Geera 


ts: eo 


POSITION WANTED 

PUSINESS MANAGER, ACCOUNTANT. 
34 years old, married 14 years; 2 years 
General Motors training in business man- 
agement, 2 years Chevrolet wholesale 
accounting, 3% years auditing and pub- 
lic accounting, 3 years general office 
management supervision of employes. 
Willing to locate anywhere with a good 
future offered. Box 4496, c/o Automo- 
tive News, Detroit 26. 


JEW CAR SALES MANAGER. 14 years’ 
experience, thorough knowledge of whole- 








sale and retail merchandising of new 
and used cars. Sober, trustworthy, with 
ability to produce Want permanent 
connection with GM or Ford dealer, 
consider independent. Thirty-three years 
old, married, excellent health. Can fur- 
nish very fine references. Box 4505, c/o 


Automotive News, Detroit 26. 


WANTED. Position as parts manager; 24 
years’ experience in parts business. Can | 
set up and operate either wholesale or | 
retail department. Age 45, married, 1 | 
child. Will go anywhere—interested in | 
partnership. Complete qualifications on | 
request. Box 4487, c/o Automotive News, 
Detroit 26. lees x a 

SERVICE MANAGER—Chevrolet.  Inter- | 
ested in connection with Chevrolet dealer 
as service or general manager. 25 years 
automobile experience, 20 years’ exclu- | 
sively Chevrolet; 12 years service man- | 
ager, including 5 years service and parts 
manager. Some new and used car sell- 
ing. Would like financial interest. — Box 
45u7, c/o Automotive News, Detroit <0. 


SERVICE MANAGER with the Know-how | 
to organize and operate at a profit. | 
Many years’ experience with volume new | 
car operators in some of the largest 
cities, Mechanical and body repair know!l- 
edge as well as supervisory. Last fifteen 
years with Ford. Box 4488, c/o Auto- 
motive News, Detroit 26. ; 

AGCGOUNTANT-OFFICE MANAGER, Ex- 
perienced business manager, General 
Motors, Packard systems. 25 years’ ac- 
counting experience, 15 years public ac- 
counting, part auditing automobile agen- 
cies. Middle aged, couege graduate. Box 
4506, c/o Automotive News, Detroit 26 


FORMER DEALER wants suitable execu- | 
tive connection with large G.M. dealer- 
ship. Excellent factory references. Box 
4486, c/o Automotive News, Detroit 20. 

EXECUTIVE, PARTS MANAGER, Quali- 
fied by 20 years’ broad GM experience. 


ali phases 


Have thorough knowledge / 
parts operations Age 40, married, ex- 
cellent references. Box 4001, c/o Auto- 


motive News, Detroit 26. ie 
~ DEALERSHIP AVAILABLE 
FOR SALE. Popular auto and truck deal- 
ership. Modern building, 10,000 square 
feet. Beautiful show room, perfect loca- 
tion. Building, stock and equipment over 
$100,000. No reasonable offer refused. 
Reason selling, health. Box 4502, c/o 
Automotive News, Detroit 26. 


Dealership, lower New York 
have Packard and Austin 
Concrete block building and 
Well equipped service depart- 
Will sell or 





FOR SALE. 
state. Now 
franchises. 
showroom. 
ment. Complete body shop 








lease building. Box 4503, c/o Automotive 
News, Detroit 26. ; 
DEALERSHIP. North-central Iowa, now 
handling Chrysler-Ply mouth. New build- 
ing 100x60 Good sales and_ service 
Reason for selling is health Address 
Box 41509, c/o Automotive News, De- 
troit 26. 
FOR SALE 


DEALERSHIP, now handling Dodge-Plymouth, 
including trucks, county seat, rich agricul- 
tural area—!50 miles from East Coast. Long 
term, inexpensive lease, high gallonage serv- 
ice station and highly profitable parts and 
shop business. $10,000 will handle if appli- 
cant qualifies with Chrysler Corporation. 
Box 4512, c/o Automotive News, Detroit 26 





: 
Special Introductory 
DEALERSHIPS/DISTRIBUTORSHIFS available 
now for the new VicTOUR HOME. This is 
the first motorized House Trailer to be put 
in production. It is gorgeous. It is avail-| 
able in one and two bedroom models, with 
either amidship engine mounting or rear 
engine drive. Superlatively designed birch 
interior trim. Available unfurnished for a 
thousand adaptations. You will want one 
for your own advertising purposes (it draws 
larger crowds than you ever saw at even the 
most sensational new car announcement); 
employe relations (let your key people use 
it for their vacations); good will builder 
(let important people use it); customer; 
entertainment, etc. List prices start at $7,500. 


Offer 


Available on the chassis of your choice. 
Powered any way you want it. Designed to 
ride and drive ‘out of this world." Be the 


one to ‘'tie this one up" before the franchises 
go on sale. | have created and designed 
this vehicle again with the Automobile and 
Truck Dealer in mind as a part of my sales 
policy. 

Write, wire or phone LES OLTMAN, VicTOUR 
HOMES, INC., 1757 Guardian Bidg., Detroit 
26, Michigan. Telephone WOodward 1-5584. 

See picture on page 34 this issue 





Here Is the Opportunity 
You Have Been Looking For 


Dealership, handling Chevrolet, in Northern 





Wisconsin. 170 new units last year, $400,000 
volume. 
Can purchase for inventory or with real 
estate. Enjoy life while you earn a substan- 
tial income in the heart of vacation land, 
excellent hunting, fishing and golf. 
Valid reason for selling. 
Box 4499 
c/o Automotive News, 
Detroit 26. 
Now Handling 
DODGE and PLYMOUTH 
Southern Idaho 
Sales over one-half million yearly. Money 


making shop, modern building. Buy or lease, 
inventory only. No used cars or accounts 
to purchase. 


Box 4498, c/o Automotive News, Detroit 26 
aD 


AUTOMO 


DEALERSHIP WANTED 
AN EXPERIENCED car and truck dis- 
tributor desires to invest any 
of capital in full or part purchase of 
GM dealership in New York State or any 
other big district. Purchaser wishes to 
assume active management All infor- 
mation will be held in strict confidence. 
Please write Box 4514, c/o Automotive 
News, Detroit 26 
IF YOU ARE THINKING of retiring, now 
is the time to sell your dealership. I 
will pay cash for a California agency, 
150 to 300 car quota, factory approval 
assured All dealings will be strictly 


confidential, Address Box 4508, c/o Auto- | 


motive News, Detroit 26. 


QUALIFIED BUYERS WAITING for de- 


sirable dealerships in all parts of the 
United States Whole or part interest. 
Have up to §500,000 cash—mean busi- 
ness. Confidential negotiations assured. 
Autodeal Brokers, One N. LaSalle St.. 
Chicago 2, Ill 

BIG THREE dea! of 250 to 500 cars 


west, southwest or 
have capital 
Ready 


4490, 


in midwest, 

Experienced, 
assured of factory approval, 
take over immediately, Box 
Automotive News, Detroit 26. 


DEALER SERVICES 


wanted 

Florida. 
to 

c/o 





INVENTORY SERVICE 
Parts and Accessories Depts. 


| Full-time experts. No pickup, part-time help; | 


confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 


booklet on Parts Department operation sent 


on request. Call or write for service details. 


Automotive Inventory Service Ce. 


amount | 


and | 


USED CARS FOR SALE 


—AUTO— 
AUCTION 


camnfh funn 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





- At— 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 


both these auctions. 


R. D. WEST, Prop 


Jos. E. Johnson Tex Rickard 


| Auctioneers 





AUTOMOBILE 
AUCTION 


28 Miles from Chicago Loop 


9900 Freeland, Detroit 27, Mich. WE 3-6449| '/2 Mile East of Iilinois State Line on Route 30 





DEALERSHIP INVENTORY. Taken after 
your closing time. Parts and accessories 
—office and equipment, unbiased and 
complete. Experienced crews for each 
car manufacturer. Buy or sell your deal- 
ership with our figures for complete 
satisfaction. Talbot's Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13. Mich Phone Valley 2-9377, 1-7765 


~ BUSINESS OPPORTUNITIES _ 


| AUTO SALVAGE with new and used parts 


and used cars. Modern, 12 stall garage 
with body and trim shop, new Ford 
wrecker. Inventory $20,000, plenty of 
room for expansion Doing $150,000 
business per year. Located in Central 
Massachusetts, between Worcester and 
Springfield. The only place of its kind 
in a town of 20,000. Reason for selling, 
going to California. Write to Post Office 
Box 29, Southbridge, Mass. 

FOR RENT. Used car lot—186-foot front- 
age on one of the best locations on 
Livernois. Fully equipped to operate. 
Desirable lease for good _ tenant. Ill 
health reason for rental. Call VErmont 
7-7694, Detroit. 

USED CARS FOR SALE 





Indiana's Oldest Auto 


AUCTION 


Held in a Big Cool Building 
In the Heart of Downtown 


INDIANAPOLIS, INDIANA 


Every Wednesday—12 Noon 
RAIN OR SHINE 
150 to 200 
Cars Pass Through the Auction Block 

85% to 90% 

Sold to Good Solid Buyers 

Make Your Reservations Now! 
Bring Your Cars Earlyl 
CALL LINCOLN 7447 


DEALERS ONLY 
When Buying or Selling . . . Your 
Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 








ATTENTION DEALERSII) 


At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies -:- Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. e PHILA., PENNA 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 








KEN SCHAEFER'S 
The Only Indiana 


AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Dutch Stuart, Auctioneer 
Illinois St. Phone Lincoln 5383 


Philadelphia’s 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


915 N. 











EVERY FRIDAY—11 A.M. 
200 Cars Average 
75% Actually Selling 
Cars guaranteed against cracked blocks, 
bad transmissions and differentials. 


STRICTLY WHOLESALE 


Dealers Buy - - - Dealers Sell 
George Lawson and Bud Fennema 
OWNERS 
Automobile Auctioneers 


DYER AUTO AUCTION 
Phone 2361 & 4051—Dyer, Ind. 
Res. Lansing, Ill. 730 & 107R 


WHEELING 


AUTO AUCTION 
Every THURSDAY Noon 
15 miles north of Chicago limits on Route 45 
Milwaukee Avenue—Phone 348 

Oldest Dealers Auction in Cook County 
(Chicago). 35 years experience in the 
Automotive Business. 

Al Kellum—Auctioneers—Joe Ostergrant 














ATTENTION DEALERS 
1949 


Chevrolets - Fords - Plymouths | 


Make us your headquarters for whole- 
sale buying when in Philadelphia. 
We always have a large supply of 
low mileage cars on hand. 


Write - Phone - Stop In 


R. A. R. Inc. 


| 42nd & Sansom St. Phila. 4, Pa. 
EVergreen 2-2300—I. E. Spatig 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 


ALBANY, N. Y. 
(For Dealers Only) 


| EVERY MONDAY... 12 NOON 
|] Member of N.U.C.D.A. and N.A.A.P.A. 








THE TUESDAY SALE—11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E -2% 


Our Only Guarantee: You Must Be Satisfied 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 





USED CARS WANTED 





JOE NEWELL 


Nationally known as the 
King of the Cadillacs 


has just sold and delivered retail over 


$2,000,000 


worth of Cadillacs. He is now in the market 


for another 
$1,000,000 
worth of 1948 to 1950 used Cadillacs. 
Wire or Write 
JOE NEWELL 
6145 Hollywood Bivd., Hollywood, California 
or Phone Hollywood 9-3607 





PARTS FOR SALE 

FRONT SPRINGS, International 6x6 Part 
No. 109302HB. Rear springs, Dodge 4x4, 
No. 920204. Rear axle shaft, Dodge 4x4, | 
No. 921659. And many other parts for | 
Army-type vehicles. 1942 Dodge 4x4/| 
light wrecker, front end winch, hand | 
operated, Holmes wrecker crane, first | 
$650 gets vehicle. Luther A. Smith Auto| 
Parts Co., Phone 2-1218, Jackson, Miss. ' 
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PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 


MISCELLANEOUS 











FOR SALE. Service dispatcher system, 
made by FlashaCall 18 stations, com- 
plete with cable and control stations. 


Original cost $1,050, a bargain at $395. 
Contact R. G. Nester, Reliable Chevro- 
- let Company, Meridian, Miss. 


$100 REWARD for information leading to 
the recovery of a 1947 Plymouth station 


Wholesalers: We are Quantity euuieoed a see eaten, Geen 
* A | C vith radio, eater, spotlight 
Shippers of All General Motors | and fog lights. Contact Carder Buick 


Parts. . Same Day Service 
On Mail Orders and Inquiries. 


Co., Searcy, Ark. 


TOW CHAINS. 9/32"'x14’ case-hardened, 


with hooks. Working load—900 unds, 

All Shipments on C.O.D. Basis Packed one per bag—§$2.75 each. FOB. 

| Trenton. Check or money order. Arnold 

ROBERTSON BUICK CO. | sales Go.. 108 E. Hanover St, Tren. 
ton, N. J. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 





NATION'S LEADING VALUE 


| Automatic 1951 BraKinGs 


Complete with Controlled Steerin 
Guide Cables & Brake Hook-Up }$5445 


“A” DEAL ‘ . . $100.00 


“— + ++ +$295.0U 
Meets 1.C.C, Requirements 


Veet te «Sle 
V Type MOTO-MATIC 
Tow « Guide, $32.50 
Red Arrow - Fulton - Velvac 
Safety Chains (set of 2)....$2.50 


WE STOCK PARTS 
Protecto Covers ¢ Carrying Bags 


TOW BAR SALES COMPANY 


Exclusive Factory Distributors 











ACCESSORIES WANTED 
RADIOS WANTED: We will pay top price 
for 1947, 1948 or 1949 Philco Radios 
made exclusively for Studebaker cars— 
new or used. Write Heiser, 565 South 
State, Salt Lake City, Utah. 


______ TRUCKS FOR SALE | 
1947-KB11 so 
wheel, saddle tanks, air horns, 
lent condition. Gortner Motor 
Phone 267, Meyersdale, Penn. 


Excel- 
Sales, 





EXCEPTIONAL BUY! 


Whitehead & Kales transport 1950 G.M.C. 
Tractor, two speed rear end, has sleeper 
cab, radio, airhorns and other accessories. 
Will sell complete, $3,000. 


Late Model Auto Parts Co. 
2045 Poydras Street MAgnolia 2737 
New Orleans 19, La. 








paticaaanitademmaneeee AN 2am Nites: | DO 8973 
_TRUCKS WANTED 40 SO. CLINTON ST., CHICAGO 6, ILL. 


WANTED TO BUY. Chevrolet and Pontiac | Denver: KE 2323 


sedan deliveries. Write, wire or call us| 


Los Angeles: OL 9782 












advising quantity, location, price and | 
equipment. Superior Coach Sales Co., | 
2335 N. W. 12th St., Oklahoma City 7, | 
Okla. Phone 5-3538. 


REG. W FORMS 
for Auto Dealers 


WILL TRADE | 





4 place airplane. 
Write Box 4497, 
Detroit 26. 


New or slightly used. 
c/o 






Automotive News, 
Now for only $5, we will send you 


5 pads of PURCHASERS STATEMENTS 


ANTIQUE CARS FOR SALE 












| 

1926 CHEVROLET, 4-door sedan, 3,400 | 
miles. Beautiful original dark green | (Record of Installment Sales) for New 
finish with black fenders. Upholstery|| and Used Cars. Also 1 pad of 

perfect. Pathfinder tires. Original! 


Statement of Borrower Forms and 1 
pad of EXEMPT FORMS. Order now, 
just send $5 to FRANK D. JACKSON, 
906 Central St., Kansas City 6, Mo. 






throughout. Would trade for used car or 
1925 Pontiac in new car condition. I. A. 
Miller, Inc., Pontiac Sales and Service, | 
Elkhart, Ind. Automobiles since 1921. 














___ ANTIQUE CARS WANTED 
WANTED. 1926 Oakland or Pontiac. Write | 








Box 4510, c/o Automotive News, De- 
troit 26. 
MISCELLANEOUS 

Bi taal PESCELLANEOUS ae 

GENUINE IMPORTED CHAMOIS. Tanned 
with 100% pure cod oil. Soft, absorb- | $100 REWARD 
ent, lint-free. Saves labor, a better job 
washing cars, windows, mirrors. Big | For return of one 1949 Chevrolet Fleet- 
skin, perfect quality, satisfaction guaran-| |jne, DeLuxe, 2-door sedan, Metallic 
teed or money refunded. Approximately | Green, fully equipped—also with Sun 

stage, senc . C€.O.D.'s accepted, .G.A.M. 44 jal No. 2 G.K.C. 

Sax-On, 3840 Fullerton, Dept. TT-5, Chi- | —_ on ne ee 
cago 47. E 


|ENGINE REBUILDING — Crankshaft 


| 


| Smith's “Marketing of Used Automobiles’ 














This car was stolen from our stock on 
August 19, 1950. 


MADSEN MOTORS, INC. 
PAWTUCKET, R. I. 





grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St. 
Lynchburg, Virginia. 








WANTED 


The NEW V Type 
AUTO LITERATURE 


MOTO-MATIC 


TOW-GUIDE 


Tows and Guides Motor Cars 
Twin Leaf Chain Couplers 
No Adapters Are Necessary 
Complies With Strength Requirements 
Up to 5,000 Lb. Vehicles 


FACTORY $32.50 EXCISE 


NET TAX INCL, 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


Write Box 3879 
c/o Automotive News, Detroit 26 


AUTO SCHOOL SUPPLIES 
— Everything — 
for the auto driver training school 
Dual Steering Wheels 
Books, Forms, Equipment, etc. 


SAFE DRIVING INSTITUTE 


119 Snow Street Providence, R. | 





p------------------------=----- = 


New Subscription Order: 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill (_] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





BP 6c dec cde Se vweeeuscbuaeOsaeeedeb revokes Oakes egceeakaneseueeee 
RET Cre Teer ere ee eT ere eer er Tree ree Serer ey 
OR ieee ns cciberseada Seeks conn made ekae aan DNS: 5 s5000takccaneaca 
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MR. CAR DEALER! 
This Is For You !!! 


INTERIOR RECONDITIONING 
PAYS OFF!!! 


NOW, more than ever before, your used car department can mean 
the difference between Profit and Loss in your dealership. 


With ARNDT-PALMER factory-approved methods and materials, you can 
completely recondition used car interiors safely and at lowest cost to you. 


DON'T RELY ON UNTESTED MATERIALS 


ARNDT-PALMER products have been tested and approved by most car manufacturers and are the 
only reconditioning materials available to new car dealers through their factory parts warehouses. 


A GOOD RECONDITIONING DEPARTMENT 
MEANS EXTRA GOOD PROFITS 


Take advantage now of these special prices, while it is possible to 
offer them to you. Some critical basic materials are already in short 


supply. 
DON’T EXPERIMENT 


You take no chances with ARNDT-PALMER materials and methods—years of experience 
have gone into their development and both have successfully passed the most rigid and 
critica! tests by car factory laboratories and thousands of dealers in the field. 
































EASY TO APPLY—No previous experience or expert mechanical ability needed by operator. 
ARNDT-PALMER materials for every reconditioning job! 


@ UPHOLSTERY @ FLOOR MATS @ GARNISH MOLDINGS 
@ HEADLININGS @ TRUNK COMPARTMENTS @ STEERING WHEELS 
@ DOOR PANELS @ EXPOSED RUBBER SURFACES @ BUMPERS 

@ ARM RESTS @ GLOVE COMPARTMENTS @ TIRES 


REMEMBER— We et ARNDT-PALMER are specialists in reconditioning. Our methods 
——_|_— of application and our proven materials can be yours by mailing this 


coupon TODAY! 


Arndt-Palmer Laboratories, Inc., 1 chi ‘ 
17330 Dora Street, Melvindale, Mich. Of eepmante £9.5. Renee 


SPECIAL KIT 
siete: $45 


Gentlemen: Enclosed is our check for Reconditioning Materials. 


[-] Special Kit and/or 


= 
| 
| 
| 
| 
gallon Kleen 'N Tint No. 1 
quart Kleen 'N Tint No. 2 Water Dye, taupe color. 
quart Kleen 'N Tint No. 2 Water Dye, blue-gray color. | 
cata ee ee ee ! [-] Recenditioning Materials as follows: 
gallon Plastic Dye black. [] Special $12.00 Dylak offer or [] quarts at $3.00 each. Colors......... 0.0... c ce eee ee ees 
| 
I 
| 
| 
! 
| 
| 
| 
' 


quart Plastic Dye brown. 
standard Quick Grain Kit. 


Bak-O-Chrome Kit. PEE ET CDE Te TEE TIE Oe See ee Tee eee eee ee Te Pe ee Tet See ee Te Tere eT Tree 
Y% pint Plastic Metal Putty. 
Y% pint Steering Wheel Enamel, beige color. 
6 floor mat patches, 8" x 12". City TTC Ce TEC LCC CTL eC TEE CLO LO LCCL CCT ST eee State sae ea Oe OS 8 OO 6 8 08 68 % SD Ole oe Oe eee 
1 special brush. 
1 quart No. 90 Plastic Tint. TS ia Se dane A ee CN EE Lee eto Grnt eA rart aire ear are arene arr er errr er FIGs ska oee eae 


1 quart No. 130 Headlining color taupe. 





ARNDT - PALMER materials obtainable through most car manufacturers parts warehouse: 












